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GOP Mapping Big TV 
Campaign for Fall 
Congressional Races 


WASHINGTON, April 7—Republi- 
can political leaders made it clear 


move into tv in a big way this 
fall. 

in a pep talk to 1,200 women 
attending a GOP centennial meet- 
ing here today, Robert Humphrey, 


campaign director of the Repub- | 


lican National Committee, said 


there will be network broadcasts | 
in as many as 190 markets during | 


“the biggest off-year election 
campaign in the nation’s history.” 

He tofd the women, “TV is ex- 
pensive. We are counting on you 
to go out and raise the money.” 


es He explained that the Republi- 
cans won in 1952 after deciding 
there was no truth to the slogan 
that a big vote is a Democratic 
vote. 

He said the GOP got the larger 
percentage of “extra’’ votes 
brought to the polls by the 1952 
get-out-the-vote campaign. He ex- 
pects that Republicans will ben- 
efit again from a big vote this 
fall. Sketching the rising impor- 
tance of video, he pointed out that 
tv reached only 17,000,000 of an 
estimated 44,000,000 U.S. homes 
in 1952 in a maximum of 65 mar- 
kets. By this fall, he said, it will 
reach about 32,000,000 of an esti- 
mated 47,000,000 homes in 280 
markets. 

Mr. Humphrey said tv is partic- 
ularly influential in the “critical 
districts and states’’ where Repub- 
licans hope to pick up enough seats 

(Continued on Page 73) 


~ Reader's Digest Reports: | 


with Miracle Anti-Enzyme Ingredient GARDOL 


-—-HASTHE CLINICAL PROOF! 


| Prat fat Brings Ha Hope Mies for UFETNE PROTECTION AGAVE FOGTH BECAT 


| 


Record Club Plan ~ 


| tributor, and Illinois and Indiana | 


the power mended laboratories of Standard Ol announce 


_ NEW STANDARD PREMIUM GASOLINE 


Columbia Scoops 
Dealers with New 


Cuicaco, April 8—Columbia) 
Records Inc., New York, seems to) 
have pulled a scoop on everybody, | 
including its dealers, with a local 
mail order “Family Record Club” | 
merchandising plan _ which it) 
launched in this area last week. | 

Both Sampson Co., the local dis- | 


dealers were as surprised as any-| 
one when a select list of “charter | -~=:--g~- 
member” prospects started receiv- | 


You expect more from) Stas@ARD anc’ get it! 


= 
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‘SPECIAL’—Colgate dental cream is quot- ing announcement mailings. As 
ing the Reader's Digest report on tooth- outlined in a 5” 78 r.p.m. récord | stopper—A readership study by Publico- 
pastes in magazine ads like this as well as included in the mailing, the plan tion Research Service, Chicago, found that 


on radio and tv. The Digest is “against 
having any reference to consumer products | 
mentioned in the Digest in any form of | 
advertising or promotion.” Colgate’s ad, 
however, “was approved under special 
circumstances.” 


is as follows: this ad stopped 69% of men motorists in 
Prospective members can partic- | St. Lovis and 39% read it, the highest 
ipate in one or all of three differ- | score for gasoline product advertising ever 
ent programs, one covering Co- measured by Publication Research Service. 
EER _McCann-Erickson, Chicago, prepared the 
(Continued on Page 69) | black and red ad for Standard Oil Co. 


A Case of Outfumbling?... 


of Indiana. 
} 


New York, April 8—There was 
a good deal of speculation in tv 
circles this week as to who is 
going to pay for the production of 
‘the Sen. McCarthy film aired 
| Tuesday on Alcoa’s “See It Now” 
| show (CBS). 
The speculation existed despite 


Citrus Commission Gets $3,000,000 Budget 
Proposal from JWT; Radio Out, TV Upped 


LAKELAND, Fia., April 7—The 
Florida Citrus Commission and 
industry advisory committees to- 
day took under advisement a $3,- 
000,000 advertising program rec- 
ommended for the 1954-55 season 
by J. Waiter Thompson Co., the 
commission’s advertising agency 
since 1950. 

Members of three’ industry 
committees—representing growers, 
fresh fruit shippers and processors 


—will meet here again April 15 to. 


relay their recommendations to the 
citrus commission, which at that 
time presumably will either ap- 
prove the program, ask the agency 
to make revisions in it, or possibly 
invite other agencies to make pres- 
entations. 


= The proposed program, about 
$500,090 larger than the current 
season’s budget, would raise tele- 
vision expenditures sharply at the 
expense of radio, would raise 
newspaper outlay substantially by 
adding Sunday supplements, and 
woenld decrease magazine space 
slightly. 

The biggest single item proposed 
is approximately $1,000,000 for tv 
($685,000 for three-a-week partici- 
pations in the “Today” tv show and 
$314,800 for spots on major net- 
works). 

The agency recommends elimi- 
nating all radio, and putting $838,- 
000 into newspapers, The Amer- 
ican Weekly, This Week Magazine, 


,and 26 weeks of Nancy Sasser. 
|Magazines would get $762,000 (26 
‘half-pages in The Saturday Eve- 
‘ning Post, 13 half-pages in Look, 
(12 half-pages each in Ladies’ 
|Home Journal and Better Homes 
'& Gardens, all in full color). 

This schedule eliminates Life 
and adds Look and Better Homes 
& Gardens. 


s Jack Forshew, who made the 
major portion of the presentation 
for JWT, said magazines would | 
carry the heaviest part of the 
orange advertising, tv would be 
heaviest on grapefruit, and news- 
| Papers would have about an even 
break between the two fruits. | 
He added that the program has | 
been designed to provide oppor-_| 
tunity for maximum promotional 
support from the commission’s | 
merchandising division and from | 
the trade. 
| 

s Citrus Commission advertising | 
‘funds are provided by a per-box | 
tax on all oranges, grapefruit and | 
tangerines moving in commercial | 
channels, so the size of the budget | 


marketed. 

The consumer advertising budget | 
has been around $2,500,000 for the | 
past three years, but increasing 


crops are providing additional | 


recent years, however, has gone 
|into the merchandising program. | 


Nobody's Rushing to Pick Up Tab 
for McCarthy's ‘See It Now’ Film 


Coffee Price Hikes 
May Lift Instants’ 
Sales 28% in 1954 


New York, April 9—With coffee 
slowly edging its way toward 
a statement by an official of 20th $1.50 a pound, instant coffee mak- 
Century Fox—parent company of ers had a full, rich look this week. 
Fox Movietone News, which shot The instant business had been 
the film—that the bill for the film doing fine, anyhow, but its sudden 
would be sent to Sen. McCarthy | price advantage over regular cof- 
and his chief counsel, Roy Cohn, | fee is just what the market ana- 
who ordered it. _lyst ordered. 

Sen. McCarthy was invited to| Instant coffee has grown from 
appear on the program to answer |about 5% of grocery coffee sales 
Edward R. Murrow’s charges\to about 10%. The amount of 


against him. However, that in- money involved has moved up. 


vitation probably was made with from nearly $45,000,000 in 1948 to 
the assumption that the senator’s  $195,000,000 in 1953. The optimists 


appearance on the show would be | in the industry see 1954 as a $250,- 


covered “live” or in film shot by | 000,000 year—an upward leap of. 


the show’s regular staff. If this| 28%. 

course had been followed, nobody All the instants were in full cry 

would have had cause to wonder this week, sounding off with the 

how the bill was going to be paid. economy story and hammering 
But instead of using CBS pro- away at the coffee market—histor- 


duction facilities, Sen. McCarthy | ically a fantastically price-con- | 


filmed his rebuttal to Mr. Murrow | scious market. This factor previ- 
in a Fox Movietone News studio ously enabled many a local or re- 
here. Before the film was shot, gional blend to undercut national 
Aluminum Co. of America, Mr. | blends by a few cents and remain 
Murrow’s sponsor, had a query top dog in an area. 

from the senator’s office asking 

who was going to pay for the # Although there are about 100 
preparation of his “See It Now” brands of instant coffee, most are 

(Continued on Page 69) (Continued on Page 69) 


Last Minute News Flashes 


Oscar Mayer & Co. Test Markets Cookie Dough 


Cuicaco, April 9—Oscar Mayer & Co., meat packer, is testing four 
cookie doughs in Wisconsin and Detroit. The dough, refrigerated but 
not frozen, is packed in Saran tubes of the type used by Mayer for its 
liver sausage and other soft meat products. Sherman & Marquette, 
Chicago, is the agency. 


Old Discovery Distilling Names Reach, Yates 
DENNINGTON, N. J., April 9—Old Discovery Distilling Co. has moved 


is determined by volume of fruit | its account from Lewis Advertising Agency, Newark, to Reach, Yates, the association says, “ 


& Mattoon, New York. 


Laughlin-Wilson-Baxter to Handle Hambro Car Ads 


! 


Fawcett Will 


‘Stop Publishing 


‘Today's Woman’ 


High Costs and Higher 
Postal Rates Are Reasons; 
June Will Be Last Issue 


New York, April 9—“‘Abnor- 
mally high” publishing costs and 
“higher” postal rates have forced 
the discontinuance of Today’s 
Woman after the June issue, it 
will be announced Monday by 
Fawcett Publications. 

Roger Fawcett, general manager 
of the publishing house, said the 
decision to discontinue the eight- 
year-old monthly “was arrived at 
most reluctantly and only after it 
was apparent that continuing the 
magazine with today’s high pub- 
lishing costs would put an unfair 
burden on other Fawcett proper- 
ties, and prevent planned improve- 
‘ments and expansions of those 
properties.” 

While Today’s Woman _ guar- 
'anteed 1,200,000 circulation and 
reported advertising billing of 
more than $7,000,000 for the past 
|three years, it was revealed that 
|the magazine has been “a _ loss 
_item” for Fawcett since it was 
| first published. 


_@ “We planned to be earning a 
profit at the end of five years, 
and very nearly did,” said Mr. 
Fawcett. “The gap between profit 
and loss was so narrow we de- 
termined to give the magazine a 
further period to move into the 
profit column. That period is now 
three years, and with higher postal 
rates, and no relief indicated from 
today’s other abnormally high 
publishing costs, the money and 
/energy we might continue to put 
‘into the property can be invested 
(Continued on Page 72) 


Round Two... 


AMA Looses Blast 


at Lorillard for 
Kent Rebuttal Ad 


Cuicaco, April 9—The American 
Medical Assn. tomorrow will loose 
its second blast in eight days at 
P. Lorillard Co. for its use of an 
AMA survey in its advertising. 

The occasion for this latest lash- 
ing of the cigaret maker is another 
ad, which ran in newspapers in 80- 
100 markets yesterday, using the 
AMA Journal’s test findings to 
bolster claims for Kents. 

The AMA’s reply to the second 
ad condemns the Kent ads, which, 
strongly im- 
ply that the AMA and the medical 
| Bretesston recommend to the 
| smoking public the use of a spe- 


New York, April 9—Hambro Trading Co. of America has moved its cific filtered cigaret.” 


account from Victor A. Bennett Co. to Laughlin-Wilson-Baxter & 


and Riley cars. 
(Additional News Flashes on Page 73) 


| “The fact of the matter is,” Dr. 


money. Much of the increase in| Persons for national advertising of Rolls-Royce, Bentley, MG, Morris | George Lull, secretary and general 


manager of the AMA, says, “that 
(Continued on Page 73) 
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‘After You've Gone’ ... 


High Court Decides Home-Audience 
Giveaway Shows Are Legal After All 


| 
WaAsHINGTON, April 6—In a de-| called giveaway programs have, 


cision which staked out in consid- 
erable detail its attitude toward 
lotteries and prize schemes, the 
Supreme Court yesterday killed 
a rule of the Federal Communica- 
tions Commission which was de- 
signed to prevent radio and tv 
stations from scheduling programs 
involving participation by the 
home audience. 

Adopted in 1949 at the peak of 
giveaway popularity, the rule was 
based on the assumption that give- 
aways involving the home audience 
are a form of lottery. This inter- 
pretation was immediately chal- 
lenged by ABC, CBS and NBC, 
which argued that the commission 
was stretching the definition of a 
lottery. The rule had been sus- 
pended pending the outcome of the 
court test. 


gw Today’s 8-to-0 decision by Chief 
Justice Earl Warren conceded that 
courts have issued conflicting def- 
initions of a lottery. The Chief 
Justice then proceeded to make it 
abundantly clear that the Supreme 
Court rejects any hair-splitting 
definition based on legal ingenuity. 


“It is apparent that these so- 


long been a matter of concern to 
the Federal Communications Com- 


mission,” the decision noted, and, 


“that it believes these programs to 
be the old lottery evil under a new 
guise, and that they should be 
struck down as illegal devices ap- 
pealing to cupidity and the gam- 
bling spirit. 

“It unsuccessfully sought to have 
the Justice Department take crim- 
inal action against them. Likewise 
without success it urged Congress 
to amend the law to specifically 
prohibit them. 

“The commission now seeks to 
accomplish the same result through 
agency regulations. In doing so 
the commission has overstepped 
the boundaries of interpretation 
and hence has exceeded its rule- 
making power.” 


a The Chief Justice pointed out 
that an illegal lottery, gift enter- 
prise or similar scheme involves 
three elements. These are prizes 
(1), distributed by chance (2) to 
contestants eligible because of a 
consideration (3). Unless all three 
elements are present, the scheme 
(Continued on Page 36) 


Polyethylene Is Hottest Thing in Packaging, 
American Management Assn. Group Is Told 


ATLANTIC City, April 8—Poly- 
ethylene bags are the hottest thing 
in packaging material today, ac- 
cording to an ADVERTISING AGE 
survey of the American Manage-. 
ment Assn. packaging conference 
here this week. 

About 300,000,000 square yards 
of polyethylene film were used in 
1952, 600,000,000 in 1953, and pro- 
duction is expected to go beyond 
the 1.2 billion mark this year. 

Everybody here seems to be in 
polyethylene, the survey shows. A 
spokesman for the Bemis Bros. 
Bag Co. said, “Who’s in the busi- 
ness? Anybody who has $20,000 
for a machine and a market. The 
demand is terrific.” 


es T. W. Sharp, manager of the 
flexible packaging section of Bake- 
lite Co. division of Union Carbide 


Hotpoint Aims to Sell 
$60,000,000 of Its 


Appliances in Spring 


Cuicaco, April 6—Hotpoint Co. 
is preparing a spring promotion 
which it hopes will sell $1,000,000 
worth of appliances every day for 
60 days. 

Featured in the new promotion 
are two new appliances, a spring 
special electric range and a new 
maple-top mobile dishwasher. 

John F. McDaniel, v.p. of Hot- 
point, described the new washer 
as two appliances in one—‘“a full- 
size automatic electric dishwasher 
and a laminated maple top.” 


s The promotion breaks May 17 
with a four-color spread in Life. | 
The drive will be backed five days | 
later on Hotpoint’s tv show, “Oz- | 
zie & Harriet” (ABC). 

Ads will also appear in Parade | 
and This Week Magazine on June! 
13 and, for the remainder of the 
60-day promotion, in American| 
Home, Better Homes & Gardens, 
Ebony, Good Housekeeping, La- 
dies’ Home Journal, McCall’s and 
The Saturday Evening Post. Deal-- 
er aids will also be offered. 

Maxon Inc. handles the national, 
radio and television advertising for 
Hotpoint. 


& Carbon Corp., New York, esti- 
mates that more than half the 
fresh fruits and vegetables pur- 
chased by the U. S. housewife will 
soon be in these tough, translucent 
bags. 

“The case of missing carrot and 
radish tops is an example of the 
rapid changes in buying habits 
being brought about by this new 
packaging material,’ he said. 
“These greens used to be the 
housewife’s barometer for fresh- 
ness, but were found to draw off 
nutritive freshness. Polyethylene 
not only helps preserve freshness, 
but also saves shipping and weight 
costs.” 

This is one segment of the mar- 
ket, which includes not only fruits 
and vegetables but also frozen 
meats, baked goods, candy, and 
even bedsheets and nuts and bolts. 


# One exhibitor, the Shaw-Ran- 
dall Co., Pawtucket, R. I., has come 
up with a plastic cylinder treated 
to lure a mouse through an ex- 
pandable opening that closes be- 
hind the rodent. The mouse is 
greeted with a jagged edge and 
poison within the cylinder. The 
dead mouse, trap and all, can then 
be thrown away. 

Polyethylene, currently the most 
popular of plastics films, has been 

(Continued on Page 74) 


Whernewng yet hice carn these treme os 
TEXAS BARRECUE SUPPER’ 
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OPENING GUN-—This spread, slated for the April 19 Life and the May issues of 

Good Housekeeping and McCall’s, marks the return of American Can Co. to con- 

sumer advertising (AA, March 22). The copy plugs regional meals, offers a booklet 

on quick meals prepared from cans for 15¢, and wars against the old bugaboo of 

leaving food in cans. Canning business papers carried advance advertising, as did 

Chain Store Age, NARGUS Bulletin, Progressive Grocer and Supermarket Merchan- 
dising. Young & Rubicam is the agency. 


World-Wide in Scope... 
Largest Fund-Raising Agency Aims 
Big New Ad Program at the Churches 


regional offices in the U. S. and 
Canada, more than 300 employes, 
and an active clientele which will 
come to more than 1,000 churches 
‘in 1954 alone. 


Wells Organizations Inc. 
Expands from Church to 
Business Publications 


Cuicaco, April 6—When FF.) 
Herbert and Lewis G. Wells,/# Furthermore, less than a year 
father and son, fly off this week | after launching its first ads, Wells 
to Australia, New Zealand and the became a big advertiser, spending 
Fiji Islands, they will be partly at the rate of around $400,000 per 


vacationing—but only partly. 

Their five-week island-hopping 
itinerary is also aimed at filling in 
several more links in what is fast 
becoming a worldwide operation— 
the church fund-raising concern 
which bears their name. 

Wells Organizations Inc. has 
been incorporated only since 1947, 
and has been devoting itself ex- 
clusively to directing fund-raising 
efforts by individual churches only 


since 1951. Yet today, it has, be-_ 
sides its Chicago headquarters, 27 


‘year (including $100,000-$150,000 
/in magazines). Measured in fees, 
‘amount of funds raised, or any 
|other criterion, Wells has doubled 
in size every year since its found- 
ing, according to Joe W. Edwards, 
'the firm’s advertising manager. 

| And a year ago, it became the 
| world’s largest fund-raising organ- 
‘ization, according to Mr. Edwards, 
passing up the American City Bu- 
reau, Chicago, for that honor. 


Wells started its general adver- 
(Continued on Page 54) 
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U.S. Gives Mild 
Slap to Brewers 
for Copy Claims 


Asks for Precise Ads 
If Calorie Count Is 
Continued as Theme 


New York, April 6—The Alco- 
hol and Tobacco Tax division of 
the Treasury Department today 
warned brewers that caloric con- 
tents ought to be clearly stated in 
advertisements, and that the actual 
caloric content of beer should be 
as clearly stated as the low-calorie 
claims of the brewer. 

Otherwise, the long-awaited let- 
ter of the ATTD to the brewing as- 
sociations (AA, March 29) was 
much closer to a slap on the wrist 
than a blow with a bung starter. 

The letters turned out (to para- 
phrase a Piel’s commercial) to be 
about as mild as a reproof can be. 
Although the letter mentions pre- 
vious objections and the fact that 


some brewers have agreed to mod-: 


ify their copy, the only suggestion 
to brewers is that they reshape 
their claims so that they are all in 
line by summer. 


a The director of the ATTD, 
Dwight E. Avis, asked that mem- 
bers of the associations be in- 
formed of the government’s views, 
and the associations were appar- 
ently delighted to pass them along. 

Here is the text of Mr. Avis’ 
letter, addressed to Clinton M. 
Hester, Washington counsel for the 
U. S. Brewers Foundation: 

“As you have doubtless noted, 
during the past few months a 
number of members of the brewing 
industry have disseminated adver- 
tisements which stress the theme 
that their products are low in cal- 
oric content, the claim having been 
made in some instances that they 
have fewer calories than other 
competitive products. 

“As you were advised earlier, we 

(Continued on Page 41) 


28 Merchandising 
Ad Campaigns 
Win ABP Awards 


Robert Young Tells 
Group U. S. Railroads 
Are ‘Behind Times’ 


New York, April 6—The fifth 
annual awards for advertising in 
merchandising publications, con- 
ducted by Associated Business 
Publications, were presented to 28 
companies and their agencies to- 
day. The awards were made at a 
joint meeting of the Sales Execu- 
tives Club and ABP. 

The first prize winners receiv- 
ing plaques in seven divisions 
were: 

Division 1 (to introduce new 
products or new packaging): Ser- 


© | vel Inc., Evansville, Ind., maker of 


HUGH H. JOHNSON, formerly associate 
media director, has been appointed media 


director of the Kudner Agency. Before 
joining Kudner in 1944, Mr. Johnson was 
advertising manager for the Bell Aircraft 
Co., and before that was assistant to the 
director of merchandising of the Buick 
motor division of General Motors. 


|gas refrigerators and air condi- 
'tioners. Agency: Hicks & Greist, 
|New York. 

Division 2 (to promote product 
features and give product infor- 
mation): Dormeyer Corp., Chicago 
manufacturer of electric food mix- 
lers, fryers, blenders and other 
products. Agency: John W. Shaw 
Advertising, Chicago. 

Division 3 (to merchandise con- 
sumer advertising to the trade): 
Wings Shirt Co., New York. Agen- 
cy: Zlowe Co., New York. 

Division 4 (to link merchandise 
with seasonal promotion): Dona- 

(Continued on Page 40) 


New York, April 6—Speakers at 
the Industrial Advertising Assn. of 
New York conference yesterday 
emphasized that 1954 is “the big 
year for industrial advertising.” 

Carlton H. Winslow, v.p. of sales, 
Cuno Engineering Corp., Meriden, 
Conn., in the keynote address, 
said that advertising and selling 
must be brought to “new peaks of 
efficiency.” 

Alfred V. Bodine, president of 
Bodine Corp., Bridgeport, Conn., 
added, ‘“‘To stop advertising in time 
of trouble is like stopping the 
clock to save time.” 


ea H. G. Sawyer, marketing v.p. 
of James Thomas Chirurg Co., 
urged more objective thinking in 


search: 


advertising, selling and market re-| 
“Most sellers are com-: 


This Is Industrial Advertising’s Big Year, 
New York Conference Speakers Agree 


pletely subjective about their mar- 
keting,” he said. “They know all 
the reasons why people should buy 
the product, but they don’t know 
who the people are, how to reach 
them, and what the reasons are 
why people don’t want to buy the 
product.” 


= Howard Begg, general manager 
of Squier-Schilling & Skiff, New- 
ark, N. J., industrial distributor, 
emphasized that more industrial 
advertising managers must get out 
into the field and visit their com- 
pany’s distributors if they want to 
get maximum returns on advertis- 
ing money. He also urged more ef- 
fective merchandising of industrial 
advertising to both company sales- 
men and distributors’ salesmen. 
(Continued on Page 45) 


AT IAA CONFERENCE—Prominent at the all-day conference of Industrial Adver 
tising Assn. of New York were Douglas Williamson, IAA president and sales promo- 
tion manager of American Hard Rubber Co.; Charles M. Neighbors, ad manager 
of Babcock & Wilcox Co.; Carlton H. Winslow, v.p. of sales for Cuno Engineering 
Corp., keynote speaker; Alfred V. Bodine, president, Bodine Corp., luncheon speaker; 
and George A. Frye, v.p., James Thomas Chirurg Co., chairman of the conference. 
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BANK FUN—This is the new copy for 
Chase National Bank to start soon in The 
New Yorker through Kenyon & Eckhardt. 
Fred Allen’s illustrated testimonial will be 
followed by similar splashes by actress | 
Josephine Hull 
Emily Post and pianist Carmen Cavellero, 
who is reported to have composed a spe- 
cial song for Chase. 


Supreme Court Says 
National Banks Can 


Advertise ‘Savings’ 


WASHINGTON, April 6—The Su- 
preme Court ruled yesterday that 
New York state can’t prevent na- 
tional banks from using the word 
“savings” in advertising for depos- 
itors. 

The state’s banking commission- 
ers had argued that New York law 
reserved the term exclusively for 
savings banks and savings and 
loan associations chartered under 
the state’s banking act. 

In an 8-to-1 decision written by 
Justice Robert Jackson, the court 
said the right of the federal 
government to create and govern 


national banks is not open to ques- | 


tion. 

“The National Bank Act,” ‘he 
said, “authorizes national banks to| 
receive deposits without qualifica- 
tion or limitation.” 

Justice Stanley Reed, who dis- 
sented, said no federal law express- 
ly authorized the national banks to 
use the word “savings” in their 
advertising and that it is therefore 


possible for the banks to conform)! 
to the state law, which was enacted | 


for the protection of the public. 

The test case was raised by the 
Franklin National Bank of Frank- 
lin Square, Long Island. 


Packard Sponsors TV Show 
Packard Motor Car Co., De- 
troit, and its dealers will sponsor a 
weekly. live television show begin- 
ning Easter Sunday, April 18, over 
the American Broadcasting Co. tv 
network from 9:15 to 9:30 p.m., 
EST. Stars for the musical show 
which features Martha Wright and 
guest entertainers, have been 
signed to five-year contracts. 
Maxon Inc., Detroit, is the agency. 


Joins American Brake Shoe 

John R. Gregory, formerly v.p. 
of sales and a director of Geneva 
Steel Co., has become Pacific 
Coast sales representative for the 
National Bearing division of Amer- 
ican Brake Shoe Co., New York. 
His headquarters will be at San 
Mateo, Cal. 


Prosecutes Price Cutters 


Oneida Ltd., Oneida, N.Y., re- 
ports that it has either obtained 
or applied for restraining orders 
against four fair trade violators 
in widely scattered areas: Char- 
lotte, N. C., Chicago, and Pough- 
keepsie-Kingston, N.Y. 


Quote-of-the-Week 
Any man with the basic 
ability to close a sale and 
secure the order can be 
trained to be a_ successful 
salesman. 


—B. J. Seifried, Sales Manager of 
Gierston Tool Co., Elmira, N.Y., 
writing in Industrial Distribu- 
tion. 


(“Solid Gold Cadillac’), | 


‘8,017,000 U. S. 
Families Earn 
$5,000 or More 


Over-$5,000 Income 
Group Up 50% Since 
‘49, Macfadden Finds 


New York, April 6—The num- 
ber of U.S. families earning $5,000 
or more continued to increase last 
year. 

Macfadden Publications’ annual 
report on family distribution by 
income groups shows an increase 
of 250,000 families in this group, 
bringing the total to 8,017,000. 
For the group earning $3,000 to 
$4,999, the increase was even 
greater—743,000. This category 
represents 32.3% of all U. S. fam- 
ilies, according to Macfadden. 

The publishing company points 
out that the 8,000,000 families 
earning more than $5,000 represent 
an increase for this group of more 
than 50% since 1949. When Mac- 
fadden started its income estimates 
in 1936, the $1,000 to $1,999 in- 
come group harbored the largest 
number of U. S. families. Since 
then, the pattern has shifted so that 
as of Jan. 1, 1954, the largest num- 
ber of families falls into the $3,000 
to $4,999 income area. 


a Macfadden’s report deals only 
| with family incomes and therefore 
does not jibe with the Federal 
Reserve Board’s survey of consum- 
;er “spending units.” The latter 
‘include individuals who-live alone. 
Macfadden counts 43,738,000 fam- 
ilies as compared with the Federal 
Reserve Board’s total of ap- 
proximately 54,000,000 “spending 
units.” 

The report also includes the 
number of urban families in the 

(Continued on Page 74) 


above are the 


CARAMEL-CORN—Shown 
principals in Kraft caramels-Kellogg corn 
flakes confection tie-in, with full-color point. 
of sale ad visible on the Kellogg package. 


TV, Point of Sale 
Get Top Billing in 
Kellogg-Kraft Deal 


Cuicaco, April 7—Starting about 
May 15, Kellogg Co. and Kraft 
Foods Co. will join forces to pro- 
mote a home-made confection in- 
volving Kraft’s caramels and Kel- 
logg’s corn flakes. 

Point of sale material gets a lot 


of attention in the “Caramel Corn | 


Flake Crunch” tie-in, with em- 
phasis on recipe pads and a full-: 
color “page” on the backs of all 
Kellogg’s corn flakes packages. 

Kick-off of the campaign will be 
a main commercial May 13 in the 
53 markets of the ABC-TV show- 
ing of “Kraft Television Theater.” 
Kraft’s NBC-TV theater will start 
showing the confection recipe six 
days later. 

Kellogg will cut in on tv in June, 
with commercials starting June 17 
on “Howdy Doody” (NBC-TV) 
and June 22 on “Art Linkletter’s 
House Party” (CBS-TV and Ra- 
dio). Magazine support will con- 
sist of a Kraft full-color spread in 
the June issue of McCall’s. 

Leo Burnett Co., Chicago, is han- 
dling the promotion for Kellogg; 
J. Walter Thompson Co. is the 
agency for Kraft. 


Cuicaco, April 8—Generating 
enthusiasm over the future of their 
industry, more than 1,000 execu- 
tives of privately-owned electric 
utilities companies this week laid 
plans to short circuit any major 
decline in their business. 

Expressing the viewpoint of 
those attending the annual sales 


»|conference of the Edison Electric 


Institute was Robert A. Whitney, 
president of National Sales Execu- 
tives Inc., who declared ‘“‘a real de- 
pression in this country is now im- 
possible.” 

“Through education, salesman- 
ship and advertising, the American 
people have begun to want things,” 
he said. “We make people want 
things before they need them. Ex- 
tension of credit, which permits 
people to enjoy luxuries while they 
pay for them, and an improved 
tax structure which takes pressure 


Electric Utilities Men Generate Enthusiasm 
as They Map Plans to Increase Future Sales 


off the lower income group have 
also contributed importantly to the 
modern American economic revol- 
ution.” 


@® Calling for restoration of ag- 
gressive selling of electrical appli- 
ances, George E. Whitwell, v.p. in 
charge of sales of the Philadelphia 
Electric Co., urged utility com- 
panies to undertake the responsi- 
bility of properly training retailers 
and appliance salesmen so they 
can increase their sales. 

“Today,” he said, “few retailers 
are really out creating new pros- 
pects for appliances. Retailers are 
actually fighting each other for 
the pre-sold prospect who is shop- 
ping for a better price.” 

Mr. Whitwell listed the follow- 
ing as obstacles to the sale of ap- 
pliances: 

(Continued on Page 6) 


Sign of the Week 


MOTOR KNOCK?—A St. Louis reader discovered this outdoor board and took a 
picture of it for AA. Instead of the Clark gasoline trademark, the nonchalant outdoor 
poster man for Al Fresco Co. let it come out: “Clank, a powerful buy.” 


4H for City Kids. .. 


Leading Industrial 


Firms Join in 


Educational Hobby Kits Program 


Cuicaco, April 6—America’s toy 


# industry is watching closely a new 
*4\“American Industry” 


educational | 
‘hobby kit venture which already 
‘involves some of the country’s 
leading corporations and may, by. 
‘the time it is launched, involve a 
| lot more. 

“Toy” is a term frowned upon by 
Industrial America Inc., the brand- 
new corporation now directing the 
venture—and with some _ reason. 
The five hobby kits developed so 
far—by American Optical Co., 
Bauer & Black, the Gemological 
Institute of America, Radio Corp. 
of America, and Taylor Instrument 
Cos.—are “toys” in about the same 
sense as the classic Model A Ford 
in the grease-stained hands of your 
15-year-old son. 

In both cases, the true product is 
at least as much technical educa- 
tion as amusement. The main dif- 
ference: careful planning on the 
part of the hobby kits makers to 
encourage scientific study. 


® According to Millard B. Deutsch, 
president of the new hobby kits 
firm, the program is aimed at) 
giving boys and girls, ages 8 to 
18, a better understanding of 


Creative Men Are 
Lagging in Radio, 
Sweeney Charges 


Cuicaco, April 7—Kevin Swee- 
ney, president of the Broadcast 
Advertising Bureau and one of 
radio’s most enthusiastic advocates, 
took a little time off today to take 
the medium to task for not doing 
even better than—in his judg- 
ment—it already is. 

In an address to the Broadcast 
Executives’ Club here, Mr. Swee- 
ney first gave a quick rundown on 
booming set sales and other factors 
which have caused radio time sales 
to “increase by $150,000,000 since 
the inauguration of tv.” 

Then he raised a number of ob- 
jections to radio as it stands now, 
the essense of which was: Poor 
programming. 


s “With about 115,000,000 radio 
sets in working order, we’ve man- 
aged to turn on only 70,000,000 
sets. Why not the other 45,000,- 
000?” Mr. Sweeney demanded. 

His reply took the form of a 
charge that “creative people in ra- 
dio haven’t made a contribution 
equal to that of sales and promo- 
tion people.” 

“We need better programs, dif- 
ferent programs and—most impor- 
tant—programs and _ personalities 
that are exclusive to radio. Only 
then will sales really boom,” he 
told the radio men. 

The BAB chief also indicted the 
advertising industry for radio’s 
shortcomings. 

“The ad agency is not carrying 
its share of the load in building 
this $750,000,000 industry,” he 
charged. 


® As a solution, he suggested that 
the medium should have its own 
program-ideas' staff—‘‘a highly 
paid group who do nothing but 
think up exclusive radio program 


'against news programming. “In 500) 
|cities where there are no daily 


ideas.” 
A* final complaint was lodged 


‘newspapers, radio provides the, 


/only daily news coverage there is,” 


|'Mr. Sweeney pointed out. 


science and industry, and their im- 
portance in American living. In 
fact, Mr. Deutsch sees the program 
as eventually becoming a “4H for 
city children.” 

With existing American Indus- 
try kits, children are supposed to 
learn—scientifically—to: forecast 
the weather; transmit and receive 
radio messages on sets they have 
built themselves; learn the prin- 
ciples of light rays and study the 
heavens through their own home- 
built telescopes; discover, as prac- 
ticing geologists, the secrets of 
minerals and rocks, and analyze 
the functioning of the human body. 
And these are only the front-run- 
ners for what it is hoped will be a 

(Continued on Page 66) 


Lloyd Whitebrook 
Leaves Joseph Katz 


to Form Own Agency 


NEw York, April 5—The White- 
brook Co., a new advertising agen- 


|cy, opened offices at 730 5th Ave. 


today, and plans to open offices in 
two more cities. 

The head of 
the agency is 
Lloyd White- 
brook, who re- 
signed as v.p. in 
charge of services 
for Joseph Katz 
Co., New York. 
Mr. Whitebrook 
was in charge of 
the Katz agen- 
cy’s work on the 
Democratic Na- 
tional Committee, 
and handled the New Jersey and 
New York Democratic state com- 
mittee campaigns. Before joining 
Katz, Mr. Whitebrook was a v.p. 
of Ben Sackheim & Co. 

He will probably handle the 
state committees in his own agen- 
cy, and it is anticipated that 25% 
of the new agency’s billing will be 
political. 


Lloyd Whitebrook 


® The Democratic National Com- 
mittee, however, will apparently 
remain with the Katz agency. The 
contract between the national com- 
mittee and Katz was renewed in 
December, although Katz did not 
announce its renewal until April 3. 
Mr. Whitebrook will apparently 
consult with the national commit- 
tee. 

The new agency employs about 
15 people, topped by Mike Carlin 
as general manager. Mr. Carlin 
was previously production man- 
ager for Katz, and earlier was 
with Federal Advertising. 

Although the new agency is 
keeping fairly quiet about its em- 
ployes and accounts, it did release 
a partial list of a board of direc- 
tors, which includes Dwight R. G. 
Palmer, chairman of the board of 
General Cable Corp. and former 
treasurer of the Democratic Na- 
tional Committee; George Backer, 
a New York real estate operator, 
and David T. Wilentz, a New Jer- 
sey attorney and once attorney- 
general for the state. 

The new agency plans to open 
an office in Newark around July 
1, and to open a Washington office 
in late summer. 


|Storecast Names Schoof 


Richard A. Schoof has been ap- 
pointed supervisor of merchandis- 
ing for operations in the Northern 


New Jersey division of American 
“But,” he added, “we don’t pro-| 


Stores by Storecast Corp. of Amer- 


‘vide news with depth and cover-| ica, New York supermarket adver- 


age, so people still turn to newspa- | 


pers.” 


OS ce eae ok 


tiser and merchandising organiza- 
tion. 
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Beginners and Pros Alike Are ‘Uncertain’ 
About PR Business, Smith Tells APRA 


NEw York, April 6—Public re- 
lations students, teachers and pro- 
fessionals have one thing in com- 


mon—uncertainty—the new presi- | 
_@ The APRA code of ethics, the 


dent of the American Public Re- 
lations Assn. asserted today. 
Addressing the association’s 10th 
annual convention here, 
Smith Jr., who is promotion man- 
ager of the National Assn. of Ra- 


dio & Television Broadcasters, said 


that $25,000-a-year p.r. v.p.s and 


“youngsters in sports jackets” alike | 


are uncertain about “how large, 
how important, how’ prosperous 
can be this field of public relations 
to which they have entrusted their 
destiny.” 

He recommended that the asso- 
ciation “encourage a better un- 
derstanding of public relations 
benefits on the part of the people” 
and their elected representatives; 
develop skills of public relations 


apprentices and experts and in-| 


crease the “appetite for and use 


J. H 


_ministrative 


of tested, measurable public rela- 
tions assistance’ by management, 
trade associations, unions, etc. 


Advertising Age, April 12, 1954 


canis Should be done, Mi ouw'| Highlights of the Week’s News 


what-of a vacuum in the public re- | 
lations-media_ relationship” and 
“media should be entitled to ac-| 
quaint us with their economic val- | 


/ue because public relations has) 


Silver Anvil awards competition | 


and distribution of case history 
reports should be emphasized to 
help meet the association’s aims, 
he said. 

Mr. Smith advocated formation 
of a committee to maintain com- 
pliance with the code. He also 
called for preparation of a report 
describing the duties and activities 


_vocated that p.r. men within com-| 


of the p.r. profession. The report. 


should be distributed to “members 
of Congress, heads of federal ad- 
agencies, embassies 
and legations, state governors and 
key industry leaders,” he said. 
“I believe that APRA should so- 
licit from the media associations 


ness of paid space and time for Inc. 
public relations purposes,” he said. | send gifts to India. 


long since come to mean much) 
more than free publicity.” 


# Another speaker, Lee Bristol, | 
president of Bristol-Myers Co., ad- | 
panies be given v.p. titles to give 
them stature and an opportunity 
to operate closer at a policy level. | 

Fifteen Silver Anvil trophies | 
and 27 certificates were awarded | 
by the association in recognition 
of the best public relations cam- 
paigns of 1952-53. Two of the 
trophies were special awards given 
Ford Motor Co. for its 50th anni- 
versary observance and to Roy- 
al Netherlands Industry Fair. 

A special certificate was award- 


_ed to the Cooperative for Ameri- 
factual statements of the effective- 


can Remittances to Everywhere, 
(CARE) for its program to 


THE DES MOINES SUNDAY REGISTER, 


1,310,000 


IOWA PEOPLE 


read THE 
DES MOINES SUNDAY 


REGISTER 


(more than 500,000 copies) 
Your Best-Market People, too! 


82% of all lowa's upper and upper middle 
income people — 68.4% of all lowa people! 


. . . as reported by the Advertising Research Foundation in its first 


statewide audience study of 14 Sunday newspapers circulating in Iowa. 


For complete facts on where these people live, what 
they earn, what they own, see “A Study of The Des 
Moines Sunday Register Audience in Iowa.” For 
details on how to get your copy, write Advertising 
Research Foundation, Inc., 11 West 42nd Street, 
New York 36, New York. 


.--an "A" Schedule Newspaper in an “A-I" Market 
Gardner Cowles, President 


‘Today’s Woman’ will fold in June, | 
Fawcett says, giving mounting 
costs and rising postal rates as 
TEAR POON oo ok ad a hee owe Page 1 

Outfumbling begins as Murrow’s 
sponsor, the network and two 
agencies decline to pick up Mc- 
Carthy’s tv film tab ....Page 1 

Beer ad claims of low-calorie 
count are criticized by the 
Treasury Department, but it’s 
only a gentle slap ...... Page 2 

Broadcast giveaways are legal, the 
Supreme Court rules, upsetting 
FCC’s decision that the programs 
are lotteries 

Creative men aren’t doing as good 
a job for radio as salesmen, 
BAB’s president says, urging 
better programs ........ Page 3 

Scientific study is encouraged in) 
new hobby kits backed by big | 
manufacturers’ as educational | 
devices for kids ........ Page 3. 


Shoe polish succeeds when the_ 


inventor decides to ignore tra-_| 
ditional outlets and market. 
the product through food and. 

° | 
VOPTIGLY SUOTES «666655 Page 10. 
Merrill Lynch promotion causes 
AA to wonder why businesses 


with more opportunities don’t do 
08 BOGE: S308: 6620255 Page 12 
Crosby’s tv film, his second and 
last, leaves General Electric with 
mixed reaction over what view- 
ers will think of the Groaner’s 
work 
Klores & Carter, New York agen- 
cy, files bankruptcy action in 
the wake of financial woes of a 
mail order client ...... Page 26 
Thirteen colorcasts are scheduled 
by NBC, with Chrysler reported 
ready to pick up the $100,000 
tab 20P GREM 2.65 iscsan Page 27 
First liquor ads will run in Coro- 
net next month with an eight- 
page insert by National Distil- 
ee Page 30 
Insurance salesmen aren’t hurt by 
tv, says an insurance firm, but 
it takes a wily man to lure pros- 
pects from sets ....6... Page 34 
UHF isn’t dead, FCC economist 
tells educational broadcasters, 
adding that of 51 dropouts, 44 
were on paper only ....Page 36 
Proposed sales tax on ad agency 
service is attacked by New York 
Four A’s council, which predicts 
agency exodus ......... Page 42 
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Advertising Market Place ... .66 


Coming Conventions ......... 68 
Creative Man’s Corner ...... 58 
Department Store Sales ...... 44 
RESO Pe erry 12 
Employe Relations .......... 60 
Eye and Ear Dept. ........... 57 


Getting Personal 


Looking at Retail Ads ........ 60 
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Photographic Review ........ 52 
po re 12 
Salesense in Advertising ...... 57 
This Week in Washington ... .28 
Voice of the Advertiser ...... 64 
What They’re Saying ........ 12 


“This is the kind we buy in the 
Growing Greensboro Market!" 


SELLING IS A SWEET PROPOSITION 


in the Growing 


Greensboro ABC Market—where sales come easier in the 


South’s most populous state! ... 


Here is a major market 


with more sales zoom and more dollar gains than any other 
in North Carolina. Over 1/6 of the state’s 4-million people 
live in the Growing Greensboro ABC Market—and account 
for 1/5 of the state’s sales all along the line—food, drugs, 
furniture, automotive, and general merchandise. Total retail 


sales for the market are nearly $600-million. . 


. . If you are 


looking for sales in a market that you can depend on—better 
get the latest dollar-data on the Growing Greensboro ABC 


Market. . 
RECORD. ... 


. . Top sales force at 
100,000-plus circulation of the. 


our command, will b¢ the 
REENSBORO NEWS and 


Only medium with dominant coverage in the Growing Greensboro 
ABC Market, with selling influence in over half of North Carolina! 


Sales Management Figures 


| * GREENSBORO, NORTH CAROLINA 


Represented by Jann & Kelley, 
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POS Rat i an 


YOU’LL WANT TO SEE and analyze the results for your- 
self. But there’s no need to hold you in suspense about two 
facts: 


Midwest Unit Farm Papers are read regularly 
and preferred by more Midwest farm families 
than any other media in the market. Their 
preference score is 38% higher than the four 
national farm magazines combined. 


A glance at the charts at the right also tells the story of how 
reader preference is correlated with advertiser preference 
for Midwest Unit Farm Papers, a trend that has grown 
steadily stronger ever since keen competition for sales devel- 
oped in 1948. 


If you agree it’s the time for more selective advertising, get 
your copy of the survey brochure, ‘‘Midwest Farmers’ First 
Choice.”” The unbiased facts will convince you it’s the time 
to buy the Unit—-one order, one plate at a substantial saving 
in rates. 


Sales Offices at: 250 Fark Avenue, New York 17, New York; 59 East Madison 
Street, Chicago 3, Illinois; Russ Building, San Francisco 4, California; 1324 Wil- 
shire Boulevard, Los Angeles 17, California; 505 N. Ervay Street, Dallas 1, Texas. 


It’s the time for 
SELECTIVE ADVERTISING IN 
THE MIDWEST FARM MARKET! 


A timely independent 
survey gives you the FACTS 
| on major media 


A survey supervised by one of the nation’s 
leading advertising agencies, as interested as 
you are in making advertising do an efficient 
job, maps out a simple, direct route to more 
1954 sales in the 8 Midwest states—the rich- 
est farm market in the world. 
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MIDWEST FARM PAPER UNIT 


PREFERENCE = 1477, 


SURVEY it A survey of 6,049 Midwest 
CCE, 28 Ag See, |) farms, supervised by Batten, 
Rainen: Gien 4 PUBLICATION “B” Barton, mage & Osborn, 

“ : 4 Inc., shows 38% more prefer- 
seaeta PN fe: 4% ence for the Midwest Unit Farm 
Z 2% Papers than for all 4 national 


farm magazines combined. 
PUBLICATION “D” 


Bera 


ied, | | Wa MIDWEST FARM PAPER UNIT 

4 : oo sala a tee ir —oo" 
_ COMPARATIVE 1 Lae & +20% 
~ ADVERTISING me gC rT] 

LINEAGE oa # 

1948 - 1953 || — ~32% 

= | | MAGAZINES -43% 
index 1948 = 100 : sad se “94 rs 


' } 
YIL 1762 


1948 1949 1950 1951 1 
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I$ BIG BUSINESS. 


. AND GOOD LIVING! 
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Four A’s Chapter Elects 

Roy H. Wensberg, head of the 
Seattle office of Bozell & Jacobs, 
has been elected chairman of the 
Puget Sound chapter of the Amer- 
ican Assn. of Advertising Agen- 
cies. Other officers elected are 
Reinhardt Knudsen, Botsford, 


Constantine & Gardner, vice-chair- | 


man, and Frank Welch, Honig- 
Cooper Co., secretary-treasurer. 


SIMPSON-REILLY, LTD. 
Publi,hers Representatives 


SINCE 1928 


LOS ANGELES HALEIBUR TON BLDG 
SAN FRANCISCO. CENTRAL TOWER 


} 
| 
| 


as They Map Plans to 


(Continued from Page 3) 


1. “Bootleg selling” in all forms 
including discount houses, premi- 
um and club plans. 

2. An astonishing low degree of 
any kind of salesmanship to take 
advantage of legitimate sales aids, 
such as advertising, deferred pay- 
iment terms and trade-ins. 
| 3. An almost complete lack of 
|sales training. 

4. Far too little product, wiring, 
‘installation and other essential ed- 
ucation for retailers. 
| Mr. Whitwell asked manufactur- 
'ers to carry their messages to re- 
‘'tailers by aiding dealer organiza- 


‘Electric Utilities Men Generate Enthusiasm 


Increase Future Sales 


|tions and providing more and bet- 
ter sales aids. Distributors, he 


said, can help dealers to buy mer- | ditioners proves that “appliances | 
‘catch the imagination of the pub- | 
| lic.” He forecast that as soon as the | 


ers and dealers to increase adver-|color tv program gets off the! 


chandise wisely. 
He also urged both manufactur- 


tising and promotion of appliances 
and to make sure merchandise is 
sold at a fair profit. 


® Citing a constantly expanding 
market for appliances, Roger H. 
Bolin, advertising manager for 
Westinghouse Electric Corp., pre- 
|dicted that in the next 10 years at 
least six new appliances will be 


sold in every home in the country. | 


|\He pointed out that since 1949, 
338,000,000 appliances have been 
sold, or eight for each wired home 
in the nation. 

Mr. Bolin said the boom in tel- 
/evision set sales and room air con- 


ground, sales of sets will sky- 
rocket as fast as black-and-white 
television did a few years ago. 


® Referring to ad copywriting, 
Kenneth W. Slifer, v.p. and copy 
director for N. W. Ayer & Son, 
Philadelphia, who spoke at a Pub- 
lic Utilities Advertising Assn. lun- 
cheon, said, “this is the time to 
reaffirm our belief in the selling 


launched: ax idea 


SOT OT ae er 


Rd 


Austin of England introduced the idea of the British light 


car to the American market. They 


They did this initially through the 


did this in 1948. 


advertising pages of 


The New Yorker. Very first year in the market Austin 


sold more than 8,500 automobiles. 


They have been selling automobiles ever since. 


Thicy lave been advertising in The New Yorke: ever 


since. So, too, have many other makers of imported cars— 


an advertising classification in which The New Yorker 


leads handily as this new motoring fancy has taken hold 


in this country. Afoot, on horseback, or in a motorcar, 


New Yorker readers are the people other people follow. 


Have you an idea to launch? 


sells the people other people follow 


THE 


NEW YORKER 


25 WEST 43xp ST., NEW YORK 36, N.Y. | 


HARRY G. BAKER has been appointed man- 

ager of the Chicago advertising office of 

the Detroit News. Mr. Baker joined the 
News in 1924. 


power of sound ad copy.” 

He said people are interested 
primarily in themselves and copy- 
writers should remember that they 
are not writing to suit their own 
tastes, but to appeal to the public. 

Dr. Claude Robinson of Gallup 
& Robinson, Princeton, N. J., said 
a great opportunity exists today 
in the field of corporate advertis- 
ing. 

“People,” he said, “are inter- 
ested in bona fide news about 


/companies, and what they are do- 
‘ing to serve the community. Com- 
panies which exploit this concept 
imaginatively can greatly step up 
the hitting power of their adver- 
tising.” 


RCA Sets Portable Drive 

The RCA Victor division of Ra- 
dio Corp. of America, New York, 
will launch a nine-week campaign 
to promote its portable radios and 
phonographs on April 20 through 
J. Walter Thompson Co. Promo- 
‘ion will include 16 ads in Ebony, 
Extension, Life, Look, National 
Geographic Magazine, The New 
|Yorker, The Saturday Evening 
Post and TV Guide and spots on 
the Dennis Day show on NBC-TV, 
the Phil Harris-Alice Faye show 
on NBC-Radio, and “Your Show 
of Shows” on NBC-TV. 


Basca Mtg. to Bozell & Jacobs 

Basca Mfg. Co., Indianapolis, a 
|division of Huyler’s Inc., has 
named Bozell & Jacobs to direct 
‘ts advertising and public rela- 
tions. Promotion plans’ include 
full-color newspaper pages for 
_Lady Biltmore anodized aluminum 
tumbler and a trade drive for the 
Econ-O-Seal aluminum milk bot- 
tle closure. 


Graphite to van der Linde 

Graphite Specialties Corp., New 
‘York, has appointed Victor van der 
Linde Co., New York, to handle 
its advertising. The company for- 
merly handled its advertising di- 
rect. 


Ingersoll Milling to F&S&R 

Ingersoll Milling Machine Co., 
Rockford, Ill., has named the Chi- 
cago office of Fuller & Smith & 
Ross to handle advertising for its 
custom-made tools. 


AvvertiseRs — AGENCY MEN: 


... the hard-hitting guidebook by 
DONALD M. HOBART and J. P. WOOD 
= both of The Curtis Publishing Company 


5 $5 ot bookstore 
| = or direct from: 


THE RONALD PRESS COMPANY 
15 East 26th Street @ New York 10 
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and d Dall 


d Odil of 26% in advertising pages 


for the first quarter 1954 


over the first quarter 1953 


Biggest First Quarter in Our History 


'iomo ™ Ss 


(Coronet 


reaching more people for less money 
than any other magazine 
Circulation: 3,003,500* — 
Cost per thousand: $1.66 


any | *Publisher’s Estimate Jan., Feb. issues 1954 
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to increase sales... and 


decrease costs 


advertise more 
in NEWSPAPERS in 54 


hecause... 


Women use the pages of their daily newspapers as shopping 
guides, and as important aids in the efficient running of their 
homes. 


OF THE WOMEN Who Read Newspapers . . . 75% Read 
Something On Every Page... Including Advertising Pages. 
Women Rate Newspaper Ads More Useful In Selecting Mer- 
chandise Than Ads In Any Other Medium! 
Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 


Newspaper Representatives since 1900 


—_—_ 


‘Mortimer, Igleheart 
Named to Top Posts 


at General Foods 


WHITE Puiains, N. Y., April 7— 
Charles G. Mortimer was elected 
/president and chief executive of- 
|ficer of General Foods Corp. by 
'the company’s board here today. 
| Austin S. Igleheart, former presi- 
dent, was elected chairman of the 
board to succeed Clarence Francis, 
| who is retiring as required by the 
|company’s retirement policy. The 
changes are effective immediately. 
| Mr. Mortimer, as exec. v.p. of 
'General Foods for the last two 
|years, has been the company’s 
‘chief operating officer. He has 
been associated with the company 
since 1928, and has held a number 
of executive positions in both the 
marketing and operating divisions. 

He became v.p. in charge of ad- 
_vertising in 1943, and was given 
responsibility for all marketing 
functions in 1947. In 1950 he was 


NATION AL 
Highway Advertising 


repeats your sales story 
15 times a month 


Expose your brand name, trademark and selling slogan to prospects about 15 times a month with 
NATIONAL Highway Advertising. According to surveys by National Quality Interviewers, Princeton, 
N.J., this high repetition can be obtained in trading centers of 100,000 and less, which represents 
70.6% of the U.S. population. Keep your brand name and dealer name constantly before your 
potential customers by including NATIONAL maintained highway signs with SCOTCHLITE® 
brand reflective sheeting in your sales promotion budget. Write to NATIONAL today for details. 


Pa RWG Ce HE OA G.. 
Advertising Company 


WAUKESHA, WISCONSIN 
A Subsidiary of Minnesota Mining and Manufacturing Company 


19 Sales and Service branches serving the entire nation. 


Copyright 1954, National Advertising Company 


NATIONAL HIGHWAY ADVERTISING DELIVERS YOUR MESSAGE TO THE MOST PEOPLE AT THE LOWEST COST 


Austin S. Igleheart Charles G. Mortimer 


named operating v.p. supervising 
four of the company’s product di- 
visions. He was elected a director 
the same year, and two years 
later was named exec. v.p. 


a Mr. Igleheart has been with the 
company 42 years. He became 
president in 1943. For five years 
prior to that he had been exec. v.p.; 
earlier he had been v.p. in charge 
of manufacturing and transporta- 
tion and, subsequently, v.p. in 
charge of sales. 

Before the milling business of 
Igleheart Bros. became a part of 
General Foods in 1926, Mr. Igle- 
heart operated his family’s busi- 
ness, which was founded in 1856 in 
Evansville, Ind. 
| Mr. Francis has been associated 
with GF for 30 years. He will con- 
tinue as a director and as a mem- 
ber of the executive committee of 
the board. He is currently a special 
consultant to President Eisenhower 
on problems involved in disposal 
of agricultural surpluses. He is 
also American representative on 
the advisory board of the European 
Productive Agency; chairman of 
the Citizen’s Committee for the 
Hoover Commission Report, and a 
pubic governor of the New York 
Stock Exchange. 

He has been board chairman of 
GF since 1943, and was president 
during the preceding eight years. 
Previously, he was exec. v.p., and 
before that v.p. in charge of sales. 


Lucky Lager Backs 
Big League Baseball 
in San Francisco 


San FrRANcisco, April 7—Lucky 
Lager Brewing Co. will be back 
this year as a sponsor of major 
league baseball over KYA. 

The recreated play-by-play 
broadcasts will begin April 13, 
with ten big-league clubs having 
entered into agreement with the 
station for the airwaves series. 
Negotiations are in progress with 
the rest of the major league teams. 

Most recent team to sign a con- 
tract with the station is the Chica- 
go Cubs, which came to terms 
with KYA after an out-of-court 
settlement over disagreements in 
the 1953 contract. 

The Lucky Lager baseball sched- 
ule on some days will include two 
games. Lucky Lager is about the 
14th brewer to announce its plans 
for major league baseball radio or 
tv coverage for the coming season. 

McCann-Erickson is the agency. 


Lederer Joins Metro Staff 

Roger J. Lederer, formerly on 
the advertising staff of The Amer- 
ican Weekly, has joined the New 
York sales staff of Metro Sunday 
Comics, published by Metropolitan 
Sunday Newspapers Inc. 


Fe kl eo ae gm ee 
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RN NORRIE te 
Publicity Releases 
Not Used? 


Over 4000 daily and weekly papers 
have sent us signed requests for 
matted editorial material. 
Originators of the complete package 
distribution service to newspapers 
and radio stations since 1941. 
Write or phone for complete infor- 
mation — no obligation. 


Special Correspondents, Inc. 
230 E. Ohio St. DElaware 7-1065 


Chicago 11, Illinois 
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2:54 the more time a salesman 


spends with a prospect, the better his 
chances of making the sale. That fact 
alone goes far toward explaining why 


advertising in The Saturday Evening 
Post is so productive. For each mem- 
ber of the family soends more time 
with each issue of the Post (an aver- 
age of 2 hrs., 54 mins.) than with any 


other weekly. And  jaegssgumacarst= 


Speaks His Mind “~™ 
hy This Is ad 
* My Last Year 


By Ted Williams , 


its advertisers protit [iam 
accordingly. It gets to 
the heart of America. 


A CURTIS MAGAZINE 
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Proud Papa Plus Daughter's Scuffed Shoes 
Equals Scuffy and New Life in Old Industry 


MALDEN, Mass., April 6—A 
father’s concern over his daughter’s 
badly scuffed shoes put new life 
into a staid shoe polish business 
here. 

The father is John Quinn, presi- 
dent of K. J. Quinn & Co., which! 
until five years ago was primarily | 
interested in making shoe finishes | 
used by shoe factories. When Mr. | 
Quinn found that no amount of) 
polishing could improve the ap-. 
pearance of his daughter’s shoes, | 
he set about trying to discover a 
product which would. 

After two years of research, the 
result was Scuffy, a self-polishing 
shoe covering which hides scuffs 
with one application. 


s With the new product finally in 
hand, Mr. Quinn decided that suc- 
cess would depend on bypassing 
the standard outlets for shoe pol- 
ishes, namely the dime stores and 
shoe cobblers. He saw that his| 
market was primarily with the) 
mothers of America, and he wanted | 
to reach them. 

“Our first step, we felt, was to 
enlist the help of an advertising | 
agency with solid experience in 
mass merchandising, and that is 
where Bob O’Brien, then account 
executive for Ingalls-Miniter, came 
into the picture,” Mr. Quinn said. 

“From the beginning, we were 
convinced that the normal shoe 
polish distribution channels were 
not for us,” Mr. O’Brien pointed | 
out. “We had an idea, fantastic as 
it sounded then, that Scuffy could 
be sold successfully by supermar- 
ket and independent stores as well 
as by 5 & 10s and repair shops. 


es “So, we went to the leading 
chain and independent store exec- 
utives in New England. They could 
see the merits of Scuffy but were 
skeptical about selling it in food 
stores. We didn’t sell them the 
first time. But we kept at it, and 
finally they placed their first 
orders. They've been selling Scuffy 
ever since, the first shoe polish at 
a 25¢ price in a food store.” 

A non-tip bottle had to be 
developed, it was found after the 
product was introduced, because 
children and the regular type 
bottles didn’t seem to mix. Radio 
and tv were used, demonstrators 
were sent out into stores, promo- 
tions with movie stars and theat- 


NATION'S LARGEST TRADE TERRITORY 


$80,000,000 
That's the annual to 
the military and civilian person- 
at Ft. Bliss, 
Nation's largest military estab- 


located in El Paso. 


The ZF Paso Times 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 
A Scripps-Howard Newspoper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! 


payroll 
nel one of the 


lishments, 


‘and advertising programs. Jingle 
contests and premiums kept the 
product rolling. Then, Walt Dis- 
ney’s cartoon characters were 
rical personalities were staged, and added. Life, This Week Magazine 
new markets began ceming in— and Sunday comic sections were 
New York, Philadelphia, Detroit, used. The Walt Disney characters 
Kansas City, Baltimore, District of tie-up is unique in the shoe polish 
Columbia, Cincinnati, Richmond field, Mr. O’Brien said. 
and Norfolk. The advertising budget grew and 
(grew. Starting with $10,000 in 
# Bob O’Brien left Ingalls-Miniter 1949, $44,000 was placed in 1950. 
to devote his time exclusively to In 1951, the advertising budget was 
directing Scuffy’s expanding sales $75,000; in 1952, it was $90,000; in 
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\the most intense competition ever 
seen in the shoe polish business.” 


1953, it reached $175,000. 

“Just about everybody’s jumped 
on the bandwagon with an imita- 
tion Scuffy,’” Mr. O’Brien said. s Premium promotions of all kinds 
“They've copied our bottle, our ap- are to be featured in the next 12- 
plicator, our selling phrases, every- month period, while magazine and 
thing but the original formula. newspaper media will be cut down. 
Seems like we started a national’ During the next six months, how- 
trend toward scuff-type polishes. | ever, 1,000- and 500-line copy will 
But, even with the giants of the) be used in New England newspa- 
industry engaged in a competitive | pers and on television stations. 
battle for dealer’s shelf space, This phase of the campaign starts 
we're still moving ahead, and still | in mid-April. 
building our sales in the face of A new Scuffy contest, a free 
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Advertising Age, April 12, 1954 


trip to Hollywood as the guest of 
Walt Disney Studios for the boy or 
girl winner, mom, dad and one 
friend, is in the works, and a new 
product, Scuffy Super Gloss, for 
teen-agers’ and adults’ dress shoes, 
is on the market. 

Newly designed colorful pack- 


ages, and point of sale have been 
introduced, marking the first com- | 


prejudicés, you can revitalize an | Steller, Millar Names Shanks 


industry and educate people to 


use an entirely different type of 


|shoe dressing and do it success- 


fully,” he concluded. 


Murine Sponsors Heatter 
Murine Co., Chicago, will spon- 

sor Gabriel Heatter’s news com- 

mentary on alternate Thursdays 


pletely modern package in the shoe over Mutual Broadcasting System 


polish field, Mr. O’Brien said. 


starting April 22. Time was pur- 


“Regardless of slow turnover, chased through Batten, Barton, 


regardless of past histories and) 


Durstine & Osborn, Chicago. 


Steller, Millar & Lester, Los 
Angeles, has appointed Thomas H. | 
Shanks, formerly with Stamps-| 
Conhaim-Whitehead, Los Angeles, 
to handle copy for industrial ac- 
counts. 


Friend-Reiss Names Moodey 

Carl R. Moodey, formerly with) 
Harry S. Goodman Productions, 
has joined the radio-tv department 
of Friend-Reiss-McGlone, New 
York. 


—— na 


Wiens eee 


Sorry, Can't Hear You 

Correction: In story re- 
leased March 23 on small 
radio receiver which can be 
worn like a_ hearing-aid, 
please refer to paragraph 
three. 

Please change 1260 kilo- 
cycles to 1240 kilocycles. 

Thank you. 


News Bureau, General Electric, 
Syracuse, N. Y. 


The Record Tells the Story 


Quarter-Hour Ratings* 
Station WNBQ has the highest rating in 20 PER CENT 


MORE quarter-hour periods that Station B and 20 PER 
CENT MORE than Stations C and D COMBINED. 


Average Quarter-Hour Ratings* 
Average WNBQ rating is SIX PER CENT GREATER 


than Station B and 33 PER CENT GREATER than 
COMBINED ratings of Stations C and D. 


7:00 p.m. to 11:00 p.m. (Sunday-through-Saturday)* 


Average WNBQ rating is SIX PER CENT GREATER 
than Station B and 33 PER CENT GREATER than 
COMBINED ratings of Stations C and D. 


4:00 p.m. to 7:00 p.m. (Monday-through-Friday)* 


Average WNBQ rating is 76 PER CENT GREATER 
than Station B and 93 PER CENT GREATER than 
COMBINED ratings of Stations C and D. 


Proof again that more Chicagoland viewers are 


tuned most of the time to 


Th 


*American Research Bureau, March 1954 


Quality Television St 


Represented by NBC Spot Sales 


ation of Mid-Ame,;, 
@ 


{1 


“| D-Con Names Three V. P.s 


D-Con Co., Chicago manufac- 
turer of insecticide and outdoor 
products, has elected three v.p.s. 
They are Joseph Abrams, formerly 
director of public relations, v.p. in 
charge of research and education; 
Alvin Eicoff, formerly director of 
advertising, v.p. in charge of ad- 
vertising, and Martin Mendelsohn, 
v.p.. in charge of sales. Paul 
Cunningham, formerly assistant 
sales manager, has been promoted 
to director of sales and Maurice 
Mayber to advertising manager. 


Brakeblok Sets Campaign 

The American Brakeblok divi- 
sion of American Brake Shoe Co., 
Chicago, will launch what it calls 
the biggest national advertising 
campaign and jobber merchan- 
dising program in its history with 
a two-color page in The Saturday 
Evening Post on May 1. The cam- 
paign will include monthly ads in 
the Post, Farm Journal and Town 
Journal. Fuller & Smith & Ross is 
the agency. 


In a true sense, each of the 
305,837 families receiving 
The Cleveland Press has a 
voice in its editing. While 
some may never write a “Let- 
ter to the Editor,” a good 
cross-section do, and these 
take an important seat at all 
editorial conferences. So do 
the casual everyday conver- 
sations of the people with 
reporters and editors. 


This means that The Press 
is Cleveland, and Cleveland 
is The Press. This newspaper 
has become a leader of pub- 
lic opinion because it has 
grown with public opinion. 
its willing ear has earned its 
right as a respected voice. 


Of, by, and for the people 
means a good newspaper. It 
also means more results for 
advertisers because people 
naturally buy more out of a 
paper close to them. In the 
Cleveland area, this means 
the 7-out-of-10 families who 
daily read — 


Cleveland 
- Press 
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Showing the Way by Ingenuity 

The promotion, marketing and advertising activities of the securi- 
ties brokerage house of Merrill Lynch, Pierce, Fenner & Beane stir 
two reactions in us. 

The first is one of enormous admiration for the ingenuity and ini- 
tiative which “We the People” brings to bear on its sales and operat- 
ing problems, and the tremendously effective manner in which this 
business sidesteps tradition and explores new pathways without 
becoming garish or too-urgent, and without sacrificing an iota of 
the basic feeling of trust and confidence and conservatism which is 
so essential to its business. 

The second is a feeling of frustration and impatience because it 
seems ridiculous that a stock broker should be showing the way in 
showmanship, in sprightliness, and in all-around sales ability to 
thousands of people who have so much more latitude in which to 
move and so much more exciting stories to tell. 

This frustrated feeling comes regularly every month, as Merrill 
Lynch's house organ is delivered. Here is one of the most readable, 
most sprightly house organs—and all of it dealing with completely 
serious stories of companies whose stock is listed on one or another 
of the stock exchanges. The facts must be as right as they are in any 
technical manual, and the company-rundowns are of tremendous 
importance to those involved. Yet, month after month, the house 
organ completely avoids dullness and stodginess. 

And now the frustrated feeling is enhanced by announcement of 
Merrill Lynch’s stock brokerage offices on wheels, which are being 
put into service in suburban communities. 

If a stock broker can come up with advertising and merchandis- 
ing, and promotional and sales ideas like this, why does there seem 
to be such a dearth of similar—and more spectacularly sensible—ideas 
emanating from the thousands of businesses which have so many 
more opportunities to make a real dent on the public consciousness? 

It was once accepted as a truism that banks and financial institu- 
tions were staid, stodgy and dull, and that the odds against hammering 
an innovation into their thick skulls were too enormous to calculate. 
But now the tables seem to have turned. Bank advertising all over the 
country is fresh and live and friendly; every day some innovation 
seems to appear to make doing business with a bank easier and more 
pleasant and more interesting. 

Maybe the rest of us have been resting too pleasantly on our oars. 
Maybe we could learn something about promotion and salesmanship 
and alertness from banks and financial organizations. 


Santa Claus Is Coming to Town 


Last week’s Supreme Court decision, slapping the Federal Com- 
munications Commission on the wrist for trying to prevent giveaway 
programs, is almost certain to result in a new flurry of this type 
of program. 

All we can hope is that advertisers, stations, program planners and 
all others who have anything to do with broadcast fare will exercise 
more restraint than has been notable in the past in following the 
leader. Otherwise, Santa Claus is going to be a year-round visitor, 
and Christmas may actually settle back to being a religious holiday. 

We don’t like giveaway programs personally, but that is naturally 
beside the point. Our concern is the same concern we have expressed 
over and over again: That too many advertisers tend to converge on 
a single path, doing exactly the same thing everyone else is doing, to 
the point where everyone loses effectiveness. 

Whether it is giveaways, or cartoon strips, or animation, or any 
number of a host of other advertising devices, the tendency for all 
to rush in with the same treatment is a bad one, because it is an 

ineffective one. 


Mon 


ey.” 


What They're Saying 


Off Their Laurels 

The complacency of salesmen 
who racked up so-called “hot” 
sales records during 1953 was 
jarred more than gently by a re- 
cent communique received by 
Minneapolis-Honeywell field sales 
operatives. 

Urging the boys to get up off| 
their laurels, the memo from Min-| 
neapolis advised them not to think | 
contentedly of all that was sold 
last year because: 

98% of the families in America| 
did not move into new homes or} 
apartments; 

98% did not buy a food freezer; | 

97% did not buy a room air con-| 


ditioner; 
97% did not buy an electric 

range; | 
94% did not buy a vacuum 


cleaner. 

92% did not buy a refrigerator; | 

92% did not buy an electric 
shaver; 

92% did not paint their houses; 

91% did not buy a washing ma- 
chine; 

89% did not ride in Pullmans or 
airplanes; 

85% did not buy a TV set; 

76% did not take a real vacation | 
trip; 

71% did not buy a radio set. 

And this, the home office “nee-| 
/dle” pointed out, was during a 
period when consumer savings 
were at an all-time high. The in- 
'ference was obvious. 


—Publicity release from Carl Byoir & 
| Associates for Minneapolis-Honeywell 
| Regulator Co. 
| 


| Cooperation Needed 

I agree with a recent statement 
| made by Dr. Grayson Kirk, pres- 
‘ident of Columbia University, that 
“the job of the university today is 
‘more important than it was in the 
past. It must turn out thinking 
| men and women, not robots with 
‘a lot of memorized factual infor- 
| ‘ P P 

|'mation.” So, in teaching funda- 
_mentals and eternal principles, 
‘teachers and courses must still be 
‘flexible and in harmony with 
changes in procedures to be abreast 


'of developments. Teachers must, | 


| ° ‘ P . 
|/moreover, be objective in their 


presentation of information and in 
‘their dissemination of knowledge. 
They must not foist their own in- 
dividual interpretation of what in- 
dustry wants—but must make an 
honest effort to find out industry’s 
wants. 

In this respect, I must commend 
your university for its foresight 


| crete, 


the travail 


in establishing an industrial rela- 
tions department which serves as 
an effective liaison between school 
and industry. 


—Robert B. Schnering, president, Cur- 
tiss Candy Co., speaking at the fourth 
annual Career Conference, Tennessee 
State University, Nashville, March 22. 


Concrete and Precise 

Despite the resources of our 
language for clarity, beauty, dis- 
tinctive expression and minute 
differentiation of meanings, there 
are people who write their letters 
and reports in an abstruse, in- 
volved, pompous and thoroughly 
tiresome manner. Simple things 
are made complex, and complex 
things are made well-nigh incom- 
prehensible. 

Careful writers avoid portman- 
teau words, loaded with a whole 
suitcase of meanings. The use of 
general words instead of particu- 
lar, or of abstract instead of con- 
may be a saver of the 
writer’s thought processes. We are 
not here concerned with avoiding 
in thought of the 
writer, but with the communica- 
cation of ideas, and that is hin- 
dered if the reader has to deduce 


‘the meaning of a communication 


by a careful sorting and analysis 
of it. 


—From the March bulletin of the 
Royal Bank of Canada, Montreal. 


‘Cold Objectivity’ Is Out 


As one whose official duty it is 
to publish the monthly estimates 
on the fluctuations in the labor 
force, I can never view the figures 
with cold, statistical objectivity. 
_ Whether the total is three or three 
/million plus actually unemployed, 
|to me they represent family after 
‘family whose worries have in- 
creased because the bread-winner 
has lost his job. 
' One of the 
|reasons why the members of the 
_Commerce Department and the 
entire administration are trying so 
|hard to stimulate private business 
activity is so that business, in turn, 
again can hire those who now are 


out of work. 


—Sinclair Weeks, Secretary of Com- 
merce, speaking at the annual meet- 
ing of the Western Petroleum Refiners 
Assn. 


Defeat 

The toothpaste companies defeat 
themselves by bringing out a new 
“miracle” ingredient every year— 
thus proving the ineffectiveness of 


| last year’s highly touted “miracle.” 
| —Sydney J. Harris, in his “Strictly 
} Personal’ column, Chicago Daily 
’ News. 


intensely human | 


Advertising Age, April 12, 1954 


Rough Proofs 


Dr. Morris Fishbein, who is now 
conducting medical research for P. 
Lorillard, hopes to be able to prove 
a lot more than there’s not a cough 
in a carload. 


Frank E. Delano, in urging ad- 
vertising agencies to take more in- 
terest in planning point of pur-< 
chase displays, insisted that 15% 
isn’t everything. 


The closing of the Ward Wheel- 
ock agency indicates the undesira- 
bility of putting all your eggs in 
one basket—or all your vegetables 
in one can of soup. 


Rep. Crumpacker is against 
monopoly in the automobile busi- 
ness, especially if Michigan is do- 
ing the monopolizing at the ex- 
pense of Indiana. 


Room coolers look like tv of the 
50s, the story says, and if the 
temperature is right, they could 
easily be the hottest thing in the 
country this summer. 


Admirers of Gen. Nathan Bedford 
Forrest admit he authored the quo- 
tation attributed to him by This 
Week Magazine, “Git thar fustest 
with the mostest,” but insist he 
expressed himself in much more 
elegant terms. 


When the Philadelphia Inquirer 
illustrated an ad about shirts with 
a picture of a man wearing a patch 
over his eye, they didn’t have to 
identify the brand otherwise. 


Big families are now coming 
back, says JWT, referring to the 
number of homes with four, five 
or six children. That’s why they’re 
now having to build school houses 
with expandable walls. 


Blue Cross and Blue Shield hos- 
pital and surgical insurance plans 
are operated on a non-profit basis, 
but like the mouse-trap maker 
they’ve found it necessary to tell 
the good news in advertising. 


In order to improve the business 
indices based on retail trade a lit- 
tle faster, the administration should 
have persuaded the ecclesiastical 
authorities to have Easter come 
just a little earlier this year. 


One thing the General Foods 
television celebration proved to the 
satisfaction of the critics and the 
public is that enchanting Mary 
Martin should spend more eve- 
nings in musical shows. 


The cigaret manufacturers have 
received one encouraging bit of 
information in the announcement 
of spokesmen of the cigar indus- 
try that they’re not interested in 
the women’s market. 


Winners of the unofficial pen- 
nants in the Grapefruit League are 
Pittsburgh and Baltimore, but the 
fans in those cities haven’t yet 
started ordering World’s Series 
tickets. 

Copy Cus. 
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1 Med Sowies 
REWS OF SBR 


Ever Look at a Newspaper 


More for the money means a lot to buyers of 
newspapers as well as other goods. 


This accounts for the loyalty THE INQUIRER 
wins from its readers. They know they have 
received FULL VALUE. As manifested in more 
editorial features, more columnists, more 
comics...than any Philadelphia newspaper. 


BR nds Jomnings % 
Neiphoke~ 


Look at THE INQUIRER for all it offers its 
readers...and for all it offers YOU... 
selling power unmatched in America’s third 
market. For selling power alone makes 
THE INQUIRER FIRST...FIRST in national 


advertising, retail advertising, classified adver- 


tising and total advertising. 


Che Philadelphia Pnguirer 


The Voice of Delaware Valley, U.S.A. 


This Way ? 


Boom Continues in 
DELAWARE VALLEY, U.S.A. 


$372 million industrial expansion set 
for 1954 —18% increase over 1953. 
In face of 8% nationwide industrial 
expenditure decline. 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH 
342 Madison Ave. 20 N. Wacker Drive 
Murray Hill 2-5838 Andover 3-6270 


West Coast Representatives: 


DETROIT SAN FRANCISCO 
FITZPATRICK & CHAMBERLIN 
155 Montgomery St. 
Garfield 1-7946 


GEORGE S. DIX 
Penobscot Bidg. 
Woodward 5-7260 


LOS ANGELES 
FITZPATRICK & CHAMBERLIN 
1127 Wilshire Boulevard 
Michigan 0259 
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Starting with the manufacturer... 


LANE advertises in LIFE because this well-known 
cedar chest manufacturer finds that LIFE reaches a 
nationwide audience of householders, engaged 
couples, and trousseau-gathering teen-agers. (For the 
same reason, Lane now promotes its new line of 
tables in LIFE, too.) According to Lane’s president 
and founder, E. H. Lane, Sr.: ““We feel that our ad- 
vertising in LIFE with consistent four-color pages is 
one of the big reasons we have had a steady growth 
in sales during the past sixteen years.” 
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Continuing with 
the manufacturer’s salesman... 


‘Our customers, the retailers, have been quick to dis- 
cover LIFE’s impact,” reports Lane salesman Glenn 
S. Thomas. “Lane’s advertising in LIFE not only 
helps me sell more efficiently, it also helps my cus- 
tomers sell more. I always bring along the latest Lane 
ads, because I find most retailers use them at the 
point of sale.” 


a good year for 


LIFE can help you all along the selling line. For example, here’s 


ee = may 


taal te Dae AEE ny FA! oN Seer, ie SF oe res = 
Pati pee he ee ae DY CVE Figg a Soke Co ere Note Nea os ie ees > heh WON ane © ee ey eae SS ee “ya 
tS per ae 3 ; ae Sea, saa Fegnhes tay f RR a oy Sea eee WY Uh ona ad Daas faites Viale SNE Ag EER ie Pr ekg oN Re we ie te AE: ieee lag x “2 ees 
eden Site | ecg Mae ie gies Cet) Om ie pie Ren Sey Me POR ee Cee AR ep aR ON CLP ORNG SY of ae aan Oy Spe ES ee NaS SER gh! are Gee SANG Chee hg Bee tr ree Spee eae Suny ee ie oetians, atas : 
era ap be: Eh oy ale PER? of > ASS” want 3) Seite Conia St eae’ See ge Ma thee a ens MPS ead Poi Let POA Be Fe Oe PE Re Re ON Bie: PONS Ata a ae poe UU eae onetime Meg oo gti eal OE sath % 
a G Ofer Det au tars UN Tet )-ataemerene bt a: eee he eee es nae Pager ae Mert. 7 gee yeil te eee ae NEE. a er eee er igg Bite We “eo heute aun Ss penal Fk ee TaD rei Cae neh ate BAe gle ERIE es RE RES & 
sen Meee ea. Siete o os Pohiase ees 9 Fe ane RO Sere oe BS os ay oe aed Sema ei ie ayes ed Sea BP ae el ae PED, ool Be axe ping g gend tet, OM Seige Peavaec tne) Med SR Te ee Ts ee ht hae Re ase eg 3 > Se Te i) oe. ea ibe ats 
By Ris, = Pees Mae en yas lee era ae aes ate (taken te Pe ea Wee ise Rene sects & Re eee aS ae eee feteAr ant Rohe pepe aes Sere! are NS dol Mamie ted tha dw Bare wee trae Be ei ee oe tote keegan ae Spee ee Be cee ee oe LEW Oe pe = A Meta ae 
eS Mee eke oh ia. t= a ; y ee OS CMR ss rans “ be f Eg Ae : 4 eile wines |e ia, co : 5 “i * sehen : Pah. St ao rie ") EP rad yee : “ fk rece = afte ns Psa) 
oes: py ee i a the ; AO) pee eee Boek Sik tye atte eee hee beer eo ee cael pe ae Res oP). ae RES Wie AM ES Ta! Riee, Op omen oat Te Ne ice eee ied Tit reece ae Nabil osc a el eg | Sze Rah, 
— ee his a be ; : , es e Seer ty ee ene ALY ose Bo he ee Sse ie 2s ay : aD Sa: ne 2 ; sae 4 Ra Oe Mi ita et hoy eh ea eh ee Sabir Gein oe Be vonameen ir eke Ria, Sir alle tne 
a ’ arg i ? ; : ee eee = PSE eke SAB En cogs Sei Seeks oo ae aS ae ee te A ae ‘ Be acevo oa BA jh op ha ale Cea S foteipces = S *) SOO Rip ee sobre. Se : : 1p ee Re, Sate ie) 
eee “ si he eer 7 i ages i > Baer ort Tot Sea ee” rere ne : . Se - oy tee as : : ipa : 
a ’ — : F : whet _ aaeg * eke " :! + wy w als 
i . 2 ae ‘ tS. 
. ; 
u ~ J 
te 
ee a 
Fey i 
a; 3 
. 
ae 
a ie 
idee : ’ 
ae ‘ { 
ee 
Te q 
4 ee ; 
7 a tae i 
4 ss 
ee Ree os SE eS Ps Oe ‘eae OW bg dea oe a a ‘ 
edb a ve gee ere eae ptt wt eee) ae ae ee ee Whos Se, Sethe pate gd “ 
Vinge Me ee RB brie eee ie ht ae f 
zs ites CSP er Ege | eit ao es Boy 4 ee eee Fi soa “ 
Pi: Sh". 4 epee oom ee KA ee es. ine. er re, Rape “ +e Ee Cee ba BS 3 “ages 
Se SS | Re 3 SRS Le SEEMED RA as es ee 33 ee ate ely Arter 308 TS Me i 
ras OE ee ne oe i Remmi Regen ay Be, SE Adar “ 
cA ar ait ‘ t + FON Sy i Sel Ma 4 7 “Soho 7 Brae? Desi ae ag a a Rarer. iran See [8 ea eae” o . -. 
tae Ratt poh at. ee. os ERR Fst i aes ‘oR ee ee aoe oN NA Sy od ate Bes ~ * é : 4 
a oe Ra tae ; 7 . tae a 2 <—Z NERS IRE OO. es, eae gr ae = &, i : 
a. ee! ee mea Ras et a Re hee rf ety SIR one a ee e | 
s P Sead ns he eee fr eee om a, ee att s ; ’ Sis eas Py ad ae tie = es = i 
ee: ‘ eae «i ia en pie es ee hye Tes. Suga Pas We oer Te ates , . | 
ie 4 ” Sg ee ee “s a ST 9 Se ae ee eae a =" 
Sa sod FO eens ; Oy Si So - JS WOO MPC Rigg eo: Sone agi aaa , ; 
Saye gt tape : ere ae Perea fig Se Tile A a 0 , 
ete oe : . ? Boe oe Nene eee : m4 aries “ ee ‘ Q 
oe a ee a tee rd o. rs —_ ‘ é ay Mae toe 4s 3 Biss ‘ Pee ag Q a ‘ , 
‘ A ay ue ~< ° ie ae Sa es 2 Sey ; ‘ 
dey . § as * | « ees en 3 0 
er . ag ! + Be ay pe p * re » Ny a ae ee 
fe wi Pus oS, {re # po! OS Se ane wh OF Hn FE a gt 
a . ea, alk = aaa ines er i ee gE he 4 
Nuts Be St Sim ae uy \ + M4 Bete TR ne lee PEE GS ee D q) a 
Meera is i a : yp RII age asl Ee 3 Ba Re Ne FO eee ee ’ 
ae - eS orn ¥ i » ce eae gis eae eae es a] u — 
“ayer Tae al Pe ae Be a ty eee x petro i ere a O u 
“s 7: Pi 4 - “Nee Ran pe) i Le be at tee ee 4 o 
ees ‘ ri ae % SN ae ny Nae 0 0 0 L 
Te ¥ eA ae ee: oe ann . Pie ee Ne ig Bre ee 0 : 
pe 3 a Ne | Sg ee ee te ee SS : 
Te One : yo” an odes Ga NR aS ee Rar oe ‘ eg. Con er ae ye 
; : > e Sin Bee el ras i e eee Fay path eI behS ; : 
i RIA Ras iy 1G Pee acs iain op eh 2 es ‘ 7 ee Sie ay et f f j 
42a eae 7 ips: ieee ania as 1? Oak tapi . * — Behe, mesh es 8s Sea © aes 
oago : Fa a eS Lo Pie a] Ue. ee 2 
Waki ire Bs a “ ays ae Ss ic : 
uae ee i | 
pti. Fe Re Pao a me frei = o E ie x ee sa ul Se ree at ars 
fstice, G § Ge To ae a ss ae , ie a ed ‘Z 
ea i ; Rae Lae 5 Seaareeemee: eee . CPE ae. SaREL pepe, mee ants rac . 
aan é eee Sakae SERRE * se ee eae Sr ies Aaa ee Bas 28 Ea 
4 Gace a Est : Petar ae ae ae ‘ . 3 
E 3 igi eer a. ‘3 ee. 
ail =. : 
3 ‘ ; ; ‘ . FSP coate 
Ay ie nig 7 ee : aoig Fh 2. -2 s 
i a es ’ 7 ‘eS ic es, 
&, 2% 4 Meee re 7 
: ead ic a ee a rn Sg , ‘ : — 
: BF ein 4 pe is 4 q ae ; 
: ae oy sy ies a a 7 ; ae bee 3 ; na ee ; 
a 
eS 4 Br ae bed z ‘.% : 
ae ee Mae) as ee ee ie Le ay ite ee Se sk . ity eee i) NS. ale, ia tiene ee 
zs ‘tie << he Sea ae Prete ee fe prt: <ilimnd Beis, Uae 1 
2 ae ae 2D ae > ee Pee, Xs Rese ee F ae tos ‘ 
et 2 ries ee ee : 4 i 2 i Share ea tan Ta | . e 
, ctibe tie t aah hae Ba a NF Spel. 
* le ee ae ; Ae eat has nn ei Sc BS See ts ae a ep reas i 
‘ ae. ‘ iy " aie) 4 Pe eR RS is Wee oR ca Uh aig. hh Oke i 
Peas ew ou Cee Pp ie a) an oe a eae oe eg Mee cee ee ee ae Shee 
he oe Pe ee Hig ae ee eee ee : 
ey tee BAU EY ens On ee a Ait oe ee Sheen | <A Oia a a eae me 
et Soe eae Solty he pee SRE a eee ae 
= foe ne Pe ae Les ey » Bee TS, ee i ce eee ra) 
j rae 925 pee er. cue 2s —" Pg St 7 Aetna licen es co.4 5 a alg ee 
a se his ‘tie : are ro +o : : me oe LEP ee = 
: a ab got +) cae aE es "s Morena 3% iia = j 
z . a bitey : . . 4 
. 4 ie Cation b hts r ee x 
’ Peake ee el mo eee — = : 
7 a] 4 - es Oe eee etl oe 
SS eS ates eee own . : 
cs aes Tine ~_ ‘ <= ne pm Set a . 3 i 
Beene ‘ i ‘ é Sd Sear -— one F a 
es - P mo a wid rd hal Pe ot : | 
oe ; oe, > meen : he a ae sak j re f 
= ira 3 r + ‘ re on eee ot q 
we sas C 5 yrs ee : , sitet Png ig: q 
ae eS ee errs ; 
my © peas — | he be agen - ; 
Tea, ti 8 ete CO. en », x Se: ait me 4 : 
eB Sr ie 13, 4 . “ F 
ee ; dmg ha << oe ae eee i ; 5 “ 4 
eo ie ty . iagegeeen™ Ciena he tel - —_—*. 
re " . a a wl i Stel - en wie 
Pea “om rw _ “ie : 
ee - an sl M 
iia i 
iis ; 4 
fed we 
f < J; { 
a ee 
ect ag " al 
cht ae ‘ rene . 3 / 
arcs Spang: et VS ye Renan aiRiame ala 3 Ree we at 
Ce ea SP a Se eee pecan ieee, Cea ee ee a 
nee j ; ie ee HOS A hts ? a So epee: j 
op ee | a ane na Sees. Reema «. 
Ne val j , er ei, ot ei Se ‘- 
‘ ety . a «Ni ole ae ee ee ' } 
AGS J oes A meet cee _ are oe Wee 
ey eS aire se BY . = eta Pies us 
Naas met oa ae ey: eS Ms i 
fale Snes ee ay oe: Sar oes ean Peete 
ihe . eR: p lie eae elec a ean elena gia a . i 
u r a ae oS SS a ees mine = a Q } 
j : - ei @ Sc A eee y Sion 
; | * } cee - ssf ass Seton Q oe 
: } * , eh. Na a " Ce 3 ) 
7 ¥ ie. - oe ae = : Be ai Po pay : f 
q elie 2 Car Bed ie J 
. . bs ae D 1 
4 “ H 3 > soot cs5, Bi e ; A 
es, " ‘ ; . Sa Bry, pew iy cone ie | 
ee : ol cS |. ae ae aleeees = i. . : 
' : ; . ‘ iio ie a era cei, ne aor - - : } 
- a fle “as of ae: ae Rey = % \ 
ida See thse Ot ee a as ci ae a si 
Seas . & o a oe Soa i We Sia: aviits a ne 
i ; Li = te i RM Sopa Mer 5 8 png kk oe Me oe s 
| ; * ra on o se Sie : pa, Rete Py eh ace 
9 ia ec eee oe ie Pie ae eee ’ 
' "J - Rg ee, oj Mee EA ST Es { 
: : RB i . iz : ‘ cir 
| * : F peed ae : : ; 3S eng ea | ; Ue : 
“ 4 a 7 - ee : <a ie O ; 
Toe oe ee ee ree, \ m (aie oa te eae ec! #7! Fr 
wees tie & . : et oo ee Ji yegahe teenie om ee : ie oer ok : 
1 ha ¥ . . (a , & Ree hs Rat 1 ise erga ees yd = —— 
ie aes > ey 2) Se aie ps oe. erm eater : 
es ae ae hh + ae ses OE sg 
é ve rats 5 ea et - es” pe Ns ae a ae ‘ ie 
' ed <a : ‘ Sao ee 3 a es Ai " 
of i ec: Me « SSR age aa 4 4 > 4 
A ec. yl \ _ i ie aa aa : oa 3 
X ‘ A ed ae Ee P re ma 4 Bas ie a 
: ‘ cai h_ Se aces a ai oa ai La acs wees 3 eee, my E. 
eye 7 . ce ay a a ee ” Ben tom. ea ed cs 
oak mcee ts aA Hey : | Ss Re ee Se ae Fs 
et ig Ul ‘ |) eae * , Beatin fa, ae - 
ay five —— Pee ae : Bees Mind A St eS 
Poe eect | ’ a ernest ham : eae 
een ihe ote. =a : s = Se te.) nae 
Speen 2 can Oe * . om ey 3 ’ 4 7 ’ foe 
igs ta i ye q pie! ss = re . ; ji 
ar freoae 4 } oi as) cole 7 
GT re } | “ee a ‘i 
fee eae ; Ue rapes A ¢ 
i i ie Rots hee ae » Fy 
es ay a BN A Sox ts mi 
— ' iagihmaees rete s ‘eis 
Say i Shee eta Aue 
me x I i 4 * is = 7 > or 
Se ; q ef : pe 
' é : i ah abe by aie 
; bs 4 : i, 
; “* ‘ ‘ 
? { ’ pape . § é 
: Pr ne: 33 " - tof J 
“dl 7 : : 4 ss ; ty o ~ a ¥ 
A ee He . - Faas aps 5. 
% <3 = A! a . : 
; re . . = , a” Ae ; | o 
Ml hha jae ees : 7 
* ie Ye Te en : 
ra _ PEN gtr Pe dae eo . 
Re on mer: ea ae + “ % 
Ayr ene ve % x een ee ee te . 
prod ; — Se =a ee kT ee ? ‘ 
ae ta t aa gk Was Sei Leah Ae aura 4 
ae ; 
- =e _— ; : z 
: sf o a 5 
n ‘ cae : - - 3 . 
| ia ve Lm ) 
: = 7 ; 
t j is 
; ® af 
’ , oe 
. - Oe r 
en ae 
Rees ee? IO. , ee ‘ ; Ph = ‘ ae te ee = ey <i F 2 " é 2 x ~ =; : ae y c : r ‘ $ . - ; a. 
: ae ma Cee Merry Ppa: : oF . Nite Ne te ae Mo Sy aes ee : : : ; j ere Hg 2 oe Pie ae 9 eas 
: ms ’ : ij, het 4h a ; & 2 5 ag ‘ Ne } : ; 
* oO ee rs sings ae RI au? i ‘“ ; ek 4 “4 % 3 
alae ~*~ Co 4 oy, YR Ba ed Le eee ake oF are. 


ee a aes iP 5 apt ce ee 2 


i th 


ee SD i =e 


Moving on to the retailer... 


ing down traditional sales limitations. 


highly seasonal item. 


ucts in which you can take pride.” 


9 Rockefeller Plaza, N. Y. 20, N. Y. 


Buyer Garth Atherly of McMahan’s Furniture Co. 
in Santa Monica now takes up the story: “We feel 
that LIFE tie-ins and promotions, besides selling 
merchandise, attach to the store some of LIFE’s 
Own prestige.’ LIFE’s size and prestige do have a 
measurable influence on retail selling, even break- 


Thanks to round-the-calendar Lane advertising, 
for example, Lane retailers now enjoy continuous 
year-round selling on what was once considered a 


And finally, LIFE’s tremendous national seiling 
power becomes tremendous /oca/ selling power—in 
home after home across the country. Here’s how 
Miss Jacqueline Sills of Atlanta describes it: “I’ve 
wanted a good cedar chest for ages. Last summer, | 
saw a color ad in LIFE showing a variety of Lane 
Chests. I liked two of them very much, recognizing 
one I'd seen in a window at the Haverty Furniture 
Store in town. So when the time came, I bought it 
at Haverty’s. I think it pays to choose famous prod- 


... delivering powerful sales impact in the home! 


First in circulation 

First in readership 
First in advertising 
First with retailers 


this kind of selling 


how Lane uses LIFE’s help at every step in selling furniture. 


*Source: A Study of the Household Ac- 
cumulative Audience of LIFE (1952), 
by Alfred Politz Research, Inc. 
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Education Company Bows 
Gwen L. Lam, formerly editorial 
director of Wheat Flour Institute, 
Chicago, and her associates have 
formed Educational Materials 
Corp., with offices in the Tribune 


Tower, Chicago. The company will : 


produce sponsored teaching aids— 
booklets, charts, filmstrips and 
educational materials—for special 
markets and use in schools. 


New Rate Book Available 

Local advertising rates of 1,377 
newspapers in 1,042 cities have 
been compiled by Basic Retail Rate 
Index, Baltimore. The listings, 
which are intended as a guide for 
anufacturers in checking pay- 
ments claimed by retailers for co- 
op advertising, include circulation 
figures and population of cities. 
The publication sells for $35. 


NEW LOW 
PRICES! 


FILM TRANSPARENCIES 
PRINTONS 
DYE TRANSFERS 


100 8x 10 FILM DUPLICATES 


Also all types of shadow boxes 
— made to order and stock. 


MIDDLE WEST DISPLAY & SALES CO. 
1635 W. Melrose St., Chicago 13, IIl. 


EXAMPLE 


$2.00 each. FULL PRICE 


‘Names Stewart Ad Manager 

Graeme W. Stewart, regional 
sales manager in Indiana, Ken- 
tucky, Ohio and West Virginia of 
the Stewart-Warner electric divi- 
‘sion of Stewart-Warner Corp., 
Chicago, has been promoted to ad- 
vertising and sales promotion man- 
ager of the division. 


Stations Appoint McGillvra 
WJMR and WJMR-TV, New 


/Orleans, have appointed Joseph 
Hershey McGillvra Inc., New 
York, to represent them na- 
tionally. Bolling Co. formerly 


‘handled these stations. 


William Youry to WBZ-TV 

| William H. Youry, formerly pro- 
motion and merchandising director 
of WGLV-TV, Easton, Pa., has 
been appointed sales service super- 
visor of WBZ-TV, Boston, a 
Westinghouse station. 


- 


Renuzit Names Scott S. M. 


D. Gerald Scott has been ap-| 


pointed sales manager of Renuzit 
Home Products Co., Philadelphia 
manufacturer of dry cleaner and 
spot remover. He succeeds Samuel 
H. Sauber, who remains with the 
company in an advisory capacity. 


Princeton Film Boosts Cross 

Bradford K. Cross, eastern dis- 
trict sales manager of Princeton 
Film Center, Princeton, N. J., has 
been promoted to national director 
of sales and promotion for the tv 
‘film production and distribution 
| company. 


Named by TV Film Council 

Albert D. Hecht, sales and ac- 
,count manager of Bill Sturm 
Studios, New York, has_ been 
named v.p. in charge of production 
for the National Television Film 
Council, New York. 


wee eee 


ee 
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r. Oversight Misses a Gusher 
in Oil-Rich Harris County! 
He Overlooked ‘Vhe Houston Post 


He didn’t know that in the oil-rich Houston 
market, the pace-setting Houston Post is the 
newest gusher. He overlooked the fact that 
in the nation’s No. 1 oil-producing center, 
The Houston Post is No. 1 in circulation gains; 
that by sticking to outdated space buying 
practices he was doing far less than half a 
selling job. While other advertisers are 
pumping big Houston market volume from 


The Houston Post — Texas’ newest gusher — 
Mr. Oversight’s sales have declined to a 
dribble. Mr. Oversight ought to wake up 


to a vastly changed media and 


market 


picture. He ought to get the facts from his 
nearest Moloney, Regan and Schmitt office 


today! 


Starch studies made regularly. Details avail- 


able on request. 


The Houston Market Today is Sold on... Sold By 


THE HOUSTON PosT 


More Than 187,000 Daily- 201,000 Sunday® 


...and still growing! 


tt Takes THE HOUSTON POST 
te Sell the Houston Morket! 


W. P. Hobby, Publisher 

Eugene Lemcoe, Director 
ot Advertising 

Robert Barron, Manager of 
General Advertising 


*ABC Publisher's Statement, 
September 30, 1953 


Advertising Age, April 12, 1954 


/EASY DOES IT—A new device to help 
measure copy and print is being offered 
by Arthur H. Nellen Jr., Box 106, Broomall, 
Pa. Graduated in inches and picas on one 
side of the dial and inches and agate lines 
on the other, manuscripts or galleys can be 


“quickly and accurately’ measured by 

running the instrument up or down the 

page. It also can give a character count 

on typed manuscripts. It sells for $4.95 and 
comes in a leather case. 


Business Papers Off 
Slightly in March 


| Cuicaco, April 8—Advertising 
volume in business publications 
showed little change last month. 

As reported in the April issue of 
Industrial Marketing, business 
publications were a fraction (eight- 
tenths of 1%) off for March, 1954, 
as compared with the same month 
last year. This return brings the 
three-month total to 106,025 pages 
or 328 pages less than for the same 
period in 1953. 

These small fractional differ- 
‘ences reflect in part a continuing 
drop in the trade publication 
category, which is down 3.7% for 
the year so far and 4.5% for 
March. All five categories were 
low, in fact, with only the indus- 
trial publications registering a 
very slight gain—two-hundreths of 
1%. 

A summary of IM’s tabulation, 
representing 279 business publica- 
tions, follows: 

Month of March 


% 
Classification 1954 1953. Change 
Industrial ........ 24,086 24,081 0.02 
Product News* 3,278 3,282 —0.1 
ere 6,255 6,55) —4.5 
NNN acy Ceiveaseaioos 2,869 2,884 —0.5 
a re 1,127 1,134 —0.6 
WOOT. .sisesansas 37,615 37,931 —0.8 
January-March Inclusive 
% 
Classification 1954 1953 Change 
Industrial ........ 67,189 66,867 0.5 
Product News* 9,360 9,252 1.2 
END: is cesescaes 17,958 18650 —3.7 
NOE inscsciesive 8,082 7,981 13 
BADOTE iens..055. 3,436 3,603 —4.6 
TOE o.cscase 106,025 106,353 —0.3 


“One-ninth page units. 


Emerson Plans Spring 

tive for Portables 

Emerson Radio & Phonograph 
Corp., New York, will break the 
company’s biggest spring campaign 
ever for portable radios May 9. 
The drive will continue through 
June 27. Major emphasis will be 
on newspaper supplements, with 
the First Three Markets Group, 
The American Weekly and This 
Week Magazine scheduled. 

This schedule will be reinforced 
by newspapers, business publica- 
tions and spot radio announce- 
ments. Theme of the drive is, 
“You never heard it so good; you 
never paid so little.” The line 
starts with a $19.95 model. Grey 
Advertising Agency, New York, 
handles this account. 


Finances Smoke-Cancer Study 

The American Cancer Society 
has granted $25,000 to Washington 
University, St. Louis, to finance 
|laboratory studies on the relation 
of tobacco smoke to cancer. 


Greenwald Joins George Gero 
Seymour Greenwald has been 
appointed an account executive of 
George Gero Advertising, Patter- 
‘son, N. J. 


— 
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Remember the Japanese sandman? The fairy 
tale character who throws sand into your eyes 
to make you sleepy? Lindesay Parrott has been 
Tokyo correspondent for The New York Times 
for eight years. He has yet to meet any 
sandman. 


But that’s not what keeps Parrott awake. It’s 
the harsh time difference between Tokyo and 
New York. Tomorrow’s news is just beginning 
to break in Tokyo as the editors in New York 
are putting tomorrow’s paper to press. It keeps 
Parrott on a constant deadline. 


But deadlines are nothing new for him. He has 
been fighting them for 30 years. He started in 
1923, only a couple of years out of Princeton, 
as a reporter in New York. In the next ten years 
he covered such sensational stories as the Lind- 
bergh kidnapping. the Jimmie Walker trial, 
the Ruth Snyder electrocution. 


In 1933, Parrott went to Europe for Inter- 
national News Service. He was at home there. 
A native Scot, he had been schooled in England 
and Switzerland. For INS he covered Moscow. 
Rome, Paris, Mussolini’s Ethiopian adventure. 


The Associated Press 


What’s happened to the Japanese sandman? 


Parrott joined The Times in 1937 as a copy 
editor in New York. World War II gave him 
itchy feet. He was covering MacArthur’s re- 
conquest of the Philippines when a burst of 
shrapnel laid him low on Leyte. 


Since 1945, Lindesay Parrott has covered the 
birth and growth of a new Japan. He has also 
heen responsible for Times coverage of the 
war and the truce in Korea. 


Lindesay Parrott is one of hundreds of wide- 
awake reporters, correspondents and editors 
who make up The New York Times team all 
over the world. Working together, they pro- 
duce each day a wide-awake newspaper that is 
interesting, informative, different from any 
other. The Times has the biggest staff. It brings 
readers the most news. 


And because readers get more out of The 
Times, so do advertisers. Let us tell you the 
whole story. 
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“ALL THE NEWS THAT'S FIT TO PRINT” 
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| Over 1,000,000 Copies Monthly; 
Outsells All Other Men’s Magazines 
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@ and more a better buy 
1953 who made TRUE... , 


7 


| AMONG ALL MAGAZINES 


in the number of 
i} men’s shoe advertisers! 


Poe: Pe ca 


STH AMONG ALL MAGAZINES 


in men’s apparel 
advertising revenue gained! 


WASHINGTON'S NO. | FIXER 


The inside story of Henry 
(The Dutchman, Grunewald 


By MIKE STERN 


. - 
ba Ve; | 1 ey a 


H AMONG ALL MAGAZINES 


Bm, in sporting goods 


advertising revenue gained! 


spent in TRUE’s April, 1954 
the publication’s history! 


*Publisher’s estimate, February, 1954 issue 
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eT a 
good grip on a 
great male market! 


Join the advertisers who know from 
profitable experience that Elks give 
preference to products advertised in 
The Elks Magazine. For $2.25 per page 


per thousand you can come to grips 


with this mass market of men 


with class incomes. 


MAGAZINE 


Minox Appoints Agency 


Lockset to Sanger-Funnell 
Lockset Screening Co., Canton, 

Mass., manufacturer of Fiberglas 

screening, has appointed Sanger- 


Funnell, New York, for all ad-' 
vertising and _ sales promotion. 
Lockset is a new advertiser. It 


purchases Fiberglas from Owens- 
Corning Fiberglas Corp. and man- 
ufactures screening for consumer 
and industrial uses. Plans call for 
a schedule in business papers and 
development of point of sale ma- 
terial. 


Kling Photo Corp., New York, 


recently appointed U. S. distribu- 


tor for Minox  ultra-miniature 
cameras and accessories, has named 
Shappe, Wilkes, Gilbert & Groden. | 


‘New York, to handle its adver- | 


Advertising Age, April 12, 1954 


Getting Personal 


\tising. Initial campaign for the| 
'Minox III, called the “world’s | 
‘smallest precision camera,” in-| 


cludes photography, sport, men’s, 
travel and consumer magazines. 


Levy Names Loeb, Pollins 

Levy Advertising Agency, New- 
ark, has appointed Robert A. Loeb 
/an account executive and Earl 
'Pollins production manager. Mr. 
Loeb previously was production 
supervisor of radio and tv for Hir- 
shon-Garfield, New York. Mr. 
'Pollins formerly was with the pro- 
‘duction department of L. Bam- 
|berger & Co., Newark department 
| Store. 


Two Agencies Join League 
Mahoney & Howard and Jack P. 

Felton Advertising, both New 

| York, have been elected to mem- 


ing Agencies, New York. 


YOU MIGHT DRIVE 403 MILES AN HOUR*— 


BUT. e « YOU NEED WJEF 


CONLAN RADIO REPORT 
METROPOLITAN GRAND RAPIDS 
NOVEMBER, 1953 


She Solver lations 


WKZO — KALAMAZOO 

WKZO-TV — GRAND RAPIDS-KALAMAZOO 

WJEF — GRAND RAPIDS 

WJEF-FM — GRAND RAPIDS-KALAMAZOO 

KOLN — LINCOLN, NEBRASKA 

KOLN.TV — LINCOLN, NEBRASKA 
Associated with \ 

WMBD — PEORIA. ILLINOIS 


RADIO 


TO GET INTO HIGH GEAR 
IN GRAND RAPIDS! 


Metropolitan Grand Rapids is Western Michigan's biggest 
market, and WJEF is Grand Rapid’s biggest radio value. 


Conlan figures, left, show WJEF’s superiority. Of the area’s 
116,870 radio homes, WJEF delivers: 


WJEF also costs less than the next station—morning, afternoon 


Morning Afternoon | Night 12.6% more morning listeners than the next station— 
— ee ee Seen 25.2% more afternoon listeners— 
WJEF 29.6% 30.8% 33.1% 9.6% more evening listeners! 
8B 26.3 22.8 28.6 
Others 44.1 46.4 28.3 and night! On a 52-time 


basis, you can actually buy a daytime 


quarter-hour for less than 25¢ per-thousand-radio-homes! 


WJEF 


CBS RADIO FOR GRAND RAPIDS AND KENT COUNTY 
Avery-Knodel, Inc., Exclusive National Representatives 
*On Sept. 16, 1947, at Bonneville, Utah, John R. Cobb was clocked at 403.135 miles an hour. 


| 
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New York e Detroit » Chicago « Los Angeles bership in the League of Advertis- 


David North, in the press department at Ted Bates & Co., has 
been awarded a Fulbright scholarship to New Zealand, where he 
will study political science at Victoria University college, Welling- 
ton. He took a leave of absence from the agency April 1... 


While on a recent 16-day South American cruise aboard Alcoa’s 
Cavalier, WJR president John F. Patt received new evidence of 
the Detroit station’s widespread coverage. The ship’s captain spent 
his time listening to Clark Reid’s all-night program all along the 
northern coast of Venezuela, while confined to his quarters with a 
back injury... 


QUARTER CENTURY—Widely known adman, Henry T. DeHart (right), merchandising 

manager for the truck division of GMC truck and coach division, looks relaxed as 

he receives a gold watch from general sales manager Richard C. Woodhouse, for 
25 years’ service in GMC truck. 


Robert J. Bayer, editor of Traffic World, has returned from a 
seven weeks’ trip during which he investigated traffic and transpor- 
tation conditions in most of the countries of Western Europe. Arti- 
cles describing his impressions have been running in the magazine... 


Bert Ray, head of Bert Ray Studios, Chicago, was presented a 
lifetime honorary membership in Advertising Artists of Pittsburgh, 
following a recent appearance there as guest speaker... 


Audubon note: There was a confusion of Swanns in the March 15 
Getting Personal column. The item about William B. Swann, win- 
tering in Florida, called him the International Harvester Swann, 
whereas the IHC bird was a one-n Swan. The one in St. Petersburg 
started with John Lee Mahin in 1907; later became a partner of the 
Charles H. Touzalin agency, account executive of Perrin-Paus, and 
then went to Presba, Fellers & Presba. Five years were spent with 
the Melvin F. Hall agency in Buffalo... 


CAMEL-BACK—Stephen Goerl, president of Stephen Goerl Associates, New York ad- 

vertising and pubic relations firm, turned tourist to visit the Pyramids and Sphinx on 

his recent vacation trip to Egypt. Atop camels, left to right, are Hussein A. Bakri of 
Misr Travel & Shipping Co., Mr. Goerl, and Mrs. Bakri. 


‘AA associate editor Maurine Christopher is busy these days telling 
her friends to be sure and see “Now You See it,” a one-man magic 
show opening in Broadway’s Longacre Theater April 19. The star: 
Maurine’s husband, famed magician Milbourne Christopher... 

Newsweek p.r. man George Griswold reports the arrival of his 
third daughter, born March 15... Patricia Hubbell, assistant editor 
of the Westport Town Crier, married co-worker Harold Hornstein, 
news editor of the Connecticut paper... 


James L. Stirton, director of NBC-TV for the central division, 
returned last week from a Florida vacation... To celebrate their 
first anniversary, Jim Christopher and Herb Hill, Hill & Christopher 
agency, Los Angeles, sponsored coffee for all workers—more than 
1,000—in their building... 

Lawson & Lawson, New York display consultant, announces “the 
addition to its staff (after several months of negotiations) of Andrea 
Hope Lawson.” Papa, adman Tom Lawson, adds to the announce- 
ment: “I hope we can get together soon to discuss our expanded 
creative and production facilities.” ... 

Robert U. Neal, advertising manager of the Peabody Coal Co., 
Chicago, has been vacationing at Dunedin, Fla., visiting his parents 
there. His dad is Jesse H. Neal, famous as the first executive officer 
of Associated Business Publications following its founding in 
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(ADVERTISEMENT) 
= ae so ] d 
Government Heads Point to Crisis ress ns It was a small group, 47-area 
= 7 - o 
in Current Construction Statistics cit cc%icc sence: buitsing for any present-day figures). 


Speaking before a special group 
of construction industry leaders in 
Washington late last month, Stu- 
art Fitzpatrick, Construction Divi- 
sion Head, Chamber of Com- 
merce, warned that building prod- 
ucts manufacturers face a danger- 
loaded crisis if they accept as fact 
the statistics and market data on 
construction now being released 
by various government sources. 

In supporting talks, key depart- 
ment heads of all government di- 
visions responsible for construc- 
tion statistics confirmed Fitzpat- 
rick’s view, and termed current 
figures on _ construction—‘who 
does it, how and where?’—as be- 
ing totally unreliable. Walter Sny- 
der and Wayne Dougherty spoke 
for the Department of Commerce, 
Paul Barger for the Bureau of 
Census, and H. E. Riley for the 
Bureau of Labor Statistics. 


e Representing Practical Builder 
at the meeting, Executive Editor 
James Lange pointed out that 
much of the data now being re- 
leased fails to confirm the basic 
truth that building is done where | 
people live. It was. generally 
agreed that any data or statistics 
that appear to vary with this basic 
fact are unreliable. 

“To conduct their business with 


economic intelligence,” Fitzpatrick 
said, “building products manufac- | 
turers have got to realize that they 
must have reliable and up-to-date 
data, procured through accurate 
and professional analyzing tech- 
niques, available to their own 
market and sales analysts at all 
times. One purpose of our recent- 
ly completed study, ‘Economic In- 
telligence’ (compiled under the di- 
rection of Buford Brandis), is to 
help management men in this | 
industry appreciate that fact.” | 


Crisis To Get Worse 

Fitzpatrick and all other offi- 
cials on the panel continuously 
pointed out, however, that until 
such time as all building products | 
manufacturers begin to bring pres- | 
sure on their local representatives | 
for action, the crisis in construc- |, 
tion statistics will get progressive- 
ly and rapidly. worse. Starved for 
funds for the past several years, 
the departments involved are now 
virtually inoperative, with only 
vague facts to work with. Congress 
has either denied any money at 
all, or reduced staffs to a com- 
pletely inefficient level. 

Labeled “misleading,” “spotty,” 
“incomplete” and “only confusion 
and guesswork” by Commerce 
Secretary Weeks’ investigative 
committee recently, housing and 
other construction, statistics have 
definitely reached a point of real 
alarm for the industry, in the view 
of Practical Builder editors. 


e Typical example of what can 
happen is the “20% of the build- 
ers do 80% of the building” story. 
This data, based on an innocuous 
study of 1949 home starts in 15 
major metropolitan areas, 14 
“minor” ones, and 18 non-metro- 
politan areas by the Bureau of 
Labor Statistics, was compiled as 
a beginning for a series of month- 
ly studies to help define the com- 
plexion of the home building in- 
dustry. The project was just under 
way, according to H. E. Riley 
(Construction Division Chief of 
the Bureau of Labor Statistics), 
when it had to be abandoned for 
lack of funds. 


Nevertheless, the data then 
available was compiled, “projec- | 
ted” and released in August of 
1951 to show—among other things 
—that “more than a fourth of all 
non-farm dwellings started during 
1949 were built by non-profession- 


als—persons who built houses for: 


(ADVERTISEMENT) 


“owner-built” ly labeled as “projected” from aj| Builders Getting Bigger? 
sampling (government) Compared to the Housing and 
firms statisticians regard a minimum of Home Finance Agency’s 1949 sur- 


into the 


|but included ‘business 
' building for their employees,” “so- 230 areas as essential to develop | vey, which revealed that 99% of 
‘all builders in that year built less 
employees or inmates,” etc. When since it is obvious that reliable| than 25 homes each, recently re- 
their own families.” You don’t such out-of-the-ordinary circum- government statistics cannot be| leased FHA figures show that 80% 
have to know anything about the stances arising in a sample area age available for a year or two of the giant home building business 
building business to discount as are “projected,” the result can a+ the very least, current studies is accounted for by builders of 
pure “hokum” any statement that be fantastic as compared to facts. to provide an accurate picture of | fewer than 20 homes a year each! 
one in every four average Amer-| | iti di : ian. <eeaeeae As the story to the left illus- 
icans who built a home, built it Some Believe it Anyway a ee eve nr lr ‘by | trates, no one knows for sure @- 
himself in 1949 or any other year ‘Yet, this BLS study has been | poo -ticql Builder. In addition, sev- actly who builds what—or how 
since the log cabin days! Further | widely publicized in many ways! ..9) joint surveys (to be conducted Much. The best answer for build- 
study of this same BLS Survey re (even as recently as last month), | ne : auanel di Memeh tubenehe qa ing products manufacturers con- 
veals that 4,890 of these “owner-|and its purported “results” have | 9 ti ‘ arenas ith Pr tinues to be Practical Builder’s 
builders” built 2 to 4 houses in| been accepted as fact by many PS" ses Ih COLADOTAON We race often-repeated advice: 
1949, while 1,460 of them built up otherwise responsible building in-| cal Builder) are contemplated. (“yy target is made up of no 
to 9 houses! dustry management officials! In| All interested building products | mere handful, but a very large 
-many cases, these “20% do 80%” | manufacturers, or their advertising number of builders . . . whose type 
e This latter phenomena is com- figures are being used as a 1954 agencies, are welcome to partici- and volume of work varies from 
pletely beyond belief, of course, market guide even though the|pate in these studies. Write Re- year to year and at all of whom 
but is explained in this way; a| study is based on 1949 data, and | search Division, Practical Builder; you should direct your sales ef- 
small “miscellaneous group” was|even though the figures are plain-| for details. forts.” 


Says a Seattle sales manager (name on request): 


“Results from our advertising in 

Practical Builder have been consistent and 
gratifying. Each advertisement has produced 
numerous inquiries from architects, builders 
and dealers... convincing proof that PB does 
an outstanding job of reaching the right people. 
Rest assured that Practical Builder will 

play an important part in our advertising 


program in the year ahead!” 


It’s as simple as a sentence from McGuffey’s Reader: 


Today’s Builder is in the business of producing the best house at the lowest price... 
whether he’s a small operator building 5 houses or a big one building 500. 
“Merchant builders”, “merchandising”, “salesmanship” are over-all words that 
do not take the place of “overalls.” Let’s face it: to the man who builds homes, 
“merchandising” begins on the drawing board and continues through the 


construction job. So what counts in the finals is building know-how. 


And that is precisely what practical builder delivers to the men who are 


really building things in America. That’s why advertisers who know the 


real thing when they see it agree:|" When you’re in PB, yow’re in!” 


... Of the light 
construction industry 
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Unhappy Sponsor... 


Bing Crosby Films Second, and Last, 
Show for GE; Program Date Not Set 


New York, April 6—Bing Cros-| Those “premature announcements 


by is not the only one who is 
finding his television experiences 
trying; the same can be said for 
his sponsor, General Electric Co. 

Mr. Crosby’s first tv film ar- 
rived in New York so close to 
deadline for telecasting that GE 
put it on as scheduled despite the 


company’s reservations about a 
hot dance sequence as Sunday 
night fare. 


In the months that have fol- 
lowed since the crooner made his 
initial try as a television star, 
there probably have been times 
when the sponsor wondered if 
this were a wise decision. 

GE has received lots of mail 
from viewers who thought Sheree 
North’s strip-tease-type dance was 
very poor taste for family enter- 
tainment on Sunday nights. Ar- 
tistically, many critics found the 
program below Mr. Crosby’s usual 
standards. 


s The popular groaner was not 
the first big name to get off toa 
slow start in video, however, and 
GE admen were looking to a bet- 
ter second show and making big 
plans for Crosby and tv in the fall. 

Several weeks ago their hopes 
were dashed by press stories quot- 
ing Crosby as having announced 
that he has just completed his 
second—and last—television show. 
In ensuing meetings on the com- 
pany’s plans for institutional ad- 
vertising in the fall, the Crosby 
show was accordingly taken out 
of the bidding. 

Instead, GE and Batten, Barton, 
Durstine & Osborn are now trying 
to think of other ways to stir up 
new interest in the CBS-TV Sun- 
day 9 p.m. (EST) spot. Except for 
Mr. Crosby’s one appearance, the 
time this year has been filled by 
30-minute dramas—these get a 
pretty good rating—and Fred War- 
ing. Mr. Waring probably will 
stay with the company, but he is 
not expected to be on as often 
next year. 


@ Subbing for vacationing critic 
John Crosby, Bing said that he 
didn’t know what his TV plans 
for next year “were likely to be.” 
He said the “I don’t need tv” re- 
mark attributed to him in recent 
newspaper stories was a misquote. 


SALES OUT OF SCHOOL 


It's no tale out of school to say that 
sales out of school are being in- 
creased by advertisers cultivating the 
fast-growing Youth market. 


Consumer studies* show that Youth 
has become a major market—with 
more family influence and more 


money to spend than ever before. 


The best, most direct way to reach 
the heart of this Youth market is with 
an advertising program in Scholastic 
Magazines, which have over 1,350,000 
weekly paid subscribers in junior- 
senior high schools. 

*Sources on request 


SCHOLASTIC MAGAZINES 


33 West 42nd St., New York 36, N.Y. 
75 East Wacker Drive, Chicago, Ill. 


of my imminent retirement,” the 
singer characterized as “untrue.” 

But next fall’s problems are 
still months removed, and there 


still is the matter of the expected 
second Crosby show, which his 
sponsor hoped would make the 
critics reverse themselves. On the 
basis of early commitments by 
Crosby representatives, the com- 
pany felt the show might be fitted 
into the schedule on April 4. 
However, when it developed that 
the film would not arrive until at 
least the week of March 22 (it 
came a little later) GE gave up 
all plans for April 4, refusing to 
chance buying “a pig in a poke” a 


second time. The company also 
wanted more time to publicize and 
promote the show. 


# On the question of seeing a show 
before it goes on the air, GE points 
out that its policy is not one of 
artistic censorship, but merely one 
of checking to make sure there is 
nothing that will be embarrassing 
to the sponsor from the commercial 
viewpoint. All the company’s film 
shows are scheduled to arrive in 
time for this pre-checking. 
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The second Crosby film has now 
been seen by the GE people, and 
within the company reaction to the 
show has been mixed. This pro- 
gram is said to have a minimum of 
production; in fact, it offers main- 
ly the singer and a piano. 

As one GE source put it, “This 
show will be loved by those critics 
who said Bing Crosby didn’t need 
dancing girls, big productions, etc., 
and advised him to just stand up 
and sing. 

“On the other hand, viewers who 


now 


certified proof that 


proudly presents 


are buyers of 


THE INDUSTRIAL PUBLISHING COMPANY 


»-»» answers the questions most asked 


by ADVERTISING BUYERS 


Buyers who want their advertising to create sales ask 
these questions about a publication: 


Does it cover the particular market | want to reach? : 


Does it reach the men in that market who make the 
real buying decisions? 
Does it have continuously high readership by 
those men? 


Industrial Publishing Company, as the result of months of 
study, checking and analysis now brings you clear-cut, 
authentic answers to these questions through an amazingly 
revealing method called ‘‘ACTION-AUDIT”’. 


“ACTION-AUDIT" is exactly what the two words imply —it 
is a certified audit of the action created by the publications 
checked. The thousands of inquiries received as the result 
of advertising in a month's period are tabulated, identi- 
fied and classified according to ‘wanted information”. 


From this tabulation ‘‘ACTION-AUDIT"’ tells you with un- 


erring accuracy the markets covered, by types of plants 


... identifies the men who make the buying decisions . . . 


reveals their readership habits . . . and in addition tells 


you the extent of interest in the particular product or ser- 


vice you want to sell. It is positive proof of a publication's 


ability to cover a market. 


Industrial Publishing Company, a pioneer user of the Fran- 


chise Circulation method takes great pride in the results of 
this first ‘‘ACTION-AUDIT"’, It furnishes tangible proof that 
the Franchise Circulation method reaches the active buyers! 


The tremendous number of inquiries received each month 


-and the ““ACTION-AUDIT" of these inquiries is proof of the 
great selling power of these six publications in their 
respective markets. Ask your INDUSTRIAL PUBLISHING 
COMPANY representative to show you an ‘‘ACTION- 
AUDIT"’, or write for a copy of ‘“ACTION-AUDIT"’. 
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© APPLIED HYDRAULICS 


® INDUSTRY & WELDING 
© COMMERCIAL REFRIGERATION & AIR CONDITIONING 
© INDUSTRY & WELDING QUARTERLY 


© FLOW 


© PRECISION METAL MOLDING 
® OCCUPATIONAL HAZARDS 
® FLOW QUARTERLY 
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think a star like Crosby should; 


come in with a technicolor ex- 
travaganza—in black and white— 
will probably wonder how he had 
the nerve to send us a show like 
this one.” 

At this writing no date has been 
set for Crosby telecast No. 2, which 
will probably be fitted into the 
Sunday night schedule before the 
current cycle ends in June. 

The company’s radio future with 
Mr. Crosby also is indefinite at 
this point. Aside from the fact 


that GE is said to be a bit weary 
of getting much of their informa- 
tion about Crosby’s plans for tele- 


vision second-hand through the|affiliated with National 
'casting Co. KFBC-TV operates on 


press, the continuance of the radio 
show will depend on Bing’s health, 
the cost of the package, and other 
show possibilities. 

Most people will be surprised if 
GE continues the radio show at its 
present price, which the company 
reportedly went along with at first 
only because of Crosby’s attrac- 
tiveness as a tv personality. 


NBC Adds Two TV Siations pointed Wehner Advertising| 

WALB-TV, Albany, Ga., and | Agency, Newark, N. J., to handle| 
KFBC-TV, Cheyenne, Wyo., have advertising and public relations. | 
Broad- The company is a new advertiser. 
‘Business and industrial publica- 
tions will be used. 


Airline Offers Instalment Plan 


Pan American World Airways 


| 


Channel 5; WALB-TV is due to go 
on the air in April. 


Thomas & Sons to Wehner 
William C. Thomas & Sons, will institute an instalment plan 
Ridgefield, N. J., contract man-/for purchase of tickets starting on 
ufacturer of components and sub-/} May 1. Passengers will be able to 
assemblies used in appliances and | pay 10% down and as many as 20 
industrial equipment, has ap- | monthly payments thereafter. 


Precision 


the. yreader of these publications 


DUCT 


Every inquiry, of the thousands received, is set up on a 
Remington-Rand punched card system. From the inquiry, 


every fact of value to an advertiser is then recorded and 


checked — name of plant, location, name and title of 
inquirer, type of product inquired about, etc. A nationally 
recognized firm of certified public accountants establishes 
the validity of the inquiries by its own independent verifi- 
cation methods, This firm prepares its own report of its 


THE INDUSTRIAL PUBLISHING COMPANY 


1240 ONTARIO STREET 


Member B.P.A 


findings and this report is made available to advertisers 
exactly as it comes to us! 


As a result of this “ACTION-AUDIT", the answers to 
questions about readership buying habits can be quickly 
submitted. This gives new meaning to the word PROOF — 
and INDUSTRIAL PUBLISHING COMPANY is proud to be the 
first to give it to you — truthfully, unbiased and verified ! 
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CLEVELAND 13, OHIO 


EDWIN H. BADGER, assistant general man- 

ager of the Houston office of Foote, Cone 

& Belding, has been elected a v.p. of 
the agency. 


Lieberman Joins Siesel Co. 


Norma Lieberman, formerly di- 
rector of public relations for 
Friend-Reiss-McGlone, New York 
agency, has joined Harold J. 
Siesel Co., New York, as assistant 
publicity director. 


You're free 
asa bird... 


ol Laurence, het. 
saps invent skill solves 


aurence 
INCORPORATED 
CHICAGO 


f 


kine Photoengravinges 
S Ss 

for 20 Years 

547 South Clark WAbash 2-6284 


Are you receiving your free copies of 
“Laurence’s Guide for Photoengraving 
Buyers”? If not, write or phone today. 
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SALES ACTION 


FAST 


First force for fast sales ac tion today 


is the modern Direct Selling Special- 
ist. He's been selling while others 
forgot how. He's pre-trained —ready 
now to break your sales bottleneck 

available right now through 


SPECIALTY SALESMAN! 


FIRST MC 


INITS FIELO Jim 
FOR 10 FULL YEARS 


326,000 


ACTIVE DIRECT SELLING 
SPECIALISTS READ IT! 


SEND US 3 FACTS. GET 
FREE SALES ANALYSIS 


Don't judge Direct Sell; 's 
_ potential for you on hearsay or 
prejudice you can’t afford it! 
: As a good businessman you want 
to know: and you can without 
obligation by sending us just 3 
— facts:1 the nature of your prod- 
— uct (send a circular if you have 
one): 2 the selling price to user; 
3 maximum possible commision 
“spread”. We'll make prompt, 
thorough, impartia! analysis, tell 
you fairly, frankly your Direct 
Selling chances. charge you noth. 
ing. Address: 2 


“Salesman 


Chicago 1, Illinois 
Phone: RAndolph 6-074 


65,000 


DISPLAY THIS 


SPECIALTY SALES- 
MAN founded the Direct 
Selling fegion in 1935, 
maintains it today as only 
such group in existence 
DSL. members total over 
65,000, carry DSL cre- 
dentials, display its 
emblem. provide world’s 
greatest single reservou 
of trained professional sales 
talent, can be reached 
only hrough SPE- 


CIAL TY SALESMAN 


‘Union Gets Match Award 


A labor union has won adver- 


_tising honors for the first time, ac- 


cording to the Match Industry 
Information Bureau, New York. 
The bureau reports that the Amal- 
gamated Lithographers of Amer- 
ica, CIO, received a _ certificate 
award for its entry in the 1953 
match book awards competition. 
The match books were used to get 
plants with union contracts to use 
union label imprints on their work. 


Beverly Bond Joins Ronson 
Beverly B. Bond has joined Ron- 


son Art Metal Works, Newark, as 
_v.p. in charge of the newly-formed 


electric shaver division. He was 
previously with Remington Rand 
Inc. for 25 years, most recently as 
v.p. in charge of domestic and 
foreign manufacturing. 


Scooter Maker to Doyle Dane 

Innocenti S.G., Milan, Italy, 
maker of the Lambretta motor 
scooter, has appointed Doyle Dane 
Bernbach Inc., New York, to han- 
dle its advertising. 


1Y% MILLION 


people — 


_.... $1333,699,000 
—=—T—, ° 
in retail sales 


ONE low-rate 


Salt Lake Intermountain Market 


When you're shooting for sales in the Salt Lake Intermountain Market of 114 
million people, you are aiming at a huge buying power of $1,619,717,000. 
This 4-state area is one big market united by two outstanding newspapers — 


The Salt Lake Tribune and the Deseret News and Telegram. You get both for 
one low rate with one schedule. 


A> 


Che 


Salt Lake Tribune 


(MORNING & SUNDAY) 


DESERET NEWS wo 
Salt Lake Telegram (eveninc) 


- 


Represented Nationally bv: MOLONEY, REGAN & SCHMITT, INC., Metropolitan Sunday Newspapers 


Advertising Age, April 12, 1954 


Canadian Video Men 
Want More Stations 


in Major Markets 


QuesBec Clty, April 6—Private 
radio and television broadcasters’ 
pet peeve against the Canadian 
Broadcasting Corp.’s exclusive tv 
‘rights in six major Canadian 
| cities was again raked across con- 
|vention tables of the Canadian 
' Association of Radio and Television 
Broadcasters which recently con- 
vened for its 29th annual session 
in Quebec City. 

A record number of over 500 
radio and television broadcasters, 
station representatives, national 
advertiser and agency personnel 
heard President F. H. Elphicke 
(CKWX, Vancouver) survey Ca- 
nadian tv development. “There 
cannot be a full and efficient serv- 
ice to the Canadian public,” he 
said, “until competition within 
Canadian cities or markets is 
permitted through issuing licenses 
for two or more stations in these 
cities.” 

The CARTB has vigorously de- 
manded relaxation from CBC’s 
grip on exclusive rights. The 
government-owned corporation has 
insisted on six exclusive fields for 
tv—Montreal, Toronto, Halifax, 
| Ottawa, Winnipeg and Vancou- 
ver—all top lucrative markets. 
Private broadcasters find this mo- 
nopoly impossible for competition, 
except from across the border. 


a Mr. Elphicke quoted his home 
town, Vancouver, as an example. 
“CBUT is the only Canadian tel- 
evision in Vancouver and it com- 
petes with two stations in Seattle, 
two in Tacoma and one in Belling- 
ham. We have no complaint against 
American competition but a single 
Canadian station is unable to com- 
pete successfully with four or five 
U. S. stations. 

“It is essential that at least one 
or two more Canadian stations in 
Vancouver should give Canadians 
alternative Canadian programs, 
and not drive them across the 
boundary if they do not care for 
the one available program.” 

Mr. Elphicke pointed out the 
same condition exists in other 
Canadian cities where there is 
heavy American competition, and 
Canadians must be offered alter- 
native home programs. “Other- 
wise our Canadian television will 
lag and our services to Canadians 
will be on a ‘take it or leave it’ 
basis,” he said. 


s Remarking on CARTB’s health, 
the president said: “General busi- 
ness in the past year has been 
good and the forthcoming year 
looks good, although there is a 
definite indication that greater 
sales efforts will be required in 
some directions.” 

Customary awards were made. 
The Keith S. Rogers Memorial 
Award, donated by Canadian Gen- 
eral Electric Co., went to William 
D. Forst, chief engineer, CKOM, 
Saskatoon, “in recognition of 
pioneering efforts in the field of 
unattended operation of broadcast 
transmitters.” 

The John P. Gillin Jr. Memorial 
Award was presented to station 
CJVI, Victoria, represented by 
William M. Guild, for outstanding 
community service in the interests 
of charity. 


Organizes Sales Department 

Hamilton Import Corp., New 
York, U.S. outlet for Friar brand 
'stainless steel cutlery, has organ- 
‘ized a sales promotion and pub- 
lic relations department. Peter 
Stephans, formerly with Capitol 
Products, is in charge. 


Van Ells Joins ‘American’ 
Eugene A. Van Ells, formerly 
with Charles L. Pluckett Co., has 
joined the Chicago advertising 
sales staff of American Magazine, 


—/ 
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Klores & Carter | 


Files Voluntary 
Bankruptcy Action 


New York, April 7—Klores & 
Carter Inc., five-year-old adver- 
tising agency, has filed an assign- 
ment for the benefit of creditors in 
New York County Court. Liabili- 
ties are believed to be between 
$15,000 and $20,000, with news- 
papers the major creditors. 


| Follette, 
‘Claude Harrison & Co., 


Tonic Maker Names Harrison 

Indian River Medicine Co., La 
Tenn., has appointed 
Roanoke, 
Va., to handle advertising and 
merchandising for its Scalf’s Indi- 
an River Medicine herb tonic and 
Nu-Becol, a new vitamin-mineral 
product. Radio, newspapers, and a 
television test campaign are being 
used. 


Two Join Storm & Klein 
Sheldon J. Karlan, formerly a 


This is one of the several agen-| reporter on the Times, Scranton, 


cies recently involved in the tan- 
gled financial affairs of mail order 
operator Louis Linett, who has an- 
nounced his intention to petition 
himself into bankruptcy. 


Pa., has joined Storm & Klein, New 
York agency, as assistant to the 
director of publicity, and William 
F. Marlieb, previously with Grey 
Advertising Agency, has been 


When ApverTISING AGE revealed|named an assistant to the media 


exclusively the troubled status of 
the Linett operations and the agen- 
cies that had handled Linett ac- 
counts (AA, Dec. 7), Klores & Car- 
ter was one of six agencies with 
overdue bills. The agency’s liabil- 
ity was then estimated at about 
$14,000, mostly for billings on 
Homecrafts and H. Sears Indus- 
tries. Spokesmen said only that 
“limited credit” had been extended 
and would not comment further. 


# It now develops that the agency 
attempted to raise additional capi- 
tal in order to weather the loss, 
over the objections of president 
and copy chief Harry Carter. Early 
in February, Mr. Carter resigned 
his office and sold his stock and 
interest in the agency. He has not 
yet decided on future plans. 

Samuel C. Klores, exec. v.p. and 
treasurer, last week joined Shappe, 
Wilkes, Gilbert & Groden as an 
account executive, taking with him | 
several of the agency’s 30-odd ac-'! 
counts. Mel Mohr, v.p., has opened 
an agency under his own name, ) 
also with accounts from Klores & | 
Carter. 

Commenting on the agency’s as- | 
signment, Mr. Klores said the bad | 
debts incurred on Homecrafts and 
Sears “had serious effect” on the) 
agency. Mr. Carter said that it was | 
“unquestionably” the reason for 
the agency’s assignment. 

Mr. Klores said the agency billed | 
about $330,000 last year. An audit | 
is now being made of its books to) 
determine assets and liabilities. 


Geyer Appoints Lewis 

William D. Lewis, formerly me- 
dia director and account executive 
for Wolfe-Jickling-Conkey, De- 
troit, has joined Geyer Advertis- 


ing as media director of the De-|. 


troit office. He will also serve as 
assistant account executive on the 
Kelvinator account. 


KOTA Appoints Borin 


Leo D. Borin will resign as man- | 


ager of WHAY, New Britain, 
Conn., on April 24 to become gen- 
eral manager of KOTA, Rapid 


City, S. D. 


"YONNE SAYS: — 


ALL BUSINESS IS 


So . . . advertise in the paper, where 
people look for all that’s going on 
in town ... in the stores . . . in the 


streets . . at the counters ... 
women's club . . . court house and 
schools. 


“BAYONNE CANNOT BE SOLD 
FROM THE OUTSIDE” 


THE BAYONNE TIMES 
BAYONNE, NEW JERSEY 
NATIONALLY REPRESENTED BY 


BOGNER & MARTIN 


| 
| 
| 
| 
| 
| 


Summer Bargain Basket! 
Enjoy an afternoon of friendly fun at a ball 
game. Relax ...forget your cares...be part of 
a happy crowd having a swell time at beavu- 
tiful, easy-to-reach Wrigley Field. Really a 
bargais: in healthful outdoor entertainment! 


SELLS ENTERTAINMENT—Following their longtime policy of selling a pleasant 

afternoon rather than a winning team, the two Wrigley Fields—one in Los Angeles 

and one in Chicago—are planning to promote attendance among other than dyed-in- 

the-wool baseball fans with this transit card, to appear in both cities. Arthur Meyer- 
hoff & Co. is the agency. 


WBRC-TV Names Madding dising manager of WBRC-TV, 
Sterling P. Madding has been/| Birmingham. This station is one of 
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‘Scholastic’ Appoints Meek 
Dudley Meek, head of the edu- 


'cational department of Harcourt, 


Brace & Co. for the past ten years, 
will become v.p. and treasurer of 
Scholastic Magazines, New York, 
next September. He will not re- 
place any present officer at Scho- 
lastic, which said its executive 
staff is being enlarged. 


Direct Mail Volume Climbs 
Estimated dollar volume for 
direct mail advertising during 
February, 1954, is placed at $103,- 
902,873 by the Direct Mail Ad- 
vertising Assn., New York. This is 
a gain of 5.86% over expenditures 
for February, 1953, and an in- 
crease of more than $9,000,000 for 
the first two months of 1954 over 


director. named promotion and merchan- the Storer Broadcasting group. the comparable 1953 period. 
lif, Issue Present 
AMERICAN BUILDER'S 0” Anniversary Issue Presents 

1879-1954 CiAMOND JUBILEE AUGUST 1954 


plan now to be represented in this historic issue 


Final Glosing Date JUNE 25th 


FOR STANDARD couor-VUNE 20th 
FOR SPECIAL covoa—VUNE 15th 


send today for 16-page folder fully describ- 
ing this interest-packed Anniversary Issue 
. . and its value to you as an advertiser. 


PREE 


Published for the Light Construction Industry for the 
. A.R.F. Readership Study proves 
AMERICAN BUILDER is the Readbook of the Light 


‘@: Moa @ past 75 years. . 


Construction Industry 
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Three Join Young & Rubicam 

Jackson S. Moorman, Douglas J. 
Murphy and Robert Osburn have 
joined the contact department of 
Young & Rubicam, New York. Mr. 
Moorman, formerly with Personal 
Products Corp., was director of the 
Modess division. Mr. Murphy was 
formerly v.p. and account execu- 
tive at Warwick & Legler and Mr. 
Osburn was with Lever Bros. Co. 
as brand advertising manager for 
Spry and new products. 


Elects Whiteaker Director 

Hall W. Whiteaker, exec v.p. 
and director of sales for Prince- 
Gardner Co., has been appointed 
to the board of directors of 
Clarence Whitman & Sons, New 
York parent company of the St. 
Louis leather goods manufacturer. 


ee eM 


NBC Schedules 13 
142-Hour Colorcasts; 
Chrysler May Sponsor 


New York, April 6—It looks as 
though NBC’s first color tv series 
sale will be a “spectacular” one. 

The network has lined up a 
sponsor for a series of 13 super- 
colcrcasts to be launched in Octo- 
ber. This block of alternate-week, 
90-minute “spectaculars,” as they 
have been dubbed by NBC presi- 
dent Sylvester L. Weaver Jr., will 
be supervised by Leland Hayward, 
who most people agree did a “spec- 
tacular” job of producing Ford 
Motor Co.’s 25th anniversary show 
last summer. 

Mr. Hayward’s productions—the 


lineups and sub-producers will be 
announced later—reportedly will 
be sponsored by Chrysler Corp., 
with its four cars sharing the pro- 
motion. 


= NBC has not indicated how 
much these shows will cost to pro- 
duce, but with the b&w big-name 
shows, like the Martha Raye 
stanza, already coming in for $70,- 
000, the big color splashes will 
probably be budgeted at $100,000 
and up. 

Under present plans, the regular 
series of color extravaganzas are to 
be presented Saturdays (9-10:30 
p.m., EST), Sundays (7:30-9 p.m., 
EST) or Mondays (8-9:30 p.m., 
EST) at the rate of one every other 
week. 

The Saturday time will be open 


when the old “Show of Shows” 
moves out, and Monday night is 
being rescheduled to make room 
for Sid Caesar. 

The inclusion of Sunday appar- 
ently means that the “Colgate 
Comedy Hour,” if it is renewed 
for the 8-9 p.m., EST, period, and 
Reynolds Metals’ “Mr. Peepers” 
will be preempted occasionally by 
a “spectacular.” 


Early Ad Art Book Available 

“Handbook of Early American 
Advertising Art,” containing 3,500 
advertising cuts and type faces in 
two volumes, compiled by Cla- 
rence P. Hornung, has been pub- 
lished by Dover Publications, New 
York. This printing is the second 
edition. Price of each volume is 
$10, and the set, $17.50. 


a preview of the next 25 years... 


manufacturers... 


AMERICAN BUILDER’s 7Sth Anniversary Issue will create industry- 
wide interest and comment. It will, without question, be one of the most 
thoroughly read issues of the year OF ANY INDUSTRY PUBLICATION. 
This means that you will have the readership and interest of the entire 
industry at your command! Why not put it to work for you .. . and cash 
in on its tremendous potentialities? The best way, of course, is to tell your 
story in this interest-packed AMERICAN BUILDER Anniversary Issue. 
Use adequate space—even multiple pages—in telling your complete story 

. . building an association between the growth of the industry and YOUR 
company, its products, etc. Don't let this opportunity slip by . . . there will 
never ‘again be such a terrific goodwill and sales-builder available to you! 


plus the story of 75 years of development in light construction 


@ the light construction industry and its market: 
today and tomorrow 

® factors behind the evolution of housing 

@ the changing house: design and planning . . . 
utilities and construction 

@ the AMERICAN BUILDER: our life and 
times 

@ an industry is born 

& 


builder-readers! 


A Simmons-Boardman Publication 


1879-1954 


... plus many more topics of equal interest to 


Here is another FIRST for AMERICAN BUILDER . . 


. an editorial 


epic presenting the keenest analysis of the future to be published in 


many a year ... as well as a chronological record of the sentimental past! 
AMERICAN BUILDER ... in its precedent-breaking 75th Anniversary 


Issue . . . will present a huge, interesting and accurate editorial panorama 


... in flashback and FORECAST .. . of 100 Years of American Shelter. 
It will be a projection of things to come in the next 25 years. . 


. as well 


as a record of historical fact of the past 75 years . . . from the early begin- 
ing of gaslights and wood-burning stoves to the era of all-electric, entirely 


air-conditioned homes. Here in editorial form, will be expounded the 


amazing, dynamic potentialities of this, the world’s largest industry! 


DIAMOND JUBILEE 


AMERICAN BUILDER 0% Anniversary ISSUE 


AUGUST, 1954 
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Ingalls-Miniter Adds Account 


Colonial Provision Co., Boston 
packer of Colonial Master shoul- 
ders and vacuum-packed frank- 
furts, has appointed Ingalls-Mini- 
ter Co., Boston, to handle its mer- 
chandising, sales promotion and 
advertising program. Arnold & Co., 
Boston, is the previous agency. 


Ad Institute Meets June 11-12 
The fifth Atlanta Advertising 
Institute will be held June 11 and 
12 in Emory, Ga. “Breaking 
Through the Sales Barrier” will 
be the theme for the program, 
sponsored by the Atlanta Adver- 
tising Club and the Rich school of 
business of Emory University. 


Breck Appoints Marcial 

John H. Breck Inc., Springfield, 
Mass., has appointed Jose Marcial 
Jr. director of foreign sales. Most 
recently manager and partner of 
Cosmetics y Drogas Ltd., Bogota, 
Columbia, Mr. Marcial will confine 
his activities for the present to 
Central and South America. 


ee Ta NBR Tat 
HOW DOES ACB’s 
PERCENTAGE OF ERROR 
COMPARE WITH YOUR OWN 


We take our hat off to Ivory soap— 
their product misses perfection by 
only 56/100ths of 1%. 

ACB services can’t quite match 
that figure. However ACB does 
score better than 95% in “spotting” 
wanted advertising in the daily 
newspapers. 

Years ago, ACB made a sporting 
proposition, namely, if we failed to 
collect more ‘“‘wanted advertise- 
ments’ out of a specified list of 
newspapers, ACB would cancel its 
service charges. In every competi- 
tion, ACB produced more specified 
advertisements—from 10% to up- 
wards of 300% more. 

It is this high degree of accuracy 
that gives added value to ACB’s 
Newspaper ResearchServices. Sales 
and advertising policies can be for- 
mulated with assurance on this ac- 
curate information. 

Send for ACB’s Catalog. 48 pages. 

Describes each of ACB's 14 Research 

Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 

. S. Census of retail stores. It’s 
free! Ask for it today. 


ACB reads every advertisement in every daily newspaper 


ACB SERVICE OFFICES 


79 Madison Ave. * New York 16 
18 S. Michigan Ave. * Chicago 3 
20 South Third St. * Columbus 15 
161 Jefferson Ave. * Memphis 3 
51 First St. * San Francisco 5 
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Kapp Records Formed 

David Kapp, formerly v.p. and 
director of Decca Records, has set 
up a new company, Kapp Records, 
New York, with offices at 119 W. 
57th St. The company plans to pro- 
duce about 12 albums a year. 


Adams to Loucks & Norling 
Charles Adams, former pro-| 
ducer-director on ABC and Du- 


‘This Week in Washington... 


Mon, has been named manager of SUMMETfield Plugs Hard for Pay Plan 


the newly created tv film depart- 
ment of Loucks & Norling Studios, 
New York. 


FORT WAYNE 


... best for test in the Midwest 


Ist in Midwest in its population 
(75,000-150,000).* 


2nd _ in nation in its population group.* 


6th 


*Scles Management, Nov. 10, 1953 


The News-Sentinel 


Represented by Allen-Klapp Co. ® 


in nation for cities of all size.* 
Write for the ‘‘GOLDEN ZONE” Market Book 


FORT WAYNE NEWSPAPERS, 


agent for 


‘Summerfield came out swinging 
| this week for a postal pay revision | 
plan which might be the single 
most important step that can be 
_taken to strengthen the nation’s 
/mail service. 


FORT WAYNE 


group 


| 


INC. 
THE JOURNAL-GAZETTE 


New York - Chicago - Detroit 


‘of the more glamorous events of| productivity—and service—will 
| the week, it’s worthy of attention. 
For the outcome of this fight may e * & 
determine the kind of mail service 
we get and the price we have to 
pay for it. 


By Staniey E. Cohen identical pay checks. Morale suf- 
Washington Editor fers because there is little money 
WasHincton, April 8—Arthur incentive for moving into more 
‘responsible jobs. 
_ Mr. Summerfield wants Congress 
to set up 92 classifications in the 
postal service, on about 20 pay 
levels. Under this plan he believes 
postal people will sense more op- 
While the debate is hardly one portunity to advance. As a result, 


| 


imnrrove. 


Postmaster General Summer- 
field’s plan, which adds about 
/$100,000,000 to the department’s 


Mr. Summerfield and his people costs, is opposed by organized 


handles its 500,000 demanding across-the-board hikes 


Mr. Summerfield feels general | 


various skills, have been drawing raises can’t be justified. First, be-' 


‘cause they are too costly (they 


MR. TOLYPEUTES TRICYNCTUS - 


involve $50,000,000 of expense for 
“every $100). Second, because the 
‘average postal worker already 
'earns more than the average in- 
'dustrial worker or city policeman, | 
| fireman or school teacher. 

More important, however, he. 
| warns that across-the-board hikes 
|of this kind mean less incentive to 
advance. As recently as 1942, the 
| postmaster of New York made 10 
times as much as a new janitor. 
But “across-the-board” hikes have 
closed the gap. Now the postmaster 
—with all his responsibility— 

makes less than five times as much 
as the novice janitor. 
. ry ry 

Mr. Summerfield says privately 
that he’s appalled at the indiffer-,| 
ence which business displays to- 
/ward the postal pay debate. If. 
|extended to other government) 
workers—as it usually is—the) 
| postal pay hike could add about $1 
| billion to the over-all tax bill. 
Moreover, it becomes a precedent 
‘for wage demands by organized) 
| workers outside the government. 

» * * 

Among the correspondence di- 
rected at President Eisenhower 
this week was a statement from 
Marshall J. Mantler of Atlanta, 
managing director of the Bureau 
Salesman’s National Associa- 
tions, imploring the Chief Execu- 


Advertising Age, April 12, 1954 


\tive to curb “recession talk” by 


government officials and depart- 
ments, 

“Our headquarters are receiving 
more and more reports from the 
salesmen to the effect that mer- 
chants are unwilling to order in 
normal quantities because so much 
‘recession talk’ makes them fearful 
of being overstocked should the 
rumored downturn eventuate,” he 


| declared. 


Mr. Mantler didn’t indicate who 
the government officials are who 
have been talking “recession.” 
So far as this department knows, 
however, the administration’s po- 
sition on this problem has been 
clear from the start: that the 
present adjustment seems certain 
to end in the very near future; that 
there is ample consumer buying 


| “| power to keep the stores busy; 
have made a thorough investiga- postal workers. They are burying | 


‘tion of the way the Post Office| Congress under a flood of mail 
| Department 
‘employes. They were shocked to for everyone—preferably $800 per 
|discover that hundreds of thou- an. 

/sands of employes, doing jobs of 


and finally, that the government 
itself is determined to do whatever 
is necessary to make sure that the 
deflationary spiral remains “under 
control.” 

There’s a lot of feeling here that 
Mr. Mantler’s salesmen face a 
problem which is beyond the con- 
trol of government. With every- 
thing in ample supply, business 
men feel no compulsion to carry 


_large inventories. They prefer to 


let the manufacturer or distributor 

perform this function, confident 

the goods will be readily available 

if—and when—they are needed. 
» * * 

Stanley Barnes, anti-trust chief, 

reports that his “shop” is enjoying 


a big upsurge in “business.” Be- 
‘tween May 1 and Nov. 19, 1952, 


for example, it received 373 com- 
plaints of anti-trust offenses; in a 


‘similar period during 1953 it re- 
‘ceived 527 complaints, a 47% in- 
crease. 


Mr. Barnes believes that a larger 
percentage of the anti-trust prob- 
lems can be settled informally, 
through “consent decrees.’”’ These 
are legally binding, but they are 
negotiated agreements, worked out 
without the expense and publicity 
of a trial. 

Consent decrees have special ap- 
peal to business, Mr. Barnes says, 
because they cannot be used as 
evidence of guilt in private dam- 
age suits which often follow an 
anti-trust trial. Recent surveys 
show that nearly two-thirds of the 
damage suits in the anti-trust 
field are based on decisions already 
won by the government in con- 
tested anti-trust trials. 


Do the natural thing—call 


Nature is quite versatile in providing some mammals 
with a means of defense for its survival against its 
enemies. Take the Bolita, or Three-banded Armadillo, 
for instance. When it fears an enemy, it will dig a hole 
for itself in a few minutes as Nature gave it long, strong 
claws for this purpose. If there is no time for digging in, 
it will roll up like a ball, with only its bony ‘“‘coat of mail” 
exposed. Even the fore part of the head has this tough 
protective coat, which is similar to a pineapple in pat- 
tern. When the head is drawn in, it has a cork-in-the- 
bottle effect. The Spaniards of South America call him 
Armadillo, which literally means armor-clad. The gauchos 
consider it a pest because it digs so many holes in the 
open plains, which can be fatal pitfalls for galloping 
horses or cattle stumbling in these holes. 


PcA 


for ELECTROTYPES, MATS, PLASTIC PLATES, and R.O.P. COLOR 


PARTRIDGE & ANDERSON COMPANY - 712 FEDERAL ST., CHICAGO 5 + HArrison 7-3732 


Rockford, Illinois is really 
remarkable. 100th City 
in population in the USA, it 
is 31st in per capita income. 
Rockford is the 15th City in 
Total Postal Savings, and 
2nd Largest Machine Tool 
Center in the world. These 
are but a few of the 
reasons why Rockford is 
a superior market for your 
rn AF im product. For complete 
™ coverage of Rockford and 
yey) surrounding area adver- 
Maem tise in the Rockford Morn- 
oN i ing Star and Rockford 
Register-Republic. 


| a ae 


a TOF IM tee), 131,123 AB city ZONE See 


‘s 


ROCKFORD 


BEST TEST CITY IN 


THE MID-WEST AEPRESENTED 


441,222 A.B.C. RETAIL TRADING ZONE 


ROCKFORD MORNING STAR 
Rockford Register-Republic 
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Philadelphia, annual site of the 
Army-Navy Game, the Mummers’ Pa- 
rade and the Penn Relays, is daily the 


scene of intense business activity. 


Industrial might, like the refining equip- 
ment above, is constantly being added 
to the area. Capital expenditures are 
at an all-time high—in oil, chemicals, 
steel, dozens of other fields. Through- 
out the vast 14-county Greater Phila- 
delphia Market, Philadelphians are 
building a bigger, better tomorrow for 
themselves and their families. 


With all this business excitement, Phila- 
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delphians rate home first and foremost. 
They constitute a rich, rewarding 
Market for the energetic seller; you can 
count on them to buy your product. once 


it has proved itself. 


The Evening and Sunday Bulletin serves 
this growing Market, reflecting the char- 
acter, needs and interests of the busy, 


prosperous people of the entire region. 


The Bulletin is Philadelphia’s favorite 
newspaper—Philadelphians buy it, read 
it, trust it and respond to its advertising. 


The Bulletin is Philadelphia. 


In Philadelphia 
nearly everybody 
reads The Bulletin 


ADVERTISING OFFICES: Philadelphia, Filbert & Juniper Sts.; 
New York, 285 Madison Ave.; Chicago, 520 N. Michigan Ave. 


REPRESENTATIVES: Sawyer Ferguson Walker Company 


in Detroit 


Atlanta 


Los Angeles 


San Francisco 
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Reliance Pencil to Nicosia 
William Nicosia Advertising, | 


New York, has been appointed to Sturgeon Bay, Wis., has appointed | 
handle advertising for Reliance John B. Morrissey Co., Chicago, to for its contest to develop a new), 
Pencil Corp., Mt. Vernon, N. Y. A| handle advertising for its portable | 


Economy Electric Lantern Co., 


trade, consumer, and point of sale electric lanterns. Trade and con- 
campaign is being planned. The sumer publications will be used. 
agency has named Charles Lenox |Grant, Schwenck & Baker, Chi- 


Blodgett art director. 


|cago, is the previous agency. 


: P ¢ ‘ / i 4 Js 
_~ April’ showers bring’ 
yé i showel 


This phrase guarantees, by logic or 
insistence, the injection of opinions 
brought from school into 10,000,000 
homes. Often these flower into fixed 
attitudes about products, organiza- 


tions, or business philosophies. 


To over 30,000,000 school kids “my 
teacher says” is the final authority 


7 on just about any subject. That’s why 
7 your advertising message in state 


teachers magazines, reaching over 
900,000 subscribers, can be tremen- 
dously effective. 


With 44 state-edited publications, 
you get flexibility that enables you 
to reach any group of states, or cover 
the entire country. For the complete 
story, write Miss Georgia C. Rawson, 
Executive Vice-President, State 
Teachers Magazines, Inc., 307 N. 
Michigan Ave.. Chicago 1, Il. 


State TEACHERS 


Magazines 


|Economy Lantern to Morrissey |AFA Names Contest Judges | 


The Advertising Federation of) 
America has named three judges 


slogan and symbol for integrity in 
advertising. They are: J. Sherwood 
Smith, chairman of the board, 
Calkins & Holden, Carlock, Mc- 
Clinton & Smith; John R. Buckley, 
publisher, Good Housekeeping, 
and C. B. Larrabee, publisher, 
Printers’ Ink. A $250 award will be 
made to the creator of the prize- 
winning design and slogan, to re- 
place the one originated in 1911. 
Rules of the contest, which closes 
May 15, may be obtained from the 
AFA, 330 W. 42nd St., New York 
36. 


Eversz Joins Leo Burnett 

Ernest W. Eversz, a former v.p. 
of Foote, Cone & Belding, New 
York, has been appointed a copy 
supervisor at Leo Burnett Co., Chi- 
cago. Before joining FC&B, Mr. 
Eversz had been associated with 
the Chicago offices of J. Walter 
Thompson Co. and Batten, Barton, 
Durstine & Osborn. 


MORNING 


*In per capita effective buying income, only 3 cities in the 
U.S. with populations over 200,000 exceed that of Long Beach 


SUNDAY 


independent BER ZESTD 


Only the Independent and Press-Telegram with 144,621 
circulation cover this city zone of 350,000 people 


ONSUMER 
ANALYSIS 


of Long Beach, California 


Only study of its kind in the great Southern California market 


This factual study of brand preferences, buying habits 
and product ownership tells you how your product “rates” 
with the families of America’s most dynamic and fastest 
growing market. 

More than 200 questions are answered in the following 
classifications: Foods; Soaps; Toiletries; Beverages 
(alcoholic and non-alcoholic); Homes & Appliances; 
Automotive; and General. 

This study will be a valuable guide in answering present 
product usage, past and present preferences and shopping 
habits as expressed by the families in one of the nation’s 
most wealthy areas.* 

If you have not already received your copy of this factual 
and informative study, write to: National Advertising 
Dept., Long Beach Independent and Press-Telegram, 6th 
and Pine, Long Beach 12, California, or contact your near- 
est Ridder-Johns, Inc., office located in the following 
seven major cities: Los Angeles, San Francisco, St. Paul, 
Minneapolis, Chicago, Detroit and New York. 


ANNUAL 


EVENING 


National Distillers 
to Run 8-Page Ad 
in May ‘Coronet’ 


New York, April 6—National 
Distillers Products Corp. will run 
an eight-page ad insert in the May 
issue of Coronet—the “largest sin- 
gle liquor advertisement ever 
placed in a national magazine,” 
and the first liquor ad ever to ap- 
pear in Coronet. 

The insert, featuring “Men of 
History,” will push National’s Old 
Crow straight Kentucky bourbon. 
National plans to take three-quar- 
ter page ads in seven big-city 
newspapers to call attention to the 
insert, and will use color spreads 
in a number of liquor trade publi- 
cations. The newspaper list in- 
cludes The Boston Herald Travel- 
er, Chicago Tribune, Dallas News, 
Los Angeles Examiner, New York 
Times, St. Louis Globe-Democrat 
and San Francisco Examiner. 

National plans to distribute 100,- 
000 reprints of the insert. The mer- 
chandising program also includes a 
direct mail announcement of the 
ad to all Old Crow salesmen by 
Coronet, a mailing of special copies 
of the May issue to National’s 
wholesaler executives and their 
salesmen, and a mailing by news- 
papers carrying the Coronet an- 
nouncement ad to all liquor stores 
in their home cities. 

Lawrence Fertig & Co., which 
handles the account, said the Coro- 
net promotion is part of a $6,000,- 
000 ad drive set for Old Crow in 
1954. 


Ernest Chandler Sets Drive 

Ernest Chandler Inc., New York 
manufacturer of canvas and canvas 
products, has scheduled a national 
advertising and public relations 
campaign for its new line of 
plastic toys. This is the company’s 
first departure from canvas prod- 
ucts in its 105-year history. Ad- 
vertising will concentrate on home 
magazines and television spear- 
headed by participation on “Magic 
Cottage,” DuMont Television Net- 
work program. Atlantic Advertis- 
ing, New York, is the agency. 


Smith to ‘Lifetime Living’ 

Jack Smith, former v.p. and ad- 
vertising director of McCall’s and 
more recently exec v.p. of Mass 
Market Publications, New York, 
has joined Lifetime Living in an 


executive capacity. 


LOUIS T. HAGOPIAN has been promoted 
to merchandising manager of cars for the 
Dodge division of Chrysler Corp., Detroit. 
Mr. Hagopian has been a member of the 
Dodge sales staff since October, 1953. 


‘Electronic Design’ Joins NBP; 
Seven Named for Research 

Electronic Design, published 
monthly by Hayden Publishing 
Co., New York, has joined National 
Business Publications, Washington. 

New members of NBP’s research 
committee are James W. Zuber, 
business manager, Steel, chairman; 
George W. N. Riddle, director of 
development, Putman Publishing 
Co., vice-chairman; C. William 
Cleworth, president, Cleworth 
Publishing Co.; Marshall Haywood 
Jr., president, Haywood Publish- 
ing Co.; Russell Coombes, v.p., 
Mechanization Inc.; Howard 
Markt, publisher, Jobber News, 
and Joseph S. Peacock, president, 
Howard Publishing Co. 


Carborundum Promotes Two 

F. Jerome Tone Jr. has been ap- 
pointed senior v.p., and Frederick 
T. Keeler has been named director 
of sales for Carborundum Co., Ni- 
agara Falls, N. Y. Mr. Tone has 
been v.p. of sales and a member 
of the board since 1942, and Mr. 
Keeler was formerly director of 
the marketing branch of the sales 
division. He joined the company in 
1943 after having been associated 
with Crowell-Collier Publishing 
Co. 


TELL AND SELL YOUR STORY | 
WITH GENUINE PHOTOGRAPHS — 
8x 10’s = Post Cards = Tip-ons — 


Miniatures—Portfolios—Business Cartis 


THE GROGAN PHOTO COMPANY 
i275 .N. Bahls St., Danville, Iinois: 
Jb "AA CHICAGO; OSELERS: ee 
122 5S. 


Michigan Ave., Phone Webster 


In our plant it’s not how 
fast we can turn out an en- 
graving, but rather, how 
good...which explains 
why our engravings (color 
and black-and-white) are 
so much in demand by the 
hard - to- please. 


Thomas fF. McGrath 


AND ASSOCIATES 

PHOTO ENGRAVINGS + DAY AND NIGHT SERVICE 
160 E. ILLINOIS ST., CHICAGO 11, ILLINOIS 
Telephone DElaware 7-5142 
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Free-Lancers Used 
to Widely Varying 
Degrees, ABP Finds 


New York, April 6—Free-lance 
writers are of importance to only 
17 out of 48 reporting business 
publications, according to a survey 
conducted by the National Con-. 
ference of Business Paper Editors, 
an affiliate of Associated Business 
Publications. 

Highlights of the survey: 37 pa-. 
pers out of a total of 48 reporting | 
use free-lance writers; four others 
use “stringers” occasionally. Of 
these 41 publications, 14 use free- 
lance writers for news coverage, 
and 27 for feature articles. 

There is apparently no standard | 
method of paying free-lance writ-.| 
ers. Some publications pay a min-| 
imum for news items which ranges 
from $1 to $2 per item; others pay 
by the word, ranging from 2¢ to) 
5¢; still others pay by the inch, | 
ranging from 30¢ to $1.25. | 

For feature articles payments al- 
so vary. Some papers pay flat fees | 
ranging from $5 to $75; others pay 
by the word, the range being from 
2¢ to 5¢; still others pay by the 
page, the range being from $15 to 
$50. 


® Generally, transportation is paid 
writers on assigned stories. Pay- 
ments up to $500 have been paid 
on occasion, the survey shows, to| 
experienced foreign free-lance, 
writers. | 

Comments by editors stress that | 
they find it difficult to find tech-| 
nical competence and journalistic | 
know-how in their fields. 

A total of 21 publications an-| 
swering the questionnaire believe | 
a standards of practice manual, if 
adopted, would be helpful for the 
whole business publication field. 
Only 21 would give the names of 
free-lance writers to non-compet- 
ing magazines, but 32 would like 
to exchange pay-scale data with! 
other publications. 

The survey was conducted for 
the national conference by Fischer 
Black, editor of Electrical World. 


Meermans Appoints Two | 

Meermans Inc., Cleveland: 
agency, has appointed Theodore I. 
Adams to work on industrial ac- | 
counts and J. Gordon Johnson to. 
work on agricultural accounts. Mr. | 
Adams formerly was advertising 
manager of Hydraulic Equipment 
Co., Cleveland, and Mr. Johnson) 
was advertising manager of Fox- 
bilt Feeds, Des Moines. | 


Champ Hats Plans ‘54 Drive 

Six full-color pages in Esquire. 
and Life will launch a 1954 adver- 
tising and sales promotion program 
for Champ Hats Inc., Philadelphia. 
An expanded trade campaign will 
include spreads and full pages in 
the Daily News Record, Esquire’s 
Apparel Arts and Men’s Wear. 


N. W. Ayer & Son is directing) 


the campaign. 


Goldman & Shoop Adds One 


Trip-Charge Ince.,_ Pittsburgh 
credit card system, has appointed 
Goldman & Shoop Advertising 
Agency, Pittsburgh, to handle its 
magazine advertising and publici- 
ty. Trip-Charge has acquired Mas- 
ter Charge, Los Angeles, and 
through Personal Credit Card Ltd., 
London, will operate as_ Trip- 
Charge of Europe. 


Names Otto & Co. for Rise 


Carter Products Inc., New York, 


has appointed Robert Otto & Co., 
New York, to handle international 
advertising for Rise shaving cream. 
The account was previously split 
between J. Walter Thompson Co. 
and Colman, Prentis & Varley. Sul- 
livan, Stauffer, Colwell & Bayles, 
New York, handles the domestic 
portion. 


T. H. Allen Associates Bows 

George A. Kavner, formerly with 
a New York public relations com- 
pany, has opened a public relations 
agency, T. H. Allen Associates, at 
100 Chestnut St., Springfield, Mass. 
The company will specialize in in- 
dustrial accounts. 


Holmstrom Joins Dahlberg 
Bruce H. Holmstrom, formerly 

advertising manager of Telex Inc., 

St. Paul, has been appointed ad- 


, vertising and sales promotion man- , 
ager of Dahlberg Co., Minneapolis | 


manufacturer of hearing aids and 
hospital radios. 


Amarillo Agency Alters 
Monte Rosenwald and _ Leon 


Krupp, partners in Southwest Ad- | 
_vertisers, Amarillo, Tex., have in-| 7 
corporated the agency under the| 


name Rosenwald, Krupp & Asso- | 


ciates. Mr. Rosenwald is president, | 


, Mr. Krupp, v.p. 


MORE THAN 500,000 PEOPLE IN CANADA'S RICHEST 


do you know? 


agement) 


222,000 buyers in every walk 
of life read THE TELEGRAM as 
their only daily newspaper 


A recent *survey of Metropolitan Toronto 
and retail trading zone shows that 222,000 
people, over 15 years of age, read The Tele- 
gram as their only daily newspaper. 
The Telegram alone can reach this exclusive 
number of prospects (more than the entire 
population of Hartford, Conn.) So for maxi- 
mum results in your Canadian advertising, 
be sure to use The Telegram. 


THE TELEGRAM 


DAILY PLUS WEEKEND 


TORONTO 1, CANADA 


0’Mara & Ormsbee, Inc., 420 Lexington Ave., New York, N.Y. 
640 New Centre Bidg., Detroit, Michigan. 
Wacker Building, 221 North LaSalle Street, Chicago, Ill. 
612 South Flower Street, Los Angeles, California. 
Russ Building, 235 Montgomery Street, San Francisco, California. 


W. E. Browning, 1106 pominion $q. Building, Montreal, Que. 


* Daniel Starch and Staff (Represented in Canada by Gruneau Research Ltd.) 


aves 


In 1952 the total retail sales 
of the City of Toronto were 
more than DOUBLE the 
retail sales of Columbus, 
Ohio (source: Sales Man- 
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Want inquities? 


A gelatin advertiser offering a reducing booklet reports: ‘Country Gentle- 
man has outpulled every magazine on our list and every Sunday supple- 
ment except one.” 


nt sales ¢ 


A powdered drink is consistently advertised in Country Gentleman. A 
reader survey shows that more than 50°, of Country Gentleman families 
use this type product, and that 92.3°;, of them buy the Country Gentle- 
man advertised brand. 


A component parts manufacturer surveyed his automotive and indus- 
trial customers to find out where his national advertising would do 
them the most good. They ranked Country Gentleman second to The 
Saturday Evening Post, and ahead of the next farm magazine by more 
than 2 to 1. 


These recent results stories are among the steadily increasing examples 
of the new selling power in the new Country Gentleman. Whatever you 
want in today’s rural market—inquiries, sales, preference for a com- 
ponent—you can get results, and get them faster, through advertising 
in the new and greater Country Gentleman. 


. Most-read magazine in the top-layer homes 
of a 40-billion-dollar consumer market ! 


A Curtis publication « Circulation now more than 2,600,000 
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TV Strides Ahead: Case History No. 1,000: 


Cotumsus, O., April 6—It is in 
the shadier recesses of history that 
cosmic struggles and changes take 
place rather than out in the open 
arena. 

While the man-in-the-street fo- 
cused his attention and interest on 
bloody internicine wars, feudalism 
died a quiet death at the hands of 
the town guilds. 

And while the same common 
man settled back an evening to 
read about the evil Napoleon in 
his newspaper, the guilds, un-— 
noticed, tumbled before the force 
of the industrial revolution. 

Even so, at the very moment 
while we concentrate with fasci- 
nation on the H-bomb, McCarthy- 
ism and the forthcoming Geneva 

convention, a great American tra- 
dition, the insurance salesman, is 
locked in a gasping struggle with 
the parvenu television set. 


# An eyewitness battle-front re- 
port has just been released by 
Farm Bureau Insurance Cos. here. 
It notes the latest strategy of the 
insurance salesman against the up- | 
start pretender. It is optimistic of 
course. But only time will tell. 

According to the company, the 
insurance salesman has formulated 
three possible attacks against the 
set he finds buzzing its electronic 
messages when he enters a pros- 
pect’s house at night: 

“1. He can lure the _ prospect 
away from the tv set.” 

(“Now Mr. Prospect, if you 
would step into this closet for a 
moment I would like to explain to 
you our new policy for. . .”) 

“2. He can just relax and watch 
the program.” 

(“Well, we get less snow on our 
set at home, but Channel 2 doesn’t 
come in so clear. Too many 
ghosts.’’) | 

“3. He can ignore the program | 
and gain the prospect’s attention 
by either talking low or out-shout- 
ing tv.” 

(“Now this new policy Mr. Berle 
...1 mean, Prospect...OH I SAY 
MR. PROSPECT ARE YOU LIS-. 


TENING? I SAID THIS NEW) 
POLICY. . .””) 


s The company, through its dealer 
publication, “The Challenger,” re- 
ports that tv has not really hurt 
the agent’s business. 

“In fact,” it says, “the agent is 
selling harder because of it. And 
after a night of prospecting and 
television, the agent can go home 
and rest peacefully, knowing he 
has overcome a great competitor.” 

If this sounds like whistling in 
the dark, consider some of the 
ruses and shifts agents report they 
use: 

One New York salesman reports 
that he enters “through the rear | 
door of a prospect’s home, explain- | 
ing that I would like to present 
my ideas in the kitchen, since I 
prefer not to interrupt the family’s | 
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Insurance Agent Grapples with the TV Set 


televiewing. This doesn’t always 
work. Sometimes you find tv in 
the kitchen.” 

Now, how can you go back home 
at evening’s end and “rest peace- 
fully” after spending hours prowl- 
ing dark back alleys and running 
into such frustration? 


# Another salesman reports that) 


he called regularly on Wednesday 
nights “just in time for the fights. 
He was a nice guy and kept invit- 
ing me back to watch the fights. 
He has $6,000 more life insurance 
now.” 

Another salesman reports that at 
one home he was permitted to give 


his pitch only during the com-| 


mercials, 
minutes. 
Where or when all this will end 


which came every 10 


‘is not the real question. 


What we should ask ourselves is, 


if the insurance salesmen lose, who 
will be the next victim of tv? 


Wynn Begins Oil Campaign 


Advertising Age, April 12, 1954 


it. Newspapers, radio and tv will 
also be used. Batten, Barton, Dur- 
stine & Osborn, Los Angeles, is the 
agency. 


Wynn Oil Co., Azusa, Cal., has 


begun a national campaign for its 
Wynn’s Friction Proofing oil with 
full pages in March and April is- 
sues of American Legion Magazine, 
Argosy, Collier’s, Life, Look, The 
Saturday Evening Post and True. 
Ad copy is based on results of a 
20,000 mile test made between one 
car with Wynn oil and one without 


Joins Storer Broadcasting 
Keith Kiggins, formerly v.p. of 
American Broadcasting Co. and a 
former director of station relations 
for National Broadcasting Co., has 
been named administrative as- 
sistant to George B. Storer, pres- 
ident of Storer Broadcasting Co., 
with headquarters in Miami Beach. 


ADVERTISING SALES LEADS 


As reported by 1018 Sales Managers in a study 
conducted by the N.Y. Sales Executive Club 
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Advertising Age, April 12, 1954 


American Aviation Buys Paper 

Air Traffic Digest, daily rate 
and tariff publication issued since 
1948 by Air Traffic and Service 
Corp., Washington, has been pur- 
chased by American Aviation Pub- 
lications Inc., Washington, and 
merged with the publisher’s Air 
Traffic News, daily newsletter 
specializing in air rates and tariffs. 


Agency Opens S. F. Branch 
McNeill & McCleery, Hollywood 
agency, has opened an office at 


177 Post St., San Francisco. Roger 
Wurtz, formerly Northern Califor- 
nia manager of California Fashion 
Publications, has been named man- 
ager of the new branch. 


FCC Approves WBIS Sale 

The Federal Communications 
Commission has approved the sale 
of WBIS, Bristol, Conn., by 
Bristol Broadcasting Corp. to 


Hatch Broadcasting Co., Torring-. 


ton, Conn. Purchase price was 
$65,000. 


Elsworth Joins Fritz 
J. W. Elsworth, formerly of J. W. 


Elsworth Co., Greenport, L. I., has for May Convention 


joined Jimmy Fritz & Associates, 
Hollywood agency, as a partner. 


Canadian Admen Set Canadian Assn 
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of Advertising 
Agencies. 

Carrol M. Shanks, president of 
Prudential Insurance Co. of Amer- 


Toronto, April 7—Agency-client! ica, Newark, N. J., will speak on 


He will act as financial adviser relations will be the over all theme “Management Sales Responsibil- 


and consultant on new accounts. 


‘of the 39th annual convention of ities in 1954” during another of the 


the Assn. of Canadian Advertisers sessions. 


‘Chicago’ Names Leverone 
Lewis Leverone, president of 


when it meets here May 4-7. 
Frederic R. Gamble, president, # Other speakers scheduled to ad- 


Nationwide Food Service, has been|of the American Assn. of Adver-/| dress the convention include Alex 


named board chairman of Chicago,|tising Agencies, 


featuring the midwestern city. 


New York, will|F. Osborn, chairman of the board 
new monthly consumer magazine speak at a luncheon meeting and|of Batten, 


Barton, Durstine & 


‘lead a program prepared by the Osborn, New York; Henry Pattison 


Jr., senior v.p. and chairman of 


PRODUCE LOW COST SALES 


SUTTON PUBLICATIONS 
DELIVERED 285,230 


96.225 SALES LEADS 


Vol. 6 


; Blectrone | 


ACTIVE SALES LEADS 


DURING A RECENT SIX MONTH PERIOD 


(these inquiries were sent through our office... 
many more went directly to the 


anufacturers ) 


The advertising sales lead is the 
quickest way to make the most 
sales at the lowest cost . . . be- 


Contractors’ 
SuEcTRICAL, ‘\QUIPMENT 


cause it provides a positive 
method of knowing the name 
of the men most interested in 


TANUARY. 1954 = 4) 


BOX TYPE GUARD Standard 
Equipment for Powder Stud Driver 


WIRE STRIPPING TOOL —Jaws 
Stay Open Automatically 


BUECTRICAL OUIPMENT 


31.213 SALES LEADS 


———_ fh 


NEW DEVELOPMENTS IN PRODUCTS - PARTS: MATERIALS 


Vol 14 ~— MARCH. ‘1954 No.3 


Every Sutton. Publication 


delivers active sales leads from 
— verified circulation . . . provid- 
ing the prospective buyer's 
complete name, title and 


company. 


FOR MORE SALES IN 1954 


USE A SUTTON 


122 143 SALES LEADS 


buying your products. 


Leven CONTROL ee Jocctr SWITCH 


’ UNIVERSAL DC TESTER < 
Provider More than 200 Ranges 


ff 


| + Mem: 


PUBLICATION 


SUTTON PUBLISHING COMPANY, INC. 
172 SOUTH BROADWAY WHITE PLAINS, N. Y. 


WHite Plains 9-8500 


the board of Benton & Bowles; 
Edward J. Vennicombe Jr., v.p. of 
McCormick Co., Baltimore; D. S. 
Catton, Magazine Advertising Bu- 
reau; J. J. Wallace, publisher of 
Holliday Publications; G. Groship, 
Independent Grocers’ Alliance; 
Jack Part, chairman of the board 
‘of Adrem Inc., Toronto; T. J. 
Emmert, exec. v.p. of Ford Motor 
'Co. of Canada; and Hedleigh 
'Venning, v.p. of Shirriff's Ltd., 
| Toronto. 


pane Pictures for TV 
Acquires Skiatron System 
| Mathew Fox, owner and board 
chairman of Motion Pictures for 
Television Inc., New York, has ac- 
quired U. S. and worldwide rights 
ito the Skiatron ‘“Subscriber- 
Vision” television system from the 
Skiatron Electronic & Television 
Corp., developer of this pay-as- 
you-see form of telecasting. 
Skiatron TV Corp., a new oper- 
| stone company, will file applica- 
tion to the FCC for permission to 
operate the Skiatron system on a 
commercial basis. 


WSIX-TV Appoints Alsup 

Harry Alsup, formerly’ with 
Noble-Dury & Associates, has been 
appointed director of merchan- 
dising and sales of WSIX and 
WSIX-TV, Nashville CBS _ basic 
affiliates. 


You design a good product—make it 
yee—sewe it ent-vest up distribu- 
tion—run your ads—and then what? 
All this is sheer waste without dealer 
identification. Be sure your sales pro- 
gram includes Artkraft’s* effective 
point-of-purchase signs. 

* 


PORCELAIN NEON 
DEALER SIGNS 


* 


TYMREE-DIMENSIONAL 
| PLASTIC DEALER SIGNS 
. 


PORCEL-M-BOS’'D 
Neonized or Non-IIluminated 


STORE FRONT SIGNS 
Artkraft® will design for quantity buy- 
ers, without obligation, a distinctive 
sign and develop a sign program that 


wo 

signs « SEND TODAY FOR FREE — 
tong Stop In and See Our Perm 
nent Display At The ‘Advertis. 
ing Display Center, 58 Park 
Avenue, New York, re York. 


SIGN COMPANY 


Division of Artkraff* Manufacturing Co. 
1133 &. Kibby St. Lima, Ohio 
Please send new brochure on Art- 
kraft signs. 

MAIO coccccccccscccccccccccccesccees 


| MPTPETITITITITITIT ITT TTT 
City & State pesdaddud ee badedsadatenad 
a: Trademark Ree. U U.S Ss. Pat. ofr r. 


gene 
fan 


HAE ge ae nee ee oe Ue MSs | pee sans) Bee Ee NETS CNM SON SSA CM aN fe es PER ake oe RC Ee Brass eee tile Ss Wale A gi paces Rene resi LS ee aan ae ai ass ty Ae cha CBee een EN eM tate st Wo SU RMORIR eT, OR ie) ap es SAE yg» IN et cede Be fe es eave Waites tee meme Sang. “hes 4 
Bee reer hey i em Alaa bE ae RA RL Ne CMM ry ia hv ey aiaeaues eet be Oe a slg Renn ete Ba we Bah Peal aie 20 PN Deh RT) rie athe ath BS. hs Fee eee mel eg ioe TL tee ay tS ake agin at pene 
Re ee Roe ath, ae eee Laie UGice, ar 2 : sais ee Renee BA ne Pee acta aS cea s EAS A eee eee eae ya ¢) cok eee a? Bae Gir e irae Se ae igen, Sage tak sae ; ete a eat WEN: ‘a 
ab Aaa een erar bees 5 tii ORES Sadie SS ns ig. Fic MIR Bee oN SE) tai ot Ta Soy Ae erie gee Geico en acy eye fia NY Acai: ? Oe pam nsere Bo. pe Roi see ahs og aaa See ere ne ap NO eae oN ee Ana © onc ee Lp omens tye. eee Psy Snee NN Satay, ere o 
BM at St ee me Soin Cite ps res specie d Se Bees. ss Eh as eee ee ai Re ree ere oe) Ce a wr ao SRS ce ER as gc ee aS er At ee A 5. A Ut) So ern ae gee eA it Memb gpg Vinee Betis ogre Me met = 
Bee has Re caaet dk sees) 6 as See eee ME |! ce ae he On rc Nee eran Teed ae ean Seales + %y 2 ee eet Sera Boe aoe) ere er fet ye kat ems yey ni ot eee 
VERE we a ee es ee. ee ee | ee ee a ee 
oie oie peg 4. Bo oe ig a eS a eas Ba: r ; : a ee os witha tres SACL 3 5 nme oS ee a Be Sue : so ee ee = Pl ae aS ohne Boy acs : ER as 
| 
- q : 
— 
&§ 
- 
A | T_T 
| 
| Po 
} 
ee 
° po 
f j 
| : 
| ee 
! 
| | eee ————————— 
| 
a 
. “iad 
ae ¢ cag 
‘Bete | oa 
Sa ae bt 
eres eae 
4 vet eerie ca 
vou g yale 
des 2 Lape nate 
De pecans 
cane ee ie: 
7. j ye: Hise S 
e: ( aie is3 
— RSA Re 
eae i Seo 
Si : Fie, eee) 
a 1 Be 
: in ee 
Aa See 
— | o _ 
ve Ran: 
bees ee 
id aa 
Es i teenet 
by , Be 
ug Mi ee a 
ve i) y reas 
j ir | . 
res 1 : Weta: 
m3 ; ats 
— | 
| : | es 
ae i 4 | : | pews 
4 ve i ees 
~ ‘i 
ee Be Pa a Sc is oa an er 
ea :. . ST. . ti ay. { pee e* 
‘ 4 cd j F Pe f- * i aha 
ee sae ay TOT Be 
5% } re *6 . i ? oe eee 
: . Fe _— —  ——— ie 
a : bi ey 
= q 5 t 5 KL -A ae a 
2 i F ? : =f oP ; 
aah 4 = a peasy: 
: | A_SECRET? | 
—_—— i Lp. 
F i » <a Seca eel A) hn "4 
) TT | ee No. | So }) M) Z > ae 
: NWS) hs z se 
eat q witch \ Rtas 
ce oy — Th ° 1 a omar ; ; 
ae ot oe SS — ae cap 
a * 3p mii - - | ee 
KS < PRS? 09 oh ; ms re: 
se wT A } Ee “f, Q 0 = Bee 
a meets oe > =e wea Cece 
— : —_ - . re as : 
Gey | ieee 
| sie canbe 
a | pee 
e ) nae 
Be he ee Seale 
—— SP ye 
. # ty Bs 
a | i YouvP | 
: as iy | le “ 
— | : , | Rr rn 
ost —T TY Re Ss 
} a & Ries 
i) . g 
; } g , . 
a 2 peal ue ante. eet rsean int | bist 
| | eg \ xe 4 —— | 
ae i Sin : we 3 - ee 
7 ody pee ag . et 
~ a aoomesar: A RR a j lees 
— <a. hed = 
: ; ae : 
— Re ae 
’ H ; i —— ee aw -! | | | ay 
: ~ we un | oe 
i F rth ~ hae 
a i ae ais He s re 
. ~~ TTD ioe: 
s | ~ ee a : zoel 
i 7 ~~ 5 p A lt : eh : = < Z = - 
: ut te 35.649 SALES LEADS AWE 
of ‘ i a Bese 
ie . 
2 ' ; 
ead 
| | a ee 
; 
ey | ‘ 
: ! Po 
| | Firm os * 
Ti 
aa ee, 
- 
oe 
: ro ae aN nh a at P ; ; & oe s ak vie ade wa, “Cs a, vert <a 5A 


High Court Decides Home-Audience 
Giveaway Shows Are Legal After All 


(Continued from Page 2) 
is not considered a lottery. 

He said the networks and the 
commission agree that prizes on 
the program under consideration 
are distributed according to 
chance, “but they fall out on the 
question of whether the home 
contestant furnishes the necessary 
consideration.” 


# FCC took the position that these | 


programs “are nothing but age- 
old lotteries in a slightly new 
form. 


“The new form results from the 
fact that the schemes here are} 
illicit appendages to legitimate ad- | 
vertising. 

“The classic lottery looked to ad- 
vance cash payments by the par- 
ticipants as the source of profit; 
the radio giveaway looks to the 
equally material benefits to sta- 
tions and advertisers from an in- 
creased radio audience to be ex- 
posed to advertising.” 


substantial effort or time” has been 
required. 

“In order for a prize scheme to 
be in violation of this section,” the 
Post Office had held, “it is nec- 
essary to show (in addition to the 
fact that prizes are awarded by 
means of lot or chance) that the 
‘consideration’ involves, for ex- 
ample, the payment of money for 
the purchase of merchandise, 
chance or admission ticket, or as 
payment on account, or requires 
an expenditure of substantial ef- 
fort or time. | 

“On the other hand, if it is re- 


Abnouncing 
A REVOLUTIONARY NEW 
GASOLINE ADVANCEMENT 
- BY TEXACO - 


NEW SILY CHIEF, Super Charged wih PETROK — delivers 
MAXIMUM POWER «: ocvclly CUTS ENGINE WEAR! 


WITH PETROX—Texas Co.’s new style gas 


versity of Washington and direc-| 
tor of its school of communica- 
tions, died March 30. 
Prof. Frost had been a member 
of the journalism faculty since) 
1945 and director of the communi- | 
cations school since 1952. He was. 
graduated from the university in 
' 1926, and owned and _ operated 
weekly newspapers in Bothell and 
/Cashmcre, Wash., and in Buhl, 
| Jerome and Gooding, Ida. He sold 
‘the Bothell Citizen in 1952. 
| Prof. Frost was primarily inter- 
ested in the development of ad-) 
_ vertising courses in the school, and | 
established an advertising sequence | 
| for journalism students in 1946. He 
'was western v.p. of Alpha Delta 
|\Sigma, national advertising fra- 
|ternity, and was a former secre- 
‘tary of the Washington State 
Newspaper Assn. and a past pres- 


quired merely that one’s name be for ‘54 is “super-charged with Petrox,” ident of the Idaho State Editorial 
registered at a store in order to be a new compound. It bows in newspaper Assn. 


eligible for the prize, consideration | 
is not deemed to be present.” | 


GIVEAWAYS REPLACED 
BY HELP FOR NEEDY 

New York, April 6—Five years 
ago, before the Federal Communi- | 
cations Commission decided to) 
stop broadcasters from “buying” | 


The Chief Justice admitted that | an audience, you could stay eens | 


there have not been any decisions 
precisely on the point, but he con- 
cluded: “We believe that it would 
be stretching the statute to the 


with a mathematical chance of} 
being called almost any night of | 
the week by a radio show with a| 
share-the-wealth motif. 


breaking point to give it an inter- 


Now, when the Supreme Court 


ads like this in 336 papers and will be. 


featured in four-color spreads in Collier's, 
Life, Look, Newsweek, The Saturday Evening 
Post and Time. In May and June, 8,000 
posters will be used. Cunningham & Walsh 
is the Texaco agency for all but radio, 
handled by Kudner Agency. 


Pierre S. du Pont 
Dies; Led General 
Motors, E. 1. du Pont 


WILMINGTON, April 6—Pierre 
Samuel du Pont, 84, who with his 


EDWARD L. GILCHRIST 
PHILADELPHIA, April 6—Edward 
L. Gilchrist, 76, former advertising 
manager of the old Philadelphia 
Record, died suddenly April 1. Mr. 
Gilchrist retired 18 years ago. 


BEATRICE BROWN 

New York, April 6—Beatrice 
Brown, 69, founder and president 
of B. Brown Associates, direct mail 
advertising service, died April 2 
of a heart attack. 

Born in Montreal, Miss Brown 


pretation that would make such has ruled that the FCC has no 
programs a crime.” ‘right to clamp down on the tele- 
As adoped by FCC, the regula-| phone prize programs, you have 


brothers Irenee and the late Lam-|came to New York in 1900 and 
mot du Pont directed E. I. du Pont | joined George Batten Co., a prede- 
de Nemours & Co. during the pe-| cessor of Batten, Barton, Durstine 


Advertising Age, April 12, 1954 


Don't Bury UHF, 
Goldin Advises 
Ohio Conferees 


CoLumMBus, O., April 7—Don’t 
bury u.h.f. television prematurely, 
Dr. Hyman H. Goldin advised the 
24th annual Institute for Educa- 
tion by Radio-Television today. 

Dr. Goldin, assistant chief ac- 
countant in charge of economics 
for the Federal Communications 
Commission, spoke on “The Out- 
look for UHF”’ before 1,000 broad- 
casters, educators and civic leaders 
at the opening session of the con- 
ference sponsored by Ohio State 
University. 

“Rumors of u.h.f.’s death are 
greatly exaggerated,” he = said, 
pointing out that many commun- 
/ities must look to u.h.f. for their 
| only local station, while many oth- 
ers need it to obtain an adequate 
number of program choices. Of 
the 100 largest metropolitan areas, 
35 must look to u.h.f. for first and 
second local stations, the FCC 
/economist declared. 


a “The point that needs emphasis 
is that there are 130 u.h.f. stations 
now in operation and new stations 
are going into operation each 
week,” Dr. Goldin stated. “Of the 
51 u.h.f. drop-outs, only seven 


tion applied only to giveaways in- 
volving participation by the home 
audience. FCC agreed that par- 
ticipation by a studio audience. 
could not be considered to have 
elements of a lottery. 


es After their adoption in 1949, the 
rules were reviewed by a special 
three-judge court, which issued a 
decision generally favorable to the 
broadcasters. The 


| 


lower court’s 


almost no chance of picking up a 
few thousand dollars in extra 
spending money this way. 

There aren’t any big giveaway) 
shows around any more for the 
home audience, which makes this 
week's high court decision strictly 
one for the record. 

At the time the FCC started its 
crackdown on the giveaway craze, 


there were 34 radio network give- 
away and quiz shows—ten on CBS, 


were actually stations in opera- 


riod of its greatest growth, and | & Osborn. Later Miss Brown joined | tion; others were paper grants. 


former president of General Mo-|the Curtis Publishing Co., where, 
tors Corp., died suddenly yester-|she became assistant to the adver- 


day. 


Born near one of the first du} 


Pont black powder mills near Wil- 


i/mington, Mr. du Pont was grad- 


uated from the Massachusetts In- 
stitute of Technology in 1890 and 
joined the family industry as a 
chemist. With his cousin, Francis 
G. du Pont, he developed the first 


ruling was appealed by the com-|nine on ABC, eight on NBC and) successful du Pont smokeless pow- 


mission. 
Examples of the giveaways con- 


}seven on Mutual. 


| der. 


In 1899 he left the company and 


sidered by the court included ® Ralph Edwards was the “I Love | pecame president of Johnson Co. 
ABC’s “Stop the Music,” NBC's Lucy” of radio with his telephone} jn Lorain, O., now a part of U. S. 


“What’s My Name” and CBS’ 


search for listeners who could 


Steel. Three years later he joined 


“Sing It Again.” In all three cases, identify a series of “hush” char-|his cousins, T. Coleman and Al- 


contestants selected at random 


from telephone directories or from | 
postcards sent in by listeners were his rating standing. 


offered an opportunity to answer} 


a question by telephone. 

The decision said: “Courts have 
defined ‘consideration’ in various 
ways, but so far as we are aware 
none has ever held that a con- 


acters. “Stop the Music” was ruin-| 


ing Fred Allen’s disposition and 


The networks and Radio Fea- 
tures Inc., producer of the Tello- 
Test shows, fought the FCC move 
from the beginning. The fad was 
at its height and the competition 
became even more hectic during 


testant’s listening at home to a 
radio or television program satis- 
fies the consideration requirement. 


the early days of the commission’s 
scrutiny on giveaways as CBS 
undertook to outdo ABC with 
“Sing It Again” and “Hit the 
s “Some courts—with vigorous | Jackpot.” 
protest from others—have held 
that the requirement is satisfied) ® Today the pendulum has swung 
by a raffle scheme giving free in another direction. The current 
chances to persons who go to a,craze—which also seems to be 
store to register to participate in, abating somewhat because of 
the drawing of a prize and sim-| Widespread adverse publicity— 
ilarly by a bank night scheme giv- ‘is for programs that shower their 
ing free chances to persons who bounty on needy persons in the 
gather in front of a motion picture) Studio: “Strike It Rich,” “On Your 
theater in order to participate in| Account,” etc. This type of give- 
a drawing held for the primary away did not figure in the case 
benefit of the paid patrons of the, before the Supreme Court. 
theaier. | There are very few network 
“To be eligible for the prize on|Shows now using the telephone 
the giveaway involved here, not a! call come-on to attract listeners. 
single home contestant is required| NBC radio’s “Road Show” selects 
to purchase anything or pay an/| license numbers at random and in- 
admission price or leave his home| vites the owners to call in and win 
to visit the promoter’s place of some _ small-size electric appli- 
business; the only effort required| ances. ABC-TV has a_ telephone 
for participation is listening.” gimmick in “It’s About Time,” a 
The court’s decision observed; panel show, but this one will be 
that the solicitor of the Post Of-| leaving the air soon. 
fice Department cleared for mail-| 
ing purposes material relating to Howlett Joins Robert Gair 
“Stop the Music” and to a com-| Henry J. Howlett has joined 
parable contest conducted by| Robert Gair Co., New York, as a 
“Truth or Consequences.” special representative for the con- 


ws As far back as 1947, the court of 
noted, the solicitor of t} 
Office Department ruled 
contest does not become a 
until at least “an expend: 


Container Laboratories, Mr. 
Post Howlett was secretary of the 
at a American Management Assn. for 
tery 13 years and y.p. of the Piggly 
- Of | Wiggly Corp. 


fred I. du Pont, in buying the 100- 
year-old family company, forming 
the present E. I. du Pont de Ne- 
mours & Co. He first served as 
treasurer, later as v.p. and acting 
president. 

In 1915, Mr. du Pont bought 
out Coleman du Pont and formed 
Christiana Securities Co., of which 
he was president until 1950 when 
his brother, Lammot, succeeded 
him. In 1915 he also succeeded 
Coleman as president of the du 


ceeded in this post by his brother, 
Irenee, in 1919. Mr. du Pont con- 
tinued as board chairman, his title 
until 1940. 


in the infant automotive industry 
during World War I, and the com- 
pany invested substantial amounts 
in General Motors stock in 1918 
and 1919. He was president of 
General Motors from 1920 to 1923 
when Alfred P. Sloan Jr. took 
over, and was board chairman un-- 
til 1929. He continued on the com- 
pany’s board until 1944. 

In addition to widespread educa- 
tional interests, Mr. du Pont was 


a political independent and a one- 
man crusader for Prohibition re- 
|peal during the ‘20s. He also be- 
‘came self-appointed collector of 
'Delaware’s personal income tax, 
raising collections from $1,400,000 
in 1922 to $7,000,000 in 1930. He 
became state tax commissioner and 
was responsible for balancing the 
|state’s budget, reducing taxes, and 


tainer division. Formerly president expending $20,000,000 in public! 


improvements. 


VERNON R. FROST 


SeaTttLe, April 6—Vernon R.| XEO, Brownsville, 


“Further, an examination of 
ne some of these drop-outs indicates 
| tising manager. that the difficulty in some cases 
_ In 1915 she opened her own busi-| was less the u.h.f. problem than 
ness specializing in direct mail ad-| jack of sufficient economic poten- 
\vertising. She was prominent in| tjal in the market itself,” he added. 
the women’s suffrage movement “Even in the pre-freeze markets 
and was active in politics for many | where u.h.f. faces its toughest up- 
years. She was one of the founders | pj]] struggle, slow but continual 
of Mail Advertisers Service Assn. progress in expanding the audience 


| is taking place,” Dr. Goldin de- 
CLARENCE P. PETERSON is taking place,” Dr. Goldin de 


clared. “I have in mind such mar- 
Cuicaco, April 6—Clarence P. Kets as Milwaukee, Albany- 
Peterson, 60, v.p. in charge of radio! Schenectady-Troy, New Orleans, 
and tv for the Chicago office of | pittsburgh, Norfolk and others of 
Branham Co., media representa- | comparable importance.” 
tive, died vesterday after a six-| 
month illness. 


'a Dr. Goldin enumerated various 
Born in Chicago, Mr. Peterson u.h.f. woes, many of which he said 


ana bm pains ee ee ee “understated” from the out- 
and later joined Stack-Gobel Ad- [a ae vce. Among hom a 

| vertising Agency. He started as a 1. Unavailability of high-power 
| 7 ai + is eisai transmitters. 

/newspaper representative with S.| . oy ~gyee : ike 
IC. Beckwith Co. and then joined| . Lack of adequate sensitivity 


Pont organization. He was suc-| 


>So nentagy /of u.h.f. receivers, and the price 
Branham in September, 1958. | difference between v.h.f.-only and 


| u.h.f.-v.h.f. receivers. 

3. Blanketing of u.h.f.-only com- 
;munities by powerful v.h.f. sta- 
‘tions located in distant markets. 

4. The speed at which new v.h.f. 
station permits have been granted, 
thus depriving u.h.f. stations of the 
substantial grace period some had 
expected. 

5. Advertisers’ 


Mr. Peterson’s eldest son, Ken- 
ineth, is associated with Scheerer 
& Co., newspaper representative. 


WILLIAM FORRAY 

| New York, April 6—William 
|Forray, 60, secretary and one of 
the founders of Sterling Advertis- 
jing Agency, died April 2 of a 
| heart attack. He had been with the 


| years ago. 
| Born and educated here, Mr. 
|Forray started his business career 
tioneer. In 1914 he joined Joseph 
S. Edelman and Herbert Gold- 
smith in organizing Sterling Ad- 
vertising Agency. Mr. Edelman be- 
came president, Mr. Goldsmith 
'treasurer and Mr. Forray secre- 
‘tary of the company. 


Technical Tape to Peck 

Technical Tape Corp., Morris 
Heights, N. Y., has appointed Peck 
Advertising, New York, for its line 
of consumer, industrial and re- 
cording tapes. All media will be 
used. Franklin Bruck Advertising 
is the previous agency. 


_XEO, XEOR Boost Hudson 
Stanley S. Hudson, with the sta- 
tions for the last three years, has 
_been named director of merchan- 
|dising and public relations for 
and XEOR, 


‘Frost, 51, a professor at the Uni-| McAllen, Tex. 


with the late Joseph P. Day, auc-| 


and networks’ 


= Mr. du Pont became interested | @8°DCY since it was founded 40) «Jack of enthusiasm” in embrac- 


ing u.h.f. stations where v.h.f. fa- 
|cilities are available. 

/@ Dr. Goldin also cited public 
apathy toward getting u.h.f. equip- 
/ment, as well as the high cost of 
| producing local shows and of get- 
| ting high-quality film fare to build 
'up audiences. 

The economist described two 
/measures the FCC has under con- 
sideration to aid u.h.f. One is to 
lestablish a higher minimum on 
transmitter power for new u.h.f. 
stations. 
® The second was to permit multi- 
ple owners to acquire two u.h.f. 
stations in addition to the present 
maximum of five tv stations. 

“IT have a basic optimism that 
in the long run, with imaginative 
programming, educational u.h.f. 
stations can build up a substantial 
audience,” he concluded. “The go- 
ing will be slow and difficult, but 
| progress should be continual.” 
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---like WCAU, 


RADIO— On a seven-day basis, 
WCAU-Radio’s average share of audience 
is 61% greater than the average share 
of audience attained by the second 


highest rated station. 


The Philadelphia Bulletin Radio and TV Stations . CBS Affiliates . 


born leaders 


Philadelphia 


TELEVISION — On a seven-day basis, 
WCAU-Television’s average share of audience 
is 28% greater than the average 

share of audience attained by the second 


highest rated station. Sources upon request 


Represented by CBS Radio and Television Spot Sales 


ae eee a aN aor Teer tt be p-ag Petco’ FT SEND GE Ce Wiper aes 1 ieee Pearns he trie Ove iis Mit aan ean SS IE AO NS ne ME Ee thal ar ra SCIN MS asa? DIRS TR ty AE oie SOR a aie es Ue | ee, eee 9 Ne ph OG aa ae ae Pe Reed se oe th ee ae poe Peaks ores oY RA a RON Cl athe hater Hee 
Rok et ea ERA) eae «Gaps oir Cig ae tea. begee batman MN (agi! ee cate ected Cre ang aeer Ae. Ob Wi ae eae ee alec CP Sel g ce SE eec ae cep PS hE MR tote Sion Peer A ag ese r By a, eR LN aula Ss & SN Regatta LEME Nbc ys VCMT eae 
ae ex ie eee Pre Oe pd a ee, ee St Sears Ege pe th ee Se aa pers =e 8 geal Me = RE ane NG a SS aia ee f ws = ely oes aan) seta Ce > eae fe i aeons: i 
Sy Tia ge Us Ga og ES ES i  ” Ca sd eR nae Rage aoe nig rn atin eps 35 ae aM RP Praca Saiaiia Oe aha ace ae: 4 diac Seating king a Pee Siam oie See aa Se ET at ae de 7 I Ae eam an, hee ea me 
; et ee pe) a A ee OEY Ee Se SRY i eae: Arar preset, ives Reh eee ee. eS. oe eS, cal ee he ee a a et ein ge Sa 
Wien Bi aK . pee 4 ‘ rs ei E me F: Pe. i? rch : ea tey: : 5 9 5 ' > Uae aks ea ms 
i; bs ; £3 aH 
; 9 ares 
4 ) 
( F 
| 
| . ' 
i — Fe, 
) : Pans 
| — oe 
i pa 
) is RR i, 
| 
} | 
| | 5 
; | = 
| 1 
| = 
: oe eet 
} au 
me A rer on 
) DP ome, / F9~* 
| wo ” . dae 
aoe 5 ok a 
: Z x e 
ge ! te 
‘ os q 
4 ee 
. | : ered & 
aes . ais 
| * 
Bis 
. 7 si \, \ A ~ 
¢ re Re ae - ret 
i Se oe. Cr ae 
i: oe “P= en 
q 5 q { r a ee on" 4- bass») a 
Pe : 
} é I 5s 4 Cw ~ Saya EN, 
| Ni : | — o * . as ais 
oe N - —BZ S 7 ai: 
| 3 a : “4 4 , =. 
‘ | ig ae “7 4A 7 oom ee 
4g ! “Eas | he ee, 
sy ieee 
Zoe | * Oltie = 
an agi: 
\q ans | ae 
if oa § = a 
Se Xf ae 
ee " Her yj 
\q oh i} gee 
a ii oe ae 
7 a H gee aa Hs 
j am is fe ie 
ee 1) pacity 
| ag . “ Ly 
Ass ¥ en 
oe | St . 
oe = ‘at a 
Z é on Se 
as va 
\ i if : = 
| : Ae Sr Ladle ad ms 
Z C4 Si y, ae 
| ? Cail + 
‘ ny 5 
q te , S 
. ' i ? as ° 
D | 4 
. — ae 
— ; 
z } 
3 } 
iC , ¥ ; Pee 
Y e. 
j= : ‘ ice = 
- if ° OC 
,; ; 3 
d - i : 4 
z 5 
, _ Te gs 
1 | . 
to 
yn 
f. | , 
. § 
Be aS 
: gi 
a eee | 
at “ . opiates 
ve a oe 
f & Si: 
~ — $s 
‘O- 2 ests 
uo i . | 
Pe ae a mo Pha ee "fag s eee > oe = : Yo § ‘| < Z ye hs rs by geet oie. | * s * oF - ee a _ wee Fi rw a" ee ee Pi oe es, Be eo ee, ee an SGD - whe. & : tae se em ~ ra “an 


‘AW hal gee ee ger Ok Ce ae ee ae ee PE Ro eS ie eG * Srey mee See! I a a PG. 8 roi My Sb) Ee ey, Ma Oe tate © ihe, Mga ee meng: NS Nat gesagt Fhe ry Be ES eA Le es rk Hs ase eas Sole US aaah el Tyee i mee ees, hea e 5 hee ices 2h hoa Pe ke 7 Wiig a ht Pedr eS rae oe *, 
Week rn eM ey Ck seem) aces ‘ es pee Mats eT ET) se Ny ete Te eT ee ays OS Rt. cers WE, Sag ea oR ge ORs Ne! eee Pe wae ROE eof Ne Ste Cie Wiis ae Se Be yes) an te hh Raine Se tai We eas Cae Raa Jie ie BA A ie a wg MN ae Rat nad oa a i” EIR ok an aN Rp Svs 
Pen Mae ete ae ks! SANE aS a ee EE Ls TM he SN Ra tb ang bes TANT A Be ARM. Pah Oe PS Me cal tn Ege Sab 5 Reiger Nada me pak TU co Cee eR sain gs WEES CaP gee Meet nay A CMe abe ae Tae eaten: ANTS A A Cot ahs aya ee aaa gw Uke raga 
Oe sare ar aS ee ‘ Re Lee ACT e Sh eed are AES i AN en os Peal he wer HanRieest eRe ee BO ND Ley grr En Sh erat acres Reyes Netaniny BY rami BPE Gy Sep dea A re nt ee eka USM a, aga) Seep ay (as 75 yf ACRE Ma am sc eailiacree Wy deer ook i 
tae fog e ve ay eA s Bey as = Ta eG ns eS Se ene We SS: aes poate stant ae ae are APN Sabi ati Lala eget SOR ee vee Bat pcoss Ege , tN ieee te eae Gakn Clp ay toe vag eee EMI ER 9 OR er ee: Be: Bae Lee a past che kp A see ih ts ts" Semegiege 
i ae memes renames ota Oth ett Oa ee Means Be! fia Mea SeamiRee een niga ¥ lid cx reais ne SGT Naty wee Ak eM Ce SNE, Tica Mee et hes RE A SS ey Srau ge CPG Bees ed MaDe ht ee is ys aa ee Dae: heey Seay NR ee eis eR aS re a Mae 
a ee Se an ae a a aS ae je Se. alten Pee SHS 2. ates ge ise Pa AAO Oa SR cau IRR (aie ected ae pM tae Pid Se ai, Sek hace ae SGA ey yA (eur uihd Toy Soweroe aS ial ea ae ees Me” sys an ea eee be emer Rat OC | Ma ey fe, Mee ae 
Woy ORS RM es Re ie Sl Re RN > SRS iy ei amar RS OA OF 2S RS ee ie ogo we ty Cee eee ee ec mc rena s al sty te 
dni ali 
iad | as 
ote. oars 
Ne - 2h | 
«Selig bel ‘ 2 - 
ee es ’ i 
ey | 8 
| 
rer 
ee | 
aie . } 
ae | a 
ua : : 
es ¢ | f { 
le. n | 
ee | 
Fee, \ “ 
Ae 
ay 2 | 
tf : 
; | 
my i } 
, om 
oat . H | 
Laie ct J , | 
7 au Pe ts i ai 
a Fs > : 
Sy gee , } 
Met tox id 
elk ee ee | 
ann A 
Y | : 
“oe , 
im | . 
gy | 
| 4 
d : ‘ 
F 
4 i 
; 3 an 
ee “1° a8 
Petey , E e : 
ee : - i 
ee ren i - vel 
; ; ‘ ex 
ne EE i. Fs : Sapo 4 ei ; 
=e me | : a eas | i 
ane $i, a ee ad aaa eee ae 
—_ : nee, é a 
v5 reo ee A 
7 ey # ~ : © % i F; 
ri ts aie ie * Pe Wit, ope 
a oe ae pe oe 
( ag  — ae Ps Slee BE : Rs oe { men h 
f oe ote bee “a oe Le aoe. ts eer . ae y ‘ | am 
ae are. ot ‘ wise a Cet Tie copies eee cae Par | el 
ues ces 5: ERE ; wae aga! a oP 4 ie = 
wae LS taht = SEK SRS « f x a f Bp Sve a és 7 we : t 
Bee Cae eee eo Sing a See 3 ; ‘ / " 
Pear art ae x = aie Rene i Payee ‘ a | 
ea ere SEIT ¥% pe Ae + 1 : ki 
ae rag Peay ak soln he ; ” { 
aes ead ie : : SO nce ae? vue ke a L | 
aoe. ae ia is g Seti Rees ee STR er OS? A ts { an: 
ae aoa ot cee \ ee. eae waa. Se 1 
eee ay a By ee eg. 2 Pies se ee ‘eu | 
eae hats . Be : Pie a ¥ : e ; ce. Sess Fs ob Z { 
bee ee - er kc Aa ae si - ey ies a 4a ' 
aot Pe xd Lee Seas 8 mee Pais: Se J. oh Rayos 5 
me aie ’ 5 oe ae oo a, er yO eee eS 
sagt : “ om , Bes . } 4 1 
. e, oe? 2 : ee re Uae e E t 
eg i 1s y = rae se Ba } % 
Rathore &: ee : tS ays See ewe Rae etic \q a } 
jf r : a ‘ , ; 
i ‘ - ~ = » . Sree i 9 
Pat : _ Ol gy ! 
j fe >. ; ic ate | : 
y Pe ; : \ \ “ < 7 "7 ns i 
ee ie Ps : *& ad hes i Weis * seeps 
hes x < Ro ees oe Pi eee ee ous | * 
ree pa rs ‘eo qe q Bag : 
or LT sony ¥ att i * ¥. oe # Rs a Bae 
ay Lee Se ne ania cee eR, : Site: Pie ey aes CN Oy oo Bea ) 
ana re vin . on ae Peart ect ee ee i Mig se tee 3 
ae " ies Be Ne) ait ‘ Pe rae ge aes ee 
me t Boo i oe es se a a Ba os Nee ae 
age , oe bests otal Bp A es ard a Pe Ge ts gee ae 4 ace 
ee Bs ! ee | Sar Sa a cate Reco fe ae ts ae ie 
a. é a a Le RR Sees Te ae 
epee 5 "i ee, CGS aol or tse, yas i se aa EF ae 
: E ; 3 ° ee ta a Pict pr : My 
eee - aah ps Pn ta iy ot ; se 
: a a \\ se 
aay iJ ee Bees b: A? oc 
: ae a : i We ty } i he 
A aie ae oie f They ee { 13 
ee 2 ' ies Sol eh ees iW Mi i 
en See oe nein Seay Dale / i | 
ee ~ Bagge Siro ge j ie 
Ages go “e be oe tics chine | 
Se Re . aoe oe ¥ as 
eae f be ibe sen ik i : + : * } we 
ie u es aT etty ps ane 
oe ote : fe = ee 
. 5 ee ievianieren ies, ‘4 1 
i _ : ty , é ae “# tee ! 1 sa i 
eas oe . > me a i isha mae 
pee “ ih an { 4 
a aé ; oye 4 
Pi és! se . 7-9 
; ones oe . . : ae j y 
ert ay Le . bas, a 
eotie ihtae Fa : igs ae 4 | 
oa koa fee spe ees 
ee a Ri. : re ee - A a 
eres i Peace JF 4 x ce ee i. 
ep eee 5 ak i ere Be ¢ i 
von é ne : —— ate, 
z 7 1+ ey a M Ae 
(oe re ‘ ee caeea ae al . ROBINSON re 
ee oe eee i. z 
‘de s i” ae { i 
EE cee é: — ee _ a 
(Ri eer Poh) ite 4 ’ 
A Be tad 3 ‘ J age 
aa 4 ’ —_—_ | a, 
> ci, (ae a ieee ‘ hee Me / ‘ 
ee ie : Pits Bete c i : a > oe AS / i 
aes é . a F Se ee yA Be a eT cate Sep panteg Cf. we 43 7 ae | 
eee SPs I ea. 7 cl — ee ae df . i 
eres oe Se abukts folie ALL ey jaan t itt ee ee a es : x: \ ig id Me 
: ‘ % ae ‘ ae is Lata Bxicn. : Pee oct = be Tee : a j 
ele : : si a. | = ——— , " 2 , Bins 
¢ : : ‘ i: sn u i a 7 es ; 7 
Par . . ide oe peek: Ogee le 5Gh ars ; Tt edad tan, as biboaie bs 9, _ ST | 
Fee % . : a : us - af ashes ce ete ate ae a ees . 
fee > ¥ =f ce ea i a ik can a ‘ Tees eee a ot. edi its — 
teh * ae ‘ y a ee i ee Pe dem ey 4 j : 
c F ‘ 3}! Eee ih are ee a ke Ln 4 a a 
i i i 4 _ <a nie ivan See el aM : oy ee @ A ° i 
4 i S : i A sae i ~ hus ge ae aes te Be tage? eee i Pe oa ip -_ 
: : ae ’ At eco aa wal et Cee ie Be i ay PEE sa ae pasa a : on 
ee ‘ “ a ee pairs Ct na Rens Rah gee aoe es Se os mage Cee ae eee | a i 
i ee nae oa ae ales See SIN 6 ape eae et eo a ees 3 es ao ™ é _ 
; F aa ed 2 il rane B SR ee ama a = . we = anes oe 4 * 
ee Brey tae Sel ae a Oe 2 ae e rs 2g ee ghee aly . Bee’ | 
a . Sher pa i Lae! 5 " eer 8, Vicia rege pa te 23 Pee Pot oe ‘ | 
= ey ee Gatte he t cect) Mec eae eteige | a a “ "i ys Ra A tan s ‘ 
es Ae, : Te SA kg i nae wea, a y a pies oe at. vec ee Z ( : . — 
wet: ‘ é yang: nme = Pat FE eee eeger ia Mes ir ee! 2s . sd ‘ S ' 
oe. feces s ee ae a | ee 2, eee iy 
E sip os : PSA hone “ ee pa So Aaa 3 
i ‘ = + Sige Lees 2 oS ges: ‘ ; 
; Ae PhS ig ie ae Pie ei 2S ew ‘a{veaae as me ' 
= hae am BS, : i ‘ 
“ “5 . ieee A : ; 
‘eae Dyin ee D j = 
Se : : 4 
F e , p fm ew on 
: ; — 
: = e 
| ; ' ; 
‘ ~ v f 
— en af 
; ® ~~ imme : Te i 
=~ : , : 
* i wag 4 é 
a , ‘ 
y : + 7 : j 
Ak 4 
’ we = 
4 * wi? aie ne 
; . 
29 ; oe “ i rE 
( : _— A 
- re) 
> - % 4 
me 
; y . te a5, ea 


That’s why the New York 
Journal-American, for the TIth 


consecutive year, is first choice 


of retail food advertisers 


N EW YORK grocers know from experience 

that pre-selling housewives is easier in eve- 
ning newspapers, during leisure time at home 
when buying plans are being formulated. I!n 
1953, all three evening newspapers were ahead 
of New York’s morning newspapers in retail 
grocery linage — and the Journal-American led 
them all by an overwhelming margin. 

For eleven years, the Journal-American — 
first in circulation in the New York evening field 
— has consistently also been first in retail food 
advertising. Look to the Journal-American for 
volume sales in ‘54. 


7.9% 
6.3% 
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4th Morn. 3rd Morn. 2nd Morn. 
Paper Paper Paper 


A GEARST NEWSPAPER 


28.9% 


Percentage of Total 
Retail Food Linage 
For the Year 1953 


’ Source: Media Records 
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NATIONALLY BEPRESENTED BY HEARST ADVERTISING SERVICE 
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28 Merchandising 


Ad Campaigns 
Win ABP Awards | 


(Continued from Page 2) 
hue Sales Corp., New York dis- 
tributor of Talon fasteners. Agen- 
cy: McCann-Erickson, New York. 

Division 5 (to describe and en- 


courage the dealer to use sales 
promotion aids such as window 
displays, counter displays, adver- 
tising mats, envelope _ stuffers, 
ete.): Polaroid Corp., Cambridge 
camera and film maker. Agency: 


Batten, Barton, Durstine & Os- 
born, Boston. 
Division 6 (public relations ad- 


vertising, including trade associa- 


eG 


FIRST 


WAKES ICE CUBES 


tion campaigns, institutional ad- 
vertising, sales training, endorse- 
ments, policy announcements, etc., 
and all other advertising not cov- 
ered by preceding divisions): 


Sheraton Corp. of America, Boston 


operator of hotels and commercial 
buildings. Agency: Batten, Barton, 
Durstine & Osborn, Boston. 


® Division 7 (multiple page ad-'| 
|vertising which makes the most 


effective use of three or more con- 
secutive pages in one issue): Cal- 
oric Stove Corp., Topton, Pa., 
maker of gas ranges and clothes 
dryers. Agency: Geare-Marston, 
Philadelphia. 

John D. Gray, president of Wall- 
achs and a board member of Hart, 
Schaffner & Marx, who was chair- 
man of the judges who selected 
the winning campaigns, empha- 
sized that retailers need better ads 
as sources of new ideas. 


Po ee 


AND ONLY REFRIGERATOR THAT 


“As retailers,” he said, ‘“‘we have 
a keen interest in better advertis- 
ing in the business papers we read. 
By helping the advertiser direct 
his message more forcefully, 
through the examples of the cam- 
paigns honored in this ABP con- 
'test, we are actually facilitating 


the flow of ideas on which we are 


so dependent.” 

Thomas B. Haire, board chair- 
man of ABP and president of 
Haire Publishing Co., and Harry 
C. Hahn, sales manager of Electri- 
cal Merchandising and chairman 
of ABP’s merchandising papers 
committee, presented the awards. 

Similar awards will be made for 
advertising in industrial, profes- 
sional and institutional publica- 
tions April 23 at Cleveland. 


® Robert R. Young told the joint 
meeting that “the railroad indus- 
try is the only major segment of 
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ewel 


REPRE AS TION ane AP CONDTIONENE 
Sons ete cme 


SWEETEST 


ABP WINNERS—Associated Business Publications’ 1954 


duced these first place winners: TOP ROW 
or packages, produced by Hicks & Greist, 
uct features and give product information, 
Sales Corp. (Division 4) for advertising to 


SEWING NOTIONS item 18 


THE BUSINESS 


the premianm-proft, 
best-selling Talon sippet 


cz. | ess 
i Pisce 2 es 


contest for advertising in 
—Servel Inc. 


WITHOUT TRAYS 


merchandising papers pro- 
(Division 1) for advertising to introduce new products 
and Dormeyer Corp. (Division 2) for advertising to promote prod- 
produced by John W. Shaw Advertising. SECOND ROW: Donahue 
link merchandise with seasonal Promotion, produced by McCann- 
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opeing fer 
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the American economy which is 
still woefully behind the times.” 

Mr. Young, who is waging a 
proxy fight for control of the New 
York Central Railroad, declared 


,that the country’s railroad pas-. 


| senger car fleet is on the verge of 
collapse. 

“Of the 41,000 passenger cars of 
all types more than three-quarters 
_are over 20 years of age and near- 
ly 40% over 30 years old. In the 
/23 years since 1930,” he said, “only 
8,200 new passenger cars have 
been ordered, or an average of 360 
a year. At this rate it will take 114 
years to renew the present fleet.” 


#8 All but a handful of the rail- 
roads’ 1,700,000 freight cars, Mr. 
Young said, “are obsolete as to 
bearings; less than 1% of all re- 
frigerator cars are mechanically 


refrigerated, and the brakes of all 
freight cars are outmoded. 


a 
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Advertising Age, April 12, 1954 


“Engineers estimate that the 
,Savings from roller bearings, me- 
‘chanical refrigeration and im- 
proved brakes alone can save the 
railroads close to $1 billion a year. 
, “In the interest of national de- 
_fense, if not employment,” Mr. 
Young said, “the public is entitled 
to be told why the handful of men 
that dominate our 130 railrcads 
are so opposed to progress in the 
railroad field. Is it,’ he asked, “be- 
cause of their larger interests in 
a myriad of other corporations 
with which they and their associ- 
ates interlock?” 


Woltering Joins Lynch & Hart 

Lynch & Hart Advertising Co., 
Clayton, Mo., has appointed Rob- 
ert J. Woltering an account execu- 
tive and research director. Mr. 
Woltering formerly was an ac- 
count executive of Krupnick & As- 
sociates, St. Louis. 


Se WEN 


pe 


Erickson, and Wings Shirt Co. (Division 3) for advertising to merchandise consumer advertising to the trade, 
produced by Zlowe Co. THIRD ROW: Caloric Stove Corp. (Division 7) for multiple page advertising which 
makes the most effective use of three or more consecutive pages in one issue, produced by Geare-Marston; 
Sheraton Hotels (Division 6) for public relations advertising, produced by Batten, Barton, Durstine & Osborn; 
Polaroid Corp. (Division 5) for advertising to encourage dealers to use sales promotion aids, also by BBDO. 
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J. VANCE BABB, associate public relations 
director of the New York office of N. W. 


agency. He also has been named to direct 
service to American Telephone & Tele- 
graph Co. 


U. S. Gives Mild 
Slap to Brewers 
for Copy Claims 


(Continued from Page 2) 

have objected to sugar and starch 
free references in malt beverage 
advertising for the reason that, in 
our view, these claims imply a low 
or negligible caloric content since 
most people associate sugar and 
starch with food items having 
definitely fattening properties. 


s “We are interposing no objec- 
tion to references to the caloric 
content of advertised products 
provided the exact number of cal-: 
ories contained in a_ specified 
amount, such as 12-o0z. bottle or 
can, is given with sufficient con- 
spicuousness to be equally as in- 
escapable as any prominent low 
calorie claim. 

“Neither do we object to addi- 
tional caloric comparisons with the 
caloric content of standard por- 
tions of other foods used in the 
normal diet. We believe, however, 
that if actual caloric content is not 
given, any such advertising ap-: 
proach tends to leave the impres- 
sion that the advertised product 
contributes far less caloric value 
than it actually does. 

“A few members of the brewing 
industry who have recently 
launched campaigns employing the 
caloric theme, without mentioning 
the actual caloric content of their 
products, have agreed to modify 
such advertising to meet the ob- 
jections we have raised. Inasmuch 
as this appears to be an unusually 
popular theme and since we may 
expect to see it used increasingly 
as summer approaches, we believe 
it is only fair to those companies 
which have modified their adver- 
tisements appropriately to have 
the remainder of the industry put 
on notice as to our views in this 
regard, in order that these treat- 
ments may all be terminated at 
as nearly the same time as pos- 
sible. 


@ “For this reason we shall appre- 
ciate it if you will convey to your 
members the Government’s views 
with respect to this particular ad-. 
vertising approach. 

“Your assistance in the correc- 


a 


{tion of such advertising treat- 
'ments will be very much appreci- 
ated.” 


Erecting Yale Spectacular 
Artkraft-Strauss Sign Corp., New 


Sutton Promotes Thierer 
Raymond M. Thierer, who for- at 40th St. and 12th Ave. Built) 


| York, is erecting a spectacular for 
| Yale Transportation Corp., New 
| York, atep the company’s building 


merly represented Sutton Publish- from aluminum, it will be a three-| 
ing Co., White Plains, N. Y., in dimensional replica of a Yale trail-| 


Denver, has been appointed dis-|er, three times actual size, and 
trict manager in New York State will be similar to a regular trailer 
for all Sutton publications. 


/\KFYO Joins CBS Radio 
KFYO, Lubbock, Tex., will af-| WKGN, Knoxville, has appointed 


|in most details. 
! | 


‘Names Everett-McKinney 


filiate with CBS Radio, effective | Everett-McKinney to represent it! 
June 1. This brings the number of | nationally. The station formerly 


CBS Radio affiliates to 221. 


was represented by Forjoe & Co. 


g Y 
Only years of experience can pertect the patience, 
skill and teamwork requisite to pertect color repro- 
duction of food dishes. 


CHARLES F KUONI STUDIO 
Cohn Pkologreply 


61 WEST ERIE CHICAGO 11 ¢ Telephone SU 7-4483-4 
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Ayer & Son, has been elected a v.p. of the | 


Quality 
CIRCULATION BUILDERS 


for leading 
Magazine Publishers 


UNION CIRCULATION CO., INC. 
Columbus Circle * CO 5 8088 
33 W. 60 ST., N.Y. 23, N.Y. 


“Over a Quarter Century 
of Dependable Service” 


Control your pitch 


in the 


only 


magazine... 


devoted exclusively to the complete field 
of Automatic Control—in manufacturing 
operations, in automatic end products, 


in data processing. 


Interpretively edited by John Diebold, 
the leading personality in the Automatic 
Control field...to be read by all the 
Management and key Engineering groups 
who initiate the thinking, make the 
decisions and authorize the expenditures 


in this fabulous market.* 


Your ad is always next to editorial copy in 
the smartly designed, high inquiry- 
producing square format layout. 


*30,000 sworn circulation 


A 
REINHOLD 
PUBLICATION 


The |MANAGEMENT | magazine of Systems 
330 West 42nd Street +» New York 36, N. Y. 


SEASON STARTS WITH THE JUNE, 1954 ISSUE 


AUTOMATIC CONTROL 
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New York Four A’s Protests 3% Sales Tax; 
Clifford Warns It May Cause Agency Exodus 


New York, April 6—Warning for the goods and services which 
that “advertising agencies are lo- their clients produce or distribute. 
cated here for convenience but Advertising is an essential form of 
not of necessity,” the American) selling and job-making. Advertis- 


Assn. of Advertising Agencies’ 


ing multiplies selling messages and 


New York council went firmly on | appeals and stimulates trade on a 


record against the proposed 3% 
sales tax extension to advertising 
agency services. 

In a letter to Mayor Robert F. 
Wagner, Donald K. Clifford of 
Doherty, Clifford, Steers & Shen- 
field, chairman of the council, pro- 
tested that a sales tax on agency 


services would have harmful re- 
sults for New York City and for 
the economy. 

The tax, Mr. Clifford wrote, 


would result “in rising unemploy- 
ment among the advertising agen- 
cies, advertising media and adver- 
tising suppliers which have made 
New York the world’s advertising 
center . and would also result 
in declining sales and employment 
generally.” 


“It would cause many advertis- 
ing agencies to shift part or all of 
their operations from New York 
City ...it would mean that adver- 
tisers would get less value for the 
dollars they spend through New 
York City advertising agencies 
than through the agencies in oth- 
er cities .. . So far as advertisers 
are concerned, their agencies 
satisfactorily be located in Bridge- 
port, Mt. Vernon, Newark, White 
Plains, etc. ... 


“The great bulk of the adver-| 


tising agency business in New 
York ... is handled by agencies 
having offices in other cities which 
have no such burdensome tax. It 
is a simple matter for these agen- 
cies to shift their operations to 
other offices. Many other cities are 
inviting them to do so, offering at- 
tractive advantages ... if only 
10% of the volume of agency 
business now handled in New York 
should leave the city—and it may 
go as high as 50% or more—for 
every $100 of taxes collected, 
four more people in the city of 
New York may be unemployed 
for one year...” 


# Then Mr. Clifford lectured the 
mayor as follows on the role of ad- 
vertising: 

“The purpose of advertising, 
planned and prepared by adver- 
tising agencies, is to find customers 


sHMoo BALLOONS 


SELL 


Yes, the Shmoos are 
back in Dogpatch 
and all America, 
young and old, are 
talking about ‘em. 
You can cash in on 
this enthusiasm by 

ordering Shmoos im- 
printed with your sales 

message for give-aways. 


Because PIONEER Qualatex 
SHMOO BALLOONS 


@are inexpensive, easy to 
distribute 
@ have real toy value as pre- 
miums 
e@ carry your product name 
wherever they Pf 
* Copyright U.F.S., 


Get ideas, samples oly 
imprint information from 


a4 . 
our Premium Dept Write today to.. 


SOU, 


. * 

* Guaranteed by » 

Good Househeoping 
as 


Ruseer / 
COMPANY 


BALLOONS 


“an | 


large and multiple scale . . . And 
because advertising is a multiple 
salesman, the losses would be mul- 
tiplied.” 


Finally, Mr. Clifford warned, “a| 
/tax on advertising agency service 
|'would be much more than a tax 
on a particular type of business. | 
‘We believe that the results—and | 
they are inevitable results in our 
opinion—deserve your most care- 
ful consideration. We urge you to 
oppose or to withdraw this seri- 
ously harmful tax proposal.” 


Jacoby Joins John Budd 
Edmond M. Jacoby, formerly 
commander in charge of public in- 


\formation for the Ninth Naval 
‘Distt rict, Great Lakes, Ill., has 
| joined the New York sales staff 
lof John Budd Co., newspaper 
representative 


Carson, Roberts Boosts Steele 

Carson, Roberts Inc., Los An- 
geles, has established a new posi- 
tion and promoted Dan Steele to 
assistant to Ralph Carson, in 
charge of media, merchandising 
and research. Mr. Steele has been 
with the agency for the past year. 
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Pastarnack Joins Cohon 

Irving J. Pastarnack has joined 
Herbert W. Cohon Co., New York, 
as an account executive and head 
of the new business department. 
Mr. Pastarnack formerly was 
manager of Lockwood Agency, 
New York. 


Armour Labs Promotes Berry 
Armour Laboratories, Chicago, 
has promoted Herbert A. Berry 
from midwestern division manager 
to sales manager. 
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Mogul Shifts Dunier 

Leslie L. Dunier has’ been 
named business manager of the 
radio-tv department of Emil Mogul 
Co., New York. He _ formerly 


tions around the country. 


Names Pressman Ad Manager | 


E. C. Pressman has been pro- 
moted from national advertising 
manager of the Register-Guard, 
Eugene, Ore., to advertising man- 
ager. 


| radio-television 
handled on-the-spot station rela-| 


Maxon Appoints Paul deFur 

Paul deFur, formerly with J. 
Walter Thompson Co., has been 
appointed an executive in the 
department of 
Maxon Inc., New York. 


Marran Heads Spencer Shoe 
C. Charles Marran has_ been 
elected president of Spencer Shoe 
Corp., Boston, to succeed Philip 
Mulvihill, who is retiring, but who 
will continue with the company as 
a director. Mr. Marran was with 


the company from 1938 to 1941. Apex Schedules Newspapers 
He returned in 1944 as v.p. and = Apex Electrical Mfg. Co., Cleve- 


Charles L. Daly was reelected 67% of its 1954 advertising ap- 
board chairman. propriation on newspapers, an in- 
crease of about 17% over 1953 ex- 
Jackson Ellis Names Smith /penditures in the medium. Aug- 
Jackson Ellis Co., New York Menting the newspaper campaign 
manufacturer of custom-printed Will be magazines and dealer and 
wallpaper and fabric, has ap- ©OmSumer merchandising programs. 
pointed D. C. Smith Ine., New 
York, to handle its advertising. DuMont Promotes Lowe 
Magazines and direct mail will be David Lowe, a_ producer-direc- 
used. ,tor with the network for several 


Today’s industrial salesman must not only 
know his line . . . he faces, in many busy 
plants, the problem of locating all of the 
men who may have an influence in the pur- 
chase of his product or service. He must try 
to ferret out and identify the man behind 
the door or title who must be sold. But iden- 
tifying, locating, contacting and condition- 
ing buyers takes time . . . and salesmen’s 
time is at a premium. 

You can multiply the calling power and 
productivity of your sales staff by adver- 
tising your product or service in the busi- 
ness publications that your prospects look 
to for help with their jobs. 

FOR EXAMPLE: 

Acme Steel Company applied advertising 

to the job of acquainting thousands of 

new prospects with the advantages of 
metal stitching. 

The campaign—in a carefully selected 
group of Business and Business News 


§ Open to Close 4 Sale? 


Publications—talked the language of the 

user —discussed the kind of tasks the prod- 

uct was designed to perform—stressed 
the time and money saving factors—of- 

fered more complete technical data in a 

12-page catalog. RESULTS: A sales in- 

crease of 270% for the first three months 

of one year over the same period in the 

previous year. 
In your business, too, business publication 
advertising can ‘“‘mechanize”’ the first three 
steps of a sale, permitting your salesmen to 
concentrate their valuable time and talents 
on the important job of making the proposal 
and closing the sale. 

A new 8-page McGraw-Hill booklet, 
‘How Many Accounts Can Your Salesman 
Handle?” provides factual data on the in- 
dustrial salesmen’s working time, and a 
chart for measuring the calling power of 
your sales staff. Ask your McGraw-Hill man 
for a copy. 


APPLY ADVERTISING ...HERE 


Sound and consistent Product Ad- 
vertising is the best, quickest and 
cheapest way to accomplish the 
preliminary steps in building an 


CREATE 

PREFERENCE 

‘ AROUSE «== eal 
INTEREST sill 


METHODS CHART for increased sailies power 


KEEP CUSTOMERS 
Cee 


SPECIFIC 
PROPOSAL 


FOR GREATER PRODUCTION...HERE 


With ADVERTISING functioning properly on Steps 1-2-3 the 
salesman can concentrate more of his valuable selling time 
on the important job of producing finished orders. 


McGRAW-HILL PUBLISHING COMPANY, INC. 
ABP 330 WEST 42nd STREET, NEW YORK 36, N. Y. @ 


HEADQUARTERS FOR BUSINESS 


1N FORMATION 


Me oe, 


i 
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years, has been named acting man- 


: /ager of public affairs and news for 
general manager of retail stores. land, will spend approximately | 


DuMont Television Network, New 
York. He succeeds Irwin Rosten, 
who has resigned to move to the 
West Coast. 


Silversmith Launches Pattern 
Reed & Barton, Taunton, Mass., - 
silversmith, will introduce a new 
sterling pattern, Classic Rose, with 
spreads in trade publications and 
four-color pages in Gourmet, 
House Beautiful, Ladies’ Home 
Journal, Living for Young Home- 
makers, Mademoiselle, The New 
Yorker and Seventeen, and b&w 
ads in Bride’s Magazine and 
Modern Bride. Hewitt, Ogilvy, 
Benson & Mather is the agency. 


Platt, Zachary Names Lindsay 

Merrill Kirk Lindsay Jr., who 
has operated an international ad- 
vertising and public relations coun- 
seling service for the past two 
years, has been named v.p_ in 
charge of public relations for 
Platt, Zachary & Sutton, New Yi rk. 


A TECHNIQUE FOR 
PRODUCING IDEAS 


Where do the moneymaking ideas 
come from—those ideas which 
make successful novels, radio and 
television programs, moving pic- 
tures, sales campaigns and busi- 
nesses? 

James Webb Young, one of the 
highest paid idea men in the ad- 
vertising business, set out to an- 
swer this question for his students 
at the University of Chicago. The 
result is a little book which you 
can read in an hour but will re- 
member the rest of your life. 

In the simplest and clearest of 
language Mr. Young has succeeded 
in describing the way the mind 
works in all creative people. He 
gives you the formula which they 
consciously or unconsciously fol- 
low in producing ideas. He shows 
you how to train your mind so 
that idea production is, as he says, 
“as definite as the process by 
which motor cars are produced.” 

Enthusiastically endorsed by 
sales managers, editors, college 
professors and students, poets, ad- 
vertising men, salesmen and busi- 
ness executives who have read 
it. Send for your copy of A 
TECHNIQUE FOR PRODUCING 
IDEAS now. Only $1.25 postpaid. 
ADVERTISING AGE 
200 E. Illinois St., Chicago 11, TIL. 


Gentlemen: 


Please send me on 10-day money- 
back guarantee... . copies of “A 
Technique for Producing Ideas.” 


Enclosed is $......... 
eS rr eee a ae 
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Department Store Sales... 


Weekly Sales Trail 1953 by 13% 


WasHINGTON, April 8 Depart-| 
ment store sales in the U. S. con-! 
tinued to lag badly behind 1953 
figures during the week ended’ 
April 3 when a 13% drop was re- 
ported by the Federal Reserve 
Board. 

Board officials, however, said 
a true sales picture cannot be ob- 
tained until after Easter because 
the holiday is two weeks later than 
last year. 

The April 3 week was the sixth 
consecutive week that sales have 
lagged behind 1953, and during the 


Department Store 


Sales Barometer 
Change from 1953 


—6% 
-13% 
Week Jan. 1 
Ended to 


April 3, 1954 April 3, 1954 


period every district in the nation 
has consistently reported a decline. | 

| 
® According to the board, sales) 
declines for the April 3 week} 
ranged from 8% in the New York 
and Philadelphia districts to 19% 
in the San Francisco district. 

Unseasonably cold weather and 
snow were blamed for at least 
some of the lag in sales, and pur- 
chases of spring wearing apparel 
were down especially in the Mid- 
west and East. 

Merchants are not yet overly 
optimistic about the effect of ex- 
cise tax reductions. They did re- 
port, however, that luggage, jewel-| 
ry and major appliances are selling 
better than at the start of the year. 

Over-all department store sales 
from Jan. 1 to April 3 were 6% 
behind the corresponding period of 
1953. 


% Change from °53 
Week Ended 


Federal Reserve Mar. Mar. 
District, Area, and City 20 27 | 
UNITED STATES ................ 13 —11 
Boston District ......... —li1 —I18 
Metropolitan Areas | 
UID sincniihttcesinesinins 9 —13 
Downtown Boston . —15 — 14 
Cambridge . + 20 —15 
Lowell-Lawrence 13 —19 
Cities 
Springfield . ; —10 5 
ee | —23 | 
New York District —il —s 
Metropolitan Areas 
Buffalo . ‘ ; r—12 —18 | 
Rochester _....... —8 —12 | 
Syracuse . om r—12 —14 
Cities 
New York r—ll 0 
Newark ..... ‘ , —16 +5 
Philadelphia District r—15 —21 
City 7 
Philadelphia ........ —16 —21! 


Cleveland District r—I18 —13 | 
Metropolitan Areas j 


We Get Some, Too 


Millions of people come to Florida every 
year. 


Mostly they follow the horses and the 
water and the bathing beouties. 

Well, some people are different. 

The older crowd who stay longer— 
many of whom have homes here—come 
to Central Florida, It is quieter, more pic- 
turesque. 

The orange groves with their perfumery 
blossoms are beautiful in the spring. 

They also produce big profits, which 
our people spend on good living. 

Orlando Sentinel-Star 
Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


Richmond District 
Metropolitan Areas 


Downtown Washington 


—17 
—19 
—19 
—l1 
—13 

20 


—20 


ay 
—16 Chicago District —il1 
Metropolitan Areas 


—6 
—I13 
—14 


—9 


Atlanta District ie —7, Minnéapolis District f —i4, Fort Worth 
Metropolitan Areas Minneapolis-St. Paul .... a Houston . 


St. Louis District —Iy City | 
Metropolitan Areas Kansas City ..... : —17 Spokane ..... 
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Birmingham ..... —23 Minneapolis City .... a F' San Antonio 
Jacksonville .... —8 | St. Paul City +) San Francisco District s 
i ee - — 8 Cities Metropolitan Areas 
shins —2 Duluth-Superior ...... r —21 Los Angeles .......... aes 

Pe —7;| Kansas City District ......... —Ii1 Downtown Los Angeles 
New Orleans .... ; +6 Metropolitan Areas Westside Los Angeles .... 
Nashville _........... , —2n —12 WIN SIR sities ce 
—19 San Francisco-Oakland 
—21 San Francisco City ........ 
|. ee eters —10 —19 Oakland City 
Indianapolis ........ - —13 Albuquerque _............... —34 San Jose 
ie... —11| Oklahoma City... oe 
Milwaukee ........ , —F | a wets +5) Salt Lake City .............. 
I eixccsestes cccctcnescaxe ; 


Little Rock ........ —14| Dallas District . 9 —I1| Tacoma 
Louisville . - -18| Metropofitan Areas |—____. 
SE, TOs cocicssivcsss - —17 | MONEE ashastacxaccceassesers anes —8 | r—Revised. 


Memphis ............. UB GIN MNO, aaadvcsscassncssniatatpiwsosans — —2)|*Data not available. 
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Advertising Age, April 12, 1954 


This Is Industrial Advertising’s Big Year, 
New York Conference Speakers Agree 


(Continued from Page 2) 

“Management, particularly in in- 
dustrial manufacturing,” Mr. Win- 
slow said, “has a greater struggle 
and has to do more grouping when 
dealing with advertising problems 
than it has with any other phase 
of business. The whole realm of 
advertising presents a _ host of 
problems which seem to defy clear 
definition. 


“is to make the intangibles tangible 
by building on a solid foundation 
of facts. All too often we have seen 
advertising dollars wasted under 
the influence of guess’ work, 
hunches, pet ideas, prejudices—in- 
fluences that thrive on ignorance 
|of the facts.” 

On the importance of product 
knowledge, Mr. Winslow advo- 


“The first great need,” he said, ' 


,cated that industrial ad agencies read with a great deal of interest trial advertising manager has 
by | 


increase their effectiveness 


| placing more emphasis on acquir- “He pointed out that the brains 
|ing detailed knowledge of the of the industrial advertising and 
|product and the everyday problems marketing field have an opportuni- 
of selling it. ‘ty not presented for well over a 
| decade to demonstrate the meaning 
_of modern merchandising in the 
industrial markets of the 


e “Another great opportunity for | 
eR vctr advertising,” Mr. Win- great 
slow said, “lies in the development | U. S. 
of dynamic merchandising pro-| “I think that Mr. Crain is ab- 
grams. I did not have the opportu-| Solutely right,”’ Mr. Winslow said. 
‘nity of hearing G. D. Crain Jr., “Most industrial 
‘president of Advertising Publica-|/have lagged behind 
tions Inc., speak on merchandising 
before you in February, but I 


The indus- 
a 


to single 


chandising programs. 


what he had to say (AA, Feb. 8). | wonderful opportunity 


(Cites Pt Gertie bea soy ane 


or 


ht eek ao a yale bP: Sate ae 4 


manufacturers | 
consumer | 
goods concerns in developing mer- | 


JACK WALTERS has been named an account 
executive of Bonsib Advertising Agency, 
Fort Wayne. Mr. Walters formerly headed 
his own television producing company, Jack 
Walters & Associates, Chicago. 


out a dramatic idea around which 
to build an entire program which 
has power to stimulate all of the 
selling and marketing activities of 
the company.” 

During a session on merchandis- 
ing, Ralph D. Mount, manager of 
distributor sales, Bassick Co., 
Bridgeport, Conn., said that an ad- 
vertising schedule must be mer- 
chandised among the company’s 
salesmen, the distributors’ sales- 
men and key management people. 
His company sends out ad kits to 
|/Ssalesmen with tie-in details. Ad- 
| vertising, he said, is a vital sales 
|tool that salesmen must learn to 

effectively. 


luse more 


Screen Gems Adds Markets 

International Metal Products 
Corp., Phoenix, has bought the 
film drama, “Your All-Star Thea- 
ter,” in six western markets. This 
program, originally produced by 
Screen Gems as the “Ford Thea- 
ter,” will be first-run in some mar- 
kets and re-runs in others. 


‘Life’ Promotes Kip Kelley 

Kip Kelley, formerly automotive 
merchandising manager for Life, 
New York, has been named man- 
ager of all hard goods merchandis- 
ing for the magazine. He joined 
Time Inc. in 1951 as a retail sales 
promotion representative in Chi- 
cago. 


Joins Hollingbery Co. 

George Gilbreath, formerly with 
KVET, Austin, has been added to 
the tv sales staff of George P. Hol- 
lingbery Co., New York radio-tv 
station representative. 


STEP UP. 
IMPACT AND 
YOU STEP UP 

SALES! 


All your ad- 
vertising hits harder 
—sells harder — when 
you use DAY-GLO® 
Daylight Fluorescent 
Colors—the Brightest 
Colors in the World. Ask 
us about the 8 won- 
derful ways to 

use them. 


BE BRIGHT—USE 
DAY-GLO® 


SWITZER BROS., INC. 
FIRST NAME IN FLUORESCENT COLORS 
4732 St. Clair Ave. + Cleveland 3,Ohio 
IN CANADA. STANDARD SALES COMPANY 
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Advertising Age, April 12, 1954 


‘Things Are Different Now,’ Wood Warns 
Brewers; Advertising Needs to Be Improved 


Las VeGAs, April 6—Brewers 
who are wasteful and inefficient 
with their advertising are going to 
‘fall by the wayside in the current 
‘financial readjustment. 

Albert J. Wood, president, A. J. 


Wood & Co., national market re- 
search company with executive of- 


fices in Philadelphia, last week 
told the Brewers Assn. of America 
here: “A few years ago business 
was good enough so that if you did 
not improve your advertising ef- 
ficiency you still could come out 
ahead. Now the situation has 
changed.” 

Those who apply modern mer- 
chandising evaluation techniques 
will forge ahead even though busi- 
ness is not as good as it has been, 
he promised. 

Mr. Wood warned brewers that 
even though they have an adver- 
tising manager or a new advertis- 
ing agency, they are not relieved of 


In buying power Kansas City 
outranks even its high population 


status. Eighteenth in popula- 
tion, the Kansas City Metropoli- 
tan area is |5th in retail sales 
($1,073,581,000), I 1th in whole- 
sale sales ($3,805,882,000), 9th in 
bank clearings ($18,446,675,265), 
I2th in retail drug sales 
($56,263,000), [5th in auto- 
motive sales ($190,963,000)— 
quality of market 20% above na- 
tional average. 


test 


4-County Coverage! 


THE KANSAS CITY STAR 
blankets the 4-county Kansas City metro- 
politan area, including four major urban com- 


munities—Kansas City, Mo., Kansas City, Kan., 
Independence, Mo., and North Kansas City, Mo. 


THE KANSAS CITY STAR 


Kansas City : Chicago 
1729 Grand Ave. 202 S. Stote St 
HArrison 1200 WEbster 9-0532 


New York 


15 €. 40th St. 


Murray Hill 3-6161 


the responsibilities of planning an 
effective advertising campaign. 


sw “If the advertising is wasted, it 
is your loss,” Mr. Wood said. “If 
it is effective, it is your gain.” 

He cautioned the brewers to see 
that their advertising is checked 
and measured, and warned them 
against campaigns “built up on 
the basis of somebody’s hunch.” 

The speaker also warned against 
changing campaigns to match com- 
petitors, pointing out that often 
changes “are inspired by boredom 
and the desire to spend the new 
appropriation on new material.” 
Often changes in sales figures en- 
courage changes in advertising. 

“Naturally,” he added, “this is 
not a sound approach to creating 
new advertising. You certainly 
wouldn’t change your beer on the 
basis of a whim or a hunch with- 
out careful evaluation of your pre- 
sent product and careful develop- 
ment of a new product.” 


= Mr. Wood urged the brewers to 
evaluate their old campaigns and 
the requirements of the local mar- 
ket areas before planning new 
drives. 

“The targets and specific objec- 
tives must be outlined, and then 
the necessary themes should be 
developed by determination of the 
things which will influence con- 
sumers in their buying behavior,” 
he said. “The final copy must use 
these themes in coordinated, con- 
sistent, integrated fashion.” 

The speaker warned that many 
brewers were wasting half of their 
advertising dollars. 

“Most brewers are _ perfectly 
willing to change their advertis- 
ing,” he stated. “However, they do 
it by hit or miss, trial and error, by 
imitation of others, and by in- 
tuition rather than by the scientific 
procedures which are available.” 

Mr. Wood took advertising 
agencies to task for not setting out 
to achieve a specific goal for their 
clients. He urged agencies also to 
stop imitating and to be more 
original in planning campaigns. 


Federal Court Rules Against 
GE Price Fixing, Monopolies 

An antitrust suit filed in 1942 
against General Electric Co. and its 
foreign subsidiary, charging price 
fixing and monopoly of fluorescent 
lighting, has been settled with the 
entry of a consent judgment in 
New Jersey federal district court. 

GE has agreed to abandon do- 
mestic and foreign trade restrict- 
ing agreements and to refrain from 
entering any plan for price fixing 
and limiting of production. Nego- 
tiations for orders affecting West- 
inghouse Electric Corp. and other 
companies involved have not been 
completed as yet. 


Kirscht to Hines-Park Foods 

Edward M. Kirscht, formerly 
sales representative of Pepperidge 
Farm Inc., Norwalk, Conn., has 
been appointed merchandising di- 
rector of the bakery products di- 
vision of Hines-Park Foods, Ithaca, 
N. Y., franchiser of Duncan Hines 
food products. 


NORTH CAROLINA 


New Bern is the buying center of 
Craven County’s— 


$52,127,000 

effective buying income. 
The Sun-Journal, New Bern’s only 
newspaper will cooperate in build- 
ing sales for you. 


REQUEST MORE FACTS—ADVERTISE IN NEW BERN 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Word-Griffith Co. maintains offices 
in all principal advertising centers 
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For your 
Special pleasure 
try this 


special shape 


Many 6 mas has derided thas the disingsimbed 
Mduntcnd Dutch Masters Special oe the right oper 
foot ham This treemtly companion delivers rare pleasure. 
super erome (a mare satiaisction 
Try thew today’ Sper sais ane two for 250, 


See ete cay jarred ow 


than “just average” cigars 
Tae Other shapes 
se bar ie and wp 


Dutch min) Pre 
p: cage 


HAT BAND—Consolidated Cigar Sales Co. 
will wrap its Dutch Masters cigar bands 
around hats, baseball bats and women’s 
waists in ads for its spring newspaper 
drive. Erwin, Wasey & Co. is the agency. 


Cigar Bands Star 
in Latest Dutch 


Masters Campaign 


New York, April 6—You’ll be 
seeing a lot of the Dutch Masters 
cigar band beginning this week. 
That’s when Consolidated Cigar 
Sales Co. starts its “most exten- 
sive” drive in years. 

Consolidated will use 400- and 
600-line insertions in Sunday 
newspaper sport pages. About 53 
newspapers are scheduled. Daily 
papers will also be used, “where 
necessary.” 


@ An accordian-like brochure 
containing reprints of the ads has 
been prepared for showing to cigar 
dealers. In addition, salesmen have 
been given a leather money clip 
which bears a gold reproduction of 
the Dutch Masters band and the 
slogan, “Your guarantee of richer 
smoking pleasure.” 

The clip contains “money” on 
which is printed the story of the 
cigar promotion. Each retailer gets 
one of these “bills.” 

In announcing the drive to be 
handled by Erwin, Wasey & Co., 
John F. Des Reis, president of 
Consolidated, said that since 1953 
sales were the largest in Consoli- 
dated’s history, it would continue 
using large space in newspapers. 


Three Agencies Form Co-op 

Three San Francisco agencies 
have formed a cooperative adver- 
tising and public relations organ- 
ization with offices at 681 Market 
St., San Francisco. Principals in 
the merger are Ross C. Marble Ad- 
vertising, specializing in industrial 
advertising and photography; John 
M. Gallagher Advertising Agency, 
specializing in television, radio, 
direct mail, mail order and con- 
sumer advertising, and J. H. 
Hornell, which handles public re- 
lations accounts and also represents 
Kudner Agency, New York. Each 
agency will retain its name and its 
own accounts. 


Saunders, Shrout Names Two 


Saunders, Shrout & Associates, 
Ohicago, has appointed Don C. 
Dahms, formerly production super- 
visor of Leo Burnett Co., produc- 
tion manager, and Edna G. 
Steinhauser, previously account 
executive assistant of Simmonds & 
Simmonds, Chicago, office coordi- 
nator. 


PATERSON 


NEW JERSEY 

3rd City in New Jersey Covered With 
THE PATERSON CALL 
In 1352 the Morning Call carried 
more than 6,594,000 lines of locai 
advertising. Department Stores and 
national chain food companies 
know, from long experience, the 
people of Paterson read and are 
influenced by their advertising in 
the Call. 


REQUEST MORE FACTS—ADVERTISE IN THE CALL 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


‘Time’ Promotes Gundy; 
‘Lite’ Boosts Chadwick 


Bradley B. Gundy, Toronto ad- 


| vertising manager of Time Inter- 


national, has been promoted to 
Canadian advertising manager for 
Time International, a new post. 
John S. Bootle, previously a mem- 
ber of the Toronto sales staff, has 
been named to succeed Mr. Gundy. 

Arthur H. Chadwick, formerly 
an advertising salesman for Life, 
has been promoted to manager of 
food and drug merchandising. 


Gardner Appoints Four 

Gardner Advertising Co., St. 
Louis, has appointed James F. 
Simons, formerly manager of the 
Nashville branch of Griswold- 
Eshleman Co., account manager, 
and Joseph W. Durber, previously 
with Maxon Inc., Detroit, an ac- 
count executive. Charles B. Shank 
has been named copy group super- 
visor and C. Theodore Weeks, as- 
sistant to the merchandising direc- 
tor. 
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From J. W. Clement Co. 


full page, four-color advertisement 


appearing in Fortune 


Production Manager 
ROBERT SCHIMPF 


SS 


ENGRAVINGS 


QUALITY CONTROLLED TO PUBLICATION STANDARDS 


Art Director 
PETER VAN SCOZZA 
Baldwin, Bowers 
and Strachan, Inc. 


817 West Washington Bivd., Chicago 7 


Advertising Manager 
W. C. THOMAS 
J. W. Clement Co. 


© black & white 


© color process 


for letterpress 


Oo e color offset 


reproduction 


JAHN & OLLIER ENGRAVING COMPANY 


Chicago's largest fine photoengraving plant... MOnroe 6-7080 
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It's Your Outstanding __ 


RICHARD A. SPEER has joined the Detroit 

sales office of O’Mara & Ormsbee Inc., 

newspaper representative. Mr. Speer for- 

merly was assistant advertising manager of 

the Dodge division of Chrysler Corp., 
Detroit. 


Dean A. Privette, formerly with 


Promotional Opportunity Privette Joins ‘Evening Herald’ 


the advertising department of the 
Citizen-Times, Asheville, N. C., 
has joined the advertising staff of 
the Evening Herald, Rock Hill, 
Ss. C. 


fi 


THE 7 SOUTHAM NEWSPAPERS 


The Ottawa Citizen 

The Hamilton Spectator 
The Winnipeg Tribune 

The Medicine Hat News 
The Edmonton Journal 

The Calgary Herald 


The Vancouver Province 


ONE OF THE SEVEN 


Buck-up Your Canadian Sales 


YOU'LL GET A GOOD RIDE FOR EVERY ADVERTISING DOLLAR INVESTED IN 


CALGARY 


For full particulars of this prosperous market please communicate with our representatives, 
Conklin and Woodward, 99 Park Avenue, New York 16, N. Y. or any of their branches at 
Detroit, Chicago, Atlanta, Los Angeles and San’ Francisco. 


THE CALGARY HERALD 


If you are “saddled” with the problem of in- 
creasing Canadian sales investigate the potentials 
of Calgary’s fast growing market. 


Calgary, financial centre of Alberta’s oil develop- 
ment and the resultant industrial expansion is 
providing steady employment at higher than aver- 
age income to thousands of workers. 


There are 365,448 persons in the city and retail 
trading zone sharing in Calgary’s prosperity and 
Alberta’s estimated 800 million dollar 1953 agri- 
cultural crop. 


SOUTHAM NEWSPAPERS OF CANADA 
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Wow! What a Feed! 

Satt Lake City, April 6 
—Salt Lake City’s 40 year 
old Grabeteria, with a nor- 
mal capacity of 85 who grab 
a bite to eat either standing 
up oer seated at a counter, 
promoted a “Good Old Days” 
menu and closed a hectic day 
after serving 5,840 customers. 

Specials included chili, 
meat pies, beef sandwiches 
and the like at 10¢, and cof- 
fee, hot dogs, pie and similar 
items at a nickel. According 
to owner Robert B. Herzog, 
bargain-hunting eaters con- 
sumed 450 pounds of hot 
dogs, 2,500 meat pies, 600 
pounds of chili beans and 800 
pounds of beef. 

Sale was promoted with tv 
spots and newspaper ads, 
while local color was taken 
care of with a barbershop 
quartet singing on the side- 
walk and a 1913 Cadillac 
parked out front. Despite 
drastically cut prices, Mr. 
Herzog estimates he had a 
net loss of only $100, which 
he considers money well 
spent. 


Three to Repeat Joint Ad 

T. Baumritter Co., Devoe & Ray- 
nolds Co., both New York, and 
Artloom Carpet Co., Philadelphia, 
have combined for a three-page 
full-color promotion in the May 
issue of Living for Young Home- 
makers. Featuring Artloom carpets, 
Ethan Allen furniture and Decor- 
matic wall paints, the campaign is 
on the theme, “Your three keys to 
a beautiful new room.” Baumritter 
is also running a display contest 
in connection with the promotion. 
The three agencies involved are 
Alfred Auerbach Associates, J. 
Walter Thompson Co. and Robert 
B. Grady Co., respectively. 


A&P Drops Magazine Test 
Great Atlantic & Pacific Tea Co., 
which began testing sale of comics 
books in its retail stores about two 
years ago, has discontinued the ex- 
periment. None of the A&P stores 
will handle comics or other maga- 
zines in the future except Woman’s 
Day, an A&P subsidiary. Maga- 
zines are unprofitable and have 
interfered with the company’s 
primary business, taking space 
which could be better utilized for 
food, according to A&P. The chain 
will continue to handle other non- 
food items which prove profitable. 


Mel Most Directs Rum PR 

The rum promotion division of 
the Puerto Rican Economic Devel- 
opment Administration has named 
Mel Most as mainland director of 
public relations and publicity, with 
an office at 600 Fifth Ave., New 
York. Mr. Most has been associated 
with Siebert, Boehnert & Hutton, 
Chicago. 


In PEORIA It’s the 
JOURNAL STAR 


O. C. Summers 
Nat'l Adv. Mgr. 
says: 

@ TEST and SELL 
IT in the $600 Mil- 
lion Market at ONE 
LOW COST! 

@ Metropolitan Pe- 
oria High in 
the 250,000 to 400,000 0. C. SUMMERS 


. oup — 

Beth 7 POPULATION ... 3rd in 
BUYING INCOME (Per Capita) 

@ MAJOR ILLINOIS MARKET... 
2nd ONLY TO CHICAGO 

WRITE FOR YOUR NEW PEORIAREA FACT FOLDER 

Nationally Represented by 

WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 
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Brown-Forman Uses |® 
Unusual Overhead §& 
Shot in ‘Ebony’ Ad 


New York, April 6—Brown-For- 
man Distillers Corp. will break a 
unique liquor ad for its Early 
Times whisky in the May issue of 
Ebony, which appears on the news- 
stands April 10. 

Brown-Forman asked its agency, 
Ruthrauff & Ryan, to come up with s3:% se. Sa ee 
a special ad for the Negro market. | , " 4s ~ 
The space requirement originally | Be “J 
was for a half page. But the unusu-| | 
al photographic concept and the| 
unusual way the photo was to be) 
taken opened new possibilities, so) 
the space was increased to a page. 

The right half of the page fea- : 
tures a photo of a bar taken from | Cember, and the making 7 ba 
directly overhead. Publicity pic- Stopped traffic as a crow - 
tures taken during the shooting of ered _to watch the photographer 
the bar picture proved so inter- hanging from the 11th floor of 480 | 
esting that it was decided to in- Lexington Ave. 
clude two of them and to use the 
left half of the page for them, and ® The object he was shooting was 
for some editorial comment about @ Specially constructed bar set up 
the taking of the picture itself. ia yong B cer soncy Rag od 
ninsahtogpaalbhdiedaasaalenaiiaas ‘John Joyce Studio worked the bet-_ 
ter part of a week constructing the | 
/actual bar. Meanwhile, John Joyce 


Pp re) a T H U R re) N ‘and his’ assistant cameramen 


AND MICHIGAN’S | worked on the photographic prob- 

\lem. A stand had to be devised to 

TH U M B D H ST we t CT |hold the heavy camera, which had | 

form a rich market. The basic to be far enough away from the 

characteristics are window so as to be directly over | 

the heads of the models, and 

1. Industry special lighting had to be installed 

2. Travel & Resort for proper shadowing. More than 

3. Agriculture 20 photos were taken before Mr. | 

Joyce was satisfied that he had 

exactly the right picture. The end 
result speaks for itself. 


TRAFFIC JAM ON PARK AVENUE 


j 


| 


rece: (net ora eee sae seat ; 
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ee 


That wealthy market 
offers business for you. 


Complete coverage 
and Complete Mer- = 
chandising service 4; Goetze ‘Machine Design’ Names Chew 
available through the Advertising Manager Penton Publishing Co., Cleve- 
PORT HURON land, has appointed Robert Z. 
TIMES-HERALD Chew district manager of Machine 


|Design. succeeding Richard K. 
Lotz. Mr. Chew will headquarter 
|in the publication’s Chicago office. 
covering Indiana, Iowa, Illinois, 
| Western Michigan and Minnesota. 


Your inquiry invited 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


Negro Market Group Bows 

A new organization, National | 
Assn. of Market Developers, has 
been formed to promote the inter- 


ests of men and women in sales 


'and allied fields who work in the 


area of the Negro market. Moss H. 
Kendrix Organization, Washington 
public relations counselor, has 
been elected president. Other of- 
ficers elected are Wendell Alston, 
Esso Standard Oil Co., Ist v.p.; 
Samuel Whiteman, R. Mars Con- 
tract Co., 2nd v.p.; Mrs. Louise 
Prothro, Pet Milk Co., secretary, 
and Ramon Scruggs, Michigan! 
Bell Telephone Co., treasurer. 
Bartlay Starts Campaign 

Bartlay Ltd., New York, has an-. 
nounced the “most intensive spring 
and fall advertising campaign in 
its history,” spearheaded by a 
promotion for its new Raphael | 
leisure shirts. Four-color pages, 
with adjacent single columns list- 
ing tie-in stores, are scheduled for 
The New Yorker and New York 


_ JACK S. WACHTEL has been promoted to 
| manager of the newly created department 


National Business Press 
Succeeds Atlas Publishing 


National Business Press Inc. has 
been organized to succeed Atlas 
Publishing Co., New York, as pub- 
lisher of Daily Metal Reporter, 
Daily Mill Stock Reporter, Metals 
Monthly and Waste Trade Journal. 

Charles H. Lipsett, president of 
the new company, will continue as 
publisher of the papers. 


|Woodbridge Joins Esty 

| West P. Woodbridge Jr. has 
joined William Esty Co., New 
York, as an account executive on 
the Colgate-Palmolive group. He 
was previously advertising man- 
ager of the Pepsodent division of 
Lever Bros. Co. 


DS AMA 


of field merchandising for Calvert Dis- 

tillers Corp., New York. He joined the 

company in ‘48, after service in the Army 

Air Force. For the past few years he has 

been assistant sales promotion manager. 

He is a son of W. W. Wachtel, Calvert | 
president. 


Nelsen Joins Donahue & Coe 
Ralph W. Nelsen, formerly as- 
sistant to the chairman of the 
board of Abbott Kimball Co., New 
York, has joined the executive 
‘staff of Donahue & Coe, New York. 


Times Magazine. Hirshon-Garfield, 
New York, is the agency. 


10 


oe ELECTRO-MATIC 


But you've got to reach way up high for the best ones. 


We can help you—with color process work 
that will never let you down. 


ga a ee ee ee eee 


TINT GUIDE FREE 


A really handy gadget 
with full gray scale and 
corresponding tone values 
in standard red, yellow 
and blue. Write or phone 
for yours. 


tote - LUACGAACTHE | 
= 


W. KINZIE ST., CHICAGO * DE 7-1277 


pee 


for 


To be published May 3 
Ad copy deadline—April 21 


PRODUCING 


more than 


38,500 
REQUESTS 
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ARF, Civil Defense, Radio-TV Nets Join in 
Survey of Number of Radio-TV Sets in U. S. 


New York, April 6—The Adver- 
tising Research Foundation has 
completed plans for a nationwide 
study to determine the number of 
radio sets and the number of tv 
sets in working order in USS. 
households, the rooms in which 
they are located and the number 
of family automobiles with radios. 

Field work for the survey, which 
will be supervised and validated 
by the ARF, will be done by Al- 
fred Politz Research. The survey 
will be conducted with the cooper- 
ation of the Federal Civil Defense 
Administration. This group not 
only needs information on the 
number of television and radio 
sets and their location, it also 
wants to find out what the public 
knows about Civil Defense’s plans 
for the use of radio in a national 
emergency. Two basic questions 
will be included in the question- 
naire to ascertain the data needed 


Want Grade “A” results from your advertising dollars? 


inspires red-hot buying enthusiasm among more 


The American Weekly creates ENTHUSIASM * 


Use The AMERICAN WEEKLY. This sparkling Sunday magazine 


than 9 million 600 thousand families each week. 


The 
‘ American WEEKLY 


*« . 
ENTHUSIASM is interest raised to the buying pitch! - 


THE AMERICAN WEEKLY, 63 VESEY STREET, NEW 


‘. 


YORK 7, N. Vu 


- 2 


by the Civil Defense Administra- 
tion. 


= Expected to cost about $80,000, 
this project is being underwritten 
by the Broadcast Advertising Bu- 
reau and the radio-tv networks of 
American Broadcasting Co., Col- 
umbia Broadcasting System, Na- 
tional Broadcasting Co. and the 
radio chain, Mutual Broadcasting 
System. Findings are expected to 
be released in mid-summer. 

The blue print for the study—its 
objectives, scope and design—was 
worked out by the ARF technical 
committee headed by Arno H. 
Johnson, v.p. and media director 
of J. Walter Thompson Co. The 
project will be supervised by a 
committee of which Harper Car- 
raine, research director of CBS 
Radio, is head. Some 10,000 inter- 
views will be made on a nation- 
wide probability sample of house- 
holds. 

ARF said the general purpose 
of the study is “to develop infor- 
mation about various phases of 
radio set ownership which have 
not as yet been thoroughly ex- 
plored.” 


# Data on the number and room 
location of household radio sets 
will be broken down by: 

“1. At least four but not more 
than five geographical units. 

“2. Metropolitan areas, non-met- 
ropolitan urban places and non- 
metropolitan rural places. 

“3. Television and non-tv homes. 

“4. Economic quartiles.” 

Radios will be classified accord- 
ing to type, with an effort being 
made to find out those that get 
am programs only, fm programs 
only or both. The count will cover 
radios in “buildings or structures 
connected with or adjacent to the 
occupied dwellings—such as barns, 
garages, open porches, terraces, 
etc.” Also included will be the 
family automobile—passenger cars, 
station wagons and other vehicles 
—radio sets in working order. 


s There had been some discussion 
of including the out-of-home sets 
in hotels, garages, taxis, industrial 
plants, etc., but it was decided to 
go ahead with the household count 
now and save this bigger, more 
difficult and expensive project till 
later. 

For television, the study will 
seek to show the number of sets 
equipped to receive v.h.f. only, 
the number equipped to receive 
u.h.f. only and the number of sets 
that can pick up both high and 
low-band stations. The phrase 
“working order” will be inter- 
preted to mean a radio or tv set 
that can pick up a program—if 
plugged in to electricity—at the 
time of the interview. 


Rodale Press Promotes Two 

Rodale Press Inc., Emmaus, Pa., 
has promoted John A. Hayward, 
formerly assistant advertising 
manager, to advertising manager. 
John B. Ceccherelli, formerly 
manager of advertising adminis- 
tration and production, has been 
promoted to business manager for 
advertising. 


Business Is Better Than Ever... in 


ROCKY MOUNT 


NORTH CAROLINA 


Per capita food sales—$315.09, more than 
double the State average. 
Per capita Drug sales—$46.14, more than 
double the State average. 
One of the nine largest cities in the State. 
Sell in this rich market through advertising 
in one medium offering complete coverage. 
THE TELEGRA 
Evening and Sunday 
Write for new market data folder now available. 
Nationally Represented by 


WARD-GRIFFITH CO. 


The Ward-Griffith Co. maintains offices 
in all principal advertising centers 
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JUST THE BEST—McKesson & Robbins is in- 
troducing Old Jim Gore bonded bourbon 
with the slogan, “Best in the World.” Old 
Jim comes in a buckskin bag as shown in 
this display piece being offered to dealers. 
Erwin, Wasey & Co., the agency, has 
scheduled b&w ads in Newsweek and Time, 
and full-color in U. S. News & World 
Report. 


$687,000 Budget 
Approved by BAB 


New York, April 6—Broadcast 
Advertising Bureau will have a 
record budget with which to pro- 
mote radio during the fiscal year 
which started April 1. 

An ad fund of $687,000 has been 
appropriated for the year; this 
compares with last year’s budget 
of $645,000. BAB has its sights on 
$800,000 as an annual budget by 
March, 1955. 

The bureau’s board of directors 
also voted to: 

1. Offer a limited BAB service in 
Canadian stations. 

2. Participate in the Advertising 
Foundation-Politz census of house- 
hold and automobile radio sets 
(see story on Page 50). BAB will 
pay one-third of the cost of this 
$80,000 survey. 

3. Launch a concerted member- 
ship drive to get more stations on 
BAB rolls. 

4. Hold a series of 37 area sales 
clinics beginning in June with par- 
ticipation limited to BAB member 
stations. 


# Kevin B. Sweeney, president of | 
the bureau, said the BAB’s major | 
objectives for the coming year are: | 

(1) To continue the “encircle-| 
ment” of the principal sources of 
Jocal business; (2) to attack the 
roadblocks to selling radio na- 
tionally; (3) to complete the cam-| 
paign to sell nighttime radio, and 
(4) to upgrade the caliber of ra- 
dio salesmanship. 

Mr. Sweeney said five stores in| 
major cities are now involved ad 
radio-versus-other media tests. He! 
called for research on the out-of- | 
living-room audience and radio’s | 
sales effectiveness and the whip-| 
ping up of enthusiasm for the me- 
dium among national advertisers’ | 
field forces as a means of getting | 
an increased share of the national | 
advertiser’s dollar for radio this 
year. 


Sholes Joins Donahue & Coe 
Richard Sholes, free lance writ- 

er, has joined the copy staff of 

Donahue & Coe, New York. 


| 
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WERD-GRIFFITH CO. 


\Slates $1,000,000 Spring Drive 
| Burlington Mills Corp., New 
York, has launched its second $1,- 
000,000 spring advertising cam- 
paign, “the most ambitious and in- 
tensive nationwide program of its 
'kind within the hosiery industry,” 
| for Bur-Mil Cameo hosiery. The 
promotion covers 87 markets in 29 
|States, concentrating on local me- 
| dia, including television, radio, car 
|and bus signs, newspapers and a 
cooperative program. Donahue & 
Coe, New York, is the agency. 


‘Digest’ Appoints Smith 

Charles H. Smith, formerly with 
the sales staff of Woman’s Home 
Companion, has joined the sales 
staff of Reader’s Digest Interna- 
tional Editions, Chicago, as assist- 
ant to Andrew J. Conduit, western 
sales manager. 


Account Names Sackheim 

Ben Sackheim Inc., New York, 
has been named to handle adver- 
tising for Southern Electronics 
Corp., Burbank, Cal. 


Monsanto Promotes Graham 

Monsanto Chemical Co., St. 
Louis, has promoted Thomas E. 
Graham to assistant sales manager 
of its household products section. 
He has been with the company 
since January. 


B of A Appoints Kilcheski 


Frank Kilcheski has been pro- 
moted from retail promotion and 


publicity manager to the chain 
store sales staff of the Bureau of 
Advertising, New York. 


Sweet Elects Brown V. P. 

G. F. Sweet & Co., Hartford, 
Conn., agency, has elected James 
C. Brown, formerly secretary, a 
|v.p. He has been a director since 


the agency was founded four years | 


| ago. 
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Simonson Joins Pool Co. 

David C. Simonson, formerly 
promotion manager of Colony 
Publications, has joined American 
Pool Co., Briarcliff, N. Y., as pro- 
motion and advertising manager. 
The company plans a campaign 
this spring on swimming pool 
equipment, supplies and filters, us- 
ing newspapers and business pub- 
' lications. 


THIS IS ““BOB"’ FREDRICKSON — (Another W-G Salesman) 


Robert A. “Bob” Fredrickson joined our company after two and one half years 
experience in the media department of one of Chicago's largest advertising agencies. 
His previous experience was in the sales training program of the Standard Oil Co. 
After oe Northwestern eee. where he majored in advertising, ‘“‘Bob” 
served two and one half years with the Navy in the Pacific Theatre. ‘“‘Bob” Fredrick- 
son is a friendly, very thorough salesman with an engaging personality. He, or any of 
our salesmen, will enthusiastically work with you in developing maximum returns 
from your advertising. Newspaper advertising gets results. Advertise in newspapers. 


Please note individual advertisements of our newspapers throughout this issue. 


WARD-GRIFFITH CO. 


DAILY NEWSPAPER REPRESENTATIVES 
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Estimated pepulation figures from Soles Management Survey of Buying Power, May 10, 1953 
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i Why WOOD-TV dominates 
| Western Michigan: 


Highest antenna ... 


Greatest power ...... . 316,000 watts video 


*Most TV sets: ... 
Largest population: .... 2,000,000 
Highest effective buying income:. .. . $2,835,863,000 


*Based on CBS-Nielson Television Ownership Report 11/1/53 


WOOD.TV, Grand Rapids only television station, offers you the best 


... 1,000’ above average terrain 


158,000 watts audio 
scosges Se 


technical equipment, plus top local and network programming. 
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GRAND RAPIDS, MICHIGAN 
Grandwood Broadcasting Company 


NBC, BASIC; ABC, CBS, DUMONT, SUPPLEMENTARY. ASSOCIATED WITH WFBM-AM AND TV, INDIANAPOLIS, IND. 


the Word Gitfith Co maintains offices 
incall princpol advertising centers 


WFDF, FLINT, MICH., 


WEOA, EVANSVILLE, IND. 


e WOOD-AM 


WOOD-TV, REPRESENTED BY KATZ AGENCY 
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TIME-HONORED—Roger W. Clipp (center), general manager of WFIL and WFIL-TV, 

Philadelphia, joins two other veteran employes in celebrating the 32nd anniversary 

of the station with a birthday cake. At left is Max FE. Solomon, WFIL-TV account 

exec who has been with the broadcasting outlet for 22 years; at right is Hal Simond, 
WFIL account executive who has been with WFIL since its start. 


GABFEST—Jacqueline Cochran (right), famous aviatrix and cosmetics manufacturer, 

‘stops for a chat with Gladys Webster, women’s commentator for WCAU, Philadel- 

phia, at an annual celebration of the Philadelphia Club of Advertising Women. 

At left is Joseph L. Tinney, exec. v.p. of WCAU and former president of the Poor 

Richard Club. Miss Webster attended the party in a wheel chair, having suffered 
a broken leg recently. 


NICE MOVE—When Compton Advertising moved into its new offices 
at 261 Madison Ave., New York, Cunningham & Walsh, across the street 
at 260 Madison, sent out this block-long greeting from its windows: 
“Hi Neighbor! Welcome Compton!...C&W.” Not to be outdone and 
mindful of Cunningham's Chesterfield account, Compton came back 
with a thank-you note in its windows, ‘C&W, You Satisfy!!!" The man 
from Cunningham & Walsh also brought over several cases of beer, 


gesture. 


-_*-=— -- -- 


along with fruit and flowers, to Compton as a neighborly 


POPAI ATTRACTIONS—In addition to a lot of beautiful displays, visitors to the 
Point of Purchase Advertising Institute meeting in New York were treated to a 
chance on @ Polaroid Land camera in the treasure chest at left, administered by 
showgirl Mabel Rea, and a glimpse of Miss Vue More, who turned prettily about at 
the Brevel Products Corp. exhibit to demonstrate rotating display stands. Miss Vue 
More is model Marge Schroeder; her helper is Robert Soman, president of Brevel 
Products Corp. 


SPRING ANGLER—What Bronson Reel Co. 
calls ‘‘reel news’ is this four-color page 
scheduled for the May 8 issue of The 
Saturday Evening Post. According to the 
Indianapolis company, it’s the first full- 
color consumer ad run by a fishing reel 
manufacturer. Keeling & Co., Indianapolis, 
is the agency. 


|. Fenster & Sons, Brooklyn, treasurer; Alexander Haft, Haft & 
Sons, Brooklyn, 2nd v.p.; Paul Godell, Arvey Corp., Chicago, 
western v.p., and William L. Stensgaard, W. L. Stensgaard & 
Associates, Chicago, outgoing president and chairman of 
Popai’s board of directors. 


POPAI PEERS—Ready to run the Point of Purchase Advertising 
Institute for the coming year are its new officers (left to right): 
Norton B. Jackson, executive director; Stanley L. Wessel, 
Stanley Wessel & Co., Chicago, exec. v.p.; Donald S. Hutchin- 
son, Lutz & Sheinkman, New York, president; Harry Fenster, 


Ny / sa ns Oi f 
refreshes | 


. like 
thing i 
NOTHING LIKE IT—A happy young man on a pogo stick bears down on a bottle of 


Rainier beer in a new showing for Rainier Brewing Co. in 239 markets in Washington, 
Oregon, Idaho and Montana. Miller & Co., Seattle, is the agency. 


RUSSELL C. JAENKE has been elected exec. 
v.p. of Penton Publishing Co., Cleveland. 
Frank O. Rice has been named v.p. 


4ilé | 


WEST COAST ARTISTS—This serious group is composed of the new officers of 
San Francisco’s Art Directors Club. Left to right are Ettore Firenze, Brisacher, 
Wheeler & Staff, Ist v.p.; Frederick J. Herschleb, McCann-Erickson, secretary; 
Robert Freeman, Charles R. Stuart Advertising, president; Walter Warde, Foster & 

Kleiser Co., treasurer, and Guy Street, Schmidt Lithograph Co., 2nd v.p. 
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Largest Fund-Raising Agency Aims 
Big New Ad Program at the Churches 


(Continued from Page 2) 
tising program last summer, when 
it placed its first ads in non-church 
business papers. Before then the 
company had been advertising reg- 
ularly in Church Management, and 
occasionally in Christian Herald 
and Presbyterian Life. 

But its initial placement last 
June of b&w columns in Banking, 
Harper’s and U. S. News & World 
Report, plus a half-page in For- 
tune, represented quite a promo- 
tional jump. 

In advance of the occasion, Wells 
retained an advertising agency 
(Rogers & Smith, Chicago) and 
brought Joe Edwards in from field 
sales work to be ad manager. Mr. 
Edwards was formerly a v.p. of 
Erwin, Wasey & Co., and head of 
his own agency in Houston. 


s Since the big ad debut last June, 
Wells has added a large number of 
magazines—lay, clerical and or- 
ganizational—to its schedule, in- 
cluding The Atlantic, Bankers 
Monthly, Kiwanis Magazine, Lion 
Magazine, Newsweek and The 
Rotarian. January of this year saw 
a peak of 21 publications sched- 
uled, including a spread in For- 
tune. Two-color pages in the major 
church “trade” publications had 
become—and _ still are—standard. 

Behind Wells’ success statistics is 
a considerable amount of hard 
promotional effort, ranging from 
house organs to good will tours 
and free estimates. But at bottom, 
as with many another success 
story, stands the special product 
or service—in this case leadership 
in raising money in a classically 
bleak financial area. 


# Wells Organizations originated 
in a two-generation fund-raising 
dynasty—the Wells family. F. 
Herbert Wells, now chairman of 


Lewis Wells 


F. H. Wells 


the board, has been in the profes- 
sion since 1911. Col. Wells, presi- 
dent and founder, was a Commu- 
nity Chest “specialist” prior to his 
wartime hitch in the Air Force. 

Col. Wells founded the firm in 
Fort Worth in January, 1946, a 
year or so before its incorporation. 
At that time its clients included 
hospitals, YMCAs and other insti- 
tutions (its first contract was 
raising $1,000,000 for Texas Chris- 
tian University, which Wells man- 
aged to get over-subscribed by 
50%). 

By 1951, however, Wells was 
devoting itself exclusively to the 
problem of funds for individual 
churches. Meanwhile, the head- 
quarters had been moved to Wash- 
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ington; then, about a year ago it 
was shifted to Chicago. 


s Actually, Mr. Edwards told AA, 
Wells does no soliciting at all with- 
in the congregations. Instead, it 
sees itself as a “catalytic agent”— 
an organizer and stimulator of 
intra-church fund-raising activi- 
ties. The Wells process works as 
follows: 

1. First there is a “‘complimen- 
tary conference” with the pros- 
pect’s minister and/or lay leaders. 
Here Wells give free advice on the 
church’s fund-raising outlook, and 
also explains its own system. 

2. Next comes a detailed esti- 
mate, based on a careful canvass 
of the church’s resources. Backing 
this up is an actuary-like battery 


of probability statistics, varied ac- 
cording to size of congregation, 
past performance, etc. 

According to Mr. Edwards, the 
Wells estimate is usually con- 
siderably higher than the church’s. 
“Most churches don’t think they 
can raise as much as they can,” he 
said. 

3. Finally, there is the actual 
fund-raising operation. Wells’ 
function here is to provide a full- 
time director for 5-6 weeks. The 
director’s job is essentially “how 
to do it.’’ He locates the real church 
leadership, shows it how to start, 
and keeps it moving. 

“We show them how to do it 
without high pressure and the 
consequent resentment and fac- 
tionalism,” Mr. Edwards explained. 

Wells Organization also makes a 
big point of the fact that its fund- 
raising estimates are actually “in- 
sured objectives.” This means that 
if the amount specified is not 
raised Wells will—free of charge— 
go back and conduct a follow-up 
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MEETING WITH WELLS—Diffidence and 
suspicion of professionals stimulates ads 
like this one on Wells’ “(Complimentary 
Conference” to consider the church cli- 
ent’s resources—and Wells’ methods. 
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canvass, or aS many as are needed 
to finish the job. To date, it adds, 
the firm has been “winning” 94% 
of its estimates first time around. 


s Along with its magazine sched- 
ule, Wells has already developed 
most of the elements of a full pro- 
motional system, including an 
elaborate ad-keying apparatus, 
periodic staff letters to merchan- 
dise the advertising to its staff, 
fund-raising articles by top Wells 
officials in clerical magazines, and 
a testimonial brochure in which 
satisfied church clients answer 
questions about the Wells service. 

The brochure, which is merchan- 
dised through coupons in nearly 
all Wells ads, contains a number of 
client-raised questions which offer 
interesting suggestions as to the 
special problems of promotion in 
the church fund-raising field. 
Sample questions: 

“We failed before, why not 
again?...Is Wells high-pressure?. .. 
Are Wells methods spiritually- 
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based?...Will the congregation ac- 
cept the plan?...Do these values 
endure?” 

Wells ads devote a lot of copy to 
answering these very questions, 
emphasizing such reassuring de- 
vices as the “complimentary con- 
ference,” the “insured objective,” 
etc. Above all, the emphasis is on 
low pressure and careful explana- 
tion to allay ministerial diffidence 
and suspicion of the professional. 


® Most important of all, is Wells 
Way, a sponsored magazine (Joe 
Edwards, editor) which carries the 
Sub-title “International News- 
Magazine of Church Fund- 
Raising.” Published roughly every 
60 days, the publication has ap- 
peared only three times, starting 
last September. Yet it has at- 
tained a regular press run of 110,- 
000 in the U. S. and Canada (Wells 
has a mailing list of some 55,000 
churches)—and seems to have be- 
come a promotional ace, as well as 
a kind of forum for discussions of 


church money matters. From the 
last issue alone, for example, Wells 
picked up 220 leads. 

“Remember, these aren’t leads 


for a $200 appliance,” Mr. Edwards| | 
cautioned AA. “Our fees start at} | 


$4,000 and graduate up, depending 


on size of undertaking and number | | 


of families in the congregation. 
“It’s not an impulse purchase,” 
he added. 


® This points to another Wells 
promotional 


users.” 

“There’s too high a mortality in 
answering such important inquiries 
by mail,’ Mr. Edwards explained. 

Response to the Wells Organ- 
izations’ young ad program has also 
been “terrific,” with replies coming 


in from Latin America and Great|-°°>" 


Britain to New Zealand and the 
Gold Coast. As a result, Wells now 
finds itself in the happy, if embar- 
rassing, position of being oversold. 

This month the firm had to cut 


characteristic—tha t| = 
“we're terrific long-distance phone | = 


-_—_- 


its ad program way down, while it! 
worked frantically to follow up 


a 

/ 954 Tbbe of < Oe Objectives’ 
WELLS INSURED BUILDING FUND CANVASSES agreements” already signed. The| 
rE, Wells family trip across the Pacific | 
is one such undertaking. 
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. At present, the organization has 
‘cut back its ad schedule to a mini- 
“| mum of church papers, and only 
 o=||Fortune among the secular press. 
e« This is a temporary condition, 
“= | however. The firm is now prepar- 
ling a new ad budget, which ap- 
|pears to assume that before the 
end of this year the sales staff 
| will be ready for a lot more leads. 
Behind this assumption is one 
|overriding factor: the enormous 
|size of the market. Wells has only 
|just entered the “Catholic field”— 
| with canvasses run for two Catho- 
‘lie churches and a page ad 
|prepared for the Catholic Directo- 
iry. It is also just now preparing 
to approach the Jewish syna- 
gogues. 
But even within the Protestant 
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INSURED FUND RAISING—Actuary-like 
table on fund-raising probabilities by size 
of church highlights this Wells Organiza- 
tions two-color page scheduled for church 

“trade” periodicals. | 


ales...By MA 


INDIVIDUALLY... SECTIONALLY... NATIONALLY 


You can make your strong bid for sales in your biggest or weakest markets, 


or raise with a sure-thing four-of-a-kind in New York, San Francisco, Boston 


RKETS 


or you can trump the lead where your competition is keenest. 


You can put your chips on a pair of aces alone—Chicago and Detroit, 


and Baltimore. When you need a big score to win you can lay down a 


meld of ten big cards in the fat-volume markets from coast-to-coast. 


locally, nationally or sectionally, only PICTORIAL REVIEW 


provides this tremendous advantage for market-by-market flexibility. 


rial 


CULE 


Represented Nationally by 
HEARST ADVERTISING SERVICE 

959 Eighth Avenue, New York 19, N. ¥: 
Offices in Principal Cities 


.. SOME...or ALL TEN | 


When you’re playing for big stakes in sales, 


among all important Sunday magazines 


DISTRIBUTED WITH 
THE FOLLOWING 
HEARST SUNDAY NEWSPAPERS: — 


Los Angeles Examiner 
Seattle Post-Intelligencer 
Baltimore American 
Pittsburgh Sun-Telegraph 
Detroit Times 

Chicago American 
Milwaukee Sentinel 

New York Journal-American 
Boston Advertiser 

San Francisco Examiner 


leads already in view and “signed |j 
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PERRY CULP JR., formerly assistant direc- 

tor of public relations and director of in- 

dustrial advertising of Long-Bell Lumber 

Co., Longview, Wash., has been appointed 

head of the Tacoma office of Cole & 
Weber. 


sector where Wells made its start, 
the prospects are impressive. In 
Mr. Edwards’ words: 

“We think at least 30,000 
churches in the U. S. alone should 
use ours or a similar service every 
year. All churches should use it 
every three or four years. 

“This year—by far our best,” he 
continued, “we will work with 
1,000-1,200 churches. Last year, we 
served 303. 

“You can see the possibilities,” 
he added quietly. 


Starts Vending Program 

Canada Dry Ginger Ale Inc., 
New York, has launched a pilot 
program in the vending machine 
field for its bottled products. 
Primary purpose of the test pro- 
gram is to determine the rate of 
movement of ginger ale in com- 
parison with other company fla- 
vors. Various makes of machines 
will be used, ranging in size from 
55 to 240-bottle capacity. They will 
be located in selected cities across 
the country and will be installed 
in time fur the summer season. 


Harry Miller Appoints Two 

Harry M. Miller Inc., Columbus 
agency, has appointed Douglas M. 
Berwick assistant account execu- 
tive and William Groppenbacher to 
the copy staff. Mr. Berwick for- 
merly was Columbus business in- 
formation representative for Pren- 
tice-Hall Inc., New York, and Mr. 
Groppenbacher previously was a 
writer for another Columbus 
agency. 


Lee Opens in San Francisco 

Burns W. Lee Associates, Los 
Angeles public relations consult- 
ant, has opened a San Francisco 
office in the Pacific Bldg. to 
serve clients in the Bay Area. Co- 
partner Patrick O’Rourke will 
supervise the new office, which 
will service Lucky Lager Brewing 
Co., Monsanto Chemical Co., 
Goodyear Tire & Rubber Co. and 
Minute Maid Corp. 


Gruen Watch Elects Ash V.P. 

Maury Ash, assistant director of 
sales of Gruen Watch Co., Cincin- 
nati, has been elected v.p. and 
director of sales. 


DAYTONA BEACH 


FLORIDA 
Po tion: (U. S. Post Office 
es te) City Zone, now......... 63,096 


Florida’s Year "Round Resort Covered By 


DAYTONA BEACH NEWS-JOURNAL 

Daytona Beach is an unusual test 

market; its thousands of visitors 

come from all over the U.S., Canada, 

Cuba and South America. Its Sum- 

mer seasons now rival its Winters in 

tourist popularity. 

2. Over $98,723,000 effective buying in- 
come. 

3. Over $83,353,000 retail sales. 

4. A quality market index of 127. 

5. 1953 total advertising 15,275,865 lines. 

SEND FOR OUR ADVERTISERS’ MERCHANDISING PLAN 

Represented by V. J. Ob Jack 1 


1. 
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Nationally Represented by 


WARD-GRIFFITH GO. 


The Word-Grffith Co. maintains offices 


in all principal advertising centers 
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One of the n 
whic 


ELIZABETH DAILY JOURNAL 


There are approximately 900 dj- 
versified industries in the Elizabe 
Journal trade area who employ over 
69,000 workers. Over 277 new in- 
dustries have located in Elizabeth 
during the past 5 years. 


Represented Nationally by 


rice Odquist V.P. (quist v.p. in charge of national 
ay beg & oduaas Corp., New sales of C&C Super soft drinks in 
York, has elected Maurice V. Od- cap-top cans. Formerly v.p. in 
charge of merchandising at Hilton 
& Riggio, Mr. Odquist recently Dansury, Conn., April 6—Frank 
ELIZ ABETH joined the company as director of H. Lee Co. is going to do some- 
national sales promotion and mer- thing about the weather next fall. 
NEW JERSEY 'chandising. | In a campaign starting in Sep- 
ar , ‘tember, the hat manufacturer will 
wre tiny sres® Vulcain Watch to Getschal dip into television for the first 
Vulcain Watch Co., New York, time with local weather spots five 
‘has appointed Getschal Co., New nights a week in ten markets. The 
,York, to handle its advertising. | following month, Collier’s and Es- 
Ben Sackheim Inc. is the previous quire will start carrying a series 
|agency. ‘of monthly pages for Lee, em- 
phasizing weather conditions. 
The point? 


Koppers Promotes Winslow 

Koppers Co., Pittsburgh, has 
promoted Ralph Winslow, public 
relations manager since 1947, to 
the new position of v.p. of the pub- 
ilic relations department. 


lect the idea that ‘“‘a Lee hat makes 
you look important.” 
In announcing its fall ad plans 


WARD-GRIFFITH CO, 


The Ward-Griffith Co. maintains offices 


in all principal advertising centers 


All Lee hats are 
weather-proofed. The company’s, 
advertising, however, will not neg-. 


TV Weather Reports Planned to Promote 
Lee All-Weather Hats in Fall Campaign 


at a three-day sales meeting here, 
Lee had Ernest H. Christie, chief 
meteorslogist of the U. S. Weather 
Bureau, tell its representatives 
how to use the weather. 

“Study how weather affects your 
particular operations,” Mr. Christie 
suggested, and “find out what 
services are available from your 
local weather bureau.” Then, he 
said, “Make plans to coordinate 
weather probabilities with your 
future operations.” 

Maybe this doesn’t explain why 
more men are going hatless these 
days, but Mr. Christie said there 


_is no evidence to support theories 
\that the weather is changing. In 


These five inland radio stations, purchased as a unit, give you 
more listeners than any competitive combination of local stations 
... and in Inland California more listeners than the 2 leading San 
Francisco stations and the 3 leading Los Angeles stations com- 
bined . .. and at the lowest cost per thousand! (SAMS and SR&D) 


Ringed by mountains, this self-contained inland market is 90 
miles from San Francisco and 113 miles from Los Angeles. The 
Beeline taps a net effective buying income of almost 4 billion 
dollars. (Sales Management’s 1953 Copyrighted Survey) 


M<CLATCHY BROADCASTING COMPANY 


SACRAMENTO, CALIFORNIA ¢ Paul H. Raymer Co., National Representative 


IN INLAND CALIFORNIA (ano western NEVADA) 


Advertising Age, April 12, 1954 


case they had been worrying about 
it, the hat sellers were told that 
there has been no indication that 
the earth is changing the tilt of 
its axis—which would be neces- 
sary if the Northern Hemisphere 
were to receive more solar energy. 


# After learning about the in- 
fluence of weather conditions, the 
Lee representatives heard from 
Emanuel A. Korchnoy, v.p. in 
charge of sales, who de¢lared that 
“real value, rather than price, is 
the first consideration of an over- 
whelming majority of men’s wear 
customers today. Retailers who 
gear their sales efforts to this con- 
cept,” he said, “‘can expect to in- 
crease volume by 10 to 15% this 
summer and fall.” 

Mr. Korchnoy reported that a 
survey of Lee’s 3,000 dealers 
showed that the stores which have 
concentrated on consumers in the 
$4,000-and-over income group are 
the ones which have been most 
successful during the first quarter 
of 1954. 

“Fall business,” Mr. Korchnoy 
predicted, “will be good for retail- 
ers who appeal to the true interest 
of American men and offer them 
merchandise that gives them real 
value.” 


= The hatters’ congress then heard 
from aé_research expert, Leo 
Cherne, of the Research Institute 
of America. 

“Regardless of your standard of 
measurement,” Mr. Cherne said, 
“1954 is not a year which offers 
any substantial reason for con- 
|cern... 

“We will be down about 10% in 
| most of the important indicators— 
/production, income, jobs. But I 
| want to emphasize that such peak 
|production as we had in 1953 is 
not a fair basis for comparison. 

“Right now we are. passing 
‘through a period of adjustment. 
Some companies feel it intensely, 
others barely notice it. For those 
‘affected, the immediate months 
ahead call for cutting costs and in- 
|creasing efficiency. Above all, in- 
'tensify the search for more sales.” 


Founders’ Sons Appointed 

John C. Clark Jr. and Carle- 
ton A. Cleveland Jr. have been 
appointed president and exec. v.p. 
and treasurer, respectively, of 
Clark Cleveland Inc., Bingham- 
ton, N.Y. The senior Mr. Cleve- 
land, for the past 25 years presi- 
dent and operating head of the 
company, which makes Fasteeth 
and Thyoquent, has retired. 


Opens Chicago Sales Office 

Scientific American has opened 
a new sales office in Chicago at 
35 E. Wacker Dr. M. James Promer 
has been transferred from _ the 
Cleveland staff to act as Chicago 
manager. 


Newark Agency Moves 

G. Wilfred Wright, Newark 
agency, has moved to 615 Wyom- 
ing Ave., Elizabeth 3, N. J. 


verhill Buying 


ower means... 
More Profits 
for You! 


And in Haverhill, 
Massachusetts it’s the 
Gazette— 

A trading zone u- Advertising Manager 
lation of 110.488" w George MeLoughlin, 
retail sales of $52,294,000. You cant 
afford NOT to use the Haverhill 
Gazette in your campaign. 
Request mere facte—Nationally Represented by 


WARD-GRIFFITH CO. 


The Word-Griffith Co. maintains offices 


“ 
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in all principal advertising centers 
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Feature Section 


Salesense in Advertising... 


vertising Age 


THE NATIONAL NEWSPAPER OF MARKETING 


Advertising Can Sell Only Some 
of the People Some of the Time 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


What a gratifying thing it would be 
if all advertising of commonly used prod- 
ucts were seen and perused and pondered 
over by all of the readers of the publi- 
cations in which it runs! Or would it be? 
ALL of the readers, 
1ind you—a full 100% 
of them! 

Many __ advertisers 
of general-consump- 
tion merchandise seem 
to want that, under- 
standably enough. 

But no advertiser 
gets it, or even comes 
close to it—and no ad- 
vertiser ever will. 

The reason this millennium is never 
reached is not, in my opinion, uninspired 
thinking by advertising’s creative people. 
And it is not bad writing: Shakespeare 
himself would fall far short of achieving 
total readership. 

Only a relatively small per cent of the 
spectators who thumb through the pages 
of a publication notice and read the ad- 
vertisements. Whether the per cent is as 
low as 5 or as high as 25, the failure to 
score 100 is the inevitable result of a com- 
bination of conditions and circumstances 
that defy the skills of our most talented 
copywriters. 


James D. Woolf 


s Here are a few of the difficulties: 

1. When a reader is totally out of the 
market for a given article of merchan- 
dise he is not likely to have a keen inter- 
est in this category of product. He has 
just bought, let’s say, a brand-new Kelvi- 
nator automatic washer with the idea 
that it will serve him well for a number 
of years. While he may enjoy reading 
about his new acquisition for a couple 
of months or so, he is not likely to pay 
much attention to the advertising of com- 
petitive makes, at least not for long. 

2. When the spectator is a_ regular, 
long-time user of the advertised product 
and completely sold on it, the advertising 
of that product will possibly be fleetingly 
noticed by him—and that’s all. Take Gil- 
lette blades, for example. If 6,000,000 
readers of Magazine A, which has a spec- 
tatorship of 20,000,000, are steady and 
loyal Gillette users, by at least that 6,- 
000,000 less is Gillette advertising likely 
to rate 100%. 

3. When the publication spectator is 
a completely illogical prospect for a given 
article, he is likely to rate almost zero 
as a prospective reader. Is the man who 
lives in a hotel or city apartment, and 
who expects to stay there for years to 
come, a probable reader of advertising of 
lawn mowers or garden tools? Will the 


ardent prohibitionist read and be per- 


suaded by the advertising of whisky, 
wines, and beer? Will the spectator who 
enjoys flawless feet have his interest 
captured by the ads of pads for corns 
and bunions? 


@ 4. When the article is in a price class 
far out of the spectator’s reach, his atten- 
tion to the ad will, at best, be one of idle 
curiosity. For example, a yacht, or a 
Rolls-Royce, or a trip around the world, 
or investment securities. 

5. When the spectator is unalterably 
prejudiced against certain types of prod- 
ucts, count him out as an interested read- 
er and probable prospect. For example, 
bubble gum, patent medicines, florid 
neckties, tripe, cummerbunds. 

6. When the product, no matter how 
useful or indispensable it may be, is 
neither very newsworthy nor the answer 
to a consumer brand problem of much 
consequence, high readership is improb- 
able. For example, salt, sugar, lead pen- 
cils, matches, ad infinitum. Attractive ad- 
vertisements have been written for such 
minor staples as these, but I don’t believe 
their scores have been consistently high. 

7. When the product is thoroughly 
familiar to the spectator, he already 
knows, or thinks he already knows, 
everything that can possibly be said 
about it. For example, Coca-Cola, Wrig- 
ley’s chewing gum, many brands of beer 
and cigarets, and possibly such long- 
established and universally popular prod- 
ucts as Kellogg’s Corn Flakes and Aunt 
Jemina pancake flour. 


= 8. When the product’s advertisements 
appear simultaneously in several publi- 
cations with readerships that duplicate to 
some extent, attention ratings are likely 
to be affected adversely. The spectator 
who has noted and read a given adver- 
tisement in Magazine A is unlikely to 
repeat his performance in Magazines B, 
C, and D. 

There you have eight of perhaps a score 
of reasons why no advertisement ever 
run was noted and read by all scanners 
of a publication’s pages. 

Is that bad? I cannot believe it is. It has 
always seemed to me that a completely 
universal appeal would be too non-selec- 
tive for effective salesmanship. Most suc- 
cessful advertising, in my judgment, is 
discriminate: it makes distinctions be- 
tween perch and bass and trout when 
selecting the lure. 

The other day an adman (joking, I 
think) paraphrased one of Lincoln’s most 
memorable observations as follows: “You 
can sell some of the people all of the time, 
all the people some of the time, but not 
all of the people all of the time.” My 
notion is that it should go this way: “You 
can sell some of the people some of the 
time, but not all of the people all of the 
time.” 


Private Label Shows Up-Trend 


Results Are Gauge for Ad Awards 


The Eye and Ear Department... 


Two Ads Puzzle The Creative Man 


Communications Show Gains 


Seasonal Problem 


One of the biggest sponsor headaches 
in television is the incident of seasonal 
drop-off in viewing. As soon as daylight 
saving time comes along with accompany- 
ing good weather, viewers desert their 
television sets and go outdoors. 

Between 6 and 7 p.m. there is generally 
a 50% decline in sets-in-use. For other 
time periods the usual warm weather 
drop for sets-in-use is 52% between 7 and 
8 p.m.; 45% between 8 and 9 p.m.; 35% 
between 9 and 10 p.m.; and 20% between 
10 and 11 p.m. 

Obviously the advertiser with the later 
time periods benefits by staying on in the 
summer. Also the summer-only advertiser 
is better off by seeking the late hours. 


s Programming can correct this seasonal 
decline to a degree. For example, Groucho 
Marx repeats, on NBC-TV, do well in the 
8 to 8:30 p.m., EDT, period for DeSoto- 
Plymouth, but the real barometer of ad- 
vertising value is still the potential audi- 
ence as measured by sets-in-use. Even 
Groucho can’t get a 40 rating if sets-in- 
use are only 35%. 

There are several alternatives as a pos- 
sible solution to this problem: 

1. An incentive plan devised by net- 
works and stations with a graduated dis- 
count structure for 13 weeks, ranging 
from 20% for 6-8 p.m. advertisers to 5% 
for 10-11 p.m. sponsors. These discounts 
would be in addition to annual discounts 
and summer program contributions now 
offered to keep sponsors on the year 
round. 

2. Advertisers not getting full value 
from tv advertising from a cost per thou- 
sand basis will take a hiatus and use tel- 
evision money on other media less af- 
fected seasonally by summer drop-offs, 
such as Sunday newspaper supplements. 
Some admen think this procedure will 
eventually be commonplace unless televi- 
sion offers more value in the good weath- 
er periods. 

3. Networks can offer even greater 
summer incentive plans to all time periods 
so that even a marginal period badly af- 
fected by the weather would still repre- 
sent a buy more favorable than other 
competing media. 


G. D. Crain Jr. Says... 


4. The networks can do nothing and 
still rely on the yearly average of sets-in- 
use to level out and base their prices on 
the yearly average. 

5. The early-evening advertisers can 
be given a priority on later time periods 
if they elect to stay on during the summer, 
with the summer-only advertiser taking 
the earlier time period. 


# Surprisingly enough, since the advent 
of the daytime serials which require con- 
tinuity of viewing in order to follow the 
plot, the morning and afternoon viewing 
has shown a tendency to seek its ultimate 
level (probably 25% average sets-in-use) 
with only a slight seasonal dip. This was 
not true of the days when variety and 
quiz shows predominated in daytime pro- 
gramming. 

Then, as in the nighttime, the drop was 
50%. When good weather came, even old- 
established shows such as Kate Smith 
took a plunge downward. Kid shows drop 
off sharply in the baseball season, as you 
might expect. Here, too, is an important 
area for consideration of rate readjust- 
ment and “good weather” incentive plans 
to maintain television values. 

From this early analysis of the day- 
light saving time problem, it is clear that 
additional research is necessary to con- 
tinue to evaluate the scope of the prob- 
lem and to remedy it as equitably as pos- 
sible. The invention of Class A, B, and C 
times could easily lead to D, E and F 
categories. The radio base for tv pricing 
is becoming unrealistic and sooner or later 
a change will be made. 


s It is highly unlikely in the present sell- 
ers’ market that any benevolent summer 
plans will be forthcoming this year. It is 
inevitable as costs rise and values decline 
that the networks recognize these sharp 
seasonal differentials and do something 
about supply and demand until given the 
timetable. If there are an increasing num- 
ber of summer hiatuses (the trend has 
not been toward more in the past), the 
networks must get some revenue by sum- 
mer prices rather than go to the expense 
of sustaining programs and recording red 
marks on the summer P&L statements. 


Handsome Is As Handsome Does 


After having served as a judge in many 
advertising competitions over the years, 
I am convinced that the only sensible 
basis for conferring honors on advertis- 
ing campaigns is performance. 

For many years awards have been 
given to advertising effort largely based 
on technical excellence in copy, design 
and production. This is fine as far as it 
goes, and there is certainly no reason why 


art directors should not be given prizes 
for the best accomplishment in layout, 
design and art. But that is a_ special 
category which does not include all of 
the aspects of advertising, and which 
may even disregard the final result in 
terms of sales. Good design should help 
to produce good results, but considering 
an ad or a campaign from the design 
angle alone makes it an award for good 


hae aca 


Be Ny oe ead CDE ees ied Gia had MON ae ae ere eS 2, ksh ie ahs ; ca tT cael J Meier aS Ome sess ch atte se Col Oe Na AERO WARES DONG, Oe TERN BAe i? oak Selec ta oe Re Bn Lp anas yeet pec Aart Min a ae Rae” bce eae Goan ms ayy CA ACE ES lg is 
CREA Reema en, de ann RY AB KRCe LY og «Te atin eRe ces aa OE eww AS Ce) ES Sg Re et SE Ee ys aes tt Pe ye com tC aR CRS A we phe cus Maas. Nae ye MN he poeataR MCD ey tag ee: Aye et Sie sea 
a GX pete © Arto! epee oe Rg” ae ne en Tia aoe gear Re ipf Rae A ey ees, Seed. tee m Wiis te SOM SG tt cabo ee etal ck cape ne taet 35 Baye, apenas ep ear A ee ed cae Vy er: beeen ae ane OE eee ie Sy arin teas ciate | ail Soi ire adam eae aed « Mh 2s ams ty ad 
SURE eS P12) 15! RN RGR CO AR RE, a rhe Oe ar eS Ee aT YY \ chr pier ape MMM ee dea TNE ere. Tum SE ORO eer tet: ie ME Gg tem Ra aia ag a a ng Sens to eR Ne ast Aipee are i Seas 5 2 sepee Fie ee Vier ard onues n “a ap 
a Somat agit Net ae ee = SO Hii 8): de ae: See i 2, oS eee eM, eb Ria! mid Sea Tae RR ee eS eR Nem = marge Dan 3 Se eS he ae Se a ee s Beas te ee es te Ny Plies ie Pietea hie la ea 
pie occ 3 BR Rg eet BA WAI sens am yee ee at eee ase NT tee te 2 ot Lar ay EO genlairaane ga et ere "= Sr eo a ee soa, So ee oe ee 2a ae <a Ana ee “Sd Vane tide bala a5 Rate ie oro ee Ne an ck oe a Mara yas 2 ke oe oP et gee eet “pom oy Bee ee tae ery 
Spee angers cer: ey Meee ak aes eee ex ans nae. es nbc ats Pale ee ani eh sar Ot is pile Sine pei rede) pa ee Tore ie RI Pas a eee bce hs Ty oad “aglgatti Sty ES 2 Snetdgee bref i eee erie oS eas 7 ioe ee eae 5 eds Saepaaieas Stan Re AN kee teas Esa of cen 
PS ay Des), Sil eee en ee ee — ates pea BUS a eee Bd eg cg fy pa Te Oi ncen CS eae ee eR gt Bs % Pe 5 Nes ee oe) ote % @ are We : a A” fe ase! Se gh eae ae = ee Olas ety CO aE a 5 eRe Ne Re ie eee’ ee th 
: heer pee cca Vere yea eee, ae ea Gs m Reed esl els ig Bs es Se lel ccna eG es ea Seen 5 Pgh ee te ae mast : Paes ae ae eee Steerer aha ee me ae oe lesa) Sees tac eae Breadee Bc) 
fn iy Bees GS ns AOR a a: : Ser cee Nap gs 2 Sorts pe Mera Wee or i ea Be ees oy i ‘ct ae eres pe eee a as sa i : one epee : Rave Sy ; ¢ be EA aaa j = Sey, aerate ae 
4 ate toate Po ein 
- Ls “ee 
aie 
faa 
ras 
— ee 
ae | 7 
| ee } 
| A el 
} 
is t 
a 
alt . 
: _ 
sche 
» eae ae 
ae eee 
ees P eve imees 
= psy is 
eo | VL —_—_———— ae ee 
ee » Bic ie aaa 
i Marites 
Bie: * ey 
es a 7 oye 
A dae 
we ie 
2 fe ena 
; ue 
oe 4 z 2 Ry 
Ee a Se 
2 ey 
r rf naar 
| a 
1 7 
7 4 
‘ ‘ ee ‘ 
za i st Pear 
ae i Teese 
ie 
) F 
> : ! ae 
we bony 
5 h fe 
’ F 
5 : Sa 
ere 
- Dates ae 
. oe. 7 
prs Nee: 
5 e tii 
‘] ae 
i ; etter 
4 cad a ce 
; = = 
. : ri 
i 5 i en 
e Li aa 
= au Se 
Ss : Toes 
. te gy 
- sey i Wee oss 
- ; me 
” ’ a 
pata 
} {, afk 
pee ey 
bes : yo 
‘ Zz Pee “6 
n . , | iad = md 
( oF 
i 4 
D. _ 
et S q ih gee 
of sy bana 
\- 2 : 
ra eee 
od | ear! 
. ig Bea 
l=- * acer > 
“ Ss 
1e a ae 
SNE es 
. cae ee 
-h | Pe. 
"i 
‘ 
Can Ce 
dd i gee 
at “ee 
4 : Boars 
: a om 
1 ne 
Oo : | ape 
S au ae 
of ee 
F tee 
rk oo i 
a 
ie <a 
Sa 
: ee 
See 
- Bayo 
—_ ‘ eee 
Ss | SESS 
iS 4 . 
i 
| P| . 
| 
lin, i # 
wt x he. 
, te 
: ee 
| by ey 
ae ie 
Se <i 
’ f : 
ie ; r . 
a “t ii > 2 wh ee ES Pee) ee a ee < oF i Se ee ap i‘ Tr. - “ic Reta - fia. Lae. ‘ oe Ae. A ee - ry 4 ev a hee ie re ae oa “wt et ae a J ria.) a eT aie, ares 


58 


art rather than good advertising. 

The idea of establishing awards for 
advertising results is not entirely new, 
for the Cleveland Advertising Club devel- 
oped this plan several years ago, and has 
done an excellent job of documenting 
outstanding advertising campaigns, from 
the standpoint of what happened to the 
sales curve after the advertising had done 
its job. In the industrial advertising field 
the annual Putman Awards have likewise 
been based on complete and detailed doc- 
umentation of advertising results. 


es Yet there are still some competitions 
in which advertisers are invited to sub- 
mit individual advertisements or cam- 
paigns with only the sketchiest informa- 
tion required on such subjects as the 
objectives of the advertising; specific 
results in terms of inquiries or reader re- 
sponse, and detailed sales figures based 
on the advertising effort. Trying to dis- 
criminate among a number of advertising 
campaigns, all deserving attention from 
the standpoint of design and copy, is an 
extremely difficult job, and to select the 
advertising which is best on this basis 
alone is almost impossible. 

Advertising men, like those to whom 
advertising is addressed, are seldom able 
to judge accurately the effectiveness of 
copy. Thus decisions regarding the “best” 
advertising, made only on the basis of 
appearance, are almost entirely a matter 
of opinion. Wasteful advertising is that 
which fails to accomplish its purpose, and 
yet ads which are attractive in appear- 
ance and delivered to large audiences 
through printed or broadcast media may 
appear to be successful, regardless of the 
actual dollars-and-cents results recorded 
by the company spending its money for 
this purpose. 


a Incidentally, it is worth noting that 
when competitions are limited to entries 


On the Merchandising Front... 


which must be accompanied by full and 
complete details of advertising objectives 
and results, the number almost immedi- 
ately falls off. This is disappointing from 
one standpoint, but it is encouraging from 
another. The entries actuaily submitted 
are those of companies which apply prac- 
tical business yardsticks to their adver- 
tising, as they do to all other expendi- 
tures, and are prepared to prove resul‘> 
just as they expect to be able to do for 
any other major expenditure. 

Some advertisers insist that they can- 
not measure results, and that their ad- 
vertising is used for other purposes than 
immediate sales. However, this is the day 
of advertising-merchandising, when sales 
campaigns are designed to utilize favor- 
able advertising impressions immediately 
and profitably, and when salesmen and 
dealers expect to get cash-register im- 
pact from product advertising. Thus it is 
a pretty good bet that new values could 
be added to advertising which is being 
run merely to build favorable trade or 
consumer background against which 
sales efforts can be exerted. 


= Most advertising men asked to partici- 
pate in judging entries in advertising 
competitions are greatly relieved to learn 
that the campaigns to be analyzed are 
completely documented. That means that 
the advertising can be analyzed on a 
factual basis, rather than merely in che 
realm of individual opinion. And there 
are still few admen who can look at two 
campaigns or two individual ads and say 
with certainty which is the better, from 
the standpoint of reader impact and sales 
results. 

That is why performance should be the 
measuring-stick applied to advertising 
submitted in competitions intended to 
raise the level of advertising effort by 
calling attention to outstanding work in 
this field. 


Private Label Shows Up-Trend 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 
dising, Grey Advertising Agency, 
New York.) 


The private label is currently on the 
rise. 

As applied to specific industries, that 
observation must, of course, be sensibly 
modified. But, as a basic trend, that state- 
ment needs no qualification; at this very 
moment, more retailers and more large 
retailers in particular (and many whole- 
salers, also), tend to favor the private 
brand than has been true for 15 years. 

Why this swing toward the private 
brand? 


# I would summarize the reasons—and, 
naturally, the factors involved vary not 
only with each merchandise category but 
also with each retailer (wholesalers, 
too)—in this way: 

1. National brands tend to follow a 
rising price market more slowly than 
private brands; they also tend to follow a 
falling price market more slowly. Prices, 
today, are on the soft side. National 
brands are displaying their traditional re- 
sistance to falling prices. 

2. Many national brands have wound up 
at pricing points that make them true 
mass sellers only when everybody is em- 
ployed at peak take-home pay. This pro- 
vides an opening for a fast-moving pri- 
vate-brand operator to come in under the 
umbrella so conveniently kept open for 
him by the national advertiser. 

3. Too many “national” brands really 
aren’t “national” at all. Only a tiny per- 
centage of so-called national brands have 
anything remotely resembling national 
demand or _even national preference. 


Every study ever made, locally, of brand 
purchases, proves this point. Here, too, is 
an opening for the private brand. 


= 4. In any number of categories, there 
are only two or three really strong na- 
tional brands, and then anywhere from 
several to scores of semi-national brands 
and pseudo-national brands. These ‘‘also- 
rans” have such a weak consumer stand- 
ing that just a slight narrowing of shelf 
frontage, or a mere drop of a single shelf 
iovel, can cause their volume to plummet. 
As one food super put it: “We have cus- 
tomer preference for No. 1 and No. 2 
brands, and then five brands competing 
for third place, with the price, quality. 
and movement of the five almost identi- 
cal. Our own private label can replace at 
least four of the five also-rans, thus 
cutting down inventory, space require- 
ments, etc.” 

5. Lack of genuine points of distinction, 
or superiority, or price as between one 
national brand and another. That’s why 
the public shows such a dismaying will- 
ingness to pick up one kncwn brand or 
another. In this connection it is important 
to bear in mind that: (a) shoppers have 
an unfortunate habit of considering al- 
most any label to be an ‘“advertised”’ 
label; if this weren’t true, any number of 
pseudo-nationally advertised brands 
would be dead. Naturally, this tendency 
also favors the private label; (b) shoppers 
are almost completely unable to differen- 
tiate between a store or distributor’s label 
and a manufacturer's label; (c) many so- 
called private labels are well known to 
the shopper; have strong consumer pre- 
ference and even demand. Sears labels 
and A&P labels are cases in point. 

6. The smaller national advertisers 
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The Creative Man’‘s Corner... 
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nothing to wear. 


somebody is. 


new invisible face powder. 
Invisible? 


If you’re trying to pull my leg... 


who could use one. 
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Divisible and Invisible 


Darling, we have a dinner date at the Hofritzes tomorrow night and I have 


Nothing to wear? Hah, my pretty one! No longer will you pull that one on 
me! What’s wrong with the living room carpet? 

The living room—Have you taken your temperature recently? 

My temperature is as normal as ever. I simply won’t be taken in with your 
complaining you haven’t a stitch to your name—when we have not only the 
living room carpet but the dining room carpet, the bathroom rug, that old 
piece of linoieum out in the kitchen and the door mat with welcome written 
on it. Apparently you’re not up on the current fashion. Here—take a squint at 
this Alexander Smith ad. Gone are the days when a woman was simply well- 
groomed. Nowadays she’s broadloomed. 

Let me see that. Hmm. You’re not as crazy as I thought—but apparently 


With the springs gone on the old Dodge, think of the advantage of wrap- 
ping yourself up in a roll of carpet with “Innerspring Weave.” Even with the 
heater gone, you could be—to coin a phrase—snug as a bug in a rug. 

All I can say is, if you expect me to take this seriously... 

You’ve heard of cutting a rug, haven’t you? Well, here’s your opportunity. 
What’s more, you can take me as seriously as you can take almost any ad 
addressed to women these days. For example, here’s Elizabeth Arden with a 


That’s what the copy says. In fact, it says that this powder has complete 
invisibility on the face. Wait a minute—maybe Liz advises you not to buy it. 
After all, if it’s invisible, why bother looking for it in the first place? 


Here’s the ad. Read it for yourself. Two bucks for a box of nothing. If that 
ain’t modern merchandising, nothing is. Seems about time I was rerunning 
that mail order ad on the sky hook. Ought to be lots of women around today 
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(and that term is really a silly one be- 
cause sO many small advertisers who 
claim to be national advertisers are barely 
known to more than a small segment of 
their total shopping public) are always the 
first to cut their advertising budgets when 
the going gets rough. That is happening 
right now. Naturally, this paves the way 
for the private label which, in its own 
territory, may get more advertising and 
better in-store display than 50 to 85% of 
so-called “national” brands. 

7. Allowances by manufacturers to re- 
tailers frequently provide these outlets 
with their “advertising budget” for their 
private labels. Few large retailers, for 
example, could currently finance their 
own private label programs if it were not 
for the moneys they get in co-op, in space 
rentals, etc., ete. In some instances, al- 
lowances come close to equaling the 
total net profit of some retailers. No al- 
lowances—no net profit—no budget for 
private label exploitation. These allow- 
ances are right now hitting an all-time 
high. 

8. There is little question that some 
manufacturers who make both national 


and private labels give better values in 
their private label output than in their 
national brand output. I have always 
favored setting up an intra-organizational 
competition by pitting the private brand 
department against the national brand de- 
partment. But at times the competition 
becomes ‘unfair’; the private-brand de- 
partment is given all the advantages! 


a 9. The fight for retail floor space, due 
to such causes as the addition of new 
classifications, the tendency of manufac- 
turers to broaden and diversify their lines, 
new models and sizes and price lines, 
etc., has finally compelled retailers to be- 
gin to cut down duplicated inventory. Re- 
tailers—wholesalers, too—are beginning 
to éstablish fixed limits on number of 
brands, category by category, and the 
stopping point becomes the distributor’s 
own brand. 

10. As retailers become ever larger, 
their purchasing power, warehouses, etc., 
enable them to set up a more efficient 
private-label operation. Then, too, their 
size is a factor in establishing a prestige 
which, in the areas they serve, gives their 
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on TV GUIDE has grown fast .. . and it’s still 

” growing with very good reason: It provides 
real service to the families that buy it 

ue ... it does a unique job for advertisers. 

'wW Every issue of TV GUIDE reaches the 

_ NOW 20 EDITIONS SERVING home . . . and is thoroughly read . . . referred 

es, 103 MAJOR MARKETS to every day .. . seven days a week! 

a THROUGHOUT THE U.S.A. Your advertising in TV GUIDE works hard 

_ : and reaches the very heart of the TV audience. 

of Don’t miss out. Ask your local TV GUIDE 

he representative for all the facts today! 

r’s 

‘ ADVERTISING OFFICES: 

ent : NEW YORK CHICAGO PHILADELPHIA LOS ANGELES 

ond : | 488 Madison Ave. 6 N. Michigan Ave. 333 S. Broad St. 1540 N. Vermont Ave. 
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private labels a strong standing with the 
shopping public. 

11. The broadening distribution of many 
nationally advertised brands, with a 
situation developing in some large shop- 
ping centers in which as many as 20 stores 
stock the same brand, is also prodding 
some retailers toward the private label. 
The private label presumably gives the 
merchant a touch of distinctiveness. The 
closer merchants get together in shopping 
centers, the more their stores and inven- 
tories look alike, the more they promote 
jointly in these centers, the more attrac- 
tive will the private label appear to them 
as a technique for achieving a touch of 
difference. 


s 12. Price cutting is, of course, a big 
factor in private brand exploitation. The 
retailer controls the price on his own 
brand. Way back in the 1930s, when the 
Federal Trade Commission studied the 
private labels of various chains, it was 
told by the chains that price slashing was 
the principal factor leading these chains 
to the private label. (Throughout this 


discussion I am not being anti-national 
brand, I’m sirnply reporting.) 

13. Initial markup or margin continues 
to exert its fascination on merchants, 
large and small. The initial markup 
on private labels may be higher than on 
national brands. 


a I am certain there are plenty of addi- 
tional factors that are tending to lead the 
wholesaler and retailer currently toward 
the private label. But I assume I have 
covered a sufficient number in this ex- 
ceedingly quick review to convey the re- 
alization that competitive days for the 
nationally advertised brand are indeed 
here again. 

To my mind, it is extremely significant 
to note—as reported not long ago in Super 
Market News—how many food chains are 
turning toward private labels on frozen 
foods. If it can happen here, and it is, 
then the national advertiser would do 
well to re-evaluate the private label 
situation in his industry, always bearing 
in mind that the private label ‘may be 
“private” only in descriptive terminology. 


Looking at the Retail Ads 


becouse 


RONLEY FURS are never carried 


over from one season to another we bring you a 


ronley fur sale 


Dyed processed mouton lamb jockets, strofier length 
Dyed marmot stoles eens sevens 
Dyed northern bock muskrat copes .. 6.6... .6555 
Let-out dyed marmot capes 

Dyed squirrel stoles . 

Dyed northern bock muskrot jockets 

Dyed block persian lamb jocket 

Notural ranch monk stoles 

Notural wild mink stoles 

Noturol stone morten scorts 

Nature! boum morten scorts 


Remiey arv—t arteon fourth Sloe 


By Clyde Bedell 

(Mr. Bedell is a consultant in cre- 

ative advertising and advertising 

training.) 

It is not an unusual human trait to 
reach out for all possible credit one can 
get. It is to be expected that ad creators 
(unless they are more than ordinarily 
studious and perceptive) will assume 
that, if the store they write for is suc- 
cessful, the ads they create must be 
good. 

But frequently there is small correla- 
tion between a store’s success and the 
degree of effectiveness of its advertising. 
Let’s study this matter a little, for it is 
a vital one. 

If a doctor who daily administers little 
pink sugar pills begins to strut and preen 
over the general good health of some- 
one he feeds them to—overlooking the 
vigorous constitution, the regular exer- 
cise, the rounded diet, and the salubrious 
climate, which are actually responsible 
for the condition, the doctor (no matter 
how well meaning) should be brought 
into relationship with the facts of life. 

How would you go about it? Especially 
if the “doctor” is an ad person who gen- 
uinely believes himself proficient and a 
stem-winder? 


s Well—let’s consider the matter of ad- 
vertising effectiveness. Here is my own 
formula for getting at the factors that 
contribute to retail advertising effective- 
ness. 


Furs lobeled to how country of orgen of mported fur products 


AE =P (II x SE x A)'-D 

AE — Advertising Effectiveness 

P — Proposition advertised 

II — Interest Impact of the ad 

SE = Sales Effectiveness of the ad 

A = Audience 

‘= Timing 

D = Depressants 

Look at the ad reproduced here. It is 
something over a fourth of a full news-: 
paper page in size—and was run by a 
store whose ad executive (“Voice,” 
March 8) implies he would be willing to 
show me how to write constructively 
about advertising. He dislikes my criti- 
cisms of retail advertising. (Of course 
not all his ads are as completely weak 
and wanting as this one.) 

According to my standards, this is not 
an ad at all. It is simply publicity for 
low prices. Let’s apply the formula to 
it and see what makes it tick—if it 
happens to tick at all. 


s P in the formula stands for the Item 
or Proposition advertised. Three factors 
determine how much effectiveness the 
P contributes to the ad. They are ITEM 
APPEAL, VALUE APPEAL, and 
STORE APPEAL. The more desirable 
the item, the lower the price, and the 
better the store, the more the P—alone 
and of itself—contributes to making the 
ad effective; the larger looms the P in 
getting results. Not ad people, but the 
store buyer makes this contribution to 


the ad. 

Only when you get to II does the ad 
creator contribute. There are perhaps 25 
factors good creative people can learn 
to use to add INTEREST IMPACT to 
an ad over and above the interest the 
item itself contributes. 

SE also is contributed by the creative 
ad people. There are perhaps 40 Prin- 
ciples of Persuasion and factors of Clar- 
ity in Communication that wise ad peo- 
ple can learn to use to sell more than 
will be sold by the barest offer of the 
buyer’s item. 

A, the audience, is contributed by the 
newspaper, not the creative ad people. 
Effectiveness of the ad will be affected 
by three audience factors: The number, 
their economic status, and their avail- 
ability. The “t” for timing is self-explan- 
atory. D for Depressants is a matter of 
discounting response by factors outside 
the ad—weather, a better competitive 
offer down the street, and so on. 

oa * * 


In the ad here, there is the barest of 
bare offerings. Even the buyer’s contri- 
bution here is anemic and entirely in- 
adequate. The only contribution the 
buyer makes here is a big price reduc- 
tion claim. Advertising reople are not 
required to premare such as this. Any 
school child can “create” such an ad. 

Where is the Interest Impact? And the 
Selling Effectiveness that persuasion 
alone can produce? Where are the ad- 
vertising skill and wisdom that must 
contribute to an ad if ad people are to 
claim any part in producing response? 

Where is the glamor, the allure, the 


Employe Communications... 


AMA Exhibit Shows Gains in Communications 


By Robert Newcomb and Marg Sammons 


(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

In February of each year, the Ameri- 
can Management Assn. holds its person- 
nel conference in Chicago. Its generally 
sound and well-balanced programs are 
fortified by an attraction which is extra 
special for the souls of communication. 
This is the so-called Personnel Conference 
Exhibit. 

The exhibit is a collection of the current 
communications literature of manage- 
ment, certainly the best and most com- 
plete assembly of its kind. Here the new- 
comer or the old timer in industrial 
communication may browse among em- 
pioye publications, policy manuals, news- 
letters and company histories. He may 
see job descriptions, literature on health 
and medical programs, incentive systems, 
material on fringe benefits and pamphlets 
on the elderly worker and recreation pro- 
grams. In the evening the AMA presents 
good industrial moving pictures as part 
of the exhibit. 


@ What impresses the regular, year-in, 
year-out caller at the AMA exhibit is the 
growing quality of the material. Not too 
many years ago, the association was 
obliged to present some pretty sorry 
specimens of management communica- 
tion; the gems were few. Many companies 
shied away from submitting material for 
use in the exhibit, on the basis that em- 
ploye communication was strictly an in- 
tramural affair, and that what a company 
told its employes was the business of no- 
body on the outside. Over the years, how- 
ever, this resistance to information ex- 
change has worn away. When a visitor 
invades the AMA exhibit these days, he’s 
more likely than not to see most of the 
best the-ce is. 

This new willingness on management’s 
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soft delight and sheen of fur? Where are 
the feminine words, the _ professional 
salesmanship in print that will whet de- 
sire, carry conviction, and induce action” 
All wanting! 


@ Whenever a so-called “ad” like this 
gets response, it is because the competi- 
tion is weak, the prospects are lush, the 
timing is good, the newspaper audience 
excellent, the store of fine repute, and 
THE PRICES GENUINELY DIRT LOW! 
Or some combination of such factors. It 
can’t possibly be because anyone em- 
ployed the magic of words to envelop a 
sound skeleton of persuasion’s princi- 
ples. 

Such an ad as this is a sterile sugar 
pill, pretending to be selling medicine. 
This is not an ad. It is publicity for low 
prices. 

When ad people claim credit for store 
success and volume while they produce 
this imitation of advertising, it is proof 
that they are advertising babes-in-the- 
woods, academically speaking, despite 
any loud and passionate disclaimers. 

I have a great deal of patience with 
advertising men and women who have 
not studied hard—but have open minds. 
But I have no patience with advertising 
people who have not studied hard and 
yet think they know all that can be 
learned. 

Nothing does advertising more harm, 
nothing keeps advertising a runt pig in 
the big litter of store functions, more 
than ad people who don’t know much 
about advertising and don’t know that 
they don’t know much. 


part to exchange ideas, information and 
programs naturally has been sparked by 
the AMA itself. When a delegate moves 
about the hall and fails to find his owr 
company’s literature, he decides to attend 
to that oversight the next time around. 
And he becomes mindful of the competi- 
tion, as he roams among the communica- 
tions devices and sees how truly good 
a lot of them are. 

The exhibit is the special pet of Ruth 
M. Kellogg, a delightful and busy little 
woman who directs AMA’s educational 
exhibits. She has watched the quality 
improvement over the years, and feels 
that management communication with 
employes has surely come a long way. 


@ The newcomer this year was doubtless 
impressed by the range of subjects cov- 
ered in the exhibit, by the vast number of 
companies actively in communication, 
and by the variety and originality of pre- 
sentations. All this was evident, but the 
oldster in communication saw beyond 
these manifestations of growth; he saw 
evidences of company communication on 
the broad base. A few years ago the old- 
ster might have noted that the ABC Corp. 
was entrusting its communication to a 
single medium—a magazine for employes. 
Today he notes that ABC not only has its 
magazine for employes, but that it reaches 
employes by newsletter and_ bulletin 
board. He sees ABC is now reporting an- 
nually to its employes, in a special bulle- 
tin. He finds a new ABC employe manual, 
which refers to the new ABC moving pic- 
ture. ABC, he learns, has plant tours and 
open houses and programs for retired 
employes. It has supervisory training and 
new, readable booklets on benefits. 


s This is what an exchange of ideas, rep- 
resented by the AMA exhibit, has helped 
accomplish. It is a noble classroom, teach- 
ing much to many. 
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ek ea, See 


A TYPICAL EXAMPLE OF WHAT HAPPENS 
WHEN AUTOMOTIVE NEWS anit 
— CAR DEALERS — 


pistol 

packing a 

problem 
ne 


TIten 


Wi 


SURE-FIRE—Current ads for W. C. Ritchie & Co., Chicago packaging manufacturer, 
look like this in a series of Ritchie packaging case histories. The ads, running in busi- 


ness publications, are prepared by Fulton, Morrissey Co., Chicago. 
ABC Sets Up Subsidiary 


to Syndicate TV Films Colt .45 ‘Revived 


ABC Film Syndication Inc., New| by Westerns on TV 


York, has been set up as a wholly- | Hartrorp, April 7—The Colt .45 
owned subsidiary of American). Satie? larit birth 

Broadcasting-Paramount Theaters. | '* See 2 eee eee 
It will operate as a self-contained | thane te CoWSay Tine ai trots 
unit of American Broadcasting Co., jcording to David Birmingham, 


distributing film tv shows for sale. be ye at Colt Mfg. Co. 
In fact, there is now more de- 
to stations and advertisers. 


Pe mand than ever for that revolver,” 
George Shupert, who joined | yr. Birmingham asserts. 
ASC jor oo charge of the Unfortunately, the company is “a —r ° 
syndication division in 1953, is nable to supply any more of these THIS HAPPENS EVERY MONDAY MORNING — James M. “Pat” O'Dea, President of 
president of the new subsidiary.| 1 oaels. since it stopped producing Pat O'Dea Studebaker, Highland Park, Michigan, goes through “the newspaper of the 
Don Kearney, formerly national ; 


atv el : Pre -./them in 1941. The initial model industry”’ very carefully. 
sales manager of the division, is) 


v.p. in charge of sales. was made in 1872. 
Although the Colt .45 never sold 
evou time we open ub a copy: 


for more than $38 when in produc- 
|tion, Mr. Birmingham adds, well- 
kept models are now selling for 
/ $100 and more. 

“Why, there are pistol fans ws 
‘keep a Colt .45 on hand in the) 


Karp Joins Burlington Mills 

Gil Tarry Karp, formerly with 
Schenley Industries, has joined the | 
public relations staff of Burlington 
Mills Corp., New York. 


while watching western movies on | 
tv!” he added. | 


In CANADA 


Kasper Joins TV Programs 


Edwin H. Kasper, formerly a 

a, in Kasper-Gordon, has 

: | joined the sales staff of Television 

reaches more Canadians ‘Programs of America, New York. 

than any other publication He will concentrate on the New 
England area. 


THE STAR WEEKLY 


It Can Help Your Company 
Increase Sales in Canada Charney Associates Moves 
WARD-GRIFFITH CO. 


Charles J. Charney Associates, 
Cee ee Ciiiteiiittes | vew York, has moved to larger | 
in all principal advertising centers quarters at 101 W. 55th St. 


(ADVERTISEMENT) 


The man from Cunningham & Walsh 


+ 


... selling work clothes in Shamokin, Pa. 


Recently Hank McIver spenta some of our creative people and 
full week as aclerk in a depart- account men behind retail coun- 
ment store. ters somewhere in America. And 


living room so they can twirl it) 
| 
| 
| 


“Every Monday morning since the publication’s first issue in 
1925, I’ve gone over Automotive News very carefully,” says Pat 
O’Dea, President of Pat O’Dea Studebaker. 


“In the ever-changing automotive market, there is no other way 
to keep in touch. Therefore, we don’t just read it, we use it. By 
‘we’, I mean everyone in the dealership who makes a policy or 
urchasing decision. To keep them abreast of the news of the 
industry I have copies routed throughout the dealership, ini- 
tialed, and returned to me with comments.” 


To reach the man behind 
the desk, the parts counter, 
the write-up desk—use 
Automotive News, the 


newspaper all important 
automotive people read, 
rely on, and act on. ABC 
audited circulation: 41,000. 
Readers per issue: over 
120,000. 


READERSHIP BY 
SERVICE DEPART- 
MENT is important to 
the dealership—and 
important to advertisers 
selling to this market. Ed 
Emig, a reader since 
1936, says, ‘‘Extremely © 
helpful in running my bd 


part of the business.” PENOBSCOT BUILDING ” 


TPT 
e \ 
ce. 


és 


. oe bi » 


me 
e 


PARTS MANAGER 
READERSHIP is assured 
because, as Ed Protas 
states, ‘I’ve got to watch 
the editorial and adver- 
tising columns for news 
on new equipment, parts, 
and services. Many times 
I have made purchases 
directly from my copy of 


the paper.” 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 


Aut omutiue Ni 
Lennie ana FACTUNA aa nMOf Seat 


MIs 


Member 


x @ 


DETROIT 26, MICHIGAN 


New Vork--tdward Kreipuh, Advertising Menegér, 51 E. 42nd St., Murray Hill 7-687) 
i ' Chicago—J. Goldstein, Western Manager, 360 N. Michigon Ave., State a 
ze — Angeles—R. H. Deibler, 2506 West pan Street, Dunkirk 3-0303 © 2 


This week you'll find Hank whether they are standing behind 
talking to customers through the the counters or seated behind 
advertising he creates as an Art _ their desks,they aremakingsales. 


REPRESENTATIVES 
Director in our agency. Cunningham & Walsh, Inc., 260 ee : 
Almost any week you'll find Madison Ave., New York 16, N.Y. 
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Official Films Names Jafte 

Herb Jaffe has left Motion Pic- 
tures for Television to become di- 
rector of sales for Official Films, 
New York. Herman Rush, now v.p. 
in charge of film syndication, has 
been named administrative assist- 
ant to Harold Hackett, president 
of Official Films. 


Lawson Joins Ziff-Davis 
John W. Lawson has joined the 
advertising staff of Radio-Elec- 


LYNCHBURG 


VIRGINIA 

A Metropolitan Market as defined 
by Sales Management, the City of 
Lynchburg’s 1952 per capita retail 
sales ($1,478) were 88% higher 
than the U.S. average. 

ONLY the NEWS-ADVANCE cov- 
ers this basic Virginia market. 
ADVERTISE IN LYNCHBURG—GET OUR MARKET FOLDER 

Nattenally Represented by 


WARD-GRIFFITH CO. 
The Ward-Griffith Co. maintains offices 
in all principal advertising centers 


itronic Engineering, Ziff-Davis pub- | 


lication, formerly a bound-in sup- 
plement of Radio & Television 
News, appearing as a_ separate 
magazine for the first time in May. 
He has been with Forbes, Mechan- 
ix Illustrated and Popular Science. 


3Ms Buys Godfrey Shows 
Minnesota Mining & Mfg. Co., St. 
Paul, has bought 15 quarter-hour 
segments (10-10:15 a.m., EST) of 
“Arthur Godfrey Time” over the 
CBS radio and television networks | 
to display its Sasheen ribbon and 
gift wrapping ideas. Batten, | 
Barton, Durstine & Osborn is the. 


‘agency. 


Name Junius Smith President 
Junius M. Smith has_ been 
named president of Clark Pub- | 

lishing Co. and Clark-Smith Pub- | 

lishing Co., Charlotte, N. C. He) 
succeeds David Clark, who has 
been named chairman of the board | 
of the Clark and Clark-Smith en-| 
terprises. Mr. Smith formerly was 
v.p. and business manager of Clark 
Publishing Co. | 


IN THE DARK? 


Some short-sighted people are 
content to launch a new product, 
a new idea, a new merchandising 
program, without the slightest 
notion of its probable success 

or failure. This grope-and-hope 
technique usually results in a 


tragic 


waste of time, effort | 


and money. 


WE'LL PUT YOU 


ON THE BEAM! 


ea 


‘ae of° eres 


ROVING AUDITORIUM—Above are two views of Armstrong Cork Co.’s Merchandising 

Motorcade, which just started an eight-month tour to present flooring sales ideas to 

25,000 retailers in 46 states. View at bottom shows the “auditorium on wheels’ 

assembled by putting two giant troctor-trailers in parallel and extending sides and 

floor. Top photo shows portable display cases on one side of the auditorium, which 
seats 100 comfortably. 


| Armstrong Hits the Road for Eight Months 
to Show Its Dealers How to Move Flooring 


LANCASTER, Pa., April 5—Arm-jand put up a display of the furs 
strong Cork Co.’s merchandising |in front of his cave shop and his 


‘motorcade started rolling last week,' name on the door. 


Wise marketing men pre-test — they 
look to Burgoyne for guidance. Do as the leaders do — pre- 
test your product, premium or promotion in one or more 
of Burgoyne’s selected test cities. Obtain reliable monthly- 
audit reports and let the Burgoyne organization help you to 


evaluate your position. 


Armed with this dependable per- 


formance-prediction, you are ready to proceed as planned or 


to revise those plans. . . 


cRroctkY fa oRvC J INDEX 


a 
TEST IN DAYTON— 
A BURGOYNE TEST CITY 


* In the heart of the fertile Miami Valley — one of the 
richest farming areas on earth! 


employment. 


workers rates with the highest in the nation. 


Dayton, with 


continued and increasing prosperity, and consistent 


growth. 


(Sunday). 


% REPRESENTED BY SAWYER, FERGUSON-WALKER COMPANY 


BURGOYNE STUDIES ARE AVAILABLE IN: Canton, Ohio, Cedar Rapids, 
lowa, Charlotte, N. C., Columbus, Ohio, Dayton, Ohio, Grand Rapids, 
Indianapolis, Ind., Omaha, Nebraska, Peoria, 
South Bend, Ind., Springfield, Mass., Syracuse, N. Y. 


Mich., Harrisburg, Pa., 
Hl., Rockford, IIl., 


Highly diversified industry, enjoying a high level of 


This 8-county market is completely covered by The 
Dayton Daily News and The Dayton Journal-Herald. 
Unit rate is 54¢ per line (daily) and 48¢ per line 


in either case, with full confidence. 


Average weekly wage of industrial 


ample justification, looks forward to 


with Baltimore as the first stop) This helped get attention but 
on an eight-month tour. not as many customers as Peter 
The motorcade is made up of wanted. So he tied signs to the 


\two giant trailers, which open to, backs of elephants, posted them on 
form an auditorium on wheels that | trees and sent a musical group 


seats 100 persons. Inside are a one-| out to serenade his potential cus- 
ton projection booth, stage, two tomers with a pre-radio sales jin- 
speaker’s stands, three motion pic- gle. All these things combined fin- 
ture screens and a variety of dis- ally brought the women into the 
plays to give retailers ideas on how cave to buy Peter’s Pelts. 

to attract customers to their stores. | 

This is the biggest merchandis- & In each market Armstrong’s 
ing venture ever undertaken by representative will cite specific 
Armstrong, which will visit 25,000 figures as to the number of people 
of the company’s floor covering who are planning to buy new 
dealers during the tour. Two speak- flooring but haven’t made up their 
ers—one from the company’s bu-| minds as to what kind. 
reau of merchandising and one | The retailers will be told that 
from the Lancaster floor division they not only must make the 
staff—will address 263 sales meet- | ‘“housewives’ mouths water for a 
ings in 155 different locations. Two | new floor covering,” but they must 
three-hour meetings are scheduled also make her want that more than 
daily for each stop. ‘new slip covers, venetian blinds, 

| etc. 

=» Armstrong gets mentioned only| The dealers will be offered help 
in passing in the “show.” Accord- in their advertising program from 
ing to L. E. Foster, associate di-_ the new bureau of retail adver- 
rector of the firm’s bureau of mer- tising Armstrong has set up for 
chandising, its purpose is not to that purpose. The bureau will fur- 
sell Armstrong’s products, but to Mish newspaper mats, radio com- 
show retailers who may have for- Mercials, advice on direct mail 
gotten how to sell or neglected ad- | Campaigns, etc., but the company 
vertising in the “easy years” how | does not contribute to the retailer’s 
to get people into their stores and @dvertising budget. 

move merchandise. 

A 12-minute, three-screen color ‘GE Boosts Lowe, DeLorenzo 
slide film sets the mood. It depicts) The air conditioning division of 
the changes in American living General Electric Co., Bloomfield, 
since the Victorian age, discusses N. J., has promoted Albert V. 
the post-World War II building Lowe and F. C. DeLorenzo to su- 
period and cites a national survey pervisors of advertising and sales 
to show the “growing acceptance promotion. Mr. Lowe, with GE 
of resilient floors in all rooms in since 1949, will handle home heat- 
the home.” ing and cooling equipment. Mr. 

A slide film shows how to han- DeLorenzo, formerly supervisor of 
dle the customer who comes into the division’s news bureau, will 
the store with her mind made up supervise packaged air condition- 
to buy; another gives hints as to ers and drinking water coolers. 
how to improve the store interior 
with a “little money and imagina- Dayison Moves, Adds Account 
tion.” Walter C. Davison Co., Glendale, 

'Cal., has moved to new quarters at 
s A cave-man setting is used to| 515 S. Central Ave. The agency 
show how to sell the on-the-fence has been appointed to handle ad- 
customer. The animated film story vertising for all divisions 
is that of Peter’s Pelt Shop, which’ Durand Door Co., manufacturer 


offered fine skins, but was being and distributor of fire-proof doors. | 


by-passed by all the pre-historic A direct mail program will be 


ladies. That is, until Pelt got wise used. 


of | 
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Motivation Research 
Glossary Is Issued 
by ARF Committee 


| NEw York, April 6—Advertising 
Research Foundation has released 
to members a new _ publication, 
|\“The Language of Dynamic Psy- 
‘chology as Related to Motivation 
Research.” Intended as a guide for 
advertising men, educators, librar- 
ies, etc., the 112-page book contains 
definitions of over 500 terms spe- 
cial to the motivation research 
field. 

The glossary was compiled— 
under direction of ARF’s com- 
mittee on motivation research—by 
Joseph W. Wulfeck and Edward M. 
Bennett, both members of the psy- 
chology staff at Tufts College. In 
addition to definitions of terms, 
the authors have provided com- 
ments designed to illustrate the 
uses of the words in relation to 
human action. 

McGraw-Hill Book Co. has pub- 
lished the glossary for the founda- 
tion, and is also handling sale of 
copies (at $4) to non-ARF sub- 
scribers. The study is the second 
in a series of five reports consti- 
tuting the current program of the 
committee. 

The first report, a bibliography 
of motivation research, was issued 
last fall (AA, Sept. 14, ’53). The 
next, “A Directory of Research 
Organizations Which Conduct Mo- 
tivation Research,” is scheduled 
for issue within a few weeks. 

Other reports planned include a 
directory of social scientists in- 
terested in or available for motiva- 
tion study and a handbook describ- 
ing motivation research techniques. 


Toogood Returns to Ayer 
Granville Toogood, formerly a 
copy supervisor of Ward Wheelock 
Co., Philadelphia, has _ rejoined 
N. W. Ayer & Son, Philadelphia, as 
an associate copy director. Lyman 
Clark of Ayer has been promoted 
from the copy staff to associate 
copy director. Mr. Toogood pre- 
viously was associated with Ayer 
for 20 years prior to 1944. Edward 
Gallagher, formerly with CBS, 
New York, has returned to the 
Ayer copy department. George R. 
Michalek has been transferred 
from plans-merchandising in Phil- 
adelphia to Ayer’s Detroit office, 
and Everett T. Gammon, formerly 
with Benton & Bowles, has been 
named to the radio-television staff 
of the agency’s New York office. 


ANA Sets Annual Meet 


The annual meeting of the Assn. 
of National Advertisers will be 
held at the Hotel Plaza, New York, 
Nov. 8-10. Invited guests, including 
agency and media representatives, 
will attend. 


Fleming Joins Ted Bates 

Joan Fleming, formerly on edi- 
torial publicity for Redbook, has 
joined the press department of 
Ted Bates & Co., New York agency. 


MOVING? 


| Three weeks advance notice 
| required for uninterrupted 
| service. Write: 


Circulation Dep'’t., 
Advertising Age, 

200 E. Illinois St., 
Chicago 11, Illinois 


Don’t forget to give us 
OLD as well as NEW Fl 
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net Win a PREE Summer -in¢ camp! 


' 
WHAT & CONTEST! NOT JUST ONE BUT 


18 hu kids 


NO MONKEY BUSINESS—Baker’s Coconut (General 


by lust make this NEW Bakers Coconut dessert and write Mir Mugg why yout lke 4o go 4o camp! 


Fe ete 


Foods) is using four-color 


spreads featuring J. Fred Muggs in a contest offering 18 summer camp vacations 

to children who write in and tell why they would like to go to camp. Second 

prizes are also offered in the promotion, which broke in Life March 29. Other ads 

will run in April issues of Capper’s Farmer, Progressive Farmer, Sunset Magazine, 

and the Metropolitan Group, plus participations on “Today” (NBC-TV). Young & 
Rubicam is the agency. 


Barkeepers, Barbers, Beauticians, 
Butchers Blast TV in Bernays Study 


New York, April 6—Earlier in 
the year, Edward L. Bernays, pub- 
lic relations consultant, roused 
the ire of television industry lead-_ 
ers when he released a survey of 
“opinion leaders” critical of tv 
ads (AA, Feb. 1). 

At the time, the industry leaders 
implied that these malcontents 
were “eggheads” and that the gen-:, 
eral public might react different- | 
ly. 

Now Mr. Bernays has finished a) 
second survey among commoner | 
clay, and says he has come up with 
the same results: People think tv. 
commercials are no good. 

“Here in the second study is 
proof that barbers, butchers, beau- | 
ticians and bar and tavern keepers 
are equally intellectual, eggheaded | 
and long-haired, and that they, 
too, are fed up with tv commer- | 
cials.” 

| 
s Mr. Bernays says his two sur-_ 
veys show that the American peo- | 
ple, no matter what class or pro- 
fession they are in, “are for a large | 
part resistant to present tv com- 
mercials, and sponsors and adver- 
tising agencies are approaching the 
point of diminishing returns. As) 
the public grows more resentful of | 


abuses, they will be less likely to 
purchase the products offered for 
sale.” 

The overwhelming number of 
complaints, according to the report 
on the survey, was built around 


'the quantitative assault on the 


listener—too long, too frequent, 

too many interruptions, etc. 
Growled a Cincinnati butcher, “I 

get so confounded mad at all the 


'commercials during the Blank pro- 


gram I could throw the tv out of 
the house.” And a barkeeper in the 
same city said, “Break up the pro- 
gram too frequently and do not 


| blend in, which gives the programs 


the air of limburger.” 


s The honesty of the tv commer- 
cial was also questioned by these 
respondents. 

“A great majority of them are 
fakers, liars and nerve-wrecking 
to listen to,” reported a New York 
barber. A _ beautician in Boston 
noted that “commercials of prod- 
ucts I am familiar with are a farce 
and a lie.” A Chicago barkeeper 
remarked that tv commercials have 
“too much borax and bunk.” 

These people also felt that the 
tv ads could be in better taste. 

“There ought to be a law against 


is a 

saying that 

applies, 

in a complimentary 
way, to the craftsmen 
in our shop. 

It means, 

The work 

proves the 
workman. 


|those big-mouthed, low, cheap 
‘commercials, found on those sta- 
‘tions that permit these nuisances 
to be perpetrated on the public,” 
fumed a New York barber. 

The most commonly suggested 
‘cure was that people not buy the 
/products whose commercials of- 
fend them. Only one or two sug- 
gested external control or censor- 


TV Production Group Bows 

Cummings Productions, 38 W. 
53rd St., New York 19, a radio-tv 
commercial producing company, 
has been organized by Ralp 
Waldo Cummings. Alan J. Gilbert 
is sales and promotion manager. 
Mr. Cummings has been writing 
and producing singing commercials 
since 1949. 


Apple Group, Agency to Split 

The Washington State Apple 
Commission and Pacific National 
Advertising Agency, Seattle, will 
sever their client-agency relation- 


not been named. 


ship in June. A new agency has. 


Sicelotf Mig. to WerBell 

Siceloff Mfg. Co., Lexington, 
N. C., has appointed the High 
Point, N. C., branch of Mitchell 
WerBell Advertising to handle ad- 
vertising and merchandising for 
its work and play clothes for men, 
boys, women and children. 


Se SOR Rae) a RE SE eR 
THE QUAD.CITIES 


Cover the Illinois Side 


ROCK ISLAN 
Higus 


3rd in TOTAL RETAIL SALES 


Among the 11 Standard Metropolitan Areas of lowa-lilinois 
53% of Retail Sales are on the Illinois Side! 
¢ 


MO 
Cispaleh 


cree 


Omaha World-Herald 


Consumer 
Analysis 


Bsicre Divtritution 


PComumer Baying Habits Brand Pretercaces 


Now Ready... 

to give you the 

facts about 

brand preference in the 
Greater Omaha 
Market! 


Shows your product’s popularity 
in the Omaha Market! 


The World-Herald’s 10th annual study of the Greater Omaha 
market is now available for distribution. 


Here are up-to-the-minute facts on consumer brand prefer- 
ences and store distribution of more than 100 food and drug 
products—including many five year comparisons. 


You'll also find buying habits and brand preferences for 
home appliances, automotive products, beverages and tobac- 
co, plus important economic facts about family income, 
employment and other vital statistics on the Greater Omaha 


Market. 


To obtain your copy of the World-Herald’s 1954 Consumer 


nearest O'Mara and Ormsbee office. 


Analysis, write our Advertising Department or contact the 


O'Mara and Ormsbee, National Representative 
New York * Chicago * Detroit * San Francisco * Los Angeles 


247,582 Daily — 255,317 Sunday 


Publisher's Statement as of September 30, 1953 
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‘Advertiser-Sponsored 
Editorials’ Brings Rebuttal 

To the Editor: I read with inter- 
est your March 22 editorial titled 
“Advertiser-Sponsored Editorials,” 
and I thought you presented your 
case very well. 

It would seem to me, however, 
that our business is one already 
under fire for refusal to take a 


stand subject to other than mer-| 


cenary influences. Therefore I 
PUBLISHERS 
Established representative invites 


publishers’ inquiries regarding cov- 
erage of Middle-West territory. 
james k. millhouse 


PUBLISHERS’ REPRESENTATIVE 
5124 W. Irving Park Rd., Chicago 41, Ill. 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


question 
counsel an industry in this position 
to become even more spineless. 
Advertisers have two excellent 
programming barometers—their 
stockholders and their audience. 


‘The control that these groups wield 
| would seem to be sufficient to pre- 


vent abuses. If your logic were 
followed to the ultimate it would 
mean that there would be only the 
most innocuous and fence-strad- 
dling commentary on major events. 

The very fact that there are two 
commentators, whom you cite, who 
are at opposite ends of the pole is 
a protection in itself. 

Furthermore, your theory that 
newspapers confine editorials to 
the editorial page is not borne out 
in actual practice; yet these news- 
papers are eminently successful 


“Look Gud! 
Which ts whe here?” 


Far from being confusing, 


it’s a joy when the 


hard pressed production executive finds facsim- 


ile engraver’s proofs clipped to his original art 


@ It’s a joy often repeated, too, though he and 


hundreds with like responsibilities have come to 


accept such performance as a matter of course 


®@ They order ‘engravings, master-crafted by 


ROGERS.” You too? 
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Waster Craftsmen of Photo- Engraving 


Member of 


CHICAGO PHOTO-ENGRAVERS ASSOCIATION 
2001 CALUMET AVENUE * CAlumet 5-4137 * CHICAGO 16 


they undoubtedly alienate many of 
their readers. 
Controversy is healthy. Your 
course can only lead to mediocrity. 
JOsEPH S. SAMPLE, 
Dancer-Fitzgerald-Sample, Chi- 
cago. 


* e = 
A Spokesman for Weeklies 
Talks Back to Butler 
To the Editor: May I hand you 


brickbat? 

I got a real robust belly laugh 
from the last paragraph of the 
item, “New Guide to Fourth Es-| 
tate,” on Page 40 of the March 8) 
AA. 

And I got a pain in the neck 
from that piece on Page 46—the 
one by Kenneth B. Butler about! 
Lucius Beebe’s weekly, Territorial 
Enterprise and Virginia City News. 
You know, we fellows in the 
‘weekly business really feel for 
/such poor uninformed souls as Ken 
‘Butler. 


whether it is wise to salesmen, in spite of the fact that) 


A figure like that deserves a 
wolf whistle even from Ken Butler. 
THOMAS E. DELANEY, 
Manager, Greater Weeklies 
Associates, New York. 
© + 


a bouquet neatly concealing a| 


It is all right for him to picture | 
the Virginia City News as Beebe’s | 
playtoy. Maybe it is just that. (But, | 
I'll bet Lucius is just playing it/| 
smart and cashing in plenty on his | 
novelty treatment.) | 

Before he writes rather scorn-| 
‘fully, however, of weeklies in| 
'“towns of under 2,000 population,” | 
‘he had better check with such a 
publisher as Delmus C. Harden of 
Fulton, Miss. (pop. 1,344), whose 
Itawamba County Times circulates 
2,115, or Fred Hemphill of Teka- 
i'mah, Neb. (1,914), whose Plain- 
dealer goes into 2,093 homes—or 
Blair Bice, whose Morrison’s Cove 
| Herald in Martinsburg, Pa. (1,600) 
| has 3,278 subscribers. So there! 

Friend Butler makes quite a 

{point of the fact that Publisher 
Beebe shrugs off the local super- 
market ad in favor of a full page 
|from a Reno bistro. ..or an ad from 
|a New Orleans eating place. May- 
| be the paper doesn’t have the local 
‘circulation to warrant the home 
|town market buying space. 
_ I wonder what Ken would think 
|of publishers with the reverse atti- 
_ tude, men who like to tear their 
hair if they don’t get food store 
copy but refuse liquor ads? 


Among the more than 180 week- | 


_lies which are members of Greater 
|Weeklies Associates (we have 
_members in 28 states) 43 will ac- 
‘cept no alcoholic advertising of 
,any kind and 21 others will run 
| beer ads, but none for hard likker! 
| You don’t have to agree with them, 
|but you must respect their firm 
adherence to a principle. I recall 
one chap in New Jersey blandly 
turning down 48,000 lines, yet he 
has one of the most successful 
weeklies in the country. 

I agree heartily with Mr. Butler 
on one point—I guess nearly every 
agency man and city newspaper 
man hankers to get a weekly of his 
‘own. Too bad more of them don’t 
make it, because running a weekly 
can be a pretty nice life, spiritual- 
ly gratifying and financially re- 
warding. 

Don’t ever forget that the week- 
ly newspaper is the oldest printed 
medium of general intelligence in 
| this country. Why, just among 
jour Greater Weeklies newspapers: 
22 have been published for more 
than 100 years; 12 for more than 
90; 43 for more than 75, and 53 for 
more than 50 years. 

And if you think that just be- 
cause these papers have many 
years they also have hardening of 
the circulatory system, you’re 
wrong! 

At the end of 1952 our Greater 
Weeklies papers had a total cir- 


1953, the total was 540,050—a gain 


culation of 478,628. At the end of 


e 

Giratfes Are in Vogue 

To the Editor: In reading my 
copy of the March 15 issue of AA, 
I was stopped by the illustration 
of the “animal” ad accompanying 
your article on the advertising 
plans of Frankfort Distilleries 
(Page 61). A look at the attached 
proof of one of a series of news- 


paper ads we have prepared for 
the Citrus Products Co. will show 
you why. 

Giraffes seem to be quite popu- 
lar these days; and when a gi- 
raffe is incorporated into a bev- 


|tember, plans call for it to break 
‘late this spring. This ad hasn’t 
-appeared in a single newspaper 
yet. Ouch! 

R. R. RIEMENSCHNEIDER, 
Account Executive, Schwim- 
mer & Scott, Chicago. 

. e . 
Says Small Agency Has 
What's Needed for TV, Radio 

To the Editor: We don’t know 
who wrote “Time for All Good 
Agencies to Come to the Aid of 
Their 15%” in ADVERTISING AGE of 
March 29 [Eye & Ear Dept.], but 
we'd like to say we agree whole- 
heartedly with the point made in 
it. There are, however, some 
subtleties in it to which we’d like 
to take violent exception! 

You say in the first paragraph, 
“When the agency refused to take 
the cut, in at least one instance, 
the client shopped around until he 
got another agency to take his of- 
fer.” Further on in the article, 
you imply that the agency which 
took the show on a non-com- 
missionable basis was a small one. 
You question the “small boy’s abil- 
ity to cope with the problem and 
counsel the advertiser.” And later 
on you say, “Are the small boys 
and the network pals going to 
counsel you how to cut production 
costs by hard bargaining?” 

Since when do small agencies 
have less ethics than larger ones? 
And, is this just an assumption, 
or do you have facts to prove it? 
Is the fact that an agency is small, 
proof that they have no brains in 
the outfit? In our 20-some-odd 
years in radio, and in tv from its 
inception, we have seen a lot of 
“office boys” servicing clients in 
large agencies. In a small outfit, 


erage ad it looks as if there is 
just one logical thing to say: 
“Tastes good all the way down.” 
The only unfortunate thing, as 
far aS we are concerned, is that, 
although our campaign for Kist 
beverages was prepared last Sep-| 


| 
| 
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JUST ASK FOR MARIE: 
Call WAbash_ 228655 and ask for 
<e Maize on your next multi- 
fraph, 


mimeograph, addressing or 
mailing job. Quick pick-up and de+ 
livery, fast and accurate work, plenty 
of experienced personnel, charges 
always in line. THE LETTER SHOP, 
Inc., 431 S. Dearborn St., Chicago 5. 
(Now in our 25th successful year.) 


“Look, Ma, we’re 


of 61,422 during 1953. 


Newstown, too! They got 101% cov- 


erage ’way down here in Lavallette 


Represented nationally by O'Mara & Or 


in Newark Sunday 
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NEWARK, NEW JERSEY 
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you usually get the brains of the 
principals involved in your prob- 
lems instead of office boys. 

We know whereof we speak, for 
we produced “Versatile Varieties” 
for Bonafide Mills, a program 
which, by independent survey, 
produced an audience at the low- 
est cost per viewer of any show 
in tv. In two years, that program’s 
ratings went up 300%. It finally 
passed the high-budgeted “Ford 
Theater” against which it was 
competing, doing so at between 
1/8th to 1/10th of the program 
cost of “Ford Theater,” produced 
by one of the “big boys.” We doubt 
very much whether any of the “big 
ten” could “cut production costs 
by hard bargaining,” any more 
successfully than we do for clients. 
We really think it’s about time 
that the myth was exploded—that 
all large agencies are infallible 
and, conversely, that all small ones 
are “schmos.” 

Candidly, we are astonished that 
ADVERTISING AGE should have given 
that impression editorially, for we 
know your fairness on all subjects. 


FRANCES SCOTT, 
Vice-President, Gibraltar Ad- 
vertising Agency, New York. 
The “small boys” referred to 

were not meant to refer to small 
companies, but to “small boys” in 
a creative or ability sense. 


' Keep Ammunition Away from 


Skeptics, Reader Urges 

To the Editor: On Page 40 of 
your issue of March 22 is a provoc- 
ative headline which labels the 
“14-year-old I. Q.” as “hokum.” 
On the conclusion, we agree. That’s 
what I think it is too. 

In some 27 years of creative 
work in advertising in various 
corners of the world, I’ve got a 
strong feeling that this cliche is a 
very dangerous myth. Certainly it 
leads people to waste vast num- 
bers of good advertising dollars... 

The point at the moment is to 
rise and object when so usually 
astute a publication as AA at- 
tempts to answer this dangerous 
myth with a solemn reporting of 
“evidence” which seems even more 
mythological. 

I have not had the pleasure of 
reading Eve Starr’s tv column. Nor 


of knowing your Hollywood corres- | 


pondent. But it would seem as if 
all her charm is not in the pen? 
An interview apparently so be- 
guiles as to blunt the critical facul- 
ties... 

We are told about the five-let- 
ters-per-day-at random. That 1,350 
letters were analyzed. A case could 
be made that this is an adequate 
sample for some broad reporting. 

Let us be gallant too, and give 
Miss Starr credit for an almost 
superhuman ability to analyze 
“personally” without biasing the 
classification of her samples. ..so 
as to prove what she so obviously 
believed before she started the 
analysis... 

But in drawing its broad conclu- 
sion, did AA notice—did Miss S. 
or your good friend in Hollywood 
notice: 

That the letters analyzed were 
written in to a newspaper column; 

that they were voluntary letters, 
from people who, by definition, 
had something to say, the words to 
say it in, the leisure to write them 
down, the alertness to remember 
to do it, and 3¢ extra for such 
pleasures; 

that these letters, even 13,500 of 
them, would represent absolutely 
no sample of the vast proportion 
of the people who didn’t write in; 

that for these reasons any pro- 
jection of conclusions (however 
sound) based on these voluntary 
letters to a newspaper columnist 
up to any conclusion about the 
whole body of tv viewers is a com- 
plete non sequitor? 

Let’s by all means find ways to 
make a real probe of the tv audi- 


ence. It could do all advertising| 


better of our fellow men than 
many do. 

But also, I hope you will agree, 
let’s avoid giving ammunition to 
the skeptics through the dangerous 
habit of polishing up new myths to 
puncture old. 

ADRIAN HEAD, 
Westport, Conn. 
* rs * 
‘Startling Similarities’ 
Continue to Pop Up 
To the Editor: Here we go 


again! 
Please observe the startling 
“similarity” between Gramercy 


Park Clothes ad which ran in 
Esquire, the New York Times 
Magazine and several hundred 
newspapers throughout the coun- 
try during October and November, 
1953, and the G.G.G. ad which 
appeared in the New York Times 


“Report on Men’s Wear” section 
this March 21. 

Since the only noteworthy dif- 
ference between these two ads 
would seem to be in the eyes of 
the male models, this might pos- 
sibly be termed an open and shut 
case. 

Again, observe the almost equal- 
ly pronounced similarity between 
the Gramercy 


eeet eueserver 


dred newspapers last fall) and the 
Lebow ad in the March 20 New 
Yorker. 

Perhaps this one might be 
termed a case of two agencies 
working hand in glove. But frank- 
ly, our client and we would be 
much happier if the competition 
found some other way to comple- 
ment our efforts. 

And, Mr. Editor, if you bring 
this plaint to their attention, we 
promise to try not to be guilty of 
the same injury to others! 

CHARLES STONE, 

Vice-President, The Chernow 

Co., New York. 


a * - 
Report on ANA Talk Gave 
Reader a Double-Take 


To the Editor: I did a double- 
take when reading your write-up) 
of David Crane’s talk before the 
ANA in your March 22 issue. 

You reported his making the fol- 
lowing statement: “...some print- 


ed media may suffer loss of rev- 
enue due to color tv...and that} 
Sunday newspaper magazines will | 
be the first to suffer a loss of ad- 


a service. Let’s meanwhile think! vertising revenue.” 


65 


In the next paragraph, he went! established national habit—Sunday | Medical Economics. It’s a separate 
on to say “..:the Sunday newspa-| morning being devoted to the Sun-| corporation in which I am a stock- 
per is likely to suffer no loss of| day papers. Although color tv will holder also, but unfortunately I 


interest.” 

From the above, it would seem 
that either some of our advertising 
experts, in their desire to impart 
some memorable profundity, get 
ensnared in their own double-talk 
—or the AA reporter misinterpret- 
ed Mr. Crane’s speech. 

Not being associated with any 
of the Sunday supplements, I ob- 
viously haven’t any ax to grind 
on their behalf. 

I can’t fathom how Mr. Crane 
concludes that Sunday supple- 
ments would be hurt, and yet its 
vehicle of distribution would re- 
main unaffected. At the expense 


of waxing academic, the whole is) 


equal to the sum of its parts. It 
would be no more possible for ra- 
dio ratings to be unaffected by a 
radical change in sets-in-use. 

As to color tv wreaking such 
immediate havoc on Sunday sup- 
plements, Mr. Crane seems to be 
predicting the demise of a long- 


be a fascinatingly powerful me- 


Gregorian calendar, the method in| 
which Sunday mornings will be) 
spent is destined to remain the 
same‘despite any innovations. Aft-| 
er all, there are certain inviolable, 
traditions (night baseball didn’t re- 
place sex) and this is one of them. | 

At any rate, congratulations in| 
keeping AA sufficiently provoca- | 
tive that even one usually as pas- | 


written effort to disagree with 
some of that contained therein. 
Jack L. MATTHEWws, 
Director of Media, Clinton E. 
Frank Inc., Chicago. 
. e . 


sive as myself is moved to make a) 


own nothing in Medical Economics. 


dium, unless we switch from the | Wish I did. 


I’ll be out of my futuristic brace 
(which, by the way, is called Min- 
erva) on May 1. 

G.uapys Huss, 

R.N., Nightingale Press Inc., 

Rutherford, N. J. 


5138 Police Chiefs buy: 
Traffic Lights 


Clears Detail of Ownership 


| To the Editor: Thank you for| 


\the story on my auto accident in) 
‘the March 29 issue in the “Getting 
| Personal” column. One important 
;error: R.N. is published by Night- 
‘ingale Press Inc. and NOT by 


1475 Broadway, New York City 


ok 


housewives 
DEMAND IT... 


* grocers say so 


Park Clothes ad|:%¢:/? 
(also run in Esquire, the New York |:,_ 
Times Magazine, and several hun-|*, 


WESTERN FAMILY 


MAGAZINE 


*A recent private survey of Western grocers provides proof-positive 
that housewives do demand this great magazine. 
Want proof? See your Western Family representatives in 
New York, Chicago, Los Angeles, San Francisco, Seattle. 
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THE ADVERTISING MARKET PLACE 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and 


spaces per line; upper & lower case 40 


per line. Add two lines for box number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $13.50 per 


column inch. Regular card discounts, 


HELP WANTED 


size and frequency, apply on display. 


HELP WANTED 


ADVERTISING PRODUCTION 
ASSISTANT 
Advertising department of large food 
processing company requires man to help 
produce all types of printed material. Ba- 
sic knowledge of lithography desirable. 
State age, qualifications, previous em- 
ployers and salary. 
Box 6285, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Experienced advertising man capable of 
gathering facts, roughing up ideas and 
writing copy on residential, commercial 
and industrial heating equipment. Expe- 
rienced in preparation of publicity re- 
leases desirable. Good salary to the man 
who has initiative and can assume respon- 
sibilities. Work is with nationally-known 


} manufacturer in Cleveland, Ohio. 


Box 6273, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


CALL BIRCH FIRST 
We have the personnel you need 
BIRCH PERSONNEL 
59 E. Madison Ce 6-5670 Chicago 
Southwestern opening with leading agen- 
cy for man under 40 with sound general 
public relations experience. Send resume 
and indicate salary required. 
Box 6272, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 
BARNARD 
A service for employers and applicants | 
in the field of advertising and publishing. | 
Office and Professional CEntral 6-3178 | 
176 W. Adams Street Chicago 3, Ill. 


Merchandising Manager for folding carton 
manufacturer, located in midwest. Must 
have broad experience in creative adver- 
tising or art design, ability to meet cus- 
tomers and prospects and sell own ideas. 
Remuneration unlimited but commensu- 
rate with ability and background to per- 
form objectives for this position. In 
applying give a complete resume of your 
background and experiences with refer- 
ences. Write - Box 6289, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, Ill. 
ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 
National Fiction Magazine wants salesman 
with 1 - 2 years experience. Salary open. 
Write Box 6281, ADVERTISING AGE, 200 
E. Illinois St., Chicago 11, Ill. 
Excellent Opportunity: Midwest Agency 
in small community wants copy-contact 
man. A good deal for the right person. 
Box 6290, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


Assistant to Publisher's Representative 


Excellent opportunity for young man with 
space selling experience. There are three 
top quality publications - two consumer 
- one trade - in this well established Chi- 
cago office. We can use a real hard hit- 
ting, go getter. If this fits you, write. 
Box 847 Advertising Age 
200 E. Illinois St., Chicao 11, Il. 


“Our 43rd Year” 
YOUNG AGY. COPYWRITERS 
If you have had at least 1 yr. copy 
exper. with a recog. agy., we have 
openings in both adv. depts. and 
adv. agy. ranging from $4,800 to 
$7,000 a yr. 
Of course, we also have availabili- 
ties for Sr. writers, artists and acc’t. 
execs. 
GLADER CORPORATION 
The Agency's Agency 
Stanley D. Koch, Dir. Adv. Div. 
110S. Dearborn CE6-5353 Chicago 


SATISFIED WITH 
YOUR COMPANY 
PUBLICATION? 


Expanding Chicago area business 
monthly offers the unusual oppor- 
tunity to participate in its low 
costs — share our editors’ time. 
Will handle all or part of your 
writing, editing, production, print- 
ing, addressing, mailing. You can 
also benefit by having our staff 
make your publication really sell 
your ideas. 


Box 843 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


| metal 


| lars, 
| office 


LIFE PERSONNEL SERVICE 
Advertising e Publishing e Radio e TV 
for employers and qualified applicants 
105 West Monroe DE 2-3885 Chicago 


SALES PROMOTION 
Young man with minimum of 5 years ex- 
perience in direct mail advertising and 
promotion (either retail or industrial) 
needed at once by manufacturer of sheet 
products. Must be able to write 
letters, copy, make layouts (circu- 
stuffers, etc.) and be familiar with 
procedures. Send resume of edu- 
cation and experience giving salary re- 
quirements. Excellent opportunity with a 
growing company. Replies held confiden- 
tial. Our personnel know of this ad. 
ACTON MANUFACTURING CO. 
605 South Summit Street 
Arkansas City, Kansas 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, ILL. 
COPY-CONTACT MAN to handle fast- 
growing livestock feed account. Must 
know farm paper copy and modern prac- 
tices on farm feeding of livestock and 
poultry. Hard sell copy a must. Agency 
experience desirable, but if you are now 
in the advertising dept. of a feed manu- 
facturer and would like to get in an 
agency, this may be the chance you've 
been looking for, if you can qualify. This 
is an opportunity in a well-established, 
medium-sized, midwestern agency with 
national accounts. Not Chicago. Please 
tell us about yourself in first letter. All 

replies held in strict confidence. 
Box 6274, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


WANTED 


Advertising Agency Administrative Exec- 
utive to Assistant to Treasurer and 
General Manager, 4-A, middle-sized, 
mid-West agency. Experience in manage- 
ment, accounting, cost finding, corpo- 
rate taxes. Knowledge of advertising, 
graphic arts, traffic control, business law 
desirable but not required. Good future 
for right man aged 30 to 40. All corre- 
spondence confidential. Describe fully. Box 
841, Advertising Age, 200 E. Illinois St., 
Chicago 11, Il 


good 


FRANCHISES AVAILABLE 


A few fully protected area franchises are 
available for our top quality litho services, 
including art, plates, single and multi- 
color presses, and bindery. Our location 
permits economical production and serv- 
ice to any part of the nation. If you are 
@ well-rated graphics art firm or broker, 
this is a chance to expand your produc- 
tion facilities without cost, retain busi- 
ness you may be losing, and add profitable 
new accounts. Drop us a line for full 


details. 
Box 835 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


POSITIONS WANTED 
ADVERTISING - SALES PROMOTION 
Promotion-minded ex-newsman, 
relations director, assistant advertising 
and sales promotion manager seeks new 


opportunity as advertising manager. Back- | 


ground in general and technical copy, 
layout, production and media. Sales liter- 


ature, catalogs, instruction manuals, deal- | 


er aids, house organ, publicity, promo- 
tional gimicks, trade show exhibits, and 
anything written. Age 32, married, col- 
lege, $7500-$8500. 

Box 6287, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


PRODUCT & PACKAGE DESIGNER - 
TECHNICAL ILLUSTRATOR - ADV. 
Asst. (Industrial) Desires permanent posi- 

tion in South, Southwest, West. 
Box 6282, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


ADVERTISING MANAGER 
Young, single woman, advertising and 
sales manager, five years experience with 
nationally known manufacturer. Extensive 
advertising, promotion, sales experience. 
Knowledge advertising art and produc- 
tion. Prefer Los Angeles - San Francisco. 

Box 6286, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 


MANUFACTURER - CHICAGO AREA 


Age 32, family, economics degree. 2 yrs. | 


selling tangibles, 3 yrs. selling space on 
top industrial and consumer magazines. 
Presently employed but want to apply 
rapid learning ability and hard work in 
the direction of sales promotion or ad- 
vertising for progressive manufacturer. 
Box 6280, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
CALL BIRCH FIRST 
We have the job you want 
BIRCH PERSONNEL 
59 E. Madison Ce 6-5670 


tact, sales prom. experience with agen- 
cies & mfrs. Wide variety products, 
media - cons. & trade. Hdle copy, layout, 
merchandising. Strong mail order. Could 
be practical, budget-minded ad mgr. 
Box 6288, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


DIVERSIFIED AD EXPERIENCE 
(NEWSPAPER AND MAGAZINE) 
Young, aggressive, thoroughly experienced 
space salesman. Knows production & 
ayout. Box 6384, ADVERTISING AGE, 
801 Second Ave., New York 17, N. Y. 


REPRESENTATIVES AVAILABLE 
PUBLISHERS 
WHAT DO YOU DO when your competi- 
tion gets your advertising? Do you sit 
back and wonder what happened, or do 
you take action? A dynamic publisher's 
organization which combines experience 
with energy and offers intensive coverage 
of Eastern territory can be your answer, 
if action is your byword. A new ap- 
proach, a change in personalities, and 
above all, a representative with persist- 
ence and punch can bring advertising to 
your magazine. 

Box 6271, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


BUSINESS OPPORTUNITIES 


AD AGENCY FOR SALE 
Unusual opportunity to buy small Mich. 
Ave. agency. About 1746 sq. ft. Office 
equipment available. Flexible terms. Can 
include corporate loss carry-over. 

Box 6291, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, III. 


MISCELLANEOUS 
THINK 
That’s what “Portrait in Thoughts’’ does 
for you - 2 line gim-ericks. Send $1.50 
J. Churchell Box 1128 Grand Central NY 17 


Newest, space-saving WORKBENCH: 1. 


48"’, w.24"’, h.33"’; compl. equipped, shipped 


FOB knocked down, minutes assembled, 
only $9.95. RIOLEMAD, Palatka, Fla. 
FINE AGRICULTURAL ART 
Write for illustrated brochure. 
JOHN ANDREWS 
7265 No. 36 Omaha, Nebraska 


* 


Personnel Consultant 
to cAdvertising and the Graphic cArts 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 


for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


public, 


| 
| 


| 


X-RAY EDDIE—Shown at center is Baver & Black’s inflatable, plastic anatomical 

model, “X-Ray Eddie,’ under inspection by (in the usual order) Robert C. Preble, 

president ¢f Encyclopaedia Britannica; Millard B. Deutsch, head of Industrial Ameri- 

ca Inc., and Daniel MacMaster, director of Chicago’s Museum of Science and In- 

dustry. Eddie is included in one of the educational hobby kits now being producea 

by five leading corporations under the direction of Industrial America. The kits 
go on sale this fall. 


Leading Industrial Firms Join in 


Chicago | 
ALL-'ROUND ADMAN: Heavy copy, con- | 


Educational Hobby Kits Program 


(Continued from Page 3) 
series of kits carrying the junior 
geologist, physician, etc., right on 
into college technical programs. 

Mearwhile, elaborate marketing 


arrangements are being made to! 


put the current five beginners’ kits 
on the market coast-to-coast in 
September. Industrial America it- 
self functions as a wholesaler, re- 
packer and distributor for the kits 
produced by the collaborating cor- 
porations. It has already lined up 
major manufacturers’ representa- 
tives in the toy field to sell the 
kits to stores. 


s Over the past two years of de- 
velopment (since he got the idea 
while trying in vain to answer his 
ten-year-old son’s questions on 
how radio ‘“works”), Mr. Deutsch 
has also lined up an impressive 
list of participants besides the 
companies mentioned. These in- 
clude Encyclopaedia Britannica, 
which is producing the instruction 


IF YOU ALMOST NEED A GOOD 
ADVERTISING DEPARTMENT 


but there just isn't enough to keep a man 
busy full time, then you need my services, 
Can create comprehensive layouts and write 
selling copy—follow thru all advertising and 
Gensag production—design modern packages. 
yill consider Free Lance, Consulting basis, 
or full time position as Advertising Manager. 


WELLINGTON W. BROTHERS 


220 South Bivd., Evanston, Ill. @® UN 4-6389 


CREATIVE AD-WOMAN 


in fabulous San Francisco 
wants $15,000-a-year job 


I'm in my thirties—creative, versatile, de- 
pendable, emotionally mature, enthusi- 
astic, easy to work with. 14 years solid, 
down-to-earth, varied N. Y. and Chicago 
experience: creative planning. copy writ- 
ing—print, TV, radio, copy chief, art 
director, account exccutive in top 4-A 
ad agencies; department store, fashion 
merchandising, mail order catalog. Plus 
that, I've been teaching Advanced Ad- 
vertising for 3 years at large university. 
I'm interested only in a job with chal- 
lenge, responsibility, interest and $15,000 
a@ year... and it must be in Baghdad- 
by-the-Bay! 


Box 842, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


AN EDITOR—THREE ADVERTISING SALESMEN 


that is to be announced. It will serve the major appliance, building and home modernization 
field. We need an outstanding editor—one who has a reputation in this field and who has 
experience but who is young enough to accept this challenge. We need three presently 
employed advertising salesmen—Men who want substantial money for doing a hard hitting 


selling job. All replies very confidential but please tell us ALL in your letter. 


Box 846 ADVERTISING AGE 
200 E. Illinois St. 


Chicago 11, Ill. 


YOUNG 
CREATIVE MAN 


8 yrs. agency experience with con- 
sumer and industrial accounts in 
copy-contact. Background in fur- 
niture, housewares, fashion. Of- 
fers inteiligent, creative approach. 
Chicago, Ohio, Mich. areas. 
Box 845 ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


ACCOUNT 
SUPERVISOR 


Top calibre agency exec., under 45, 
to head up important food group with 
major 4A agency. High 5-figure salary 
plus stock participaiuon. Write or 
phone in complete confidence: 

Jerry Fields 


JOBS UNLIMITED 


Advertising Personnel Specialists 


16 EAST 50ST. Plaza 3-4123 


MIDWEST REPRESENTATION 


An experienced and reliable ad- 
vertising representative is availa- 
ble ta industrial publications 
needing improved coverage of 
Midwestern accounts. Wide ac- 
quaintanece among industrial ad- 
vertisers and agencies in Chicago 
and surrounding territory. 

This representative is the old- 
fashioned kind who keeps his 
transom closed and his mileage 
high. If your book has a real 
market and you can prove reader 
interest, let’s get together for mu- 
tual profits. 

Box 849 ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 


| together 


booklets that accompany the kits; 
Chicago’s Museum of Science and 
Industry, which helped the parti- 
cipating industries develop the 
kits, and the University of Chi- 
cago’s Lab. School, which offered 
help in directing the right levels 
of activity at the right ages. 

In addition, he has found no 
dearth of favorable comment, 
ranging from government officials 
like Under Secretary of Commerce 
Walter Williams to educators like 
Dr. George B. Stoddard, chairman 
of the Educational Television & 
Radio Center of the U. S. 

This may seem like a lot of fuss 
to be made over something to 
amuse the offspring, but Mr. 


'Deutsch offers some compelling 


reasons. For one thing, as far as 
the participating companies are 
concerned, there is the public re- 
lations value of making a contribu- 
tion to education. 

For another, there is the adver- 
tising angle: It doesn’t hurt at all 
for, say, Bauer & Black to be mer- 
chandising its name to future con- 
sumers while they’re “impression- 
able,’”’ Mr. Deutsch points out. 


= Most important, however, to all 
the industries involved is this 
growing shortage of skilled techni- 
cians. In consequence, all the 
American Industry kits are care- 
fully designed toward the ultimate 
end of producing trained technolo- 
gists for the industry—or com- 
pany—concerned. 

As the junior scientist completes 
each progressive kit program he is 
issued a certificate of achieve- 
ment—and the kit-producer makes 
a note to “keep an eye on him.” 
Eventually, as Mr. Deutsch sees it, 
the junior gemologist, or whatever, 
will be in line for one of the grow- 
ing number of industry-sponsored 
college scholarships. 

A look at the kits seems to bear 
this out. America Optical Co.’s kit, 
for example, contains enough high- 
quality lenses, mirrors, prisms and 
color filters to make, among other 
things, four different types of tel- 
escopes, two microscopes and a 
periscope. 

Taylor’s weather kit contains 
materials for making a barometer, 
a cloud speed and direction indi- 
cator, a hygrometer, two thermom- 
eters, compass, ground wind veloc- 
ity and direction indicator and rain 
gauge. 


® RCA’s electronics kit, Gemologi- 
cal Institute’s rock detective kit 
and Bauer & Black’s medical en- 
semble are equally elaborate, with 
the same emphasis on putting-it- 
and (via_ instruction 
books) what-to-do-with-it. 

All in all, it is safe to predict 


Sie a de atts eee Se a ¥ gels ‘¢ a: wee. + Ae eT AS » res PERE, ied ae Bae apart h osh ol AY: td aS ee ies 2 ard re al (cape. Saag Oe ake ee eh oe ee ane eS | TLR RR ON ae Se ee OS ts “hh Be a Sa Pty t fe Aphtin Sole tie aM gat Micmac Ma eahg ORY ageing oo ORT gg MS oa Fry hag ma alt 
CE as soe ie ge ee eae a ES eR Ace re ip hy 5 So «Reamer ied OF MRR ty eae ee ene cet ath SMR a Pag a eg io teen Ney ee des nat? oP ike hal we? hac Be ee rear eee Se en oa eee Biter tras 
Fee Cn ngs Gor eer sf ar Pre Re Ce Gt Sainte, Ae Ogee CUES Ves (2 Gh a geek meee WANES SOc GC Mau REL C3) rs ara imagen cs — Seen, Mace im bea ee SOT VAG eS RMR © Ona te ein ainante ctange Fart TSS 8 eR Mp Po, 5 Sees A Ne Re kana OB Siricen NeoPa Se SBN ft Ee ATEN I, Dee Get 
Pee iptas \7 n he Se N RA oh PEED, cea eins A pe eeeee” ae ed st oe ects Rp ce Peis oe Se ne ieee eRe Rc ce Peete gs. Saat ak 2 Leh hs ees Meee Cada 
oe 5 RUMBA Ce, 7 SIU eo neg oie <P PEE OR OES ER RR a eee ep eeane MR DAM ad 21S OK = Se RRR i Qk oon Oe pea ee Lanne tu bor WY py SHAR MS 3' 2s ae a Ce, i ey ire silk Sa | es agit Sh Sik Breet a ARE Rey ln SN oy | rae ee OC ea” ee ecianieae GAM Bk ame 8 0% as aa a «Cr a ak acl cam mem a” ne ee 
ae er ies 5 ae eae Fane nes ats ea ae Bi FON Rag ect aceaea rt Phar 2 nagar eS rib sort eg eaten eo jk eee RS CS a eae o's ar poe: Ceres see ee ay’ ee wes Pere te: Ls ek ie Sona aera Se Poe eS" Site apnea Be ect ak oe Oe cis See. ae 
Z ee : SR ee: 
ise %, : gn 
Bee. ae ae 
es ao he 
Pek Sail 
66 Advertising Age, April 12, 1954 
Whee bs he ee : 
a : . ate .% 
. ion Pty * 2 * > es / 
an a ‘ ot . EE ¥ : As ~~ eee 
a — a — < a 
ae z = | Pes ve . i? ay } ppt Ag seh vc eis 4 
a ee = Fa ioe ot ; Ree os Se owe Sean 8% 
56 ce oe: 4 ; Suse ee ee 
ee, E aed : IY, pe ac ee ace: a f 
ee Pe) eo ee od SS. Ae 
: . ca ; SON ad amma Ss aie ae * 
— — ~~ os pas a. : 
e ok ae RES he § 
| rc _ be i, cag Se 
; a are Pned ee ae a oe es *) . 
= } eyes f aw oem Be — oe ' 
pe en ? - ew Bee pe Oe ere 
aa — ut) : 2 ‘ 
hal Fe of ve 5 | 
Pea Pd 
poe ’ 
pt a 
Boe cige, rs 
pes 4 : 
Seer, ae 7 
ede ‘ mee 
Bue hs. aa ; 
res q 
Vavle ey 4 : j 
ee eg = . Bo 
Bei 2 me 
aS ‘ 
it ; ee | 
e feet - 
Sie: \ : 
Hgts | Ce 
See : 
Fe fs 
. 
phe =a 
f i i 
8 zal ; sie ‘ 
‘io —————— ak 
ne A - ( 
eae : \ 
os egae | 2 
Ae aot an } ane 
fee ee ae 
i ee pe a ; 
ker, — : 
ERE fe 
ceo | : 
wie ooo : 
Sark in ; ; 
eC 
Be: 
| ; + 
ca | 7 
EAE ethcon gles | : 4 
ya “4 
ht , 
ae : 
— s 
epee | * 
pe —_——_—$—$——————————— | ee ie 
tre, | eS mee 
Nay aes | | | ‘i 4 
De ae, | i 
see im 
; ae a - _ a 
rks —__—__—___—__—_—_—_ : -———____. ~ ~ 
‘i aS (/ | - 
oe | | i 
ik je a ae i | é 
ee DOUG SMITH,INC. jj | | — 
ro Ural 
ig ———————————— SSS | 
| ‘ 
ee | 4 
‘i 
. | | z 
ne NS | 
ee | 
f | | 
hs. | 
Be Ag } : 
; ae | 
ee en | ) 
7. ee 
| 
w bead 
ike "ec ‘< ff f : ; : tert 3 5 7 afd > a Oy oa, cle A Tiss pens oe rhe ae i ® Seite 4 4 i eet ie Reet ia eae ‘ 


Wam t 'Y F& wwe 


Advertising Age, April 12, 1954 


that, even at $10-to-$30 per kit, 


the firms involved are getting 
their satisfactions elsewhere than 
in immediate profit—they should 


be doing well just to make costs. 


So far, Industrial America has 
not retained an agency or an-. 
nounced any advertising plans, 
though Laurin H. Healy, public. 


relations counselor for the firm, 


admits that the possibilities are) 


enormous, considering the indus- 
trial giants involved. 
Right now, the firm 
lining up further members for its) 
hobby kit seminar. Among the 
companies which have showed in- 
terest are: 
America, American Telephone & 
Telegraph, Bakelite Co., Eastman 
Kodak, General Electric, General 
Motors, General Time Corp., Good- 
year Tire & Rubber Co., Otis Ele- 
vator Co. and United Air Lines. 


‘Harper's Bazaar’ Adds Three 

James A. Mulcahey, formerly 
owner of the Country Shop, Stam- 
ford, Conn., has joined Harper’s 
Bazaar, New York, as an advertis- 
ing salesman on retailing and 
manufacturing accounts. Jane 
Blair, previously with Street & 
Smith, will handle travel and li- 
quor accounts, and Carrie Hub- 
bell, who has joined Harper’s Ba- 
zaar from Reuben H. Donnelley 
Corp., will sell space in the mag- | 


is out | 


Aluminum Co. of. 


| 


HOME FOR AGENCY MEN—Another agency to get away from the heart of town for 
its creative efforts is Spitz Advertising Agency, Syracuse, which has taken over this 
house at 530 Oak St. in Syracuse. The 16-room house, built in 1896, has been re- 
modeled to include a test kitchen, research librory and tv film viewing room. The 
agency’s name was changed from William Spitz & Co. with the move. 


American Tobacco Co., New _ York; 
Michigan Beet Sugar Acreage Campaign, 
Detroit, certificates. 

Transportation: Western Pacific Rail- 
road, San Francisco, trophy; Fiftieth An- 


Special Public 
| niversary of Powered Flight, Washington; 


Relations Award Goodyear Tire & Rubber Co., Akron, cer- 
New York, April 6—The For ad | tificates. 


Educational Institutions and Organiza- 
Motor Co. today received a special | tions: Anti-Defamation League of B'nai 


award, honoring its 50th anniver-| | B’rith, New York, trophy; Emory Univer- 


Ford Motor Gets 


Year.” 


O'Neill Appoints Edholm 


W. O. Edholm, formerly v.p. and 
general sales manager of KFMB > ang iat rear re 
and KFMB-TV, San Diego, has|5,"\¢en S Ver anve nop endin 
been appointed commercial man- hi certi icates alin . ete 
ager of O’Neill Broadcasting Co.,| *° Jevement in public relations 
operator of KJEO-TV, Fresno. programs also were presented to 
the following: 

Manufacturing: General Mills, Minne- 
apolis, trophy; British American Oil Co. 
Ltd., Toronto, certificate. 

Distribution and Marketing: Mars Inc., 
Chicago, trophy; Wolverine Tube Division, 
Calumet & Hecla, Detroit, certificate. 
Labor Relations: Garrett Corp., Los 
Angeles, trophy; Firestone Tire & Rub- 
ber Co., Akron; Scott Paper Co., Chester, 
Pa.; Telechron Department of General 
Electric Co., Ashland, Mass., certificates. 
Trade Associations: National Assn. of 
Home Builders, Washington, trophy; 
Evansville Manufacturers’ and Employers’ 
Assn., Evansville, Ind.; Florist Informa- 
tion Council, Chicago; National Lumber 
Manufacturers’ Assn., Washington; Na- 
tional Paint, Varnish and Lacquer Assn., 
Washington, certificates. 

Government: National Guard Bureau, 
| Washington, trophy; Infantry Center, Ft. 


Ken Butlers 
New Hawdbook. on, 
Publication, Layout! 


AN INVALUABLE COMPANION 
AND SOURCEBOOK FOR 
EDITORS AND LAYOUT MEN 


by Kenneth B. BUTLER, author of 
EFFECTIVE ILLUSTRATION 


icates. 


New Holland, Pa., trophy; American 
' Aberdeen-Angus Breeders’ Assn., Chicago; 


= igh 
a 


~) 


TE bias 


TEST Market TEST 


in SIZE. is 


Fira 


as a Test Market? 


Of 15 retail trading 
a » centers in the’ 
16-county 
Area, Roanoke City alone ac- 
— counts for over half of all 
sales. is th 1S: 


- 


ROANOKE is Pee 
IDEAL TEST MARKET! 


ROANOKE 
TIMES AND WORLD- -NEWS: 


ROANOKE 


“Public Relations Event of the Tulsa, certificates. 


| Benning, Ga.; Republic of Liberia, certif- 


Agriculture: New Holland Machine Co., 


azine’s shopping bazaar. sary promotion in 1953 as the | sity, Atlanta; National Wild Life Federa- 


tion, Washington; University of Tulsa, 


| Banking, Finance and Insurance: Blue 


The award was presented by the | Cross Plan for Hospital Care-Blue Shield 


Plan of Illinois, Chicago; Associated Hos- 
pital Service, Philadelphia; Manhattan 
Savings Bank, New York, certificates. 
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Utilities: Cieveland Electric Nluminating copy chief at Warwick & Legler 
~— Perio npg —: G ity of fOr nine years before joining K&E. 
‘ommunity Services: ommunity oO a 
Greater Springfield, Mass., trophy; Good- Mr. Olson joined the agency in 
will Industries of America, certificate. 1951 as a copywriter. He is a for- 
Communications: Business Week. tro-| mer senior editor of Time and has 
phy; Crosley Broadcasting Co., Cincin- so Co. 
nati; Illinois Bell Telephone Co.; WBNS, also been with Earl Newsom 
radio station, Columbus, certificates. and Paramount Pictures. 
Community Relations: Alcoa, Massena, 
N. Y., trophy; Kellogg Co., Battle Creek, 
Mich. certificate. Texas Papers Name Branham 
International Public Relations: Royal. sas bates 2 ¢ 
Netherlands Industry Fair, Utrecht, Hol- Express Publishing Co., San 
land, trophy; CARE, New York, certifi- Antonio, has named the Branham 
cate. Co. to represent the San Antonio 
Express and the San Antonio News, 
Names Brady, Olson V. P.s morning and evening dailies, re- 
Copy supervisors Barrett Brady spectively. Lionel Berry, with the 
and Sidney Olson have been named papers for four years, has been 
v.p.s of Kenyon & Eckhardt, New promoted to manager of general 
York. Mr. Brady was v.p. and advertising. 


The 
c) TORONTO DAILY STAR 


is read by more than 
<7) > 4 63% of all adult 
ae daily newspaper readers 
in the Toronto A.B.C, 
City Zone 


Source: Sanders Marketing Research 


NEW ° 


the Midwest«" 


(*No idle boast — read copy below 
Sor proof positive) 


TELECASTING 
ON CHANNEL 5 
BISMARCK, NO. DAK. 


Telecasting from atop the State Capitol building, 

KFYR-TV delivers unrivalled coverage in the \ 

wealthy, Midwest farm belt—and throughout 

the heart of the oil-rich Williston Basin. \ | \ 
KFYR-TV guarantees a ready-made, 

responsive buying audience, built up through 

years of top-flight radio programming. \ \ ' \ 
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KFY R-v CHANNEL S BISMARCK, NO. DAK. 


REPRESENTED NATIONALLY BY JOHN BLAIR 
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Boston ‘Post’ Buys WCOP 


John Fox, financier and owner 
of the Boston Post, has purchased 
WCOP, am and fm, Boston, from 
T. B. Baker Jr., Alvin Beaman and 
Roy V. Whisnand for a reported 
$210,000. No change in staff or 


* programming is planned at present 


for the 19-year-old station. Mr. 
Whisnand will continue as genera] 
manager. 


Judy Joins Pacific National 
Clayton Judy, formerly 
Northwest 
Portland, Ore., has been appointed 
an account executive in the Port- 
land office of Pacific National Ad- 

vertising Agency. 


with 


Now! low-cost, trouble-free 
animation for your display with 
HANKSCRAFT battery-operated 


DISPLAY MOTORS 


© Effective, full, correct silent motion 

© Long sustained motion provided by 
standard flashlight battery 

© Economical, safe, dependable 

© Lightweight, compact, self-contained 

* No electrical outlet needed 


Write for FREE display manual and price 
list, information on basic models, special 
applications, and free engineering service. 


HANKSCRAFT CO., Reedsburg, Wis. 
In Canada: Hankscraft (Canada) Ltd. Toronto 


Advertising Service, | 


| Federation of America, 


Coming 
Conventions 


April 11-13. Institute of Newspaper 
Controllers & Finance Officers, national 
spring conference, Jefferson Hotel, Rich- 
mond, Va. 

April 12-18. National Advertising Agen- 
cy Network, management conference, 
Boca Raton, Fla. 


April 20-22. American Newspaper Pub- 
annual meeting, Waldorf- 


lishers Assn., 
Astoria, New York. 

April 22-24. American Assn. of Ad- 
vertising Agencies, annual meeting, The 
Greenbrier, White 


Va. 

April 23-25. Fourth District, Advertising 
annual conven- 
Petersburg, Fla. 
Day, annual 
Foundation, 


Soreno Hotel, St. 
Brand Names 
convention, Brand Names 
Waldorf-Astoria, New York. 
April 29-May 1. Southern California Ad- 
vertising Agencies Assn., Deep Well 


tion, 
April 28. 


| Ranch, Palm Springs. 


Adver- 
York 


of Canadian 
Royal 


May 4-7. Assn. 
tisers, annual conference, 
Hotel, Toronto. 

May 9-12. National Newspaper Promo- 
tion Assn., annual convention, Andrew 
Jackson Hotel, Nashville, Tenn. 

May 13-14. Public Utilities Advertising 
Assn., Hotel Statler, Boston. 

May 14. International Advertising Assn. 
(formerly Export Advertising Assn.), 
sixth annual convention, Hotel Plaza, 
New York. 

May 23-27. National Assn. of Radio and 
Television Broadcasters, annual conven- 
tion, Palmer House, Chicago. 


fo. adie ‘ : 
more military buyers 
will read THE MILITARY MARKET 
than any other publication in its field 


@ With a circulation guarantee of 15,000 per month, 
The Military Market gives your ad widest coverage of the 
officers who make the buying decisions for the 3!+ million 


U.S. Armed Forces consumers with an 8 billion dollar 


spendable yearly income. 


The Military Market is published by experienced military 
trade paper experts. Thorough readership is insured by 
news and editorials of world-wide military merchandising 


interest. 


The Military Market is the surest way to tell your story and 
present your product to the purchasing officers who buy for 
the vast market of Exchanges, Commissaries, Clubs and 


Messes. 


Get advertising rates and ‘‘How to Sell” information from 


our nearest representatives. 


HIGHEST readership among military buyers * MOST coverage per ad dollar 


ql 


edt eB 


Circulation Guarantee: 15,000 per month 


e Military Market 


ARMY TIMES PUBLISHING CO. 3132 M St., N.W., Washington 7, D. C. 


publishers of 


ARMY TIMES - AIR FORCE TIMES - NAVY TIMES - AIR FORCE DAILY, The American Daily in Europe 


YORK: 41 East 42nd St. . 


’ 


CAGO: 203 N. Wabash Ave. —e 


ADELPHIA: R.W. McCorney, 1015 Chestnut St. © BOSTON: John Hancock Bldg. 
DON © FRANKFURT © PARIS ¢ ROME «© 


LOS AN 
«SAN FR 


ELES: 6399 Wilshire Blvd 
CISCO: Monadnock Bldg. 


YO ¢ CASABLANCA 


Sulphur Springs, W. | 


| 


CLOSE-UP BEAUTY—Marilyn Monroe smiles February 


out of this new House of Westmore ad 
which points out that when Miss Monroe’s | 
face is stretched out across 80’ of one of 
the new giant screens, her complexion. 
must be perfect. The ad runs in The Ameri- 
can Weekly, Life, Photoplay, Screenland, 
Silver Screen and Today’s Woman. Kiese- | 
wetter, Baker, Hagedorn & Smith, New 


York, is the Westmore agency. 


Network Gross 
Source: Publishers 


Advertising Age, April 12, 1954 


Time Charges 
Information Bureau 


NETWORK RADIO 


Jan.- Jan.- 
Feb. 1954 Feb. 1953 Feb. 1954 Feb. 1953 
American Broadcasting Co. ....$ 2,494,737 $ 2,538,663 $ 5,325,391 $ 5,213,285 
Columbia Broadcasting System 4,775,564 4,670,833 9,968,470 9,827,981 
Mutual Broadcasting System 1,695,804 1,638,075 3,501,576 3,424,209 
National Broadcasting Co. .... 3,176,849 3,813,602 6,568,722 8,074,157 
TONG vicsiecssicstnssccssciesarnae $12,142,954 $12,661,173 $25,364,159 $26,539,632 


NETWORK TELEVISION 


American Broadcasting Co. 


.-$ 2,502,372 


$ 1,481,032 $ 5,282,946 $ 3,085,924 


Columbia Broadcasting System 9,965,481 6,621,629 20,678,810 13,705,248 
DuMont Television Network 1,118,447 862,299 2,564,055 1,845,093 
National Broadcasting Co. .... 9,503,309 6,876,029 19,620,246 14,480,667 
TO xn cShitewsoraiuaas $23,089,609 $15,840,989 $48,146,057 $33,116,932 
NETWORK RADIO TOTALS BY MONTHS 

ABC CBS MBS NBC TOTAL 
MEE csdsieracusceune $ 2,830,654 $ 5,192,906 $ 1,805,772* $ 3,391,873 $13,221,205 
nitsesieettana 2,494,737 4,775,564 1,695,804 3,176,849 12,142,954 
WOOD usinssiacvenas $ 5,325,391 $ 9,968,470 $ 3,501,576 $ 6,568,722 $25,364,159 


NETWORK TELEVISION TOTALS BY MONTHS 


ABC CBS 
January 
SPOUFOOTY — s.ciccseesss 2,502,372 9,965,481 
WOE siteesesi $ 5,282,946 


* Revised as of March 29, 1954 


DuMONT NBC TOTAL 


putsneacensaney $ 2,780,574 $10,713,329 $ 1,445,608 $10,116,937 $25,036,448 


1,118,447 9,503,309 23,089,409 


$20,678,810 $ 2,564,055 $19,620,246 $48,146,057 


| 
May 24-25. Inland Daily Press Assn., Ranko-Schank Alters Name | 


| spring meeting, Congress Hotel, Chicago. | 
| May 24-26. National Assn. of Trans- 
| portation Advertising, 13th annual meet- 
| ing, Blackstone Hotel, Chicago. 


Ranko-Schank, New York, has | 


‘changed its name to Schank Ad-| 


vertising Agency. The agency was) 


Gillette Razor Elects Two 


Gillette Safety Razor Co., a di- 
vision of Gillette Co., Boston, has 
elected Robert S. Perry and Meyer 


May 24-30. National Business Publica-| started in 1946 by Bernard £14. Schnitzler, v.p.s. Mr. Perry has 


| tions, annual spring meeting, White Face) 
|Inn, Lake Placid, N. Y. 
| June 2-4. 
}convention and sales equipment 
|Conrad Hilton Hotel, Chicago. 
June 2-6. Associated Business Publica- 
tions, 29th annual spring conference, The 
pune Oe Hot Springs, Va. | 


June 6-8. Magazine Publishers Assn., . 
35th annual meeting, the Greenbrier, | Amana Buys CBS Radio Show 


White Sulphur Springs, W. Va. 


June 13-16. American Marketing Assn., | 


annual conference, Ambassador Hote 
Atlantic City. 
|} June 14-17, National Industrial Ad-| 


| vertisers Assn., 32nd annual convention, | 

Hotel Sheraton-Mt. Royal, Montreal, Can. | 

June 16-17. National conference of busi- 
{ness paper editors, Washington, D. C. 
| June 20-23. Advertising Federation of 
| America, 50th annual convention, Hotel 
| Statier, Boston. 

June 20-24. Assn. of Newspaper Classi- 
fied Advertising Managers, annual con- 
| vention, New Orleans. 

June 23. U. S. Trade Mark Assn., an- 
nual meeting, Hotel Pierre, New York. 

June 27-30. Advertising Assn. of the 
| West, Ist annual convention, Hotel Utah, 
| Salt Lake City. 
| July 3-4. National Assn. of Advertis- 
|ing Distributors, The Greenbrier, White 
Sulphur Springs, W. Va. 

Sept. 18-21. Advertising Specialty Na-| 
tional Assn., annual specialty fair, Palmer 
House, Chicago. } 

Sept. 26-29. Pacific Coast Council, 
American Assn. of Advertising Agencies, 
Hotel Del Coronado, Coronado, Cal. 

Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 
Washington, D. C. 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 


| Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 18-19. Agricultural Publishers 


Assn., annual convention, Chicago Athlet- 
ic Club, Chicago. 

Oct. 18-19. Boston Conference on Dis- | 
tribution, 26th annual conference, Hotel | 
Statler, 

Oct. } 
| tions, 40th annual meeting, Drake Hotel, | 


; | na, Ia., has bought 
a 


Boston. | 
21-22. Audit Bureau of Circula-| 


| Chicago. | 


| Oct. 31-Nov. 2. Screen Process Printing 
| Assn., annual convention, Hotel Jeffer- 


| son, St. Louis. | 


| Nov. 7-11. Outdoor Advertising Assn. 
|of America, annual convention, Hotel 
| Commodore, New York. 


Basford Adds Three 

G. M. Basford Co., New York, 
|}has been appointed to handle ad- 
vertising for the following three 
_subsidiaries of Neptune Meter Co.: 
Revere Corp. of America, Walling- 
|ford, Conn., which manufactures 
‘liquid switches for aircraft; Ther- 


mal Harness Co., Meriden, Conn., | 


which makes special equipment for 
aircraft, and Electronic Signal & 
Instrument Co., Meriden maker of 
toll road signal equipment. 


Two Join NBC Film Division 

| Frank Howell, formerly of 
,Borsch & Co., and Robert Miehle, 
previously of Harriet Hubbard 
‘Ayer Inc., have been added to the 
Chicago sales staff of the NBC 
‘film division. 


| 


| 


Schank. Two years ago Leonard A. | 


agency to reopen his art | 


studio. 


own 


Amana Refrigeration Inc., Ama- | 
“People Are) 
Funny” for a summer series over) 
CBS Radio. The contract covers 15 
programs. Amana also sponsored | 
the show last summer. Maury, Lee!) 
& Marshall, New York, is the) 
agency for Amana. | 


been director of market research of 


National Sales Executives) Ranko became a partner and art| both companies since 1949. Mr. 
fair, director. Mr. Ranko has left the|Schnitzler is director of product 


research for the division and a 
member of the research staff of 
Gillette Co. 


IF IT’S FREE 


and not so good for you, either. You 
lose linage, punch, good looks. Let us 
explain this a little further through 
P.. our booklet. It’s yours... for asking. 


WALK anvertising TYPOGRAPHY 


Telephone MO 4-6134 @ 11 E. Hubbard, Chicago 11 


separate billion dollar 


A SEPARATE 


BILLION -DOLLAR MARKET 
IN THE PALM 
OF YOUR HAND 


No other newspaper in Northern California 
provides the coverage and home - delivered 
circulation in the Metropolitan Oakland Area’s 


One paper does the job in the 
Metropolitan Oakland Area 


market. 


CRS WIREPROTE.. COE WORLO WRITER PRERD...CHIERCO BAULT BEWS FOREIGH SEL TICE 


CRESMER & WOODWARD, INC. 
al Representatives Including Sunday Magazine 
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Advertising Age, April 12, 1954 


Rising Coffee Prices Expected to Lift 


Sales of Instant Blends 
(Continued from Page 1) 


ness is concentrated in these six 
brands: Nescafe, Borden’s, Stand- 
ard Brands’ Chase & Sanborn, 
American Home Foods’ G. Wash- 
ington, Maxwell House and Sanka, 
both General Foods Corp. prod- 
ucts. 

Instant coffee has made great 
postwar period gains, especially 
in metropolitan areas, and where 
there is a high proportion of work- 
ing women. (They apparently ap- 
preciate the time-saving in instant 
coffee when whipping up a break- 
fast for husband and wife when 
both must be at work soon.) 

Instant coffee dates back 100 
years to when Gail Borden, found- 
er of the Borden Co., experi- 
mented with “instant” or concen- 
trated coffee in 1853. He got a 
British patent on his process for 
making a coffee extract in 1856. 
A Japanese, Dr. Sartori Kato, pro- 
duced a soluble tea in 1899 and a 
soluble coffee in the same year. 
His Kato Koffee was sold at the 
Pan-American Exposition of 1901. 


8 In 1906, one George Washington 
(an English-Belgian, not the 
founding father) discovered in 
Guatemala that coffee could be 
made soluble, and by 1909 devel- 
oped a soluble product. 

This later became G. Washing- 
ton’s Prepared Coffee and later G. 
Washington’s Instant Coffee. 

Rivals appeared, the most suc- 
cessful in the 1918-30 era being 
Baker Importing Co.’s Barrington 
Hall. In the ’30s, instant coffee 
took another spurt, thanks largely 
to Nestle’s introduction of Nescafe 
in 1939. 

Still in the immediate prewar 
years, the soluble coffee market 
was about 10,000,000 lbs. Then 
the army bought 257,500,000 Ibs. 
of coffee concentrates between 
1942 and 1945. In the immediate 
postwar years, relatively few in- 
stant makers were in operation, 
but as instant sales rose, practical- 
ly all major coffee companies (and 
lots of minor ones) added instant 
coffees to their lines. 


= The stake, of course, is the gi- 
ant coffee business—which is esti- 
mated to be about $1,500,000,000 
through grocery outlets alone, or 
4% of all grocery store sales. 

The Pan-American Coffee Bur- 
eau Says that instant coffee a year 
ago represented about 10% of all 
coffee consumed in all age groups 
except those 60 years of age and 
older, where 13% was represented 
by instant. Instant coffee pur- 
chases were highest in the Middle 
Atlantic states. 

Six months ago, Sam Barton, 
president of Market Research 
Corp. of America, unveiled some 
basic facts about the coffee mar- 
ket for the National Coffee Assn. 
He pointed out that coffee comes 
close to being a universal bever- 
age—98% of American families 
buy it—but it is consumed un- 
equally. The quartile family heavi- 
est user of regular plus instant 


blends uses around 74 lbs. of cof-| 
fee a year, or more than eight| 


times as much as the quartile| @ 
light user, which consumes 9 Ibs. | ] 
a year. . 


a Mr. Barton also pointed out that 


families bought coffee in an un-| @ 


predictable way from an income 


standpoint. Among families with) } 


income of less than $3,000 a year, | 
4% bought coffee priced at more} 
than $1 a pound; among families | 
with incomes from $3,000 to $6,- 
000, 4% also bought over-$l-a-| 
pound coffee, and families with 
over $6,000, 7% bought coffee 
priced at over $1 a pound. 


At the same time, a higher pro- tor of merchandising of Schwimmer &| Michaels, who now holds the title 


portion of $6,000-and-more fam- 


28% This Year 


under $3,000 families (34%). In 
an over-all analysis, upper-income 
families paid an average of 86¢ 
a pound for coffee and lower-in- 
come families paid an average of 
88¢ a pound. 


COFFEE ROASTER AD 
SAYS MIX TO SAVE 


New York, April 8—S. A. 
Schonbrunn Co. next week will 
begin urging that its Medaglia 
D’Oro, a strong Italian coffee, be 
blended with regular coffee as a 
means of cutting coffee costs. 

Newspaper ads will claim that 
by mixing a pound of regular cof- 
fee with %4lb. of Medaglia D’Oro, 
consumers can get aS many cups 
of coffee as from two pounds of 
ordinary coffee. The saving comes 
to 75¢, the roaster claims. 

The copy also suggests that con- 
sumers use half as much regular 
coffee as usual and add a teaspoon 
of the Italian blend. The ad is 
backed with a money back guar- 
antee. 

Kiesewetter, Baker, Hagedorn & 
Smith is the agency. 


Three Top Lentheric 
Officials Resign; 
Adman Takes Over 


New York, April 6—When the 
dust on Fifth Ave. settled last 
week the president, exec. v.p., and 
administrative v.p. of Lentheric 
perfumes had all resigned. No ex- 
planation was offered by Mathie- 
son Chemical Corp., Baltimore, 
which in October, 1952, purchased 
Lentheric and Squibb and made 
them Mathieson divisions. 

Charles S. Gage, who resigned as 
president of Lentheric and as 
president of Mathieson Products 
Corp., will be succeeded by a 
young advertising man, H. E. 
Petersen. Mr. Petersen moves over 
from Squibb, where he was assist- 
ant to the v.p. in charge of mar- 
keting and advertising. Lentheric 
will no longer have a president, so 
Mr. Petersen, who is in his thirties, 
will be v.p. and general manager. 


a The other resignations accepted 
by Mathieson were those of W. D. 
Canaday, exec. v.p., and Frank 
Wild, administrative v.p. Their 
successors were not named. 

Other Lentheric officials, who 
termed the moves a “general re- 
organization,” said it was not ex- 
pected that the division would 
change either advertising officials 
or its agency (Cunningham & 
Walsh). 


‘Mobile Homes’ Moves 
Mobile Homes, Chicago, 


\ilies (42%) bought coffee priced | 
regional, and the bulk of the busi- under 85¢ a pound than did the | 


DEBUT—Newest entry in the instant coffee 
market is Beech-Nut Packing Co., Cana- 
joharie, N. Y. In two-oz. and four-oz. glass 
jars, the product is being distributed in most 
of New York state (except New York City) 
and in Providence and Florida. Full distri- 
bution is planned by fall. No advertising 
plans have been announced. Kenyon & 
Eckhardt, New York, is the agency. 


Columbia Scoops 
Dealers with New 
Record Club Plan 


(Continued from Page 1) 
lumbia Masterworks 12” 
r.p.m. discs; one for 10” 3344 r.p.m. 
popular records, and a third in- 
volving children’s records, includ- 
ing 10” 78 r.p.m. and 7” 45 r.p.m. 


s The basic plan offers members 
one “dividend” record for every 
three bought at the list price. 
Charter members who apply be- 
fore May 1 are entitled to one 
free record for every one pur- 
chased in their original orders. 

In another “super special offer 
for charter members only,” Co- 
lumbia also offered a choice of 
two record players at prices 
around 20% below the local re- 
tail price. Consumer prospects 


were asked to respond either by) 


return mail or through their local 
dealers. 

A covering letter was also sent 
to dealers in this area, explaining 
the plan. However, it failed to 
reach them until after the pro- 
motion was under way. Columbia 
officials in New York admitted that 
this had caused a “mix-up” and 
some complaints from retailers. 


331, | 


| 


(Continued from Page 1) 


reply. The sponsor referred the 


query to CBS Television, which 


’ Nobody's Rushing to Pick Up Tab 
F for McCarthy's ‘See It Now’ Film 


advertising news indirectly last 
| week in another medium. A group 
|headed by Orton H. Hicks, an 


produces the show for Alcoa, as executive of Loew’s International, 
|well as selling the advertiser the ran full-page ads in New York 


| time. 


® An executive of CBS-TV said 
the senator did not get in touch 


ments for paying for the film costs 


/had not received a bill for the 
McCarthy film. Until such a state- 
ment arrives nobody at the net- 
work would answer the question 
as to whether CBS-TV would pay 
if asked to do so. Mr. Murrow 
was quoted as saying that he 
would not pay for the film, since 
he had invited the senator to ap- 
pear live. 

Alcoa pays a talent-production 
_package price of about $20,000 a 
/week for this 30-minute show. 
| Production expenses this week 
when Sen. McCarthy took up most 
/of the time would include the 
fixed studio facilities charges, cov- 
ering technicians, etc., Mr. Mur- 


|row’s fee and program overhead. 


w Newspaper guesses put the cost 
of the McCarthy film at from $6,- 
,000 to $7,500. An official of 20th 
|Century Fox said these estimates 
| were much too high. He said the 
'film probably cost a good deal less 
{than $5,000. 

_ Harriet Van Horne, in the New 

York World-Telegram & Sun, re- 
ported that the senator had Pub- 
licist Carl Byoir, Columnist George 
Sokolsky and representatives of 
|BBDO and Young & Rubicam on 
hand to advise him. 

' Young & Rubicam denied that 
the agency officially had anything 
to do with the production. The 
agency said it had not played any 
| official role as a political adviser 
since President Eisenhower’s cam- 
paign for the Republican nomina- 
tion. 

a A Y&R spokesman, who was 
highly annoyed by the reports, 
said the best he could find out was 


with the network about arrange-. 


in advance and that the network 


a “We can assure you of full | that there was no one from the 
mark-up; we will furnish the div-| agency there—even on his own 
idend records to your subscribers,” time as an individual. 
the letter assured Columbia deal-| BBDO said the agency, as such, 
ers. “Further, we will do all that had nothing to do with the making 
we can with people who write to of the film, though there was a 
us to direct them to their Columbia) BBDO man—described as “far 
dealers. _from being an executive”’—in the 
“Remember, we are not after Studio, on his own time. It was 
volume in this plan,” the letter pointed out that the agency leaves 
added. “What we are seeking is its employes free to indulge in any 
new record customers for you. outside business activities they 
“The mail-order business is a|/Ccare to, so long as they are not 
flourishing nationwide activity. working for corporations which 


Why not localize it and get your! are competitive with BBDO clients. 


has. 


moved to larger quarters at 59 E. 


Madison St. The magazine has ap- 
pointed Frank X. Walker, Miami, 
as advertising sales representative 
in the southeastern states. 


| J. F. O'KEEFE JR., formerly director of sales 
|and advertising of Red Dot Foods Inc., 
| Madison, Wis., has been appointed direc- 


Scott, Chicago agency. 


; new 


| 


| 


Boosts George Storer Jr. 


| be worth 10¢ towards the purchase| —— -..- - TOSI 


share of the business and the prof- The Wisconsin solon also made 
its?” 
“WANTED: BELIEVERS 


Thal SENATOR MOC ABTHT PRACT iC KCULATEO FRAUD AND CECENT 
. 


#0 Ca 
OW THE UNITED STATES SENATE AND OW THE PEOPLE OF THE COUNTE 


Sets Brownie Coupon Drive 
Waffle Corp. of America, Phila-| 
delphia, will launch a coupon pro-| : : 
motion in Baltimore, Boston and| ~~: a ee 
New York April 26, to introduce) =:===:5= vE=-:-=-: | Se 
Downyflake frozen brownies to| oa Scmameasecces | aioe 
users. A coupon in the) [=== oats: | Se 
Downyflake waffle package will) =-2-:2:22< ““2i22>s= | === 


of frozen brownies. Large space| 22-0222 2. 1 SES eee 
newspaper ads will be used to pro-| ~~” nn Fe. 
mote the 500,000 coupons which} c:.- ssn Sores SeS 
will be circulated. J. M. Korn & Stu uses 
Co., Philadelphia, is the agency. - = om 


George B. Storer Jr., managing 


director of KGBS and KGBS-TV, 
San Antonio, has been named v.p. 
in charge of planning and finance 
for Storer Broadcasting Co. His of- 
fice will be at the company’s head- 
quarters in Miami Beach. Succeed- 
ing him as managing director of 
the Texas stations will be Bill 


THEY BELIEVE—Over 50 
William Benton's charges against Sen. Mc- : * 
Carthy took this coupon page in New York tocrat tea, another winner in the 


papers last week to recruit fellow-believers | Folding Paper Box Assn. of Amer- 


of manager. and funds. 


“believers of 


-papers asking support from people 
‘who believed former Sen. Bill 
Benton’s charges against Mc- 
| Carthy. 

Sen. McCarthy recently with- 
|drew a libel suit against Mr. Ben- 
ton because McCarthy said his 
lawyers couldn’t find anyone who 
believed the Benton charges made 
against him. The Hicks ad repeated 
those charges and asked people 
who believed them to sign a 
statement to that effect. The group 
also asked for contributions to con- 
tinue an ad campaign aimed at 
getting the charges thoroughly in- 
vestigated by bringing them to the 
attention of the U. S. Senate, At- 
torney General and the Bureau of 
Internal Revenue. 


Player-Adman Talks 
Threaten Baseball, 


Sen. Johnson Says 


WASHINGTON, April 8—A Senate 
judiciary subcommittee was told 
today that Harry Renfro, D’Arcy 
Advertising Agency, St. Louis, ac- 
count man, had indicated a will- 
ingness to find a radio job for 
Chicago Cub catcher Joe Garagi- 
ola. 

The Renfro-Garagiola conversa- 
tions were cited by Sen. Edwin C. 
Johnson (D., Colo.) as proof that 
corporations—particularly brew- 
eries—should be kept out of base- 
ball. 

Sen. Johnson contended that 
discussions between the ball play- 
er and the ad man are a form of 
“tampering” which is prohibited 
by baseball rules. 

What would happen, he asked, 
if it became common practice for 
business men to offer job oppor- 
tunities to star players connected 
with rival teams? 


® Garagiola contended there was 
nothing unwholesome about the 
situation. Noting that he bats only 
.250, he said, “Nobody is much in- 
terested in a player with my av- 
erage; I was merely looking to the 
future.” 

He said he asked Renfro what 
could be done in the way of a job 
and that Renfro told him it should 
be possible for him to get a 15- 
minute radio program that would 
pay $12,000. 

Sen. Johnson pointed out, how- 
ever, that D’Arcy is the agen- 
cy for Anheuser-Busch. August A 
Busch Jr., president of the brew- 
ery, owns the St. Louis Cardinals, 
and Johnson has been contending 
that his entry into baseball is an 
unwholesome development for the 
professional sport. 

After the hearing, Sen. Everett 
Dirksen (R., Ill.) commented that 
he finds it impossible to take John- 
son’s proposed legislation serious- 
ly. Sen. Johnson would force 
Busch and other corporations out 
of baseball by depriving their 
teams of the anti-trust immunity 
which enables baseball to control 
its players’ contracts. 


Gair Did Old Taylor Carton 


In its March 29 issue, ADVERTIS- 
ING AGE inadvertently stated that 
the producer of the award-winning 


|Old Taylor whisky carton for Na- 


tional Distillers Products Corp. 
was Old Dominion Box Co. Robert 
Gair & Co., New York, designed 
the Old Taylor carton, as well as 
that of Brownell & Field Co.’s Au- 


ica competition. 
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Keveson Leaves Agency ' 
Peter Keveson has resigned as lard Co. account. His duties have 


v.p. of Lennen & Newell, New been absorbed by other executives | a,8 58 . S 
York. Mr. Keveson was in charge in the agency. British Plan Expedition to U We to | 


of radio-tv copy for the P. Loril-| On the International Scene... 


Advertising Age, April 12, 1954 


Lonpon, April 6—Britain is 
| going to send two investigators to 
the U. S. to study the effects of 
the growing use of synthetic de- 
tergents. 

This is one of the decisions an- 
‘nounced in a preliminary report by 
|a special committee set up last 
year by the Ministry of Housing 
and Local Government. 


dence to “justify any immediate 
‘alarm by users or the public health 
services.” It reported that deter- 
gents—like ordinary soap—may 
lead to dermatitis on the hands of 
some users. 

But it said that “in spite of the 
widespread use of synthetic deter- 
gents throughout the country, the 
incidence of dermatitis is not sig- 
nificantly greater than it was when 
soaps and alkalis, or preparations 


WE CAN HELP 
YOU MEET 


YOUR DEADLINE! 


MATS ¢ PLASTIC PLATES « ELECTROTYPES 


* 
hoquesiwe MATRIX COMPANY 


WAbash 2-1204 * 517 SOUTH JEFFERSON ST., CHICAGO 7, ILL. 


mon washing products.” 


= The committee stressed, how- 
ever, the importance of having 
hands rinsed thoroughly in cold 
/water and dried after use of any 
washing product, whatever the 
type. It urged manufacturers to 
emphasize the advantages of this 
on packages. And the committee 
/added: 

“It would also be helpful if 
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.... A tip to you from 


GLEN C. LIVEZEY 
Ass’t to the President 
INGALLS-MINITER COMPANY 


Boston, Mass. 


“For five years I foolishly relied on an office 
copy of Ad Age. Frankly, office reading only 
started to fill my needs. During the last few 
years I’ve had AA sent to my home. Now I 
can read it from cover to cover, whereas be- 
fore I had to skim through only occasional 
paragraphs. I am being rewarded with a big plus ‘of ideas occasioned by this care- 
ful reading.” 


BONUS OFFER TO HOME SUBSCRIBERS 
Why not try Mr. Livezey’s method of careful home reading? 
Mail the coupon below for a $3 year’s subscription of AA 
—and get with it—FREE—a bonus copy of “Mail Order 
and Direct Mail Clinic.” 


Advertising Age 
Dept. Al2, 200 E. Ilinois St., Chicago 11, Hlinois 


Please enter my 1 year subscription to Advertising Age and mail i 


to my home address. I am to receive FREE a copy of “Mail Order and 
Direct Mail Clinic.” 


My name_____ Rakst te deniipblatiacs Title 
Company mel. 00 My check for 


. 


$3 is enclosed. 
(0 Home 


C) Company Street 


(0 Bill me later. 
(0 Bill my firm. 
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Study Detergents in Native Habitat 


The committee found no evi-| 


based on them, were the only com-_| 


£1,500 LUX 
_ Trousseau Competition! 


‘Firat priae 2780 and 4 treussees item | 


=e ee 


tL Se he eon ee oe 


some better means could be found 
of educating housewives as to the 
quantities of synthetic detergent) 
preparations necessary for partic-| |: 
ular purposes.” | 

The government committee) 
found that the most serious effect 
of the use of detergents was the 
“nuisance” caused in sewage’ 
works. Deiergents produce foam 
and the committee said this foam| = 
/is now showing up at many sewage 
works—sometimes to a height of 
several feet—during the aeration 
stages of purification. 


._| ENGLISH SOAP WAR-—Seeking to steal 
: g to stea 
= “At some sewage works this the thunder from the detergents, Lever 


foam causes not merely serious in- | Bros. Ltd. is running a big prize contest 
conveniences, but danger to the | for Lux in Britain. Fifty-three cash prizes 
operators,” the committee reported. | and various trousseau items are being 
It is possible that the use of de- offered for best completions of the sentence 
| tergents may affect the “efficiency beginning: “I would use Lux for my dream 
of sewage treatment, the condition | trousseau item and everything | wash my- 
of rivers and the purity of water |i because...“ Top prize is $2,100. 
supplies,” it added. | Lintas Ltd. is the agency. 
_ All of these questions will be search. They will also be studied 
|investigated further by the com-|by the two representatives going to 
| mittee, which is continuing its re-| America. 
a = es 
Agency’‘s Report on Italian Advertising 
Shows Newspapers, Magazines Garner 60% 


MiLan, Itaty, April 6—Adver-|from government tax collectors. 
| tising expenditures in Italy totaled; This new study, limited as it is, 
| $56,000,000 in 1952, with 60% go-|thus helps to fill a big gap. 

‘ing for space in newspapers and, The study emphasizes the need 
| magazines. for advertisers to know the local 
| These estimates come from “A situation. It points out, for exam- 
Spotlight on Advertising in Italy,”| ple, that space rates “are subject 
la booklet just produced by G. B.|to extremely variable discounts 
'Vandone, Milan advertising agency.| (ranging from 5% up to 25%), ac- 
| The booklet, which comes in an|cording to the total amount, the 
English translation, will serve as duration, and other circumstances 
-an.extremely valuable guide for for every contract.” 
|advertisers. In 20 pages it covers) 

‘the entire media picture in Italy, # Commissions for advertising 
giving details on circulations and | agencies are also variable. Gen- 
rates. erally it is 10%, but it can go as 
|. ‘low as 5%. In very few cases do 
'@ It has always been difficult—to|agencies get the 15% which is 
‘say the least—to get information| standard in the United States and 
‘on Italian advertising. Unlike | Britain. 

|France and Britain, Italy has no, Most publishing houses have no 
‘audit bureau which checks circu-| advertising offices of their own. 
‘lation figures. |Instead they work through space 
It is also common practise for brokers, who represent a_ great 
| companies to guard jealously their | many publications. Some of these 
advertising figures, particularly | reps are important and powerful 
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companies. S.P.I. of Milan repre- 
sents exclusively more than 150 
daily and periodical publications 
all over Italy. 

There are 126 daily newspapers 
in the country, with 72 concen- 
trated in northern Italy. The lead- 
ing paper is the Corriere della 
Sera of Milan, which circulates in 
many big towns. Its circulation 
is estimated at 420,000-450,000— 
more than double that of any) 
other paper. Circulations of other 
metropolitan dailies range from 
100,000 to 200,000. The Corriere | 
della Sera has the highest rates— 
$1.80 per column inch. 


® Italy has 530 magazines, but the 
study says “only about one-tenth 
of them can claim to give national 
coverage in their respective fields.” 
The popular illustrated weeklies 
are considered ‘excellent adver- 
tising media.” There are about 15 
mass circulation weeklies. 

Domenica del Corriere sells for | 
5¢ and has an estimated circula- 
tion of 1,350,000. Radiocorriere, 
radio program magazine, sells 1,- 
000,000 copies. Space rates for the 
leading weeklies range from $12 
to $36 a column inch. Epoca, a gen- 
eral magazine with an estimated 
circulation of 275,000, offers a 
four-color page for $1,040. 

In the monthly field Selezione 
Dal Reader’s Digest heads the list 
with a circulation of 400,000, more 
than four times that of its near- 
est competitor. A page in the) 
Italian Reader’s Digest costs $625. 


s The government has a monopoly 
in broadcasting and one company, 
SIPRA, handles all radio adver- | 
tising. At the end of 1952 there) 
were 4,260,559 radio licenses in 
force—or 9 sets per 100 inhabitants. 

Advertising is confined entirely 
to spot announcements and is also 
restricted to certain periods. No 
message can be more than 25) 
words. Rates (scheduled to go up 
20% this year) are now $80 for a 
12-word message, plus $4 for every | 
extra word. 

The study says: “There is no 
doubt that radio, immediately after | 
the Press (magazines and news-| 
papers), is the best advertising | 
medium in this country.” 


= Movie advertising has developed 
rapidly since World War II. There | 
were 8,898 cinemas in Italy at the 
end of 1952. Attendance during, 
1951 was officially estimated at) 
696,740,580. | 
Movie screens can be utilized. 
in two ways—with slides or film-) 
lets. Rates vary considerably ac- 
cording to the size of towns, num-_ 
ber of seats and whether a theater | 
is a first-run, second-run or third- 
run house. The average cost of a. 
good filmlet is about $30 a foot. 
Posters are “widely used” in 
Italy, “but chiefly as complemen- 
tary to press advertising.”” Produc- 
tion is “rather good.” An adver- 
tiser will need about 30,000 posters 
for national coverage. 


@ The Vandone agency study is 
getting wide circulation. Reader’s | 
Digest has ordered 200 copies and. 
will distribute them to leading ad- | 
vertising agencies in different! 
countries. 

In addition, the American Cham-_ 
ber of Commerce for Italy, with | 
headquarters in Milan, has ordered | 
400 copies to be sent to every) 
chamber of commerce in the! 
United States. 


Dutch Shell Loses 
'I.C.A.’ Additive 
Trademark Battle 


AMSTERDAM, April 7—Royal 
Dutch-Shell has lost an action 
aimed at stopping Caltex Petrole- 
um Corp. from using the words, 
“I.C.—Plus,” in its gasoline ad- 
vertising. 

Shell has been introducing its 


‘rival to court. 


nothing more than “ignition con- | 


additive, I.C.A., all over the world. 
It was first launched in the United | 
States last year, where it is termed 
T.C.P. (AA, Sept. 7, 53). And in 
the past few months Shell has 
used big spaces to announce the 
development in Western Europe 


and Africa. 


The I.C.A. campaign has been | 
the leading gasoline campaign in| 


Britain and Holland. 


When Caltex started to use the | 
slogan, “I.C.—Plus,” Shell took its 
But the Dutch) 
court ruled that I.C.A. meant) 
trol additive’ and could not be} 
considered as a copyrighted trade} 


/mark. 


The Shell company was ordered 
to pay costs. 


Trust Joins Cabbot & Coffman 

Alex Trust, formerly senior ac- 
count executive of Goldman &| 
Shoop, Pittsburgh, has joined Cab- | 
bot & Coffman, Pittsburgh, as an 
account executive. 


Complete direct ‘ai service 10 all 


siege nh 


: important toy outlets ; 


) 98-page booklet on MARKETING 
and MERCHANDISING OF TOYS 


GUIDE TO BUYING TIME — depart- 
ment stores, wholesalers and chains 


List of more than 300 FACTORY 
REPRESENTATIVES 


Direct mail bulletin, TIPS TO TOY- 
BUYERS—featuring toy items man- 
ufactured by advertisers in Tan. 
Mailed Free! 


Assistance in securing Reotnd “fey 
ideas - 4 


A BUYER’ s GUIDE, more then 540 
“pages, a, annually 


Write for Free ‘dies of These ‘ettnig 
Aids or Further ee Concerning 
vente 
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ONLY TOYS and NOVELTIES 
OFFERS ADVERTISERS MORE 
IN SPECIAL SERVICES — 


ane step further 


TO MAKE YOUR 
ADVERTISING MORE EFFECTIVE 


TOYSa 


NOVELTIES 


CHICAGO 1, 307 ¥. Michigan Avenue 


Tel. RAndolph 6- ‘eeras 


NEW YORK 10, 200 Fifth Avenue 
Tel. ORegon 5-1566 


LOS ANGELES 17, 27 Wilshire Blvd. 
. MAdison 6-361! 


HOW HOT 


IS THE WOR 


Lire Magazine’s great stories on “The World We Live In” 
are currently the hottest magazine series going. 

Now in cooperation with Lire, this series becomes a great 
new radio program, with all the excitement and appeal of the 


original articles. 
The subject is endless, 


and endlessly fascinating: from the 


origin of the earth to the world’s probable end. No cameraman 
was there when the earth was born so this is a story uniquely suit- 
ed to radio. Radio preserves the authenticity which makes these 
real-life dramas more amazing than anything we could write. 


ee ee ee 


“e 
ONE 50 


LD WE LIVE IN? 


Here is the “something new” which radio listeners and 
sponsors have been asking for. But it’s no experiment. The 
tremendous success of the Lire series is proof how strongly 
man’s own story grips our imagination. 

This makes THe Worip We Live IN (every Friday evening, 
9:30 E.S.T.) a unique advertising vehicle. A sponsor can 
quickly capitalize on the “expectancy” established by this 
famous Lire series, and by the acclaim that the radio pro- 
gram has already evoked. 

It pays to get it while it’s hot. 


ABC RADIO NETWORK 


pei! 9 ey om on, ASO ES Se Pp eek oe CM a ene rge ESE: oe : ) oeti e aale es OUR aT ohe eat) SE» ee an oat duel, Vin oe ee eM ae ak eee oh, EAN A a he RI ere RRR, or Me” en 20d) Rds DOS eenaed FOES pope oA Mig ty Gren SRS Do GR Se rt te, ar rg i eh hee le he oh oe ee ae ee ca ae ee ee ee ee Se oD ES ite Fy Os eee ee © et 
LE EM BUR HAE SRE PARE Rae MN ag Boa (ages Oe SR Mehl! pallens SI Wye 1 he VS ie a ae RP OG oe Co nO ets ee 4 NG Space Sak: be eae hci eee ak re gine Me ae ie oe i Mice Fo ae : Se pas tad CTE ite ene ae hay wee he yeni di eRe aed TN De i in aap ee Cae ees ame 
Teas OES AE Va es Rw as aR FE Eph FRCP Ge NR ag na EE ane fag ey RPT See AP re Cie ce Sea Sey MMe pe gee ENS, Ye SAN etn Seis Me sy cot Loaner yea ie ax dats OEM SIO is Hash FO Bis Cl Singh end Te ba URI, Make oe 2 San 
SHER Sica: Ca Plee gf cea See Seer Se Palas Fav tad See Fite) SMa igor oe Raed tee TA OMT Urretishe So ASN cers a) Soot ae ALS CO Renan eo Ee law irl WORN Re Wy efor Sor Soa spc Gare wm 7) 1a Rae eRe Eng SN eT: Pate cy Gus Gimme ng ear ARETE ST a Sp ors mtn eh 
Pa ES ee wate cs Pte tah (gt. Sean ee a a Teel Ae Ha bee san A) A Be ee)! ghee Pings RIL Wee ie oc o pe Se ne Re Sa ay aie a Sol Maan cata Ne ae Ma ot ORY MOM hoe Pe CRO UREt hee ele Sat hee: Main eRe tere Maigt tL! os it i? 
Par epanic ence Sait ree Fae as er NESS Me Ra re gee fe TR, CNR eins SECA BCR Ae Ie, eee Rea ree maa on ee Sar eg PS ree pe ae aL ae eH hy: St Rath ait ip tcl 0k Dal a aS TPA aR rm Mees cs BAe CAEL tt ae! SOR SRP paler eR Boga ot ci" Sige ahmed avant te lr le eae Pera gear 
oe Ba pits, andes Nery Sin ae ee Sis Progen gi eas Nien, Wane est Nina eae Sc Gamal ee pci Bee kak ee SEES teks eR rea Ee rhas EAR CN Bt BS Fr ae Ss NOS cy Pe a, a ee RY IT a Seapine aie eS nae © then phere) alee eae BUNS Ma lr ey Seat 
sift get Pages a Pe SR Se ire es PS Me bgt Gout Lai: SM ae pee uns Tome wee) te pee ee RN even awe co i ere Ne? he eS OT a re .s ae bry RS ae ee a eh hr oe tea ey SO eee ee eA Se WS Raat Pee 5 ENE Mf Oe he MONE) ee ced SOAS ta) i pe Rae oot hee Se ae a Bers (cle le Bot Ap Drak" ee Sn ee ra 
BN Sy st ae RES re Fh See en ais ES als eae anh afm pei args ae tS a, Ya Leto Sp A « tthe < 4 Pepi’ be Pane N ee aR ae {ey fen Pe Se et Ce ge | SD eee oh Bee rie agen Migr ot ae hte tp eae nee Fe a BG oni Siar oN © Me Tek gals y Stree. | mene Sar Sal aes, rg We gto gh tee 52 pe ante ge ag Saeed i 
2 MR PE a Lege er oh Bars et Ung as (cs Re eee eae \ oe A ice be as ie Bai 2 ON a me! gam ce ce Wie “ae ee U Arty Same ee a ia hia ee Tiree Ams ipa ears ate ee Seeds Case ty Tog Aocch aatinal palsies Ce 
a eas oka ae iter Kee ahs, es mike een bia ie ita gia eee een ata ie ms ae ras Reig saree Ss dee Biel age tet a Ye Pid ae ey, RRS eae ee a dae ae OR aL ka Poe ri el ee eee ge aes ie bak Dee as 
tee ee Ste tea SE Rae mb SR te eee Gu Tw ie ‘ ba ee ee nr © Se aos es hee ee et oe . ess os - he ane br aS Sg alps gh maa an at Oy — Bes aa ee 
pepeks Ro ay ere ER vig Pie : a Soa: a Reese eee ip iv oe Ae eae etl at ; ; Ship See ; Bis, age tie: iin eae tees pity ie oa Sider ede SN eer ee 
ps Oo eae . £ 9 a4 Re a : eal : eel a ‘ : Aes ? ela g Ne E ana te a e ie (ARS aaa: 
eis Zo ‘ 9 ‘ foe ey 
Deaee . : a: 
yo . . : 
ok 
ee = 
’ =, . 
eo i : 
. i i eh ‘ 
om : 
« 
Lan 4 7 
a i. 
a 
i 
: ni : 
th = 
. 7 : 
a 
ies 
7 
a 
- re 
oo 
a 
4 
4 
r or ee | 
x ; ete 
aes | 
cape 
; eth 
: | ae 
| f Tae 
| ‘ aah 
4 : | ; ps male 
; Be ae 
ia 
; pancreas 
i 4 “ Py bam oe 
Sea 
= Rt 0 5 oT a eS Po . 
we ~~ 
oe Bean Ses 
4 ] eee oe 
a ce Seat 
: y te 
ag i cy 2 
' Bai a 
Soe 
Les 
a 
" h " ~—— “me : . oo ~ 
| bie : r ‘ ee at , ee ay ene re NSS eo |. SS a ye: 5 eR Seis a 
: { 2 a . : = age een ‘ieee 5 paid he i in SN ae riage ek Smee ieee bess 
= cg ee a a Bete See ea ae TERA Gr Sep ne oot: Re, ee Meta ee y 
i an Fa oP a ae Oe ee ee 4 Se ES be iy 28 a eae hes Se Sees Bae hice me Deicegies 
2 1 quien n “See a ee i a he a ea ae Ee, ist iene A se le th nee . 
ot ers . Te ae i ole rs ees ’ Me re fae ee a el al : 
ha Ps 3 re — i ner ie eae 2 _ oe My ee Per bi : 
Se ie ees aa B R « by oe : 
. eae wee ee 4 ee : ; , at Shc 
« a8 Boe % wage Pi 7 8 F wie Ben ae 4 * ee. eb Mc ees ei a 
: , ee — es ee RB Paes, ‘ a ee rae a ; 
‘ eye paige . e 7 phe See — ho See Ce en at 
r% rr He s cols Wiser, a Me. ae. "SN las ia eS 
“& é, i b es ee yf OR Ft ae cei at oy ee 
eee a F . re . o 4 = eh ee a eA ds a re 
ae Pee te wie. _ —_ ae 4 x > Sea : - 
Bt 4 . * ee See ke Mee Me a i a eae “ae apie? 
Sa as ®: - eh ‘ ere Cee. . ~ eit, ie a “— . ee rene 
Rae ete oe Sos aa Bay. . 
3 Si, Fe shea a ae . i ar . ae 
5 % . * x a>: B ¥ 3 
: . > sieild : a = 7 a ere 
| ag £0 eS a oe, & ce — | Biis LG ae re ” ¥ eee Peart 
” | ‘ Paes’ <<. Se. oes. eS oe SO. ae eu Rae oS ke “ si 
> ! * oR . ooo aor a, : % 1 ae page ae et eke Ke la i 
‘a i : mac res eM ek, - a a nah 
H oe ty a : feck i J ac ae A pea, *¥ eh Z i eee * 4 oo se. 
i } - re ah te ey * ae wind Or ee i ah hae a eer 
ae ; : ~, ae ae. Si one ae hit te ee a a, . + i as 
oA DE a oeee Bes Spt ee Genie. oe ey ee ee ba alas : ie 
- pat ch oe age, RRS ea ee ae a1, me eee LE ; — til ia 
poe Rc Me oY T 
fy ae i age aes se RS ee 210 sodh I OR ae eM eee. ; ee > anon 
ik; i a ee Ras Ae i ane Sg ag AN ; fe SO a a fs : 
5 es > YB ce ae ibis cous Poet ta “Sci sel el Sige 
*% fe “ie SF IF os, i > ag 4 Bee hs ie ca ae xe 3 
| af ee a 
* ; ic Bs Se Sol Sa Sladen mt : So eee eg * a ae ee era: 
f 233 Se Pats ZEB Cee” pate Ee A Bey ae. ce ae "Eee: ie: ea ae Sea 
‘ 3 [ae ee 4 om 3 Se ee ee Sin As Ce A aaa ee eres at ae, a ees ; e 
“" sf Sc eee, ose aed sie se ae Bi, MADRE pitch os, gh hae ee am 
‘: es ee re pie ts ie Wi bs aay * ‘ee Ff a Saat fect mat ¢ Eve ete st f bie z oa = = sae 
a a aed a Baa Ny Be Ms Oe ae ey i Ping BEE yor ue % oe : es 
a 3, Why io ae Sd ave if o i. ee eA t a 8 Sea acs 
oe oe eet > he ee eae RSE ea ae oF oiaaree ME | AK EI, a a eS. 
: a e Fin ‘ae Sigs re ec "hee Sale. eee s 48 Ae Lennar oe me” nat eh eo he 
7 5 See, See ae ue Bae Ree teh Ae Te eae ela ay | eee Aware 
. «i Je nee Baas *. ie a Cee 3:5, eee satis Pio oyeearee pes 2 ee CC aie see if 
in ‘ : i a A tok ts ee ND ony g tk ae i eS aoe Bae iti 
E Pe , ye Paps = ee § .. re See a ed eh 8 ie BO gre TD r a RE, eas hae ' g 
se * io oe eee ee Se a ae yr Se 9 = i Co eed 
. OMS ON hk aS ee a a St wera at Ba 
: wee ee ; Cr ee EARS 2 f ss 
fee ae ¢ ; 
: i | oe, ; : i 
: . oi 4 r id ; 3 3 : 
+ . ; a saisuiie 
i é % ak te ge 
és “as oe : . yen Pee ee si f wag 
; s ’ . ‘ si is ; ‘ snes , — ss ssp Mie Te IR : 
y ee ee P . : f ao ie ee ji i Bab a Jags aa Se it 
) ae i . rs pg api ected Si EE, a es ena cf peer iS eee 
eee - ; ae ot Cg eerie or ON eetap ES SRT iain 3 ane aa 
E ; aia Slee aes alaag | perio ite) Ta eS naiaes Sma 2 ay pian nemgee fer 2 ee oes Sse Ee eerees Bere re co so RR 5 Ade Serif sf te tere 
x Sag uins! 7 ta EE ot SRI Si Re ES ight saa Pa ee Aurea et angen es eo SIPS eT CSR NE aie ee ee er, re ioe 
: eta Bash eee paren Cee Mees eh ORG! Fe mes a fer ee ee ee ee aprtieet ) Bae 
= ; remeron Ss Ss a Roa a 
‘ " ; POSE G0 Vis 2 as ae eo PO icc Oe a ed 
i , P ee ee ‘ - ia ian eee a he fe eee te ASE ie) . . Trehse an aie ia 
7 2 , oes a ipa et sed ee na es a acca 
eg tilt OPK ge gh “ ; : n So ae neha ae Es 
* s . , Sh ? er & > te, MATE ae So ae SR RET pet i 
: ‘ ¥ me é , m2 owe aad ae Ree 
ce q ie 6 € WAL, He ieee . Sig ieee £3 iw ate 
is tte : a ee Pe i : : g a - ‘ fea ge ee te 
: ee ? $ 2 eS y Ag aces a: tet Ree an an (esq 
; pie oe ere ee ; ee ko Sate ete eae ili 
4 : ott le rs ’ ‘ rdibailtls * : : i iad ar 
‘ *S a “4 es ae ee . a hed Tecuaek 
As de Ae ie Te ae ws 7 ‘ ‘ 4 , of ite : g : , 
% % iii a ia al — a) ae eae Sy % ; 
ais «e ™ AES 7 ete, er a Ree, 
Bi 5 q < om . os cele ‘ ? —" A FOF org, Bi 3: ae Veet 4. Bas : 
: ~ .* wl “i ; ae —_ ; <a . 
od a inal ‘ oa Pn inter a ai 7 Pe 
: cel ; i es ae eae ping Mid oo, eu tee: ne ee eee es she re ‘ ’ : ae ee 
. eels Fey yids it. Manet Ce 7 oem Pus sili te ho q pie rd a pt He. ee seed th BA op x it 3 
: Faas eis ee atl eh, ee ae EE PBS. ot <u v ‘ ee esr ee a “ tet Ld ee as 
igh oupemnas i SNE ce ae, * pe * : Ey 2 ; . * * Ay 7 - ‘ oe *€ s> es Mh, Soa 
i iil GO OG Tama a) aaa se oa , eo -cbin, hme i ne baie : Ri PE es 2 wails af (foe 
zs Posase 1° St Spek 28 ir ee amare SP © eet fae ee ee Ye Ne gt WP is ‘ ee a Mee Pipaoats 
i Sees a Ga BR Sh a Se oe uae ate ea Se pea ors ee oe 5 o¢ eS ag , de at 
z OP OE ae Be any 2 tk agi - ; Cette ae a ea ia ? x ; ‘ ee vast ‘ ? gi : 
> tyseememe ae ae cS eS giles { oo as oe Pei. Cie canye My oe Rideau. : $e ‘ % 
: Petre, hrc, Ciara Beare mets ae erie ved mee . hae ar Bans a ed soa . as 4 
4 Rego Sys cao Lee en ay ca : an : aks oe oe Oe te i OO Tag seh <2 Seca dame ei 
: unas Seon ed : niin me Oe ene ae 
i, ; u i 2 { beer ~ dBi, S 2 af ee a x oh LES &} 
% ber aay F 5a F a is ot tobe a6 ae iis et ¢ as G2 
; Epo Fees Nr eae oe y Ne ss tm oboe ad OY or sat ; 
; : — am «tes Sail . ey i Vesa tlhe hess 
te os ee eS Niea es oe a oe Bah Sree : ener : Shafer i ries i ae Ata air 
Ae Were mieae 2/ \ Ph tro eae kel ‘ yee : He ° Z ae ae es, "a i CAA ¥ >" ewe fi 
ae = ee + Vee hee - fe ite Nomiae th meager git By OMe, as aa cig reer a ‘pel ie 
2 ete ge a ieee : Sat i Seo a Sant ae ae i ~ my, tee Fe iia: a eRe. righ ROE <p 4 sgh 
ae Sea Rea ale . aie ss oe White cg Se ‘as id Par : 5 $ 5 ay 
mene <% eae eres os lets IR Maka a re a ae : pie . nm tae leita nal : 
y gine Wee elaine. } ee i : le “.. apie nae. , a RG : ee y 
» ~ <p ad : 
: | som he 
i cen sth 
i : aks 
si Sti 
i wees 
> eh 
i : 
3 
s 
~~ 
| | 
% | ; 
fe | cen 
| ae 
5 | ie 
‘ie 
: BP 
. | 
: } 
ce 
ie ‘ . Z . . . p is 
vn Jie A ; < . . : . aed 7 , a Se tae 
A rats i © cas - é . r ‘ ste 3 a rable : , . ‘ ik eae oes Satie i : [- hdd ya Na 2 ae ae si’ Z 
rs ‘ j or cae ae “ ae ® Pate e 1d ‘ ‘i ee - A & at ac é ita ek PS Ce pet, ie ae, dl 4 A ce, ae ee us ane " PY Ce Wet wip! EE BS ENA gp tae a arated b Ride! al? See Lights OP ee WN ol ee ee 


72 


‘54 TV Sales Show 
Gain Over ‘53 Level 


WASHINGTON, April 9—TV sales 
at retail during the first two 
months of 1954 were higher than 
the same 1953 period, according to 
the Radio-Electronics-Television 


Manufacturers Assn. Radio sales| 


showed a decline. 
For the two months, sales of 
tv sets in 1954 totaled 1,267,934, 


compared with 1,777,195 in Janu- 
ary-February, 1953. However, Feb- 


ruary, 1954, sales were 536,017 


compared with 537,122 in Febru-| 


ary, 1953. 


Retail sales of radios, exclusive | 


of automobile radios, were 573,302 
for the two months, compared with 
922,248 in the 1953 period. 


Westinghouse to Buy KPIX 
Westinghouse Electric Corp., 
Pittsburgh, has signed an agree- 
ment to buy KPIX, San Francisco, 
from Wesley I. Dumm and associ- 
ates, subject to FCC approval! and 
“the outcome of tax legislation 


now in Congress, affecting this 


type of transaction.” Westinghouse | 


Broadcasting Co., a wholly owned 


subsidiary, operates television sta-_ 
tions in Boston and Philadelphia, — 
and has made application for addi- | ~ 
tional tv outlets in Pittsburgh and 


Portland, Ore. 


Les Brownlee Joins ‘Look’ 

Les Brownlee, formerly with 
General Electric Co., has joined 
the advertising sales staff of Look, 
New York. 


SUMMER IS THE BONUS SELLING SEASON 


KOA! 


WRITE TODAY FOR COMPLETE DETAILS 
ON KOA’S SUMMER BONUS 


America's most 
ood-enditioned audience. 


KOA’s Western Market normally delivers 4,163,700 people 
and opens family pocketbooks. 


BUT THEN COMES THE SUMMER WITH BONUS AUDIENCE! 


® Bonus Number One — Car radios—a total of 1,854,200! Nearly 1.5 million hours of 
car radio listening every day! All that PLUS tourist listening! 


* Bonus Number Two— More than 12.5 million tourists vacation an average of 8.8 
days in the Mountain States...spend more than $600 million! 


Get with it man! Get your message on KOA— THE SINGLE STATION NETWORK! 


KOA serves more 
people who can’t get TV 
than any radio station 
in America! 


DENVER eee 


— 


| 
| 


| MARK F. COLLINS, formerly retail advertis- 
ing manager of the Albany Times Union, 

_has been named advertising director of the 

Boston Post. He succeeds Morris B. Kerr, 

/who has been promoted to assistant to the 

| publisher. 

| 

| 


Nebraska Broadcasters Elect 


| Harry Burke, general manager 
_of KFAB, Omaha, has been elected 
president of the Nebraska Broad- 
casters Assn. Other officers elected 
are Max Young, general manager 


of KSID, Sidney, v.p., and Gordon | 


Pentz, manager of KWBE, Bea- 
'trice, secretary-treasurer. 


ABC Elects 11 Members 

| The Audit Bureau of Circula- 
‘tions has elected seven magazines, 
‘three weekly newspapers and one 
‘daily newspaper to membership, 
| bringing the total ABC member- 
ship to 3,540. 


_Cocktield, Blown Moves 

| The Toronto office of Cockfield, 
Brown & Co. has moved to its own 
| building at 185 E. Bloor St. 


Things have never been better here! It would be hard to find a 
family—or business leader—on the Delaware’s New Jersey side 
that wouldn’t agree. Their optimism is reflected in output, sales 
and salaries. And for the best selling job here, you need the two 
dailies that virtually all of these people read—THE TRENTON 
TIMES and THE CAMDEN COURIER-POST. There is no other 

way because no outside paper equals their cover- 


age. In New Jersey, it’s especially true that “all 
business and selling are local.” 


The one way to cover 
the EXPANDING 
of the Delaware Valley... 


SIDE 


the eastern half .....+ 


CAMDEN 


Courier-Post 


TRENTON 


MARKE? FACTS on request. Write for official portfolio compiled by 
State government, Most helpful in sales planning. Address COURIER- 
POST, Camden, N. J., or TIMES, Trenton, N. J, 


Times 


Represented by 
GEORGE A. McDEVITT CO., INC. 


New York © Chicago @ Philadelphia 
Pittsburgh © Detroit 


Advertising Age, April 12, 1954 


a Fawcett Will 


Stop Publishing 
‘Today's Woman’ 


(Continued from Page 1) 
more profitably in our other mag- 
azines and book projects.” 

Mr. Fawcett did not reveal any 
total loss figure, but he said that 
several issues in the past year 
have shown small profits. It was 
disclosed that offers to buy the 
magazine—made by other pub- 
lishers in the past, and in the last 
12 months—had been rejected by 
Fawcett. 

“These offers,” it was said, “had 
been the basis for numerous ru- 
mors in the industry that the mag- 
azine had been sold, or was about 
to be sold. As of today, no other 
publisher has acquired the proper- 
ty, although several have ex- 
pressed interest.” 


a Within the past month, AA 
learned elsewhere, Today’s Woman 
‘sent out a letter to distributors 
| which indicated it was planning to 
move its cover price from 25¢ to 
35¢; that it planned to follow 
| Cosmopolitan in calling a halt to 
soliciting subscriptions except at 
| the full copy price; that the guar- 
_antee would be lowered, and that 
/ page rates would be sliced. 

_ That decision was subsequently 
| scrapped, and the move was taken 
|to discontinue the “magazine for 
young wives.” 

Fawcett said that “some, but not 
'all” of the staff of Today’s Woman 
‘have been transferred to other 
‘posts and that the others would 
get final checks on April 9. 

The company currently puts out 
|Mechanix Illustrated, True, Mo- 
tion Picture, True Confessions, 
True Police Cases, Startling De- 
'tective, Real Police Stories, and 
Cavalier. 

Today’s Woman had advertising 
revenues of $2,360,377 in 1953, ac- 
cording to Publishers Information 
Bureau. This was 8% off the 1952 
figure of $2,565,322. In 1951, re- 
venues amounted to $2,732,291 
| (all PIB figures). 


‘NAVA Offers Trade List 


The National Audio-Visual 
Assn., Evanston, IIl., has published 
a 24-page “NAVA Membership 
List and Trade Directory,” which 
includes information on types of 
sales, film library, equipment rent- 
als and services offered by more 
than 450 audio-visual dealers. The 
directory is available free from 
NAVA. 


-AD™ MEN 
WHO KNOW GOOD EATING 
Often Entertain & Eat 


AT 
RICKETT'S 
(Chicago Ave. & Michigan) 
- AND - 


LONDON HOUSE 


(Wacker & Michigan) 
- WHERE - 
FAMOUS “VIENNA” 


CORNED BEEF 


Is A Regular Menu Feature 


Other “Vienna” Treats are: Franks & Baked 
Beans—Thuringer Sausage & Krauvt—Beef 
Tongue & Spinach—Knackwurst & Potato 
Salad—Cold Cuts of ‘Vienna’ Salami & 
Bologna 

- All are Proud Products of - 


VIENNA SAUSAGE MFG. CO. 


Chicago & Los Angeles 
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Advertising Age, April 12, 1954 


The American Medical Association voluntarily 
conducted in their own laboratory a series of 
independent tests of filters and filter cigarettes. 
As reported in the Journal of the American 
Medical Association, these tests proved that of 
all the filter cigarettes tested, one type was the 
most effective for removing tars and nicotine. 


This type filter is used by Kent...and only Kent! 


The advertisment at left was pobliched i this sowmpaper 
recently by the makers of KENT 


For the greatest protection of any filter cigarette 


KENT 


with exclusive MICRONITE Filter 


WIS ADVERTISEMENT was based on research reported in two issues of 
The Journal of the American Medical Association. These issues were 
Vol. 152, No. 10, pages 917-920; and Vol. 154, No. 8, page 678, where you 
may be interested in reading the full reports. 
Leading newspapers carried the story of these same tests in their edi- 
tions of February 19 and 20. 
KENT, of course, was not mentioned by name in any of the American 


fer watrary —- wu may ~aee ua pra Medical Association's tests or reports. We have been told that The American 


+ me 


Medical Association does not endorse any products in this field. But the 


type of filter that proved most effective in the tests is a type that is used 


| of its subsidiary, Procon Inc., effective May 1. Simmonds & Simmonds 


| 


gift promotion campaign for Seagram’s 7-Crown whisky with a spread 
‘in Life, April 26. This will be supported by ads in 562 newspapers, 


Last Minute News Flashes 


Universal Oil Products Names Marsteller 


Cuicaco, April 9—Universal Oil Products Co. has named Marsteller, 
Gebhardt & Reed, Chicago, to handle its advertising, as well as that 


formerly handled the account. 


New Seagram Gift Promotion to Start April 26 


New York, April 9—Seagram-Distillers Corp. will break a new 


April 26, May 3 and 10, and pages in Argosy, Collier’s, Ebony, Field & 
Stream and VFW Magazine in May. Warwick & Legler is the agency. 


Frietsch Named Ad Manager for Philco Radios 


PHILADELPHIA, April 9—John S. Frietsch, district representative for 


ing manager of the company’s radio division, a new position. 


Paper-Mate May Sponsor Program on ABC-TV 


appliances in Cincinnati for Philco Corp., has been named advertis- 


New York, April 9—Paper-Mate Eastern Inc. reportedly will be- 
come alternate-week sponsor of the “Stu Erwin Show” (ABC-TV) 
with General Mills, the present weekly backer, effective May 14. This is 
the first network video buy for Paper-Mate, which has been and will 
continue to be a heavy tv spot user. Foote, Cone & Belding is the 
agency. 


‘Everywoman’s’ Joins ABC; Other Late News | 


e Everywoman’s, New York, has been elected to membership in the 
Audit Bureau of Circulations. 


_e John H. Sheldon, formerly assistant to the president of Lennen «| 
Newell, New York, has joined the contact staff of Kudner Agency, | 


GOP Mapping Big TV 
Campaign for Fall 


Congressional Races 


(Continued from Page 1) 


to assure GOP control of the next 
Congress. 


a Getting down to the mechanics 
of campaigning, he told the wom- 
en that it isn’t necessary to pick 
candidates solely because they are 
telegenic, “but don’t forget that 
we have already had instances 
where a complete unknown has 
been put over because he had good 
tv personality. 

“In the future it may turn out, 
as it did in radio, that the charm 
wears off, and people discover 
that a charming voice does not 
necessarily mean a charming sen- 
ator,” he said. “In a few years we 
may be able to relax, but right 


/now we have the problem. Don’t 


back a candidate merely because 
he looks good on tv; but don’t for- 
get that problem when you select 
your candidate.” 

Mr. Humphrey reported that the 
GOP will also provide its candi- 
dates with a large inventory of 


only by KENT, as stated in the advertisement above. 


FL: Levillerd Company sania waite eetiiaaen 


REBUTTAL—This page ad for Kent cigarets ran in 80 to 100 newspapers across 


the country last Thursday. P. Lorillard Co. 


calls it a rebuttal to the AMA’s attack 


on Kent claims. Although the ad in the upper left hand corner is supposed to be 

a duplicate of the ad that started all the ruckus, a final paragraph that ap- 

peared in the original ad has been dropped. It read, “So if you are ever bothered 

by nicotine and tars in tobacco smoke, change to Kent for real smoking enjoyment 

and real protection!’ Young & Rubicam, Lorillard’s agency, said the paragraph 
was deleted for space reasons and nothing else. 


AMA Looses Blast 
at Lorillard for 


Kent Rebuttal Ad 


(Continued from Page 1) 

the latest advertisement by P. 
Lorillard Co., maker of Kent. 
cigarets, is as reprehensible and} 
misleading as the first full-page) 
advertisement.” 

Lorillard’s advertising director, | 
Alden Davis, came to Chicago last | 
week to confer with Dr. Austin) 
Smith, editor of the AMA Journal, | 
about the highly controversial | 
Kent ads. Details of their conver- 
sation are not known, but the ap- 
pearance yesterday of the second 
Kent ad using AMA findings in- 


| 


moval of some of the tars and 
nicotine by the Kent filter protects 
the smoker is misleading. The re- 
lationship between cigaret smok- 
ing, cancer of the lung and other 
pathologic conditions is still not 
entirely clear to medical scientists. 

“In their advertisements, the P. 
Lorillard Co. made unauthorized 
use of the name of the American 
Medical Assn. and its Journal. 
Such blatant hucksterism was 


partly responsible for the Associa-_ 


tion’s decision to discontinue ciga- 
ret advertising in all of its pub- 
lications as of last Jan. 1.” 


Kelvinator Really Joined 
Block in Backing ‘Danger’ 
Block Drug Co., Jersey City, 
|N. J., and Kelvinator division of. 
'Nash-Kelvinator Corp., Detroit, 
are, as AA’s caption said last week, | 
‘now collaborating as _ alternate) 


films, film strips and other visual 
New York. aids “to get the facts to the peo- 
e Amplex Lighting Products, Brooklyn, has named Ellington & Co.,' ple,” as it has in the past two 
New York, to handle its advertising. The account was formerly with | congressional campaigns. 


Beatty & Oliver. | One film, summarizing the 


_e Yardney Electric Corp., New York, has named Gaynor & Co. to han- | Harry Dexter White case, was 
dle its advertising and public relations. Yardney is a new advertiser. | Previewed at today’s meeting. It 


j | 

e Sinclair Refining Co. New York, and Sun Oil Co., Philadelphia, ‘Attorney General” Brownell 
|/have both scheduled campaigns for their contributions to the spring former President Truman and 
flood of new premium gasolines. The Sun anti-knock gas campaign, | other personalities who partici- 
‘starting April 12, will be concentrated in newspapers and radio in 300) pated in the recent hearings. 
/markets through Ruthrauff & Ryan, New York. Sinclair’s drive starts | 

| April 20 with ads in 400 newspapers in 275 cities and spots on 26 tv, < e 

| Stations in 21 cities for Sinclair Power-X. Sinclair will continue pro- | Recession Calls for 
motion of its new extra duty motor oil through the summer with | — 
color ads in Collier’s, Life, Look, Pathfinder-The Town Journal and More Merchandising, 
The Saturday Evening Post. Morey, Humm & Johnstone, New York, is | 


the agency. Crain Tells Group 


e Frederic Gamble, president of the American Assn. of Advertising | BuFFALo, April 9—Improved 
Agencies, called on Mayor Wagner of New York Friday to protest a merchandising of industrial prod- 
city sales tax affecting agency billings. Don Clifford, head of the New ucts was stressed at the clinic 
York council of the Four A’s; counsel George Link Jr., and James Mc- meetings featured at a regional 
| Garry, assistant to the president of Batten, Barton, Durstine & Osborn, | conference of four chapters of the 
| accompanied Mr. Gamble. (See story on Page 42.) National Industrial Advertisers 


| | Assn. here yesterday. Groups from 


‘Washington Post & 'Buffalo, Rochester, Hamilton and 


| agency since 1952 as treasurer. Be- | “er 
fore that he had been associated | TOrOnt® beh, ati 
iT. " 'with Donahue & Coe. He was +h 

Times-Herald Makes graduated from New York | oe atiain ye by G. D. 
| P dontite in, 0a d ly after-| Crain Jr., publisher of ApverTIsING 
Four Assignments wae oo pgp eg vublic Ace, Industrial Marketing and Ad- 

WasuinctTon, April 9—Four top- accountant, and continued in the|V¢@Ttsing Requirements. 

level assignments were announced accounting field until he joined! Mr. Crain told the group that 
| today by the recently merged! Donahue & Coe in 1946. the “recession—the change from 
‘Washington Post & Times-Herald. 1953’s superboom to high-level 
, prosperity in 1954” meant a re- 
turn to “the good old competitive 
era we've been getting ready for 


Donald M. Bernard, who had R, ]. KENNARD 
been advertising director of the State COLLEGE, Pa., April 6— 


Post, has been elected v.p. and  pichard J. Kennard, 53, president 


dicates that their talks did not sponsors of “Danger” over CBS- 
wind up with the lighting of any TV. 
peace pipes. 


s Dr. Lull’s statement continues as tor to be misidentified as the old 
follows: ‘sponsor of the show. Block has 
“Recently there has been much carried “Danger” every week for 
publicity given to a possible rela-|the past four years; Kelvinator is 
tionship between cancer and to- the newcomer to the series and is 
bacco. The implication in the Kent! now taking alternate weeks of the 
cigaret advertising that the re-|mystery drama with Block. 


National Nielsen-Ratings of Top TV Shows 


Two Weeks Ending March 13, 1954 


All figures copyright by A. C. Nielsen Co. 
TOTAL HOMES REACHED PROGRAM POPULARITY* 


Homes 
Rank Program (000) Rank Program (%) | 
1 1 Love Lucy (Philip Morris, 1 1 Love Lucy (Philip Morris, 
MRE sbinsastasrsthatubeiseescnsmacncosenees 16,919 IE Sethicecagipisinerennseencarteninreinaweseved 61 
2 Dragnet (Liggett & Myers, 2 Dragnet (Liggett & Myers, 
PME Sosseiankdniaiebencntesirssernsicive 15,296 PED Aitedincesicirevndsvicavveresivtensvsscsee 56.4 
3 You Bet Your Life (DeSoto- 3. Milton Berle (Buick, NBC) ............ 49.7 
Plymouth, NBC) ................... 13,273 4 You Bet Your Life (DeSoto- 
Milton Berle (Buick, NBC) ........ 13,141 PUNT, FOG) Sadicsccssesissccessvenes 48.6 


4 

5 Colgate Comedy Hour (NBC) ....11,802 5 Jackie Gleason (Schick, 

6 Jackie Gleason (Schick, Sheoffer, Nescafe, CBS) ............ 46.4 
Sheaffer, Nescafe, CBS) ........ 11456 6 Goodyear TV Playhouse (NBC) ....43.0 


7 Goodyear TV Playhouse (NBC) ..11,494 7 Godfrey’s Talent Scouts (Lipton, 
8 Philco TV Playhouse (NBC) ........ 11,146 IE Siectintbvavsccecsesicbohatiivteineessseees 42.7 
9 Gillette Cavalcade (NBC) ........ 11,135, 8 Colgate Comedy Hour (NBC) ........ 
10 Godfrey's Talent Scouts (Lipton, 9 
GERD eicdadencseasvessncznivesevincsseesasie 10,807 10 Philco TV Playhouse (NBC) 


* Percentage of homes reached in area where program was telecast. 


However, a line of type dropped | 
|out of the caption caused Kelvina-_| 


Homes | eral and 15 in classified, he said. 


of Progressive Publishing Co. and 


is also president of the Newspaper Centre Broadcasters Inc., died 


Advertising Executives Assn. | Anele & a0 bane ol . 
Jack M. B. Sacks, who had been oe ar a pared uarageng 
manager of general advertising for, * T°8ressive publishes the Frog- 


‘ 
the Post, and W. Frank Gatewood, "¢88 Clearfield, Pa., and Centre 
who had been business manager operates Station WMAJ here. Mr. | 


of the Times-Herald, have been Kennard was also an officer of} 


: bad Clearfield Broadcasters Inc., op- 
| elected - : 
seers, Mr. Gatewovd will’ be in|erator of Station WCPA, Clear-| 


_charge of local advertising. field; WAKU, Latrobe, Pa., and 


| Raoul Blumberg, who had been | WICM, Sebring, Fla. 
'retail advertising manager of the s 
Post, has been appointed assist- Adolph’s Backs Godfrey | 
ant general manager. Adolph’s Ltd., Los Angeles, has) 
Mr. Bernard said today that the bought a 15-minute alternate week 
advertising staff of the paper has segment of Arthur Godfrey’s| 
been expanded about 20% since morning show (CBS Radio). Er-| 
the merger last month. Nine people, win, Wasey & Co. is the agency. 
have been added in retail and gen-| Adolph’s is on on Fridays when 


the show, simulcast the rest of the | 


Meanwhile, it was announced | week, is carried only on radio. 
| that George Titus, formerly pro-| 


‘' motion manager of the Times- Byer & Bowman Adds One 


Herald, has joined Woodward &| Bards-| 


Barton Distilling Co., 


|advertising director. Mr. Bernard during the past several years.” 


a “This situation, I feel, is made 
to order for the modern advertis- 
ing and merchandising executive, 
who in a period of huge backlogs, 
when delivery was more important 
than sales, had little opportunity 
to demonstrate what he could do,” 
he said. 

Mr. Crain added that through 
“research translated into improved 
design and better production meth- 
ods converted into lower and more 
attractive prices to the customer” 
an industrial firm can improve its 
marketing position and meet the 
needs of its customers. 

He said that “the big, dramatic 
idea which is the characteristic 
of good merchandising must be 
adopted as a company program.” 

Clinic sessions were devoted to 
such subjects as getting coopera- 
tion from dealers and distributors; 


Lothrop, Washington department | town, Ky., has appointed Byer & merchandising advertising to dis- 


Store, aS assistant advertising di- Bowman, Columbus, O., to handle 

rector. its Colonel Lee bonded sour mash 
bourbon. 

CHARLES WALLACE 

New York, April 9—Charles| Foley Ad Elects Morgan 

Wallace, 48, treasurer of Berming- A. Edward Morgan, v.p. of Rich- 


42.5,ham, Castleman & Pieroe, diedjard A. Foley Advertising, Phila- 
Gillette Cavalcade (NBC) ............ 42.1 yesterday of a heart attack at his| delphia, has been elected exec. v.p. 
aie 41.7, home in Arlington, N. J. 


and a member of the agency’s 
Mr. Wallace had been with the! board of directors. 


|tribution organizations and help- 
ing salesmen sell, as well as agen- 
cy-client relationships; handling 
inquiries, and planning campaigns. 

Demand for cooperative adver- 
tising was reported, but resistance 
to the idea was indicated on the 
| ground that it is too costly to po- 
lice the operation of plans of this 
| kind, 
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Liller, Neal & Battle Moves 


Polyethylene Is Hottest Thing in Packaging, 


The New York office of Liller, 


Neal & Battle has moved to larger American Management Assn. Group Is Told 


quarters at 399 Madison Ave. 


(Continued from Page 2) 


Carry your Secretary 


world’s only POCKET-SIZE recorder 


Minifon goes anywhere, works unseen, 
takes up to 214 hours dictation time. 
Clearly records conversations, spot inter- 
views, reports, meeting notes, speeches. 
Recordings are fully controllable, easy 
to edit or erase and may be posted as 
letters; recording wire re-usable. Mini- 
fon works on self-contained battery or 


AC, plays back through own headphones 
or any radio speaker, has playback con- © 
irol for typist. Write for information. 
. —\ 
for + | 
information 4. 
ge GEISS-AMERICA 


write to | 3" 


DEPT. M 
| Chicago 45, Illinois 


undergoing ever-widening appli- 
cations, the American Manage- 
ment Assn. reports, with plastic 
squeeze bottles now being used for 
more than 2,000 products. 

For the home there are cleaning 
solutions, insecticides, glue, hand 
lotion, syrups, ketchup, deodorants, 
hair sprays, suntan lotions and 
windshield de-icers. For industry 
‘there are plastic carboys and safe 
packaging for chemicals, acids and 
other industrial liquids. 


's Looking beyond polyethylene, 
‘John A. Warren, packaging con- 
‘sultant to American Home Prod- 
‘ucts Corp., New York, and v.p. in 
|charge of the AMA packaging di-: 
|vision, pictured developments 
|which he thinks may have equal 
importance in packaging. 

_ Mr. Warren, who opened the 
three-day conference portion of 
the program held in conjunction 
with the packaging exposition, 
predicted that canned foods will 
rise again to challenge frozen 
foods. 


This will be done, he said, 


‘through partial, flash cooking of) 


food during canning. To the con- 
sumer, this will mean palatable, 
wholesome canned vegetables in- 
stead of reheated, overcooked and 
taste-drained food caused by pres-: 
ent methods, Mr. Warren said. 


s Plastic films, he warned, are 
far from perfect and there are 


JUST OFF THE 
PRESSES... 


_ CONSUMER 


— : ANALYSIS 
It's just off the presses and it’s yours for the 
asking—the new, fact-packed 1954 St. Paul Dis- 
patch-Pioneer Press Consumer Analysis Survey. 
Find out where you stand in the big, bustling. 


booming St. Paul “half” 


of the Twin Cities market. 


Get your free copy of the 1954 Consumer Analysis 


Survey . . 
brand preferences and 


- a comprehensive study revealing the 


buying habits of 404,000 


people who make the Dispatch-Pioneer Press their 


buying guide. 


Contact your Ridder-Johns repre- 


sentative or write Consumer Analysis, Dept. B. 
Representatives 
$7. PAUL RIDDER-JOHNS, INC. 
D is PATC ri New York—Chicago 
pee: Detroit 
>; — Pi oote wmiwsPrparern San Francisco 


EER PRES$ 


Los Angeles—St. Paul 
Minneapolis 


still many lessons this _ fastest, 
‘growing branch of the packaging 
industry has to learn. 
|, Attendance at the packaging) 
show surpassed all previous AMA 
expositions in Atlantic City, with | 
an estimated door registration of. 
25,000. This figure, however, fell | 
short of last year’s record 27,700 
attendance in Chicago. With some 
360 exhibitors of consumer and 
industrial packaging assembled in 
Convention Hall, exhibits for the 
first time utilized the building’s 
entire show capacity, on the board- 
walk level, the stage and the low- 
er level. 

Easy-to-open disposable pack- 
ages attracted considerable interest 
at a number of the exhibits. One, 
foil pan shown by Aluminum Co. 


Products Co., Detroit, pops corn 
in foil that expands and keeps the 
popcorn hot during serving. 


s Of several packaging case histo- 
ries related in the conference, that | 
told by the five-man panel of) 
Sears, Roebuck & Co. was by far) 
the most informative. Carefully | 
rehearsed beforehand, the panel | 
disclosed in documentary fashion | 
how the firm increased retail sales | 
by redesigning labeling and Been | 
aging on some of the 40,000 items 
carried in its 700 stores. (The mail 
order catalog has 100,000 items.) 


a Formerly, Sears’ ad copy was 
merely transferred to labels and 
packages. Now the company relies 
on point of sale emphasis in retail 
outlets through the package itself, 
panel members said. 

Some products, however, defy 
packaging, the Sears’ men said. 
Housewives still insist on guess- 
measuring long winter underwear 
for fit by holding the garment 
against the shoulders of the near- 
est salesman. Slips and sweaters 


8,017,000 U. S. 
F amilies Earn 
$5,000 or More 


(Continued from Page 3) 
‘five income categories. As of the 
first of the year the number of 
'urban families in the over-$5,000 
income bracket came to 6,713,000 
or 22.9% of the total. In the $3,000 


to $4,999 group, the number of 
urban families went from 11,998,- 
000 to 13,026,000 or 44.4%. 

For farm families, Macfadden’s | 
/report considers only cash income | 
available for expenditures and ex- | 
‘cludes “income” produced and 
_consumed on the farm. 


| 


Advertising Age, April 12, 1954 


FULL HOUSE—Exhibition hall was packed during the American Management Assn.’s 

packaging conference in Atlantic City as an estimated 25,000 persons attended ses- 

sions on what's new in packaging and inspected the wares of the 360 exhibitors of 
packaging material and equipment. 


were boxed, but Sears found that 


sales personnel found it easier to Research Director 


of America and sold by Top-Pop throw away the package and pile) 


up the garments. 

Manufacturer tradition is harm- 
ful in retailing, the panel said, 
especially the belief that window 
displays are necessary in outlying 
stores. The panel members said 
supermarkets found this out sev- 
eral years ago, and Sears has 
adopted the approach because of 
this reasoning: “The customer 
knows that what he came for is 
inside, so why slow him up?” 


s Another panel presentation, by 
Monsanto Chemical Co., explained 
how the company coordinates its 
industrial packaging through de- 
velopment, purchasing, production, 
transportation and sales. 

A problem highlighted by Mon- 
santo was an infrequent one of 
overpackaging—i.e., a package 
about which no complaints of 
damage or breakage are received. 
This indicates, said the panel, that 
the package is too well made and 
that too much money per package 
unit has been spent producing it. 
Then the package is redesigned. 

A low maximum number of 
complaints, on the other hand, is 
considered a healthy sign, provid- 
ing that damage or breakage 
claims are not too high. 


= Kraft Foods Co., Chicago, panel 
said that after tests of shipping 
containers, between 25 and 30 con- 
tainers have been reduced in 
strength, with considerable savings 
annually but at no loss in quality. 
At Kraft this approach has been 
instituted also in package design 
of such products as cream cheese 
by strengthening the foil wrapper 
and reducing the strength of the 
throw-away carton. Protection is 
equai, but costs were lowered by 
the change, panel members said. 
One of the newest refinements 
in the art of packaging at the ex- 
hibit is canned blankets. A blanket 
is rolled up in a tin can, the armor 
providing dust-proof, moth-proof 
protection for the woolen goods. 


Sought by ARF 


NEw York, April 8—The Adver- 
tising Research Foundation has 
taken on so many research activi- 
ties in the field of advertising that 
the organization’s board of direc- 
tors has voted to add a fulltime 
research director to the staff. 

ARF, a tripartite non-profit or- 
ganization which sponsors and 
oversees research on advertising 
subjects of broad general interest 
to the field, does no research itself. 
It sponsors and supervises research 
paid for by companies or associa- 
tions, which are actually conducted 
under ARF supervision by inde- 
pendent research companies. 


Lenhart Advertising Bows 


Ralph L. Lenhart has opened 
his own agency, Lenhart Adver- 
tising, at 210 Fifth Ave., New York 
10. Mr. Lenhart has spent more 
than 20 years in all phases of the 
agency business. He formerly 
owned an agency in York, Pa., and 
was recently with O. S. Tyson & 
Co, 


McMurphey & Webber Adds 5 
McMurphey & Webber, Portland, 
Ore., has been appointed to handle 
advertising and sales promotion for 
Granning & Treece Finance Cos., 
Western Machinery Corp., Oregon 
Food Merchants Assn., Plymouth 
Dealers of the Portland Area, and 
Citizens School Committee. 


Kenyon & Eckhardt Boosts Two 
Harold Sieber, formerly print 
buyer, has been appointed media 
coordinator in the media depart- 
ment of Kenyon & Eckhardt, New 
York. He will be succeeded as 
print buyer by John Shima, for- 
merly assistant print buyer. 


Moloney, Regan Moves 
Moloney, Regan & Schmitt, New 

York newspaper representative, 

has moved to 261 Madison Ave. 


| Macfadden Estimate of the Distribution of U.S. 
| Families by Income Groups as of Jan. 1, 1954 


“A” “BRB” “go” “py” “EK” 
$5,000 $3,000 - $2,000 - $1,000 - Under Total 
& Over 4,999 $2,999 1,999 $1,000 
ALL U.S. FAMILIES 
Per Cent of Families in Each Group 
BO, By TE. 6s 669 0s a0 ee cae 18.3 32.3 23.3 18.0 8.1 100. 
SS eer eee 18.1 31.2 23.9 18.5 8.3 100. 
Number of Families in Each Group 
; Ee ee 8,017,000 14,116,000 10,208,000 7,876,000 3,531,000 43,738,000 
, Saree rrr 7,767,000 13,373,000 10,231,000 7,915,000 3,552,000 42,838,000 
Th 65. 6.4.450,40400 485 250,000 743,000 —23,000 —39,000 —21,000 900,000 
URBAN FAMILIES ONLY 
Per Cent of Families in Each Group 
OE eee 22.9 44.4 19.0 9.6 4.1 100. 
ee Eg EE 3 kk ds OS sam 22.0 41.8 19.8 11.5 4.9 100. 
Number of Families in Each Group 
oa 3 9a 6,713,000 13,026,000 5,556,000 2,813,000 1,197,000 29,305,000 
PR TEER? Nog cu. 3.30.40 6.3 x 6,314,000 11,998,000 5,683,000 3,301,000 1,406,000 *28,702,000 
Ns in cds oo 0s @ 399,000 1,028,000 —127,000 —488,000 —209,000 603,000 


| *Adjusted to conform to new urban definition, 1950 Census, 
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Soaring to a new high of 27,002, Advertising Age has again set an all-time 
, record for ABC paid circulation in the advertising and marketing field. We 


are happy to have this numerical superiority. Nevertheless, we have always 
been more impressed by evidence which, in addition, substantiates quality 
and intensity of readership. These more significant facts are best revealed 
by readership surveys. Thus, we are proudest of the results of survey after 


survey ...42 inall... which prove conclusively Advertising Age’s leader- 


ship in readership — that none compares to Ad Age in the reading pref- 


erences of the important people who are important to you! 


* Average total paid circulation, publisher's ABC statement for last six months 1953 
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important to important people : 


200 EAST ILLINOIS STREET + CHICAGO 11, ILLINOIS 
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Advertisers give LOOK 


Continuing one of the greatest growth stories 


in magazine publishing... 


the biggest first quarter 
in its history 


This year, when advertising dollars must work harder and produce greater 
returns, advertisers invested more money in LOOK in the first quarter than in 
any other first quarter in LOOK’s history. Here are some of the reasons why: 


LOOK CIRCULATION AT AN ALL-TIME HIGH . . . 3,875,000* 


LOOK’s record of circulation growth is unrivalled in post-war publishing history 


LOOK SIX-ISSUE READER AUDIENCE . . . 50,000,000 


LOOK’s editorial warmth, variety and vitality have drawn to its pages, issue after 
issue, one of the largest audiences ever assembled 


RECORD RETAIL TIE-INS AND ACCEPTANCE 

LOOK’s realistic merchandising programs are designed to help advertisers sell their 
products. In 1953 LOOK developed 47,783 in-store tie-ins . .. more than 

LIFE, more than the POST, more than ‘any other major magazine 


LOOK DELIVERS MORE READERS PER AD DOLLAR 
It is this efficiency, resulting from LOOK’s exciting editorial appeal, that is the real 
pay-off for advertisers. It is also one of the big reasons for LOOK’s position in 


the box score below: 


Spain RS 


seb stoassoesseeeeepoacanpte ease aa teca tee eeoa 


FIRST QUARTER BOX SCORE 
Gain or Loss in Advertising Pages, 1954 vs. 1953 


Number of Pages Percent 


LOOK +7.50 +2.6% 

-5.86 -0.7% 
-56.99 | -20.5% 
12.5% 


vgesaerscccossscsnsasecnceecscssesci GARDNER COWLES, EDITOR 


eS 
: 


most exciting 
magazine in America 


*Publisher’s estimate, ist quarter, 1954 
**6 bi-weekly issues 1954 vs. 13 weekly issues 1953 
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